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18 September 2026
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Retail Sales team 
retail.sales.enquiries@ons.gov.
uk 
+44 1633 455602

Statistical bulletin

Retail sales, Great Britain: August 2026
Retail sales rose in the three months to August 2026, according to our first estimate.
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1 . Overview

The quantity of goods bought (volume) in retail sales is estimated to have risen by 0.9% in the three months to 
August 2026, compared with the three months to May 2026. Non-store retailers' sales volumes rose following a 
particularly strong June period, while food stores did well across the latest three months.

Retail sales volumes are estimated to have risen by 0.5% in August 2026. This follows a fall of 0.5% in July 2026 
(unrevised from our previous bulletin), and a rise of 0.6% in June 2026 (revised down from a 0.7% rise in our 
previous bulletin). Non-store retailers partially recovered from falls in July 2026, with lower sales volumes in July 
attributed to promotions occurring earlier in June 2026. Department stores also picked up in August following 
stock availability issues in July.
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1.  

2.  

2 . Retail sales in August

Sales volumes rose over the three months to August 2026, while monthly volumes partially recovered 
from a fall in July

Rolling three-month and monthly index for the quantity bought in all retailing, seasonally adjusted, Great Britain, August 2023 
to August 2026

Source: Monthly Business Survey, Retail Sales Inquiry from the Office for National Statistics

Notes:

The chart shows the quantity bought in retail sales over time, for both the rolling three-month and the 
monthly movements.

The monthly path shows more volatility than the smoother three-month series.

In the three months to August 2026, sales volumes:

rose by 0.9% compared with the three months to May 2026

rose by 2.4% compared with the three months to August 2025

In August 2026, sales volumes:
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rose by 0.5% over the month, following a fall of 0.5% in July 2026

rose by 2.4% compared with August 2025

These data are available in our .Retail Sales Index dataset

https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexreferencetables
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1.  

2.  

3.  

3 . Retail sector volumes

Strong sales volumes in June 2026 contributed to a rise over the three months to August 2026

Volume sales, three-monthly, and monthly percentage change, seasonally adjusted, Great Britain, August 2026

Source: Monthly Business Survey, Retail Sales Inquiry from the Office for National Statistics

Notes:

Monthly growth rates can be volatile. Monthly growth should therefore be used with caution and alongside 
other measures, such as the three-month growth rate.

Non-store retailing refers to retailers that do not have a store presence. While the majority is made up of 
online retailers, it also includes other retailers, such as street stalls and markets.

More data are available in our .Retail Sales Index datasets

https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexreferencetables
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Sales volumes rose by 0.9% in the three months to August 2026 compared with the three months to May 2026. 
Non-store retailers' sales volumes grew strongly in June 2026. The warm weather increased sales of items such 
as fans and air conditioning units, with retailers also benefitting from sales of sports merchandise and clothing. 
Food stores also rose over the three months, with supermarkets doing well in both July and August. Retailers 
selling alcohol and beverages performed well across all three months to August 2026, which they attributed to 
promotions, the hot weather, and the World Cup.

Non-food stores sales volumes (the total of department, clothing, household, and other non-food stores) rose by 
0.2% over the three months to August, with sales volumes up for both clothing retailers and art dealers in June.

Fuel sales fell in the three months to August 2026 compared with the three months to May 2026. Many retailers 
reported that the rise in sales volumes in March 2026 was because motorists had stocked up on fuel as a result 
of the conflict in the Middle East. This was followed by a fall in fuel sales in April 2026, as retailers suggested that 
motorists made fewer journeys and delayed filling their tanks as prices rose. Following a rise in sales in July 
2026, fuel sales volumes fell over the month to August as prices rose sharply. Retailers suggested consumer 
habits may be changing in reaction to high prices, such as only partially filling their tanks.

Total sales volumes (including automotive fuel) rose by 0.5% over the month to August 2026, and were at their 
second highest level since April 2022, just below June 2026. Non-store retailers' sales volumes partially 
recovered in August from a fall in July. This was attributed to earlier promotional activity in June resulting in lower 
July sales, while some non-store retailers also reported that sales were strong in August. Non-food stores sales 
volumes rose by 0.6% on the month, with department stores recovering from a fall in July which retailers 
attributed to stock availability issues. Furthermore, clothing stores partially recovered from a fall in July, when it 
was reported that promotional activity in June pulled sales forward.
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1.  

2.  

3.  

4 . Online retail values

Online sales rose over both the month and the three months to August 2026

Value sales, three-monthly, and monthly percentage change, seasonally adjusted, Great Britain, August 2026

Source: Monthly Business Survey, Retail Sales Inquiry from the Office for National Statistics

Notes:

Monthly growth rates can be volatile. Monthly growth should therefore be used with caution and alongside 
other measures, such as the three-month growth rate.

Non-store retailing refers to retailers that do not have a store presence. While the majority is made up of 
online retailers, it also includes other retailers, such as street stalls and markets.

More data, such as the proportion of sales made online, are available in ourRetail Sales Index internet 
sales datasets.

The amount spent online, known as "online spending values", rose by 1.9% in the three months to August 2026 
compared with the three months to May 2026. Online spending values rose by 10.1% on the three months to 
August 2025.

https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexinternetsales
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexinternetsales
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Within the monthly series, online sales values rose by 2.5% over the month to August 2026, up from a fall of 
4.2% in July, and were 8.9% higher compared with August 2025.

The total spend (the sum of in-store and online sales) rose by 1.3% over the month. As a result, the proportion of 
sales made online rose from 28.4% in July 2026 to 28.8% in August 2026.

5 . Data on retail sales

Retail Sales Index
Dataset | Released 18 September 2026
A series of retail sales data for Great Britain in value and volume terms, seasonally and non-seasonally 
adjusted.

Retail sales pounds data
Dataset | Released 18 September 2026
Total sales and average weekly spending estimates for each retail sector in Great Britain in thousands of 
pounds.

Retail Sales Index internet sales
Dataset | Released 18 September 2026
Internet sales in Great Britain by store type, month, and year.

Retail Sales Index categories and their percentage weights
Dataset | Released 27 March 2026
Retail sales categories and descriptions and their percentage of all retailing in Great Britain.

6 . Data sources and quality

For August 2026, the Retail Sales Index (RSI) survey response rates were 56.7% based on returned forms, 
which is 2.8 percentage points below the average of the past 12 months. This accounted for 92.3% of total 
turnover coverage of the sample population, 5.8 percentage points above the average of the past 12 months. 
Historical response information is available in our .Retail sales quality tables dataset

Information on how we calculated the data, including strengths and limitations, and a glossary of relevant terms, 
is available in our .Retail Sales Index quality and methodology information (QMI) report

Re-referencing of indices

Previously, retail sales indices were referenced to 2023 equals 100 (that is, for each component, the average of 
the monthly indices of that year are set to equal 100). Ahead of the publication of UK National Accounts, The Blue 

 (released on 30 October 2026), the reference period has been updated to 2024 equals 100 for this Book: 2026
release. Blue Book 2026 consistent data will be included for the first time in our GDP quarterly national accounts, 

 (released on 30 September 2026). Please note re-referencing does not affect UK: April to June 2026 bulletin
growth rates.

https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexreferencetables
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexreferencetables
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/poundsdatatotalretailsales
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/poundsdatatotalretailsales
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexinternetsales
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexinternetsales
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesindexcategoriesandtheirpercentageweights
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/datasets/retailsalesqualitytables
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/methodologies/retailsalesindexrsiqmi
https://www.ons.gov.uk/releases/uknationalaccountsthebluebook2026
https://www.ons.gov.uk/releases/uknationalaccountsthebluebook2026
https://www.ons.gov.uk/releases/gdpquarterlynationalaccountsukapriltojune2026
https://www.ons.gov.uk/releases/gdpquarterlynationalaccountsukapriltojune2026
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Seasonal adjustment

Seasonally adjusted estimates are derived by estimating and removing calendar effects (for example, Easter 
moving between March and April), and seasonal effects (for example, increased spending in December because 
of Christmas) from the non-seasonally adjusted estimates.

We use the X-13ARIMA-SEATS approach to seasonal adjustment. Seasonal adjustment parameters are 
monitored closely and are regularly reviewed. Improvements following our full annual seasonal adjustment review 
were last implemented as part of the June 2026 release. More information is available in our Seasonal adjustment 

.methodology

Seasonal adjustment is applied at the industry level, and the seasonally adjusted series are aggregated to create 
estimates by industry sector and total retail. As part of our quality assurance approach, residual seasonality 
checks are completed regularly by our time series analysis team on both the seasonally adjusted series and the 
indirectly derived aggregate time series.

Based on current data, we find no residual seasonality in the main aggregate for monthly retail sales estimates. 
We have separately published our comprehensive methodology on How the Office for National Statistics (ONS) 

.assesses statistical outputs for residual seasonality

Consultation on release times for market sensitive economic statistics

We are reviewing the release times for our market sensitive economic statistics, such as Retail sales. This review 
will consider whether the current arrangements continue to best serve the public good, support user needs and 
align with the principles set out in the .Code of Practice for Statistics

We are running  to gather evidence on the impact of different release times. The consultation asks a consultation
how you use market-sensitive economic statistics, your views on potential release time options, and any other 
considerations. Please note that this consultation will be closing on Friday 30 October 2026

Accredited official statistics

These  were independently reviewed by the Office for Statistics Regulation in March accredited official statistics
2015. They comply with the standards of trustworthiness, quality, and value in the  Code of Practice for Statistics
and should be labelled "accredited official statistics".

7 . Cite this statistical bulletin

Office for National Statistics (ONS), released 18 September, ONS website, statistical bulletin, Retail sales, 
Great Britain: August 2026

https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/seasonaladjustment
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/seasonaladjustment
https://www.ons.gov.uk/economy/grossdomesticproductgdp/methodologies/howtheonsassessesstatisticaloutputsforresidualseasonality
https://www.ons.gov.uk/economy/grossdomesticproductgdp/methodologies/howtheonsassessesstatisticaloutputsforresidualseasonality
https://osr.statisticsauthority.gov.uk/the-code-of-practice-for-statistics/
https://consultations.ons.gov.uk/external-affairs/consultation-on-market-sensitive-release-times/
https://osr.statisticsauthority.gov.uk/accredited-official-statistics/
https://code.statisticsauthority.gov.uk/
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/bulletins/retailsales/august2026
https://www.ons.gov.uk/businessindustryandtrade/retailindustry/bulletins/retailsales/august2026


1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earlier Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Including Automotive Fuel, All Businesses (£515,426m)

2017 98.7 97.6 98.4 99.0 99.7 97.4 97.9 97.4 99.2 97.6 98.5 98.3 99.4 99.2 99.5 99.7 99.8
2018 100.7 98.6 100.5 101.7 101.9 99.0 99.4 97.8 99.6 101.1 100.7 101.6 102.0 101.7 101.0 102.4 102.4
2019 103.8 103.2 103.6 104.6 103.9 102.6 102.9 104.0 103.9 102.7 103.9 105.0 104.4 104.4 103.8 103.3 104.4
2020 102.4 101.6 91.6 108.5 107.9 104.3 103.7 97.3 80.0 90.6 101.7 106.7 108.5 110.1 111.0 106.0 106.9
2021 107.4 101.1 111.2 108.8 108.5 98.9 99.8 103.9 112.8 110.2 110.9 108.5 108.9 109.0 108.6 108.4 108.4

2022 103.1 106.4 103.5 101.6 100.9 107.6 106.3 105.5 104.7 103.0 102.8 103.2 101.5 100.3 101.5 100.6 100.7
2023 99.8 100.6 100.7 99.2 98.8 100.8 101.2 99.9 101.3 100.0 100.8 99.7 99.6 98.5 99.1 100.6 97.0
2024 100.0 100.0 99.6 100.4 99.9 100.2 100.3 99.7 98.6 100.9 99.3 100.3 100.5 100.5 99.9 99.9 100.0
2025 101.1 100.5 100.6 101.9 101.3 98.8 100.9 101.9 101.8 99.9 100.3 102.0 101.2 102.4 101.6 101.2 101.2
2026 .. 102.7 102.9 .. .. 103.1 102.3 102.8 101.9 103.1 103.7 103.1 103.6 .. .. .. ..

Percentage increase on a year earlier

2017 1.6 2.0 2.3 1.3 0.7 1.1 2.7 2.3 3.5 0.7 2.7 0.6 2.0 1.3 −0.1 0.8 1.4
2018 2.1 1.1 2.1 2.8 2.3 1.6 1.5 0.3 0.4 3.6 2.2 3.3 2.6 2.4 1.5 2.7 2.6
2019 3.1 4.7 3.1 2.8 1.9 3.7 3.6 6.3 4.3 1.6 3.3 3.4 2.4 2.7 2.8 1.0 1.9
2020 −1.4 −1.6 −11.6 3.8 3.9 1.6 0.7 −6.4 −23.0 −11.8 −2.2 1.6 3.9 5.4 6.9 2.6 2.4
2021 4.9 −0.5 21.5 0.2 0.5 −5.1 −3.7 6.8 41.0 21.7 9.1 1.7 0.4 −1.0 −2.2 2.3 1.4

2022 −4.0 5.2 −7.0 −6.6 −7.0 8.7 6.5 1.6 −7.2 −6.5 −7.2 −4.8 −6.8 −8.0 −6.5 −7.3 −7.1
2023 −3.2 −5.5 −2.6 −2.3 −2.1 −6.3 −4.8 −5.3 −3.2 −2.9 −2.0 −3.4 −1.9 −1.8 −2.4 0.1 −3.7
2024 0.2 −0.5 −1.1 1.3 1.2 −0.6 −0.9 −0.2 −2.6 0.9 −1.5 0.6 0.9 2.0 0.8 −0.8 3.1
2025 1.1 0.5 1.1 1.4 1.4 −1.4 0.7 2.2 3.3 −1.0 1.0 1.7 0.7 1.8 1.7 1.3 1.1
2026 .. 2.2 2.3 .. .. 4.3 1.4 0.9 − 3.2 3.4 1.2 2.4 .. .. .. ..

All Retailing, Excluding Automotive Fuel, All Businesses (£468,019m)

2017 98.1 97.2 97.8 98.6 99.0 96.9 97.5 97.1 98.8 96.7 97.9 97.9 99.0 98.8 98.8 99.0 99.0
2018 100.2 98.0 99.9 101.5 101.5 98.2 98.6 97.4 99.0 100.6 100.1 101.3 101.8 101.4 100.7 101.8 102.0
2019 103.0 102.2 102.7 104.0 103.1 101.6 101.8 102.9 103.0 101.9 103.2 104.3 103.8 103.9 103.0 102.5 103.6
2020 104.0 101.5 94.9 110.0 109.9 103.7 103.1 98.0 83.9 93.5 104.7 108.2 109.8 111.5 112.4 108.4 109.1
2021 108.3 102.9 112.3 109.1 109.0 100.8 101.9 105.3 114.2 111.2 111.7 108.9 109.2 109.0 109.5 108.7 108.7

2022 103.4 106.6 103.7 102.1 101.0 107.9 106.4 105.7 104.9 103.2 103.3 103.9 101.9 100.7 101.6 100.8 100.7
2023 100.1 100.7 101.3 99.5 99.0 100.5 101.5 100.2 101.8 100.6 101.3 100.1 100.0 98.7 99.5 101.0 97.0
2024 100.0 99.9 99.6 100.5 99.9 99.9 100.4 99.6 98.6 101.1 99.2 100.4 100.5 100.6 99.8 99.9 100.1
2025 101.5 100.6 100.8 102.7 102.1 98.7 101.0 102.2 102.0 99.9 100.6 102.4 102.1 103.3 102.5 101.9 101.9
2026 .. 103.5 104.3 .. .. 104.0 103.3 103.2 103.2 104.4 105.1 104.2 104.9 .. .. .. ..

Percentage increase on a year earlier

2017 1.8 2.6 2.4 1.6 0.6 1.8 3.0 3.0 3.8 0.4 2.7 0.8 2.3 1.5 −0.2 0.6 1.1
2018 2.1 0.9 2.2 3.0 2.6 1.4 1.1 0.3 0.3 4.0 2.2 3.5 2.8 2.6 1.9 2.8 3.0
2019 2.8 4.2 2.8 2.5 1.5 3.5 3.3 5.7 4.0 1.3 3.0 3.0 2.0 2.5 2.3 0.7 1.6
2020 1.0 −0.7 −7.6 5.7 6.6 2.1 1.2 −4.8 −18.5 −8.2 1.5 3.7 5.8 7.3 9.1 5.7 5.3
2021 4.1 1.4 18.4 −0.8 −0.8 −2.8 −1.1 7.5 36.1 19.0 6.7 0.7 −0.5 −2.2 −2.6 0.3 −0.3

2022 −4.6 3.7 −7.7 −6.4 −7.3 7.1 4.5 0.4 −8.2 −7.2 −7.6 −4.6 −6.7 −7.6 −7.3 −7.3 −7.4
2023 −3.1 −5.5 −2.4 −2.5 −1.9 −6.8 −4.6 −5.2 −3.0 −2.5 −1.9 −3.6 −1.9 −2.0 −2.0 0.3 −3.6
2024 −0.1 −0.8 −1.6 1.0 1.0 −0.7 −1.1 −0.6 −3.1 0.5 −2.1 0.3 0.6 2.0 0.3 −1.1 3.2
2025 1.5 0.7 1.2 2.1 2.1 −1.2 0.6 2.6 3.5 −1.2 1.4 2.0 1.6 2.6 2.8 2.0 1.7
2026 .. 2.9 3.4 .. .. 5.4 2.3 1.0 1.1 4.5 4.5 1.8 2.7 .. .. .. ..

Predominantly Food Stores, All Businesses (£203,655m)

2017 104.0 104.3 103.7 103.8 104.2 104.0 104.6 104.5 104.8 103.8 102.9 103.4 103.9 103.9 104.4 104.3 104.0
2018 105.1 103.5 105.4 105.7 105.7 103.2 104.3 103.1 104.6 105.9 105.7 106.5 105.7 105.0 105.4 105.6 105.9
2019 106.4 106.1 105.9 106.7 107.1 106.7 105.6 106.0 106.8 105.7 105.4 106.4 106.3 107.2 107.3 106.2 107.6
2020 111.2 110.1 112.3 111.3 111.2 107.3 106.9 115.3 111.9 113.2 111.9 109.5 111.7 112.6 111.2 113.5 109.3
2021 111.7 114.5 111.9 110.5 110.1 113.0 114.4 115.7 114.8 109.0 111.9 111.3 110.4 110.0 110.5 109.3 110.3

2022 105.2 106.7 105.2 105.5 103.5 107.2 106.5 106.6 106.0 103.6 105.8 107.2 106.0 103.8 103.8 104.0 102.9
2023 101.6 102.6 102.5 101.1 100.4 102.5 103.1 102.3 102.9 102.1 102.5 100.3 101.1 101.7 102.3 102.6 97.2
2024 100.0 101.1 99.6 100.0 99.2 101.7 101.6 100.3 99.6 100.5 98.9 99.6 100.8 99.7 99.0 99.4 99.4
2025 100.5 100.4 100.0 101.1 100.3 100.6 99.9 100.7 100.9 99.2 100.0 101.9 100.5 101.0 100.5 100.3 100.2
2026 .. 100.4 100.7 .. .. 101.3 100.5 99.7 100.9 100.5 100.7 101.1 101.4 .. .. .. ..

Percentage increase on a year earlier

2017 −0.2 0.9 0.1 −1.1 −0.9 0.6 1.0 1.1 1.5 −0.2 −0.7 −0.7 −1.1 −1.4 −1.4 −1.0 −0.4
2018 1.0 −0.8 1.6 1.9 1.4 −0.7 −0.3 −1.3 −0.2 2.0 2.7 2.9 1.8 1.1 1.0 1.3 1.8
2019 1.3 2.5 0.5 0.9 1.3 3.4 1.2 2.8 2.1 −0.2 −0.2 −0.1 0.6 2.1 1.7 0.6 1.6
2020 4.5 3.7 6.0 4.4 3.8 0.5 1.3 8.8 4.8 7.1 6.1 2.9 5.0 5.0 3.7 6.8 1.6
2021 0.5 4.0 −0.3 −0.7 −1.0 5.3 6.9 0.3 2.6 −3.7 − 1.7 −1.1 −2.3 −0.6 −3.7 0.9

2022 −5.8 −6.7 −6.0 −4.5 −5.9 −5.1 −6.9 −7.9 −7.7 −4.9 −5.5 −3.7 −4.0 −5.7 −6.1 −4.9 −6.7
2023 −3.4 −3.9 −2.6 −4.2 −3.0 −4.4 −3.2 −4.1 −3.0 −1.5 −3.1 −6.4 −4.6 −1.9 −1.4 −1.3 −5.6
2024 −1.6 −1.4 −2.8 −1.1 −1.2 −0.8 −1.4 −2.0 −3.2 −1.5 −3.5 −0.7 −0.3 −2.0 −3.2 −3.2 2.3
2025 0.5 −0.7 0.4 1.1 1.1 −1.1 −1.7 0.4 1.3 −1.3 1.1 2.4 −0.3 1.3 1.5 0.9 0.8
2026 .. − 0.7 .. .. 0.8 0.6 −1.1 − 1.4 0.7 −0.8 0.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-specialised Food Stores, All Businesses (£186,641m)

2017 105.8 105.9 105.5 105.7 106.0 105.3 105.9 106.3 106.4 105.4 105.0 105.4 105.9 105.8 106.4 106.1 105.7
2018 106.6 105.2 106.9 107.0 107.3 105.0 106.2 104.5 106.0 107.2 107.5 107.6 107.0 106.5 107.0 107.2 107.8
2019 107.4 107.6 107.1 107.6 107.5 108.4 107.2 107.2 108.4 106.9 106.3 107.2 107.3 108.1 108.1 107.1 107.2
2020 113.3 111.5 115.7 113.3 113.0 109.1 107.8 116.9 115.5 116.6 115.1 111.4 113.8 114.3 113.1 115.4 111.1
2021 112.7 116.5 113.2 111.2 109.9 115.5 116.4 117.5 116.7 110.2 112.9 112.0 111.1 110.6 111.0 109.3 109.6

2022 105.7 107.2 106.0 106.2 103.5 107.1 107.1 107.4 106.7 104.3 106.8 108.0 106.8 104.3 103.9 103.9 102.9
2023 101.5 102.6 102.3 100.9 100.1 102.6 102.9 102.3 102.7 101.8 102.4 100.1 100.8 101.6 102.3 101.9 96.9
2024 100.0 101.1 99.7 100.0 99.3 101.4 101.6 100.4 99.6 100.4 99.1 99.4 100.9 99.7 99.0 99.4 99.4
2025 100.4 100.2 99.8 101.4 100.3 100.5 99.6 100.4 100.7 98.9 99.9 102.5 100.6 101.1 100.5 100.3 100.2
2026 .. 100.4 100.9 .. .. 100.9 100.5 99.8 101.0 100.8 100.9 101.4 101.7 .. .. .. ..

Percentage increase on a year earlier

2017 0.7 1.6 1.1 − 0.1 0.9 1.6 2.3 2.3 0.4 0.6 0.5 −0.1 −0.4 −0.4 0.5 0.2
2018 0.8 −0.6 1.3 1.2 1.2 −0.3 0.3 −1.7 −0.4 1.7 2.4 2.1 1.1 0.7 0.6 1.0 1.9
2019 0.8 2.3 0.2 0.5 0.1 3.2 1.0 2.6 2.2 −0.3 −1.1 −0.4 0.3 1.5 1.1 − −0.5
2020 5.5 3.7 8.0 5.3 5.2 0.7 0.5 9.1 6.6 9.1 8.3 4.0 6.1 5.8 4.6 7.7 3.6
2021 −0.6 4.5 −2.1 −1.8 −2.8 5.8 7.9 0.5 1.0 −5.4 −2.0 0.6 −2.4 −3.3 −1.9 −5.3 −1.3

2022 −6.2 −8.0 −6.4 −4.5 −5.8 −7.2 −8.0 −8.5 −8.6 −5.4 −5.4 −3.6 −3.9 −5.7 −6.4 −4.9 −6.1
2023 −4.0 −4.4 −3.4 −5.0 −3.3 −4.3 −3.9 −4.8 −3.7 −2.3 −4.1 −7.3 −5.6 −2.6 −1.6 −2.0 −5.8
2024 −1.4 −1.4 −2.6 −0.9 −0.8 −1.2 −1.3 −1.8 −3.0 −1.4 −3.2 −0.7 0.1 −1.9 −3.1 −2.5 2.5
2025 0.4 −0.9 0.2 1.4 1.1 −0.8 −2.0 −0.1 1.1 −1.5 0.8 3.1 −0.3 1.4 1.5 0.9 0.9
2026 .. 0.2 1.1 .. .. 0.4 0.9 −0.6 0.3 2.0 1.0 −1.1 1.0 .. .. .. ..

Specialist Food Stores, All Businesses (£13,433m)

2017 77.3 79.7 75.4 77.4 76.8 80.4 81.5 77.5 79.5 79.3 69.0 77.2 78.2 76.9 75.3 77.0 77.8
2018 84.8 79.5 83.8 89.4 86.4 78.0 77.8 81.9 84.5 86.6 81.0 93.2 89.2 86.6 86.8 87.3 85.3
2019 90.4 87.7 89.9 91.0 93.0 85.8 85.8 90.8 89.4 89.5 90.7 91.6 90.0 91.3 90.8 90.7 96.7
2020 80.1 87.3 64.1 84.4 84.1 80.3 94.3 88.7 59.4 65.1 66.9 82.0 81.2 88.7 85.5 85.5 82.0
2021 86.3 79.0 83.8 87.8 94.7 73.7 79.3 83.0 82.3 82.6 86.0 85.2 87.5 90.0 91.1 93.1 98.9

2022 95.6 95.8 90.7 96.9 99.2 98.7 95.1 94.1 94.3 91.4 87.2 97.3 97.1 96.5 99.6 100.5 97.7
2023 104.9 101.7 104.4 105.3 108.3 98.7 104.0 102.2 103.5 105.0 104.6 104.5 106.1 105.3 106.1 117.4 102.8
2024 100.0 102.9 100.7 100.3 96.1 105.3 103.5 100.5 100.4 104.3 98.1 103.2 100.4 98.0 95.9 95.9 96.3
2025 101.6 101.1 102.4 98.9 103.9 97.1 102.6 104.0 102.6 103.2 101.6 95.6 99.2 101.4 102.6 104.9 104.2
2026 .. 101.6 98.2 .. .. 104.7 101.0 99.6 101.5 96.9 96.7 95.2 96.5 .. .. .. ..

Percentage increase on a year earlier

2017 −9.2 −6.8 −9.1 −9.7 −11.2 −3.8 −4.6 −10.9 −3.7 −3.0 −18.0 −8.8 −6.9 −12.5 −11.7 −18.5 −4.0
2018 9.6 −0.2 11.1 15.6 12.5 −3.0 −4.5 5.7 6.3 9.1 17.4 20.7 14.0 12.7 15.3 13.4 9.6
2019 6.7 10.4 7.3 1.8 7.7 10.0 10.2 10.8 5.7 3.3 12.0 −1.7 0.9 5.4 4.5 3.8 13.4
2020 −11.4 −0.5 −28.8 −7.3 −9.6 −6.4 9.9 −2.3 −33.5 −27.2 −26.3 −10.5 −9.8 −2.7 −5.8 −5.7 −15.2
2021 7.8 −9.5 30.9 4.1 12.5 −8.2 −16.0 −6.5 38.4 26.9 28.6 3.9 7.8 1.4 6.5 8.9 20.6

2022 10.8 21.3 8.1 10.4 4.7 33.8 20.0 13.4 14.5 10.6 1.3 14.2 11.0 7.2 9.4 8.0 −1.2
2023 9.7 6.1 15.1 8.6 9.2 − 9.4 8.6 9.8 14.8 20.0 7.4 9.2 9.1 6.5 16.7 5.2
2024 −4.7 1.2 −3.5 −4.7 −11.3 6.6 −0.6 −1.7 −3.0 −0.7 −6.3 −1.3 −5.3 −6.9 −9.6 −18.3 −6.3
2025 1.6 −1.7 1.7 −1.4 8.2 −7.7 −0.8 3.4 2.1 −1.0 3.6 −7.4 −1.2 3.5 7.0 9.4 8.1
2026 .. 0.4 −4.1 .. .. 7.8 −1.5 −4.2 −1.0 −6.1 −4.9 −0.3 −2.8 .. .. .. ..

Alcoholic Drinks, Other Beverages and Tobacco, All Businesses (£3,580m)

2017 111.5 117.1 115.9 102.9 110.1 120.5 121.6 110.9 113.8 110.2 122.0 102.4 97.6 107.6 108.9 109.8 111.3
2018 100.4 106.2 105.6 99.3 90.4 105.9 104.4 107.9 104.9 110.1 102.4 99.1 101.6 97.5 94.9 92.5 85.2
2019 114.1 98.8 102.0 119.6 135.9 100.2 93.7 101.8 87.9 103.4 112.1 120.4 117.6 120.6 123.6 115.5 162.0
2020 114.9 118.7 115.6 111.4 113.7 114.9 108.8 130.5 119.1 116.7 111.8 111.4 113.3 109.9 109.5 116.5 114.7
2021 153.2 137.9 146.1 158.3 170.7 128.2 139.8 144.2 138.7 141.3 155.9 168.3 156.6 151.6 156.4 169.6 183.0

2022 114.6 120.9 118.0 102.0 117.6 137.8 117.2 110.3 116.0 115.6 121.4 101.8 101.3 102.9 111.8 117.3 122.5
2023 98.3 107.4 101.9 96.3 87.6 110.5 108.1 104.4 108.6 102.6 95.9 96.0 98.4 94.9 89.3 85.6 87.8
2024 100.0 96.4 92.4 100.7 110.4 102.4 95.7 92.3 93.3 94.0 90.4 97.2 96.1 107.2 107.4 112.5 111.3
2025 97.7 108.5 99.7 96.8 84.7 114.3 104.0 106.2 101.7 99.0 98.8 96.3 97.9 96.4 87.6 83.3 83.6
2026 .. 97.7 98.6 .. .. 108.7 94.1 91.7 91.3 97.3 105.3 106.2 107.2 .. .. .. ..

Percentage increase on a year earlier

2017 −15.7 −9.1 −15.0 −22.8 −15.5 1.2 −9.8 −16.1 −15.1 −17.7 −13.0 −25.4 −28.7 −15.6 −16.3 −16.5 −14.1
2018 −10.0 −9.3 −8.9 −3.6 −17.9 −12.1 −14.1 −2.7 −7.8 −0.1 −16.1 −3.2 4.1 −9.4 −12.9 −15.8 −23.5
2019 13.7 −7.0 −3.4 20.5 50.3 −5.4 −10.3 −5.7 −16.2 −6.1 9.5 21.5 15.7 23.7 30.3 24.9 90.1
2020 0.7 20.2 13.3 −6.9 −16.4 14.7 16.2 28.2 35.4 12.9 −0.3 −7.5 −3.7 −8.9 −11.4 0.8 −29.2
2021 33.3 16.1 26.5 42.0 50.2 11.6 28.5 10.5 16.5 21.0 39.4 51.0 38.2 37.9 42.8 45.6 59.5

2022 −25.2 −12.4 −19.3 −35.5 −31.1 7.5 −16.1 −23.5 −16.4 −18.2 −22.1 −39.5 −35.3 −32.1 −28.5 −30.9 −33.1
2023 −14.2 −11.1 −13.6 −5.6 −25.5 −19.8 −7.8 −5.3 −6.4 −11.2 −21.0 −5.6 −2.9 −7.8 −20.2 −27.0 −28.3
2024 1.7 −10.2 −9.3 4.6 26.1 −7.3 −11.5 −11.6 −14.2 −8.4 −5.7 1.2 −2.3 13.0 20.3 31.4 26.8
2025 −2.3 12.5 7.9 −3.8 −23.3 11.7 8.7 15.1 9.0 5.3 9.3 −0.9 1.9 −10.1 −18.4 −26.0 −24.9
2026 .. −10.0 −1.2 .. .. −4.9 −9.5 −13.7 −10.1 −1.7 6.6 10.3 9.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Non-food Stores, All Businesses (£196,668m)

2017 101.9 100.8 102.0 102.3 102.5 100.3 101.4 100.7 103.2 100.1 102.5 102.3 103.4 101.4 102.0 102.5 103.0
2018 103.7 101.8 103.1 104.8 104.9 102.7 102.0 101.0 102.6 103.8 103.1 103.9 105.4 105.2 103.7 105.4 105.5
2019 105.0 105.0 105.5 105.4 103.9 104.2 104.8 105.8 105.5 104.0 106.7 105.4 105.6 105.2 103.6 103.5 104.5
2020 92.8 97.4 67.5 103.2 102.7 105.4 104.5 83.7 48.7 60.9 87.9 99.8 102.7 106.2 107.0 95.9 104.7
2021 101.5 82.8 109.8 106.4 106.9 78.2 80.9 88.1 109.3 110.6 109.5 105.4 107.1 106.6 108.4 107.5 105.2

2022 102.6 105.5 103.3 100.7 100.9 104.7 104.7 106.7 103.8 103.3 102.9 102.8 99.7 99.7 101.3 100.5 100.8
2023 99.4 100.1 101.2 98.5 97.8 100.0 101.5 99.2 101.9 100.2 101.4 100.1 99.1 96.6 97.2 99.9 96.7
2024 100.0 99.3 99.0 100.9 100.8 98.8 99.7 99.3 97.7 100.7 98.7 100.4 100.5 101.6 100.4 100.1 101.7
2025 101.8 101.5 100.7 102.5 102.8 98.6 102.7 103.4 102.7 99.4 100.1 101.5 102.1 103.6 103.4 103.4 101.8
2026 .. 105.0 105.5 .. .. 105.1 104.6 105.2 104.7 105.9 105.8 104.9 105.4 .. .. .. ..

Percentage increase on a year earlier

2017 1.3 1.8 1.9 1.2 0.2 0.3 2.2 2.6 2.9 −0.8 3.3 −0.4 3.1 1.0 −1.3 0.5 1.2
2018 1.7 1.0 1.2 2.5 2.3 2.4 0.6 0.3 −0.6 3.7 0.6 1.6 1.9 3.7 1.6 2.8 2.5
2019 1.2 3.1 2.3 0.5 −0.9 1.4 2.7 4.8 2.8 0.2 3.5 1.5 0.2 − − −1.7 −1.0
2020 −11.6 −7.3 −36.0 −2.1 −1.2 1.1 −0.3 −20.9 −53.9 −41.4 −17.7 −5.3 −2.7 1.0 3.3 −7.3 0.2
2021 9.4 −14.9 62.6 3.1 4.1 −25.8 −22.5 5.2 124.5 81.5 24.6 5.6 4.3 0.4 1.4 12.0 0.5

2022 1.1 27.3 −5.9 −5.4 −5.6 33.8 29.4 21.2 −5.1 −6.6 −6.0 −2.5 −6.9 −6.4 −6.6 −6.5 −4.1
2023 −3.1 −5.1 −2.0 −2.2 −3.0 −4.5 −3.1 −7.1 −1.8 −3.0 −1.4 −2.6 −0.6 −3.1 −4.1 −0.6 −4.1
2024 0.6 −0.8 −2.1 2.5 3.1 −1.2 −1.7 0.2 −4.1 0.5 −2.7 0.3 1.3 5.2 3.4 0.2 5.2
2025 1.9 2.2 1.7 1.6 2.0 −0.2 2.9 4.0 5.1 −1.3 1.4 1.1 1.6 2.0 3.0 3.3 0.1
2026 .. 3.5 4.8 .. .. 6.6 1.9 1.7 2.0 6.5 5.8 3.3 3.3 .. .. .. ..

Non Specialised Predominantly Non-food stores, All Businesses (£36,926m)

2017 111.9 110.9 111.4 113.1 112.3 110.0 110.7 111.8 111.2 110.0 112.7 113.0 113.8 112.7 111.0 111.0 114.3
2018 113.1 112.9 113.5 113.6 112.3 114.0 112.5 112.3 110.6 114.4 115.1 114.0 114.3 112.8 111.2 110.0 115.0
2019 110.7 111.4 110.4 110.3 110.8 112.9 111.4 110.0 109.6 110.2 111.0 112.0 111.1 108.4 109.9 112.0 110.5
2020 104.7 109.4 94.0 106.1 108.8 110.8 108.1 109.2 82.5 95.0 102.5 104.2 105.9 107.8 110.1 109.3 107.4
2021 104.3 101.9 107.3 104.3 103.7 92.1 103.5 108.4 111.0 106.9 104.6 103.9 103.1 105.6 105.6 102.6 103.0

2022 101.6 104.3 101.6 100.6 99.8 102.5 103.4 106.4 102.8 101.1 101.1 104.3 99.2 98.8 98.7 98.8 101.5
2023 101.0 101.4 103.5 100.4 98.7 100.9 101.9 101.4 102.8 102.7 104.6 102.8 100.2 98.5 99.2 100.3 97.0
2024 100.0 99.2 97.6 101.7 101.6 98.7 101.9 97.3 97.7 99.6 95.8 103.3 100.8 101.1 101.8 100.9 102.0
2025 103.5 103.1 103.7 104.0 103.1 102.6 103.4 103.4 105.7 101.6 103.6 103.0 104.2 104.7 102.7 104.2 102.6
2026 .. 103.9 105.4 .. .. 102.8 103.7 104.9 104.2 107.2 105.1 104.1 105.9 .. .. .. ..

Percentage increase on a year earlier

2017 0.3 0.3 0.6 − 0.1 −1.3 −1.0 2.8 −0.2 −3.2 4.4 0.8 0.9 −1.3 −1.2 −1.5 2.4
2018 1.0 1.8 1.9 0.5 − 3.6 1.7 0.4 −0.5 4.0 2.1 0.9 0.5 0.1 0.1 −0.9 0.6
2019 −2.1 −1.4 −2.8 −2.9 −1.4 −0.9 −1.0 −2.0 −0.9 −3.6 −3.5 −1.7 −2.9 −3.9 −1.2 1.8 −3.9
2020 −5.4 −1.7 −14.8 −3.8 −1.8 −1.9 −3.0 −0.8 −24.8 −13.8 −7.7 −6.9 −4.7 −0.5 0.2 −2.4 −2.8
2021 −0.4 −6.9 14.2 −1.7 −4.7 −16.9 −4.2 −0.7 34.6 12.6 2.1 −0.4 −2.7 −2.0 −4.1 −6.1 −4.1

2022 −2.6 2.3 −5.3 −3.5 −3.7 11.2 −0.1 −1.9 −7.4 −5.4 −3.4 0.4 −3.8 −6.4 −6.5 −3.7 −1.5
2023 −0.6 −2.7 1.8 −0.3 −1.1 −1.5 −1.5 −4.7 − 1.6 3.5 −1.5 1.0 −0.3 0.6 1.4 −4.4
2024 −1.0 −2.2 −5.7 1.3 3.0 −2.2 − −4.1 −5.0 −3.0 −8.4 0.5 0.6 2.6 2.5 0.6 5.2
2025 3.5 4.0 6.2 2.3 1.5 3.9 1.5 6.2 8.2 2.0 8.2 −0.3 3.4 3.5 0.9 3.3 0.5
2026 .. 0.8 1.7 .. .. 0.1 0.3 1.5 −1.4 5.4 1.4 1.0 1.6 .. .. .. ..

Te xtile, Clothing, Footwear and Leather, All Businesses (£55,171m)

2017 104.8 104.6 104.7 105.6 104.4 103.3 104.6 105.7 104.2 104.0 105.6 105.3 105.8 105.7 104.6 104.9 103.8
2018 104.8 102.3 104.6 105.7 106.5 103.2 102.8 101.2 102.3 105.3 105.9 107.6 104.7 105.1 105.4 106.3 107.6
2019 107.5 107.8 108.3 108.3 105.6 107.6 107.0 108.5 110.2 105.0 109.3 108.8 108.2 107.9 106.8 104.1 105.9
2020 80.3 93.5 50.0 89.9 86.8 108.6 106.2 68.2 33.6 40.2 70.8 82.7 92.3 93.7 92.3 72.4 93.9
2021 92.2 59.2 101.3 101.8 106.3 58.5 55.2 63.1 103.7 99.6 100.6 97.7 102.7 104.4 107.4 107.7 104.4

2022 103.8 101.8 105.0 102.1 106.2 96.8 104.4 103.8 104.2 105.7 105.0 104.6 100.3 101.6 104.4 105.7 108.1
2023 104.2 106.5 106.3 101.5 102.4 107.5 107.8 104.7 107.2 104.8 106.8 103.5 102.6 99.1 102.4 104.2 100.9
2024 100.0 100.6 99.8 101.3 98.3 101.3 100.6 100.1 97.0 102.0 100.2 100.4 102.1 101.4 99.5 95.4 99.5
2025 102.2 100.5 99.2 104.6 104.4 97.5 101.6 102.6 102.0 96.8 98.8 103.3 103.0 106.9 104.1 105.9 103.6
2026 .. 104.5 104.7 .. .. 104.9 103.5 104.9 103.4 104.3 106.2 103.5 104.7 .. .. .. ..

Percentage increase on a year earlier

2017 3.8 5.3 5.2 3.8 0.9 2.4 4.8 8.1 5.7 3.3 6.3 0.8 3.6 6.5 −2.0 2.1 2.4
2018 − −2.2 − 0.1 2.0 −0.1 −1.7 −4.3 −1.7 1.3 0.3 2.2 −1.0 −0.6 0.8 1.3 3.6
2019 2.6 5.3 3.5 2.4 −0.9 4.3 4.0 7.2 7.7 −0.3 3.2 1.2 3.4 2.6 1.3 −2.1 −1.6
2020 −25.3 −13.3 −53.9 −17.0 −17.8 0.9 −0.7 −37.2 −69.5 −61.7 −35.2 −24.0 −14.7 −13.1 −13.6 −30.5 −11.3
2021 14.8 −36.6 102.7 13.2 22.5 −46.1 −48.1 −7.5 208.5 147.6 42.1 18.1 11.3 11.3 16.3 48.8 11.1

2022 12.6 71.9 3.7 0.3 −0.1 65.3 89.3 64.6 0.6 6.1 4.4 7.0 −2.4 −2.6 −2.8 −1.9 3.5
2023 0.4 4.6 1.2 −0.6 −3.6 11.1 3.2 0.9 2.8 −0.9 1.7 −1.0 2.4 −2.5 −1.9 −1.4 −6.7
2024 −4.0 −5.5 −6.1 −0.2 −4.0 −5.8 −6.7 −4.4 −9.5 −2.6 −6.2 −3.0 −0.5 2.4 −2.8 −8.4 −1.3
2025 2.2 −0.1 −0.6 3.2 6.3 −3.7 1.0 2.5 5.2 −5.1 −1.3 2.9 0.9 5.4 4.6 10.9 4.1
2026 .. 4.0 5.6 .. .. 7.6 1.9 2.2 1.4 7.7 7.4 0.2 1.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtiles, All Businesses (£883m)

2017 109.7 118.3 111.2 102.3 107.1 113.7 116.8 123.1 116.8 114.2 104.3 103.6 93.9 108.1 108.9 102.1 109.6
2018 110.1 106.8 110.0 111.7 111.7 107.6 106.3 106.7 110.5 108.9 110.6 110.5 114.4 110.6 109.0 120.7 106.7
2019 107.7 110.2 109.1 110.5 100.9 111.6 114.1 106.1 103.3 111.9 111.5 115.6 111.5 105.7 101.8 95.6 104.3
2020 97.9 82.9 73.9 121.3 114.7 83.9 93.6 73.4 63.4 39.2 109.9 126.4 114.0 123.2 126.4 85.3 128.8
2021 107.1 97.7 111.5 104.9 114.3 139.2 84.1 75.3 102.4 109.1 120.7 102.3 106.5 105.6 110.4 112.1 119.2

2022 121.1 117.0 110.2 120.7 136.6 117.6 115.0 118.1 109.6 107.8 112.6 114.1 117.7 128.5 127.9 145.3 136.7
2023 91.6 105.5 93.2 91.3 76.3 123.1 113.7 84.8 100.6 100.7 81.2 87.5 97.9 89.0 86.8 83.4 62.2
2024 100.0 105.3 108.6 107.7 78.4 106.1 109.0 101.7 105.3 110.4 109.8 111.4 106.0 106.3 91.3 73.1 72.3
2025 66.1 70.3 70.4 71.2 52.1 67.5 69.7 73.7 73.5 70.6 67.8 68.3 80.9 65.7 59.4 57.2 42.4
2026 .. 61.3 62.8 .. .. 53.8 67.0 62.7 62.7 59.7 65.3 64.2 58.8 .. .. .. ..

Percentage increase on a year earlier

2017 −2.7 10.7 −1.8 −11.6 −6.9 4.8 10.8 15.4 9.1 8.5 −16.3 −10.6 −22.2 −3.3 −5.5 −15.7 −0.3
2018 0.3 −9.7 −1.0 9.1 4.3 −5.4 −9.0 −13.4 −5.4 −4.6 6.0 6.6 21.8 2.3 0.1 18.1 −2.7
2019 −2.2 3.2 −0.9 −1.0 −9.7 3.7 7.3 −0.6 −6.6 2.7 0.8 4.7 −2.5 −4.4 −6.6 −20.8 −2.2
2020 −9.1 −24.8 −32.3 9.8 13.7 −24.8 −18.0 −30.8 −38.6 −65.0 −1.4 9.3 2.2 16.6 24.2 −10.8 23.5
2021 9.4 17.8 50.9 −13.6 −0.3 65.9 −10.1 2.5 61.4 178.4 9.8 −19.0 −6.5 −14.3 −12.7 31.5 −7.5

2022 13.1 19.8 −1.2 15.1 19.5 −15.5 36.6 56.9 7.0 −1.2 −6.7 11.5 10.5 21.7 15.9 29.6 14.6
2023 −24.4 −9.8 −15.4 −24.4 −44.1 4.7 −1.1 −28.2 −8.1 −6.6 −27.9 −23.3 −16.8 −30.8 −32.1 −42.6 −54.5
2024 9.2 −0.2 16.5 18.1 2.7 −13.8 −4.1 19.9 4.7 9.6 35.2 27.2 8.3 19.4 5.1 −12.4 16.2
2025 −33.9 −33.2 −35.1 −33.9 −33.5 −36.4 −36.0 −27.5 −30.2 −36.1 −38.2 −38.6 −23.6 −38.2 −35.0 −21.7 −41.4
2026 .. −12.9 −10.9 .. .. −20.2 −4.0 −14.9 −14.7 −15.4 −3.7 −6.1 −27.4 .. .. .. ..

Clothing, All Businesses (£47,671m)

2017 107.9 107.8 107.4 108.8 107.6 106.5 108.0 108.6 106.8 106.9 108.4 108.4 109.7 108.4 107.9 108.4 106.7
2018 108.6 105.5 108.5 109.7 110.7 106.2 106.1 104.6 106.1 109.2 109.8 111.1 108.5 109.5 109.7 110.4 111.6
2019 110.6 111.2 111.7 111.2 108.4 110.4 110.0 112.8 114.1 108.1 112.6 111.8 110.9 110.9 109.9 106.7 108.6
2020 82.6 96.3 51.6 92.1 89.3 111.2 109.8 70.7 33.9 41.9 73.6 85.7 94.4 95.5 94.5 74.6 96.8
2021 95.0 60.3 104.6 105.6 109.6 58.9 56.0 65.0 107.7 102.5 103.8 101.4 106.2 108.5 110.8 111.0 107.6

2022 105.8 104.4 107.8 103.6 107.2 99.3 107.0 106.4 106.4 109.3 107.8 106.7 101.7 102.7 105.6 106.6 109.0
2023 104.9 107.5 107.4 101.8 103.0 108.7 108.7 105.5 108.4 106.7 107.2 104.2 102.9 98.9 102.8 104.7 101.9
2024 100.0 101.2 99.0 101.0 98.8 101.6 101.3 100.8 96.4 101.4 99.3 100.0 101.9 101.0 99.6 96.3 100.2
2025 102.8 101.3 99.4 105.7 104.9 99.1 101.8 103.2 102.3 96.5 99.5 103.8 104.0 108.5 105.3 105.1 104.4
2026 .. 106.0 106.7 .. .. 106.4 105.1 106.4 105.4 106.3 108.1 105.5 106.4 .. .. .. ..

Percentage increase on a year earlier

2017 3.9 5.4 5.0 4.2 1.1 2.2 4.4 8.9 5.1 3.5 6.1 1.5 4.7 6.1 −2.1 2.8 2.4
2018 0.6 −2.1 1.0 0.8 2.8 −0.3 −1.7 −3.7 −0.6 2.2 1.3 2.5 −1.1 1.0 1.7 1.9 4.6
2019 1.9 5.4 2.9 1.4 −2.0 4.0 3.7 7.9 7.5 −1.0 2.6 0.6 2.2 1.3 0.2 −3.3 −2.7
2020 −25.3 −13.4 −53.8 −17.1 −17.7 0.7 −0.2 −37.3 −70.3 −61.2 −34.7 −23.3 −14.9 −13.9 −14.1 −30.1 −10.9
2021 15.1 −37.4 102.7 14.6 22.8 −47.0 −49.0 −8.0 218.1 144.4 41.1 18.4 12.5 13.6 17.3 48.7 11.2

2022 11.3 73.0 3.1 −1.9 −2.2 68.7 91.1 63.5 −1.2 6.6 3.9 5.2 −4.2 −5.3 −4.7 −4.0 1.3
2023 −0.8 3.0 −0.4 −1.7 −3.9 9.5 1.6 −0.8 1.9 −2.4 −0.6 −2.3 1.2 −3.6 −2.7 −1.7 −6.6
2024 −4.7 −5.9 −7.8 −0.8 −4.1 −6.6 −6.8 −4.5 −11.1 −5.0 −7.4 −4.1 −1.1 2.1 −3.1 −8.1 −1.7
2025 2.8 0.1 0.4 4.7 6.2 −2.4 0.5 2.4 6.2 −4.9 0.2 3.8 2.1 7.4 5.7 9.2 4.3
2026 .. 4.6 7.3 .. .. 7.4 3.3 3.1 3.0 10.1 8.7 1.7 2.3 .. .. .. ..

Footwear and Leather Goods, All Businesses (£6,617m)

2017 82.8 81.2 84.3 83.9 81.7 79.7 79.7 83.5 84.4 82.3 85.8 83.9 80.5 86.5 81.2 81.2 82.6
2018 78.2 79.6 77.5 78.1 77.5 82.1 79.8 77.5 75.7 78.2 78.2 83.0 77.5 74.7 75.5 76.5 79.9
2019 85.6 83.6 84.4 87.9 86.3 87.6 85.0 79.4 84.7 82.4 85.8 87.6 89.5 86.8 85.5 86.7 86.6
2020 62.1 75.2 35.5 70.5 66.2 93.8 83.1 50.3 27.9 28.7 47.0 56.6 75.2 77.9 73.0 54.9 69.9
2021 70.4 46.6 76.8 75.5 82.6 45.6 45.8 48.0 76.0 78.4 76.2 71.6 78.5 76.1 83.4 84.3 80.5

2022 87.8 82.2 84.7 89.2 95.0 76.2 85.6 84.2 88.6 80.9 84.5 88.5 88.0 90.7 92.4 93.9 97.9
2023 100.5 99.9 100.0 101.0 101.1 97.0 100.7 101.7 99.4 92.2 106.7 100.4 101.1 101.3 101.3 103.5 98.9
2024 100.0 96.2 103.6 103.1 97.2 98.7 94.7 95.3 99.8 105.5 105.1 101.9 103.4 103.7 100.4 92.5 98.5
2025 102.3 98.6 101.4 101.3 108.2 90.3 105.0 101.9 103.5 102.8 98.5 104.4 98.8 100.8 101.6 118.0 105.6
2026 .. 99.3 96.4 .. .. 101.3 97.2 99.3 94.8 96.1 97.9 94.6 98.3 .. .. .. ..

Percentage increase on a year earlier

2017 3.8 3.6 7.9 2.8 0.8 3.6 7.4 0.8 10.1 1.5 11.6 −3.1 −0.6 10.9 −0.1 −0.5 2.6
2018 −5.5 −1.9 −8.1 −6.9 −5.2 3.1 0.2 −7.2 −10.3 −5.0 −8.8 −1.0 −3.8 −13.7 −7.0 −5.7 −3.3
2019 9.4 5.0 9.0 12.5 11.4 6.7 6.5 2.4 11.9 5.4 9.7 5.5 15.5 16.2 13.3 13.3 8.5
2020 −27.4 −10.1 −58.0 −19.7 −23.3 7.1 −2.2 −36.6 −67.1 −65.2 −45.2 −35.3 −16.0 −10.2 −14.7 −36.6 −19.4
2021 13.3 −38.0 116.4 7.0 24.7 −51.3 −44.8 −4.7 172.1 173.2 62.2 26.4 4.4 −2.3 14.3 53.4 15.3

2022 24.7 76.4 10.2 18.2 15.0 67.0 86.7 75.7 16.6 3.3 10.9 23.6 12.0 19.2 10.8 11.4 21.6
2023 14.5 21.6 18.1 13.2 6.4 27.2 17.7 20.7 12.2 13.9 26.2 13.4 14.9 11.8 9.6 10.2 1.1
2024 −0.5 −3.8 3.6 2.1 −3.8 1.8 −6.0 −6.3 0.4 14.4 −1.5 1.5 2.4 2.3 −0.9 −10.6 −0.5
2025 2.3 2.6 −2.1 −1.7 11.3 −8.6 10.9 6.9 3.7 −2.5 −6.3 2.4 −4.5 −2.8 1.2 27.6 7.2
2026 .. 0.7 −4.9 .. .. 12.2 −7.4 −2.6 −8.5 −6.5 −0.7 −9.4 −0.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Household Goods Stores, All Businesses (£35,530m)

2017 113.7 113.9 114.6 112.6 113.8 113.2 114.3 114.3 120.3 110.8 113.1 115.6 109.7 112.6 115.7 114.4 111.8
2018 118.5 116.5 117.5 119.6 120.6 115.2 116.1 117.8 118.1 118.5 116.2 116.0 120.1 122.2 120.3 121.6 120.0
2019 115.0 114.9 115.0 114.5 115.4 114.5 113.7 116.2 114.1 114.9 115.9 111.9 113.5 117.4 115.2 114.5 116.3
2020 114.3 111.2 85.4 128.3 132.6 114.3 115.1 104.8 55.3 79.5 114.3 125.1 127.6 131.4 137.1 130.6 130.7
2021 121.7 114.5 134.4 121.3 116.8 102.5 116.7 122.3 135.1 139.9 129.5 125.8 122.7 116.5 119.4 115.3 115.9

2022 109.5 115.9 109.8 106.1 106.1 115.8 114.6 116.9 112.5 111.4 106.2 106.0 105.9 106.4 105.4 107.0 105.9
2023 103.6 104.1 105.2 104.1 101.1 105.2 103.3 103.9 105.9 105.0 104.9 105.1 104.8 102.8 100.9 102.5 100.3
2024 100.0 100.2 99.2 99.6 100.9 100.1 100.1 100.4 97.6 101.7 98.6 98.4 99.9 100.3 100.0 100.3 102.2
2025 103.2 103.4 101.2 103.1 105.1 100.1 107.1 103.8 103.3 99.1 101.2 103.0 102.7 103.5 106.2 107.1 102.6
2026 .. 106.2 108.5 .. .. 107.4 103.6 107.2 107.1 110.6 107.9 107.2 108.5 .. .. .. ..

Percentage increase on a year earlier

2017 −0.7 −0.8 0.6 −0.3 −2.4 −3.1 −2.1 2.2 6.8 −4.8 − −0.8 −1.0 0.7 −0.1 −3.1 −3.8
2018 4.2 2.2 2.5 6.2 6.0 1.8 1.6 3.1 −1.8 6.9 2.7 0.4 9.4 8.5 4.0 6.3 7.3
2019 −3.0 −1.3 −2.1 −4.3 −4.3 −0.6 −2.0 −1.3 −3.4 −3.0 −0.2 −3.5 −5.5 −4.0 −4.3 −5.8 −3.1
2020 −0.6 −3.3 −25.7 12.1 14.9 −0.2 1.2 −9.8 −51.5 −30.8 −1.4 11.8 12.4 12.0 19.0 14.0 12.4
2021 6.5 3.0 57.4 −5.5 −11.9 −10.4 1.4 16.7 144.4 75.8 13.4 0.6 −3.8 −11.4 −12.9 −11.7 −11.3

2022 −10.1 1.2 −18.3 −12.5 −9.2 13.0 −1.8 −4.4 −16.7 −20.3 −18.0 −15.8 −13.7 −8.7 −11.7 −7.2 −8.6
2023 −5.3 −10.2 −4.1 −1.9 −4.7 −9.2 −9.9 −11.1 −5.9 −5.8 −1.2 −0.8 −1.1 −3.4 −4.3 −4.2 −5.3
2024 −3.5 −3.7 −5.7 −4.4 −0.2 −4.8 −3.1 −3.4 −7.8 −3.1 −6.0 −6.4 −4.7 −2.4 −0.9 −2.1 1.9
2025 3.2 3.2 1.9 3.5 4.1 − 7.0 3.3 5.8 −2.6 2.6 4.7 2.8 3.1 6.2 6.8 0.4
2026 .. 2.7 7.2 .. .. 7.3 −3.2 3.3 3.7 11.6 6.7 4.1 5.6 .. .. .. ..

Fur niture, Lighting etc. All Businesses (£14,877m)

2017 120.9 119.2 122.3 118.9 123.4 117.1 118.6 121.3 128.4 119.0 120.2 123.7 112.7 120.0 123.2 126.0 121.4
2018 125.8 126.7 123.6 125.8 127.0 129.1 127.9 123.8 123.4 126.0 121.9 120.9 126.2 129.4 122.5 129.6 128.5
2019 124.7 124.9 127.8 120.4 125.9 119.8 127.2 127.0 128.6 126.7 128.0 109.8 123.9 126.2 129.8 122.5 125.3
2020 108.1 112.2 64.1 128.2 127.5 123.1 120.8 94.3 28.9 46.4 106.5 126.0 126.7 131.2 138.5 117.0 127.0
2021 113.7 94.9 133.5 118.0 108.6 91.4 95.1 97.4 125.9 149.4 126.9 124.4 121.3 110.2 115.9 110.3 101.3

2022 115.7 119.7 117.6 112.8 112.7 117.9 117.0 123.3 121.7 116.9 114.9 112.8 112.4 113.3 110.6 114.5 113.0
2023 111.1 110.6 113.9 112.2 107.6 109.8 108.5 113.0 114.1 113.4 114.1 113.5 113.2 110.4 107.8 109.6 105.9
2024 100.0 101.7 99.6 98.1 100.6 102.5 101.8 101.0 97.5 103.8 97.8 97.2 98.5 98.6 99.6 100.5 101.5
2025 102.0 103.7 100.0 101.1 103.2 102.2 107.7 101.9 101.8 99.6 98.8 99.3 101.1 102.6 103.6 103.4 102.7
2026 .. 107.7 110.7 .. .. 109.4 106.2 107.5 108.5 111.3 112.1 108.5 108.4 .. .. .. ..

Percentage increase on a year earlier

2017 −0.5 −3.7 0.4 −0.5 1.9 −6.2 −4.9 −0.7 2.2 −3.8 2.5 4.6 −5.8 −0.2 2.5 4.0 −0.2
2018 4.0 6.3 1.1 5.8 2.9 10.3 7.8 2.1 −3.9 5.9 1.4 −2.2 12.0 7.8 −0.6 2.9 5.9
2019 −0.8 −1.5 3.3 −4.2 −0.9 −7.2 −0.5 2.6 4.2 0.5 5.0 −9.2 −1.8 −2.5 6.0 −5.5 −2.5
2020 −13.4 −10.2 −49.8 6.4 1.3 2.8 −5.0 −25.8 −77.5 −63.4 −16.8 14.7 2.2 4.0 6.6 −4.5 1.3
2021 5.2 −15.4 108.1 −7.9 −14.8 −25.7 −21.3 3.3 335.1 222.0 19.1 −1.2 −4.2 −16.0 −16.3 −5.7 −20.2

2022 1.8 26.2 −11.9 −4.4 3.8 29.0 23.0 26.6 −3.3 −21.7 −9.4 −9.4 −7.4 2.7 −4.6 3.8 11.5
2023 −4.0 −7.6 −3.2 −0.6 −4.5 −6.9 −7.2 −8.3 −6.2 −3.0 −0.7 0.6 0.7 −2.6 −2.5 −4.3 −6.3
2024 −10.0 −8.1 −12.6 −12.5 −6.5 −6.7 −6.2 −10.7 −14.6 −8.5 −14.3 −14.3 −13.0 −10.7 −7.7 −8.4 −4.1
2025 2.0 1.9 0.4 3.1 2.6 −0.2 5.8 0.9 4.4 −4.0 1.0 2.1 2.6 4.1 4.1 2.9 1.1
2026 .. 3.9 10.8 .. .. 7.0 −1.4 5.6 6.6 11.7 13.5 9.3 7.3 .. .. .. ..

Electr ical Household Appliances, All Businesses (£6,272m)

2017 107.7 107.3 106.4 108.2 108.7 107.3 107.0 107.6 107.2 102.4 109.1 107.9 108.9 108.0 109.7 109.2 107.5
2018 108.8 108.0 107.5 109.9 109.9 108.8 106.8 108.2 108.7 105.9 107.9 107.7 111.8 110.2 109.6 111.7 108.7
2019 114.0 111.0 108.9 116.2 120.2 105.5 106.1 119.1 108.5 110.8 107.6 111.1 111.3 124.1 116.5 119.9 123.2
2020 117.0 119.9 102.7 123.1 122.0 118.4 117.7 123.2 83.3 93.9 125.4 125.6 122.5 121.5 130.4 119.4 117.5
2021 120.3 111.5 132.6 119.2 118.0 100.6 121.9 112.0 134.9 138.2 126.2 121.1 119.2 117.7 127.3 119.4 109.5

2022 108.6 117.1 108.5 104.5 104.5 120.2 119.2 112.9 112.5 107.3 106.3 104.3 105.3 103.9 103.1 104.9 105.3
2023 99.3 101.6 98.0 100.3 97.5 103.1 102.2 99.9 98.5 98.6 97.1 101.8 100.3 99.2 98.8 98.1 95.9
2024 100.0 97.7 98.3 100.6 103.5 95.9 98.8 98.2 97.8 99.8 97.4 99.5 100.7 101.3 103.0 102.9 104.3
2025 112.0 109.9 112.3 113.7 112.1 106.5 112.7 110.9 113.3 107.7 115.2 113.5 111.4 115.7 113.5 114.5 109.1
2026 .. 116.3 120.4 .. .. 113.9 113.7 120.3 112.1 123.5 124.6 120.3 124.4 .. .. .. ..

Percentage increase on a year earlier

2017 4.4 5.6 3.5 4.0 4.4 3.1 4.7 8.4 14.2 −4.5 2.4 2.6 8.5 1.6 5.0 6.8 2.1
2018 1.1 0.6 1.0 1.5 1.1 1.4 −0.2 0.6 1.4 3.4 −1.1 −0.2 2.6 2.0 −0.1 2.3 1.1
2019 4.8 2.8 1.2 5.7 9.3 −3.0 −0.6 10.1 −0.2 4.6 −0.2 3.1 −0.4 12.7 6.3 7.4 13.4
2020 2.6 8.1 −5.6 5.9 1.6 12.2 10.9 3.4 −23.2 −15.3 16.5 13.1 10.1 −2.1 11.9 −0.4 −4.7
2021 2.8 −7.0 29.0 −3.1 −3.3 −15.1 3.5 −9.0 61.9 47.2 0.7 −3.6 −2.7 −3.1 −2.4 − −6.8

2022 −9.7 5.0 −18.1 −12.4 −11.4 19.5 −2.2 0.8 −16.6 −22.4 −15.8 −13.9 −11.7 −11.7 −19.0 −12.1 −3.8
2023 −8.6 −13.2 −9.7 −4.0 −6.7 −14.2 −14.2 −11.5 −12.4 −8.1 −8.7 −2.4 −4.8 −4.6 −4.2 −6.5 −8.9
2024 0.7 −3.9 0.3 0.3 6.2 −7.0 −3.3 −1.7 −0.7 1.2 0.3 −2.2 0.4 2.2 4.3 4.9 8.7
2025 12.0 12.5 14.3 13.1 8.3 11.1 14.0 13.0 15.8 7.9 18.3 14.0 10.6 14.2 10.1 11.2 4.6
2026 .. 5.9 7.2 .. .. 6.9 0.9 8.4 −1.1 14.7 8.2 6.0 11.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Hardware, Paints and Glass, All Businesses (£13,351m)

2017 110.1 112.3 111.7 109.4 106.9 113.0 113.9 110.6 120.3 107.4 108.3 111.9 107.6 108.8 111.8 105.7 104.0
2018 117.7 110.7 118.1 120.1 121.9 104.1 109.8 116.6 118.9 120.0 115.9 116.6 119.6 123.3 126.3 120.7 119.3
2019 105.5 107.9 103.9 107.0 103.1 112.2 106.7 105.4 102.2 102.9 105.9 112.4 105.1 104.2 100.2 104.3 104.6
2020 121.4 106.6 100.8 133.5 145.9 104.1 108.9 107.3 68.3 109.8 119.8 126.4 133.4 139.3 139.6 154.0 144.4
2021 133.0 139.0 138.9 128.4 125.7 118.5 133.4 159.8 148.3 132.7 136.4 132.0 128.5 125.5 121.2 120.9 133.1

2022 105.4 113.7 104.2 102.1 101.7 113.2 112.2 115.3 105.0 109.9 98.9 102.2 101.6 102.4 102.9 101.6 100.7
2023 98.8 99.6 100.5 98.3 96.8 102.8 99.6 97.1 101.7 100.4 99.8 98.4 98.8 97.8 95.9 97.6 96.9
2024 100.0 99.7 99.2 100.9 100.2 99.5 98.8 100.7 97.3 100.5 99.5 98.9 101.5 102.0 99.4 98.9 102.0
2025 100.1 99.8 97.1 99.9 103.7 94.6 103.2 102.2 100.2 94.1 97.1 101.7 100.0 98.3 105.1 107.7 99.5
2026 .. 100.7 101.4 .. .. 103.2 96.8 101.8 104.2 104.6 96.6 100.5 101.7 .. .. .. ..

Percentage increase on a year earlier

2017 −3.0 0.5 0.5 −1.9 −10.7 −1.7 −1.3 4.0 11.2 −5.0 −3.4 −8.3 0.2 2.3 −5.4 −15.0 −11.3
2018 6.9 −1.5 5.7 9.8 14.0 −7.9 −3.5 5.4 −1.1 11.7 7.0 4.2 11.1 13.3 12.9 14.2 14.7
2019 −10.4 −2.5 −12.0 −10.9 −15.4 7.8 −2.8 −9.6 −14.1 −14.2 −8.6 −3.6 −12.1 −15.5 −20.7 −13.6 −12.3
2020 15.1 −1.2 −2.9 24.8 41.4 −7.2 2.1 1.8 −33.2 6.6 13.1 12.4 27.0 33.8 39.3 47.7 38.1
2021 9.5 30.4 37.8 −3.8 −13.9 13.8 22.4 49.0 117.3 20.9 13.9 4.5 −3.7 −9.9 −13.2 −21.5 −7.9

2022 −20.8 −18.2 −25.0 −20.5 −19.1 −4.5 −15.9 −27.9 −29.2 −17.2 −27.5 −22.6 −20.9 −18.4 −15.1 −15.9 −24.3
2023 −6.3 −12.4 −3.5 −3.7 −4.8 −9.2 −11.2 −15.8 −3.2 −8.7 0.8 −3.8 −2.8 −4.5 −6.8 −4.0 −3.8
2024 1.2 0.1 −1.4 2.6 3.6 −3.2 −0.8 3.7 −4.3 0.1 −0.2 0.5 2.7 4.3 3.7 1.3 5.3
2025 0.1 − −2.0 −1.0 3.5 −4.9 4.5 1.5 3.0 −6.4 −2.4 2.9 −1.5 −3.6 5.7 8.9 −2.5
2026 .. 0.9 4.4 .. .. 9.1 −6.2 −0.4 4.0 11.2 −0.6 −1.2 1.7 .. .. .. ..

Music and video recordings and equipment, All Businesses (£1,030m)

2017 102.8 107.3 102.1 98.6 103.2 102.6 109.7 109.1 102.7 101.6 102.1 104.3 99.9 93.0 103.8 100.1 105.2
2018 100.4 108.1 98.1 100.4 95.2 107.0 99.7 115.7 103.1 89.5 100.9 99.8 103.1 98.6 94.2 96.2 95.1
2019 104.4 94.8 120.7 111.4 90.7 131.5 75.0 81.2 103.3 127.0 129.6 132.2 93.1 109.5 91.6 93.2 88.0
2020 91.8 91.7 62.3 101.8 111.6 92.2 95.4 88.1 55.4 55.3 73.4 94.2 103.1 106.9 133.6 102.9 101.0
2021 100.5 99.7 103.0 90.3 109.1 68.0 168.4 70.1 99.0 108.1 102.1 99.2 92.5 81.4 88.1 82.9 146.9

2022 75.7 78.4 75.8 71.2 77.3 83.9 78.4 73.9 75.5 81.0 71.8 67.2 70.3 75.3 78.5 78.3 75.7
2023 85.0 82.7 85.8 86.0 85.7 81.5 80.4 85.4 87.1 82.7 87.1 92.1 86.9 80.5 76.8 88.5 90.6
2024 100.0 101.7 101.8 98.1 98.4 101.6 100.2 103.0 101.6 99.5 104.0 101.1 94.8 98.2 94.1 99.6 100.9
2025 106.6 107.8 102.9 108.6 106.9 102.3 114.7 107.7 103.1 104.1 101.7 109.0 108.5 108.5 112.3 107.3 102.2
2026 .. 93.3 95.3 .. .. 94.3 94.3 91.7 94.3 98.4 93.6 93.9 101.2 .. .. .. ..

Percentage increase on a year earlier

2017 −9.6 −13.2 −13.8 −7.4 −2.9 −15.1 −12.1 −12.5 −17.7 −16.0 −8.4 −1.9 −7.3 −11.9 −0.6 −9.0 0.3
2018 −2.3 0.7 −4.0 1.8 −7.8 4.2 −9.1 6.0 0.4 −11.9 −1.2 −4.3 3.2 6.1 −9.3 −3.9 −9.6
2019 3.9 −12.3 23.1 11.0 −4.7 22.9 −24.8 −29.9 0.2 41.8 28.5 32.5 −9.7 11.0 −2.8 −3.1 −7.5
2020 −12.0 −3.3 −48.4 −8.6 23.1 −29.9 27.2 8.5 −46.4 −56.4 −43.4 −28.7 10.8 −2.4 45.8 10.4 14.9
2021 9.5 8.8 65.4 −11.3 −2.3 −26.2 76.5 −20.5 78.8 95.4 39.2 5.4 −10.3 −23.9 −34.0 −19.5 45.3

2022 −24.7 −21.4 −26.5 −21.1 −29.1 23.4 −53.4 5.5 −23.7 −25.1 −29.7 −32.3 −24.0 −7.5 −10.9 −5.5 −48.5
2023 12.4 5.5 13.2 20.8 10.8 −2.9 2.5 15.5 15.3 2.1 21.4 37.1 23.6 7.0 −2.1 13.0 19.7
2024 17.6 23.0 18.7 13.9 14.8 24.6 24.7 20.6 16.6 20.2 19.3 9.8 9.1 22.0 22.4 12.5 11.4
2025 6.6 6.0 1.0 10.8 8.6 0.7 14.5 4.6 1.5 4.7 −2.2 7.9 14.4 10.4 19.4 7.8 1.3
2026 .. −13.4 −7.4 .. .. −7.8 −17.8 −14.8 −8.5 −5.5 −7.9 −13.8 −6.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Other Specialised Non-Food Stores, All Businesses (£69,042m)

2017 87.9 85.4 88.0 88.3 89.8 85.9 87.2 83.6 89.3 85.9 88.8 87.1 92.4 86.0 87.9 89.7 91.5
2018 89.9 87.8 88.9 91.6 91.4 89.7 88.2 86.0 90.3 89.1 87.5 89.0 93.3 92.2 89.5 93.5 91.2
2019 94.4 94.0 95.5 95.3 92.7 91.3 94.6 95.8 94.7 94.0 97.2 95.3 96.0 94.7 91.5 92.6 93.8
2020 85.0 86.6 58.0 98.8 96.4 95.0 95.3 71.3 39.1 49.6 79.8 97.6 96.2 101.7 101.2 89.4 98.1
2021 96.6 74.8 104.8 103.1 103.6 73.6 70.7 79.1 99.4 105.9 108.3 101.4 104.4 103.3 104.8 105.5 101.1

2022 98.5 103.4 99.3 96.6 94.6 106.0 100.4 103.7 99.3 98.2 100.3 98.8 96.4 95.1 98.2 94.0 92.1
2023 92.5 92.3 93.8 92.0 92.1 90.8 95.3 91.1 95.2 92.7 93.6 93.3 92.9 90.3 90.0 95.0 91.4
2024 100.0 97.8 99.1 100.8 102.4 96.1 97.7 99.2 98.3 99.7 99.1 99.8 99.3 102.7 100.6 103.4 103.0
2025 100.1 100.4 100.0 99.7 100.2 96.6 100.8 103.7 101.2 100.4 98.6 98.5 100.0 100.5 101.8 99.2 99.6
2026 .. 105.3 104.6 .. .. 105.4 106.4 104.5 104.7 104.0 104.9 105.1 104.2 .. .. .. ..

Percentage increase on a year earlier

2017 1.0 1.2 0.7 0.7 1.3 1.8 4.9 −2.1 0.1 −0.3 2.0 −1.9 6.7 −2.0 −1.6 2.8 2.4
2018 2.3 2.8 0.9 3.7 1.8 4.4 1.2 2.9 1.2 3.8 −1.5 2.2 1.1 7.1 1.8 4.3 −0.3
2019 5.0 7.1 7.4 4.1 1.5 1.8 7.2 11.4 4.9 5.5 11.1 7.1 2.8 2.8 2.2 −1.0 2.9
2020 −10.0 −7.9 −39.3 3.6 3.9 4.1 0.8 −25.5 −58.8 −47.3 −17.9 2.3 0.2 7.4 10.5 −3.4 4.5
2021 13.7 −13.6 80.8 4.4 7.5 −22.5 −25.8 10.9 154.3 113.6 35.6 4.0 8.6 1.5 3.6 18.0 3.1

2022 2.0 38.1 −5.2 −6.2 −8.7 43.9 42.0 31.1 −0.1 −7.3 −7.3 −2.6 −7.7 −7.9 −6.3 −10.9 −8.9
2023 −6.0 −10.7 −5.6 −4.8 −2.7 −14.3 −5.1 −12.1 −4.1 −5.6 −6.6 −5.6 −3.6 −5.1 −8.4 1.0 −0.8
2024 8.1 5.9 5.6 9.5 11.2 5.9 2.5 8.9 3.3 7.6 5.9 7.0 6.9 13.7 11.8 8.9 12.7
2025 0.1 2.6 0.9 −1.0 −2.2 0.5 3.2 4.6 2.9 0.6 −0.5 −1.3 0.7 −2.1 1.2 −4.0 −3.3
2026 .. 5.0 4.6 .. .. 9.2 5.5 0.7 3.5 3.7 6.4 6.7 4.3 .. .. .. ..

Dispensing Chemists, All Businesses (£1,453m)

2017 113.6 102.5 116.3 116.0 119.6 104.7 102.7 100.6 132.6 98.6 117.4 109.6 118.5 119.1 117.1 124.1 118.1
2018 114.2 114.5 114.2 118.3 110.0 114.8 115.3 113.7 119.1 116.4 108.6 120.7 118.6 116.1 99.0 116.2 113.7
2019 118.2 123.0 120.5 115.2 114.2 121.0 124.4 123.5 127.0 125.8 111.2 117.7 117.4 111.5 113.4 109.9 118.2
2020 166.2 135.6 177.9 178.0 175.6 114.5 119.2 169.8 143.5 161.4 218.6 175.3 177.8 180.5 195.7 171.1 163.0
2021 163.8 161.5 168.4 176.0 149.4 162.6 158.9 162.6 156.4 168.5 178.0 171.8 171.3 183.1 173.1 139.9 138.1

2022 130.6 134.9 130.2 127.1 130.1 141.9 136.4 128.1 133.9 127.8 129.2 131.2 124.2 126.3 120.1 132.2 136.5
2023 108.9 122.6 107.6 99.9 105.4 124.3 121.0 122.5 114.0 106.3 103.5 100.3 103.8 96.4 105.7 115.4 97.1
2024 100.0 99.9 109.4 95.4 95.3 103.4 100.6 96.5 105.9 112.3 109.9 106.4 85.9 94.1 97.5 94.8 94.0
2025 87.7 93.2 88.4 86.7 82.1 89.9 96.1 94.1 90.0 91.4 84.7 84.9 88.7 86.6 81.8 81.4 82.9
2026 .. 78.0 76.9 .. .. 80.9 77.7 75.9 79.0 76.9 75.3 75.6 74.3 .. .. .. ..

Percentage increase on a year earlier

2017 12.7 4.2 19.2 12.4 14.8 5.3 6.4 1.7 33.4 −1.5 24.7 11.1 16.8 10.0 12.5 19.1 13.3
2018 0.6 11.7 −1.8 2.0 −8.1 9.6 12.3 13.0 −10.2 18.0 −7.5 10.2 0.1 −2.5 −15.4 −6.4 −3.8
2019 3.5 7.4 5.6 −2.6 3.8 5.4 7.9 8.6 6.7 8.1 2.4 −2.5 −1.0 −4.0 14.5 −5.4 4.0
2020 40.5 10.2 47.6 54.5 53.8 −5.4 −4.2 37.5 13.0 28.3 96.6 48.8 51.4 61.9 72.5 55.7 37.9
2021 −1.4 19.1 −5.3 −1.1 −14.9 42.1 33.3 −4.2 9.0 4.4 −18.6 −2.0 −3.6 1.5 −11.6 −18.3 −15.3

2022 −20.3 −16.5 −22.7 −27.8 −12.9 −12.7 −14.2 −21.2 −14.4 −24.2 −27.4 −23.6 −27.5 −31.0 −30.6 −5.5 −1.1
2023 −16.6 −9.1 −17.4 −21.5 −19.0 −12.4 −11.3 −4.4 −14.9 −16.8 −19.9 −23.6 −16.4 −23.7 −12.0 −12.7 −28.9
2024 −8.1 −18.5 1.7 −4.5 −9.5 −16.8 −16.9 −21.2 −7.1 5.6 6.2 6.1 −17.2 −2.4 −7.8 −17.8 −3.1
2025 −12.3 −6.7 −19.2 −9.1 −13.9 −13.0 −4.5 −2.5 −15.0 −18.6 −22.9 −20.3 3.3 −8.0 −16.1 −14.1 −11.8
2026 .. −16.3 −13.0 .. .. −10.1 −19.1 −19.4 −12.3 −15.9 −11.2 −10.9 −16.3 .. .. .. ..

Medical Goods, All Businesses (£1,224m)

2017 61.8 67.3 54.2 61.5 64.1 66.0 63.7 71.2 51.6 63.7 48.8 59.2 61.8 63.2 63.2 64.6 64.4
2018 75.4 67.9 72.3 73.6 87.7 65.7 69.9 68.1 71.3 67.2 77.3 72.6 72.6 75.2 83.6 92.0 87.7
2019 86.8 86.5 89.0 88.6 83.1 87.4 84.0 87.7 87.8 90.3 88.9 91.4 90.9 84.5 81.4 80.0 87.0
2020 83.8 92.5 34.7 99.1 108.4 96.4 105.2 78.3 19.1 30.7 50.4 80.4 99.6 113.6 112.8 111.1 102.8
2021 116.8 107.0 124.0 124.0 112.4 103.2 99.1 116.2 117.5 126.1 127.4 125.7 124.2 122.4 117.7 113.1 107.5

2022 116.7 118.6 119.4 120.0 108.6 114.3 122.3 119.2 121.2 119.5 117.7 127.9 121.5 112.6 115.4 118.5 95.2
2023 102.3 113.1 103.5 95.4 97.1 122.8 110.9 107.0 106.7 105.5 99.5 93.8 96.8 95.6 94.0 97.7 99.2
2024 100.0 101.9 97.5 97.7 102.9 98.7 103.9 102.9 99.6 96.1 96.9 97.6 97.5 98.0 104.7 103.3 101.0
2025 110.0 100.4 107.9 117.0 115.2 93.7 100.5 107.0 102.0 99.5 119.4 117.7 114.0 118.8 117.5 116.3 112.6
2026 .. 116.2 117.1 .. .. 118.7 115.5 114.7 124.0 114.3 114.0 113.5 116.0 .. .. .. ..

Percentage increase on a year earlier

2017 6.5 18.2 −6.0 4.8 8.9 11.7 15.8 25.6 −13.4 10.4 −13.3 −2.3 6.2 9.7 10.8 11.5 5.5
2018 22.0 0.9 33.3 19.6 36.8 −0.5 9.7 −4.4 38.2 5.4 58.3 22.8 17.5 18.9 32.2 42.4 36.0
2019 15.1 27.3 23.0 20.4 −5.3 33.0 20.1 28.8 23.1 34.4 15.1 25.8 25.3 12.4 −2.6 −13.0 −0.8
2020 −3.4 6.9 −61.0 11.8 30.5 10.3 25.3 −10.7 −78.3 −66.0 −43.3 −12.0 9.5 34.5 38.6 38.8 18.3
2021 39.3 15.7 257.2 25.1 3.6 7.1 −5.8 48.4 516.4 310.5 152.7 56.4 24.7 7.8 4.4 1.8 4.5

2022 −0.1 10.9 −3.7 −3.2 −3.3 10.7 23.4 2.6 3.2 −5.3 −7.6 1.7 −2.2 −8.0 −2.0 4.8 −11.4
2023 −12.3 −4.7 −13.3 −20.5 −10.6 7.5 −9.3 −10.3 −12.0 −11.7 −15.5 −26.7 −20.3 −15.1 −18.5 −17.6 4.2
2024 −2.2 −9.9 −5.8 2.4 5.9 −19.6 −6.4 −3.8 −6.6 −8.9 −2.6 4.1 0.7 2.5 11.3 5.8 1.8
2025 10.0 −1.5 10.7 19.7 12.0 −5.1 −3.2 4.0 2.5 3.5 23.2 20.6 16.9 21.1 12.2 12.6 11.5
2026 .. 15.7 8.5 .. .. 26.6 14.9 7.2 21.5 14.8 −4.5 −3.6 1.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Cosmetic and Toilet Articles, All Businesses (£7,383m)

2017 67.6 67.0 66.5 66.6 70.5 65.2 66.4 68.8 69.1 65.3 65.5 65.2 65.3 68.8 68.4 71.0 71.7
2018 78.4 73.0 77.2 80.4 83.3 71.1 72.8 74.7 75.1 78.4 77.8 78.9 81.1 80.9 85.4 84.9 80.2
2019 85.3 87.3 88.2 85.3 80.2 87.3 90.0 85.1 86.1 89.1 89.1 86.1 86.9 83.5 79.6 84.3 77.4
2020 71.9 74.8 57.7 79.3 75.6 69.6 76.3 78.7 46.8 53.8 69.6 79.0 77.8 80.6 78.5 74.9 73.7
2021 77.2 58.6 83.6 81.2 85.4 50.7 61.6 62.5 80.0 84.4 86.0 76.5 81.8 84.5 83.3 85.6 86.9

2022 85.6 82.9 81.6 87.9 89.9 85.6 79.0 84.0 82.1 81.2 81.6 89.8 89.1 85.3 91.2 88.7 89.9
2023 93.3 90.1 92.5 92.9 97.7 89.7 90.5 90.2 92.8 90.5 93.9 90.4 92.9 95.0 94.1 102.6 96.7
2024 100.0 99.8 98.6 99.5 102.2 101.9 99.5 98.3 98.4 99.4 98.1 101.3 98.1 99.1 101.5 101.1 103.5
2025 89.5 91.1 91.1 88.9 86.8 88.5 92.1 92.9 91.3 92.2 89.9 87.2 89.9 89.5 86.3 88.8 85.5
2026 .. 100.6 105.9 .. .. 99.4 100.1 102.1 104.3 105.5 107.5 107.3 104.6 .. .. .. ..

Percentage increase on a year earlier

2017 8.2 12.1 8.5 3.2 9.3 7.4 11.3 16.7 12.4 6.0 7.2 0.2 −1.7 9.8 6.1 11.4 10.3
2018 16.0 9.0 16.0 20.6 18.2 9.1 9.6 8.6 8.6 20.1 18.9 21.1 24.3 17.5 24.7 19.7 12.0
2019 8.7 19.6 14.3 6.2 −3.6 22.8 23.7 14.0 14.7 13.6 14.5 9.0 7.1 3.2 −6.8 −0.7 −3.5
2020 −15.7 −14.4 −34.5 −7.1 −5.8 −20.3 −15.3 −7.5 −45.7 −39.6 −21.9 −8.3 −10.5 −3.4 −1.3 −11.2 −4.8
2021 7.4 −21.6 44.9 2.4 13.0 −27.1 −19.2 −20.6 71.0 56.7 23.5 −3.2 5.1 4.8 6.1 14.3 17.9

2022 10.9 41.5 −2.4 8.2 5.3 68.7 28.2 34.4 2.7 −3.8 −5.0 17.5 8.9 1.0 9.5 3.7 3.5
2023 9.0 8.7 13.3 5.8 8.7 4.8 14.6 7.4 12.9 11.5 15.0 0.6 4.3 11.4 3.2 15.7 7.6
2024 7.2 10.7 6.6 7.0 4.6 13.6 10.0 8.9 6.0 9.8 4.6 12.0 5.6 4.3 8.0 −1.5 7.0
2025 −10.5 −8.7 −7.6 −10.6 −15.1 −13.1 −7.5 −5.5 −7.2 −7.2 −8.4 −13.9 −8.3 −9.7 −15.0 −12.2 −17.4
2026 .. 10.5 16.3 .. .. 12.3 8.7 9.9 14.2 14.4 19.5 23.1 16.4 .. .. .. ..

Computers and Telecommunications Equipment, All Businesses (£5,160m)

2017 75.6 72.4 75.4 76.8 77.7 70.0 71.5 75.1 78.0 71.4 76.6 80.8 78.3 72.4 73.3 83.2 77.0
2018 73.0 76.2 70.7 71.3 73.9 78.4 75.8 74.8 67.5 70.3 73.6 67.0 77.7 69.5 75.6 74.1 72.2
2019 76.0 71.5 79.0 79.0 74.4 73.1 73.7 68.5 85.0 78.7 74.4 80.4 76.9 79.6 76.6 68.6 77.3
2020 51.9 66.3 31.4 51.8 56.8 70.6 74.0 56.0 27.6 28.9 36.5 52.5 56.4 47.5 47.5 58.8 62.6
2021 58.2 36.3 59.2 67.9 69.4 42.3 36.6 31.3 32.3 66.4 74.9 66.0 69.1 68.4 62.2 71.4 73.5

2022 70.8 72.7 70.8 72.3 67.4 75.3 73.3 70.1 75.2 72.9 65.6 74.8 72.9 69.8 71.3 63.6 67.4
2023 72.4 70.3 67.6 65.8 85.7 76.1 70.0 65.9 65.1 67.8 69.6 66.2 67.2 64.3 62.3 98.8 93.8
2024 100.0 94.1 99.1 104.2 102.6 97.1 92.7 92.7 92.2 108.5 97.2 101.2 98.3 111.3 106.3 103.6 98.9
2025 103.9 101.8 95.7 103.0 115.5 100.3 101.0 103.9 98.0 94.9 94.4 93.9 98.4 113.9 115.4 113.4 117.4
2026 .. 126.1 137.7 .. .. 117.1 114.2 142.9 135.2 139.3 138.4 135.9 133.8 .. .. .. ..

Percentage increase on a year earlier

2017 −9.3 −9.6 −12.3 −8.0 −7.1 −10.5 −8.0 −10.2 −10.4 −16.1 −10.7 −2.7 −2.8 −15.9 −21.2 3.1 −2.1
2018 −3.4 5.2 −6.3 −7.2 −5.0 11.9 6.1 −0.4 −13.4 −1.6 −4.0 −17.0 −0.8 −4.0 3.2 −10.9 −6.2
2019 4.1 −6.2 11.7 10.8 0.7 −6.7 −2.8 −8.4 25.9 11.9 1.1 19.9 −1.0 14.4 1.3 −7.5 7.0
2020 −31.7 −7.2 −60.2 −34.4 −23.7 −3.4 0.4 −18.3 −67.5 −63.3 −50.9 −34.7 −26.6 −40.3 −38.0 −14.2 −19.0
2021 12.2 −45.3 88.2 31.1 22.2 −40.1 −50.6 −44.1 16.7 129.9 105.1 25.9 22.5 44.0 31.0 21.3 17.5

2022 21.7 100.2 19.7 6.4 −2.8 78.0 100.3 124.2 132.9 9.9 −12.4 13.2 5.4 2.0 14.7 −10.9 −8.3
2023 2.2 −3.2 −4.5 −8.9 27.0 1.1 −4.4 −5.9 −13.5 −7.0 6.0 −11.4 −7.8 −7.8 −12.7 55.5 39.2
2024 38.2 33.8 46.6 58.3 19.8 27.6 32.4 40.6 41.7 60.0 39.7 52.7 46.2 73.0 70.6 4.8 5.5
2025 3.9 8.2 −3.5 −1.2 12.6 3.3 8.9 12.1 6.4 −12.5 −2.9 −7.2 0.1 2.3 8.5 9.4 18.7
2026 .. 23.9 43.9 .. .. 16.8 13.1 37.5 37.9 46.8 46.7 44.7 36.0 .. .. .. ..

Floor Coverings, All Businesses (£2,873m)

2017 80.8 79.2 79.2 81.2 83.7 71.6 81.2 83.6 75.0 83.7 79.0 84.2 87.5 73.7 90.3 79.3 82.0
2018 81.3 82.0 86.4 86.2 70.6 84.8 80.1 81.3 82.5 84.8 90.8 82.9 85.7 89.2 70.0 72.2 69.8
2019 67.6 68.1 69.1 63.8 69.4 70.9 64.7 68.6 72.7 65.1 69.4 67.2 60.2 64.0 68.2 67.0 72.2
2020 57.8 57.7 32.9 87.8 52.7 57.7 64.7 52.2 15.4 19.4 57.6 105.1 68.0 89.8 85.8 21.3 51.2
2021 80.6 31.8 98.6 92.4 99.5 21.4 21.9 48.0 92.8 104.9 98.2 89.6 95.5 92.3 97.2 100.7 100.3

2022 103.6 112.1 104.3 100.2 97.8 120.1 106.8 109.9 108.1 103.2 102.2 99.8 102.7 98.6 97.3 99.8 96.5
2023 96.1 94.4 95.8 99.6 94.6 96.2 93.0 94.0 97.1 95.8 94.7 101.3 99.0 98.7 92.8 98.4 92.9
2024 100.0 95.5 96.7 102.7 105.1 98.6 92.0 95.9 96.3 95.0 98.3 102.5 100.5 104.7 107.6 104.2 103.8
2025 96.4 106.2 100.9 88.7 89.2 104.3 107.4 107.0 101.4 103.0 98.9 93.7 90.1 83.6 89.5 87.2 90.4
2026 .. 93.4 96.0 .. .. 91.3 95.5 93.3 96.0 94.0 97.6 94.4 100.1 .. .. .. ..

Percentage increase on a year earlier

2017 14.3 11.5 15.0 15.0 15.8 −2.1 9.6 25.0 −5.2 27.7 24.9 16.3 25.8 5.3 28.1 5.5 14.7
2018 0.6 3.6 9.0 6.2 −15.7 18.5 −1.4 −2.8 9.9 1.3 14.9 −1.6 −2.0 21.0 −22.5 −9.0 −14.8
2019 −16.8 −16.9 −20.0 −26.0 −1.8 −16.4 −19.2 −15.6 −11.9 −23.2 −23.6 −19.0 −29.8 −28.2 −2.6 −7.3 3.4
2020 −14.5 −15.3 −52.4 37.6 −24.1 −18.7 − −23.9 −78.8 −70.1 −17.0 56.5 13.0 40.3 25.9 −68.1 −29.1
2021 39.4 −45.0 199.7 5.3 88.9 −62.9 −66.2 −8.1 501.1 439.4 70.3 −14.8 40.5 2.7 13.2 372.3 96.0

2022 28.6 252.9 5.8 8.4 −1.7 461.2 388.8 129.0 16.5 −1.6 4.1 11.4 7.4 6.8 0.2 −0.9 −3.8
2023 −7.3 −15.8 −8.2 −0.6 −3.3 −19.9 −13.0 −14.5 −10.2 −7.2 −7.4 1.5 −3.5 0.1 −4.6 −1.4 −3.8
2024 4.1 1.2 0.9 3.2 11.1 2.4 −1.1 2.1 −0.8 −0.8 3.8 1.2 1.5 6.2 15.9 5.9 11.7
2025 −3.6 11.2 4.4 −13.7 −15.2 5.9 16.8 11.6 5.3 8.3 0.6 −8.5 −10.3 −20.2 −16.9 −16.3 −12.8
2026 .. −12.1 −4.9 .. .. −12.5 −11.1 −12.8 −5.3 −8.7 −1.3 0.7 11.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Books, Newspapers and Per iodicals, All Businesses (£3,516m)

2017 136.3 131.0 138.4 138.6 137.2 138.3 133.9 122.9 135.3 133.4 145.0 142.0 139.9 134.7 146.4 133.6 132.7
2018 135.6 134.1 140.5 136.5 131.4 133.5 131.0 137.2 147.2 142.9 133.3 136.7 137.1 135.9 132.9 128.0 132.8
2019 128.2 126.7 123.1 120.7 142.3 126.9 111.5 138.8 124.6 122.3 122.6 119.4 120.5 121.8 129.8 142.9 151.8
2020 110.3 138.6 70.2 122.4 107.8 180.4 141.9 94.0 58.6 59.5 88.0 117.3 118.6 129.7 123.9 87.0 111.4
2021 97.2 62.5 112.5 108.3 105.6 74.9 58.2 56.0 109.3 116.7 111.7 108.6 109.4 107.1 99.9 105.1 110.5

2022 104.9 108.6 103.4 103.1 104.5 109.7 104.5 111.0 107.1 103.7 100.2 98.8 104.5 105.4 108.4 101.8 103.6
2023 101.7 105.8 103.2 100.2 97.7 102.7 107.9 106.7 104.9 101.6 103.1 105.1 99.5 96.9 96.2 98.0 98.6
2024 100.0 96.9 97.8 101.1 104.2 97.4 99.1 94.8 95.5 95.9 101.1 105.0 99.8 99.0 95.7 109.1 107.1
2025 121.9 115.8 127.0 124.4 120.7 114.4 112.3 120.0 126.9 128.1 126.1 127.1 126.2 120.7 128.2 117.9 117.1
2026 .. 117.8 124.6 .. .. 113.1 117.9 121.4 120.8 127.1 125.5 137.1 125.8 .. .. .. ..

Percentage increase on a year earlier

2017 −6.2 −13.2 −6.8 −1.7 −2.5 −8.1 −12.9 −17.6 −10.9 −12.0 0.9 −1.2 2.0 −5.0 3.4 −4.6 −5.6
2018 −0.5 2.4 1.5 −1.5 −4.3 −3.5 −2.2 11.7 8.8 7.1 −8.1 −3.8 −2.0 0.9 −9.2 −4.1 0.1
2019 −5.5 −5.5 −12.4 −11.6 8.3 −4.9 −14.9 1.1 −15.4 −14.4 −8.0 −12.6 −12.1 −10.3 −2.3 11.6 14.3
2020 −14.0 9.3 −43.0 1.5 −24.3 42.2 27.3 −32.3 −53.0 −51.4 −28.3 −1.8 −1.5 6.4 −4.5 −39.1 −26.6
2021 −11.8 −54.9 60.3 −11.6 −2.0 −58.5 −59.0 −40.4 86.5 96.1 27.0 −7.4 −7.8 −17.4 −19.4 20.8 −0.8

2022 7.9 73.8 −8.1 −4.8 −1.1 46.3 79.6 98.3 −1.9 −11.1 −10.3 −9.1 −4.5 −1.7 8.4 −3.1 −6.3
2023 −3.0 −2.5 −0.2 −2.8 −6.5 −6.4 3.3 −3.9 −2.1 −2.1 2.9 6.4 −4.8 −8.0 −11.2 −3.8 −4.8
2024 −1.7 −8.4 −5.3 0.9 6.7 −5.1 −8.2 −11.1 −9.0 −5.6 −2.0 −0.1 0.3 2.2 −0.6 11.4 8.6
2025 21.9 19.5 29.9 23.0 15.9 17.5 13.3 26.6 32.9 33.5 24.8 21.0 26.5 21.9 34.0 8.0 9.3
2026 .. 1.7 −1.9 .. .. −1.1 5.0 1.2 −4.8 −0.8 −0.5 7.9 −0.3 .. .. .. ..

Spor ts Equipment, Games and Toys, All Businesses (£15,486m)

2017 73.0 67.8 74.5 73.3 76.5 72.2 71.7 61.2 77.4 75.3 71.7 71.8 75.0 73.1 75.9 75.3 77.8
2018 75.4 73.7 74.1 74.5 79.3 74.2 76.5 71.1 71.6 74.6 75.6 68.0 74.0 80.1 75.4 89.9 73.8
2019 86.0 80.7 82.4 92.6 88.1 82.8 77.8 81.5 73.8 84.3 87.6 90.8 95.5 91.7 85.2 88.8 89.8
2020 83.3 81.3 55.6 87.5 108.8 91.9 88.3 65.0 40.1 47.8 74.2 84.4 88.1 89.6 121.0 97.7 107.9
2021 98.5 75.6 110.2 104.4 104.0 75.4 71.9 78.8 112.3 115.3 104.4 104.4 102.9 105.7 108.5 107.2 97.8

2022 97.0 99.7 98.2 96.0 94.1 97.4 102.8 99.0 97.8 96.2 100.1 102.3 91.8 94.3 97.7 93.0 92.0
2023 88.0 88.0 90.6 88.1 85.2 89.0 87.6 87.5 90.1 90.8 90.8 91.4 87.3 86.0 85.3 89.3 81.9
2024 100.0 91.9 99.1 103.8 105.1 92.8 91.2 91.8 96.5 98.4 101.9 100.5 104.3 106.1 103.4 105.3 106.2
2025 103.0 105.2 101.4 103.7 101.5 100.4 107.6 108.1 104.1 100.7 99.8 102.9 102.9 105.0 101.3 100.1 102.9
2026 .. 101.2 100.1 .. .. 101.5 100.3 101.7 98.6 101.1 100.5 101.0 103.1 .. .. .. ..

Percentage increase on a year earlier

2017 −2.3 −7.0 −1.7 −3.3 2.6 −3.1 0.1 −15.8 3.0 1.9 −8.0 −7.1 3.2 −5.3 1.3 1.8 4.1
2018 3.2 8.6 −0.6 1.7 3.6 2.8 6.6 16.1 −7.5 −0.9 5.5 −5.4 −1.3 9.6 −0.7 19.3 −5.2
2019 14.0 9.6 11.2 24.3 11.2 11.7 1.7 14.5 3.1 13.0 15.8 33.6 29.0 14.6 13.0 −1.2 21.8
2020 −3.1 0.7 −32.5 −5.5 23.5 11.0 13.5 −20.2 −45.7 −43.4 −15.3 −7.0 −7.8 −2.3 42.0 10.0 20.1
2021 18.4 −6.9 98.2 19.3 −4.4 −17.9 −18.6 21.2 180.0 141.3 40.7 23.6 16.7 17.9 −10.4 9.7 −9.3

2022 −1.6 31.8 −10.9 −8.1 −9.5 29.1 43.0 25.7 −12.9 −16.5 −4.2 −2.0 −10.8 −10.8 −9.9 −13.2 −6.0
2023 −9.3 −11.7 −7.7 −8.2 −9.4 −8.6 −14.7 −11.6 −7.9 −5.6 −9.2 −10.7 −4.9 −8.7 −12.7 −4.0 −10.9
2024 13.6 4.4 9.4 17.9 23.3 4.2 4.1 4.9 7.1 8.3 12.2 10.0 19.5 23.3 21.3 17.9 29.6
2025 3.0 14.4 2.3 −0.1 −3.4 8.1 18.0 17.7 7.8 2.4 −2.0 2.4 −1.4 −1.0 −2.1 −5.0 −3.1
2026 .. −3.8 −1.3 .. .. 1.1 −6.8 −5.9 −5.3 0.4 0.6 −1.8 0.1 .. .. .. ..

Flowers, plants, seeds, fer tilisers and pet foods, All Businesses (£6,623m)

2017 91.4 90.6 93.8 91.6 89.4 87.9 86.5 96.0 104.9 93.3 85.4 95.1 92.5 88.2 89.1 88.4 90.5
2018 94.0 91.8 93.6 94.0 96.6 95.8 93.5 87.3 91.7 93.5 95.2 91.0 91.6 98.4 106.1 90.8 93.6
2019 92.9 97.0 90.4 91.7 92.7 94.9 97.6 98.0 93.0 89.9 88.6 94.4 91.5 89.8 87.2 93.5 96.5
2020 100.6 91.7 87.0 112.9 111.3 102.7 83.2 87.4 47.9 92.9 113.6 109.9 111.8 116.1 114.0 113.4 107.6
2021 118.5 119.6 118.5 118.7 117.3 97.2 112.3 143.3 123.7 109.7 121.4 118.7 118.9 118.5 124.6 118.2 110.7

2022 110.9 123.4 103.0 110.9 106.4 137.5 120.8 114.2 106.1 98.9 103.9 110.6 113.4 109.2 109.4 108.9 102.1
2023 98.1 96.1 103.2 95.5 97.5 90.3 101.3 96.7 101.5 105.9 102.4 97.2 93.9 95.4 97.0 96.6 98.7
2024 100.0 99.4 99.8 100.4 100.3 101.0 97.2 100.0 97.6 100.5 101.1 98.6 101.5 101.1 96.8 101.5 102.1
2025 102.9 98.2 102.4 105.7 105.5 97.4 94.4 102.1 105.6 100.2 101.7 106.2 105.9 105.2 107.0 106.3 103.6
2026 .. 111.4 106.9 .. .. 111.5 112.3 110.5 105.8 110.0 105.4 106.2 105.0 .. .. .. ..

Percentage increase on a year earlier

2017 −2.5 0.8 −2.1 −3.6 −4.9 −0.1 −2.9 4.4 16.2 −8.4 −10.6 1.0 −5.4 −5.8 −5.9 −8.5 −0.9
2018 2.9 1.4 −0.3 2.6 8.1 9.0 8.1 −9.1 −12.6 0.2 11.5 −4.2 −0.9 11.5 19.1 2.8 3.4
2019 −1.1 5.6 −3.4 −2.5 −4.0 −0.9 4.4 12.3 1.4 −3.8 −6.9 3.6 −0.1 −8.7 −17.8 3.0 3.1
2020 8.2 −5.4 −3.7 23.1 20.1 8.2 −14.8 −10.8 −48.4 3.3 28.1 16.5 22.2 29.3 30.7 21.3 11.5
2021 17.9 30.5 36.2 5.2 5.3 −5.3 35.1 63.9 158.1 18.1 6.9 8.0 6.3 2.1 9.3 4.2 2.9

2022 −6.4 3.2 −13.1 −6.5 −9.3 41.5 7.5 −20.3 −14.3 −9.8 −14.4 −6.8 −4.6 −7.9 −12.2 −7.9 −7.8
2023 −11.6 −22.1 0.2 −13.9 −8.4 −34.4 −16.1 −15.3 −4.3 7.0 −1.4 −12.2 −17.2 −12.6 −11.4 −11.3 −3.3
2024 2.0 3.4 −3.2 5.2 2.8 11.9 −4.1 3.4 −3.8 −5.1 −1.2 1.4 8.0 6.0 −0.2 5.0 3.5
2025 2.9 −1.2 2.6 5.3 5.2 −3.6 −2.8 2.2 8.2 −0.2 0.5 7.7 4.3 4.1 10.5 4.7 1.5
2026 .. 13.4 4.4 .. .. 14.5 19.0 8.2 0.2 9.7 3.6 − −0.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Watches and Jeweller y, All Businesses (£8,335m)

2017 97.5 98.7 94.3 98.1 98.8 99.2 99.8 97.5 96.0 92.1 94.6 96.6 98.9 98.5 96.3 104.9 96.0
2018 103.3 94.5 96.7 112.6 109.6 98.6 94.3 91.4 98.2 99.6 93.1 115.2 113.4 109.9 109.2 108.7 110.5
2019 108.5 105.5 110.8 115.8 101.8 100.8 101.0 112.8 106.8 110.7 113.9 120.6 114.3 113.1 102.8 100.2 102.2
2020 83.4 91.7 44.8 103.4 92.9 104.4 109.0 65.2 27.7 25.9 73.5 91.7 100.8 114.8 103.1 78.3 96.5
2021 107.9 70.0 119.1 120.2 122.2 74.0 70.4 66.5 115.9 124.8 117.1 115.0 120.3 124.2 124.3 121.7 120.9

2022 109.2 113.7 111.5 107.3 104.4 116.4 112.2 112.7 107.9 115.6 111.2 112.5 107.4 103.1 109.3 103.9 100.8
2023 102.4 104.8 107.9 101.3 95.5 106.9 106.5 101.9 114.4 105.2 104.9 106.2 105.8 93.8 93.3 98.7 94.8
2024 100.0 96.5 97.7 100.9 104.9 97.0 96.0 96.5 97.6 96.1 99.0 98.8 100.9 102.7 103.5 107.9 103.6
2025 99.0 96.4 99.4 99.1 101.4 93.2 97.9 98.6 100.6 98.9 98.8 98.5 99.5 99.4 100.3 101.3 102.4
2026 .. 112.6 103.0 .. .. 113.3 118.0 107.7 104.1 102.0 103.0 101.0 99.4 .. .. .. ..

Percentage increase on a year earlier

2017 10.4 17.8 7.7 10.6 6.2 20.7 17.3 15.9 13.6 7.7 3.3 9.8 11.2 10.6 1.4 18.2 1.2
2018 6.0 −4.3 2.5 14.8 10.9 −0.6 −5.5 −6.3 2.2 8.1 −1.5 19.2 14.6 11.5 13.3 3.7 15.2
2019 5.0 11.6 14.6 2.8 −7.1 2.2 7.0 23.5 8.8 11.2 22.3 4.7 0.8 2.9 −5.8 −7.8 −7.5
2020 −23.1 −13.0 −59.6 −10.7 −8.7 3.6 7.9 −42.2 −74.0 −76.6 −35.5 −23.9 −11.8 1.5 0.2 −21.9 −5.6
2021 29.4 −23.7 165.9 16.2 31.5 −29.1 −35.4 1.9 317.8 381.8 59.2 25.4 19.3 8.2 20.7 55.4 25.3

2022 1.3 62.4 −6.3 −10.7 −14.6 57.3 59.4 69.5 −6.9 −7.4 −5.0 −2.1 −10.7 −17.0 −12.1 −14.6 −16.6
2023 −6.3 −7.8 −3.2 −5.6 −8.5 −8.2 −5.1 −9.6 6.0 −9.0 −5.6 −5.6 −1.5 −9.0 −14.6 −5.0 −6.0
2024 −2.3 −8.0 −9.5 −0.4 9.8 −9.2 −9.9 −5.3 −14.7 −8.6 −5.7 −7.0 −4.6 9.4 11.0 9.3 9.3
2025 −1.0 − 1.7 −1.8 −3.3 −3.9 2.0 2.1 3.1 2.9 −0.2 −0.3 −1.4 −3.2 −3.1 −6.1 −1.2
2026 .. 16.7 3.7 .. .. 21.6 20.6 9.2 3.4 3.2 4.2 2.6 −0.1 .. .. .. ..

Other Retail Sale of New Goods in Specialised Stores, All Businesses (£13,231m)

2017 102.9 102.1 104.3 101.2 104.1 102.5 109.9 95.6 98.5 97.2 114.6 93.9 118.3 93.3 96.9 99.4 113.6
2018 99.4 99.6 99.4 101.8 96.9 102.7 98.4 98.2 110.3 98.6 91.4 98.3 108.6 99.3 94.5 94.1 101.0
2019 100.6 101.9 107.2 99.2 94.4 95.1 108.7 101.8 119.2 99.5 103.7 96.9 100.3 100.1 94.9 94.9 93.6
2020 93.8 84.7 61.5 124.1 105.5 96.2 95.7 64.5 35.1 47.9 93.6 130.3 118.8 123.2 106.3 102.4 107.2
2021 96.6 83.4 101.2 102.4 99.4 82.7 81.0 85.9 99.2 103.2 101.3 99.5 109.0 99.4 91.7 106.7 99.6

2022 96.3 99.6 102.3 91.4 91.9 103.9 97.9 97.6 103.7 102.6 100.9 89.8 92.8 91.6 94.9 92.8 88.9
2023 90.4 86.9 90.7 92.9 91.0 81.7 85.6 92.1 97.8 87.2 87.9 92.4 95.2 91.6 95.0 90.0 88.6
2024 100.0 101.8 99.9 99.5 98.7 91.9 108.0 104.8 100.5 101.1 98.5 99.3 95.6 102.9 94.0 99.8 101.7
2025 93.9 96.0 96.3 92.4 90.7 92.5 99.6 96.6 99.1 98.1 92.6 93.3 92.2 91.7 90.9 92.2 89.3
2026 .. 96.3 90.3 .. .. 98.7 106.5 86.2 87.1 88.7 94.1 93.5 93.0 .. .. .. ..

Percentage increase on a year earlier

2017 1.2 7.1 2.5 −1.6 −2.4 6.6 21.1 −2.8 −10.9 −2.0 18.6 −12.3 18.0 −8.1 −5.6 −3.2 0.4
2018 −3.4 −2.4 −4.7 0.7 −6.9 0.2 −10.5 2.7 12.0 1.5 −20.3 4.7 −8.2 6.5 −2.5 −5.3 −11.1
2019 1.2 2.2 7.8 −2.6 −2.6 −7.3 10.5 3.7 8.0 0.9 13.5 −1.4 −7.6 0.8 0.5 0.8 −7.3
2020 −6.8 −16.9 −42.6 25.1 11.7 1.1 −12.0 −36.7 −70.6 −51.8 −9.8 34.4 18.5 23.2 12.0 7.9 14.6
2021 3.0 −1.5 64.6 −17.5 −5.8 −14.0 −15.3 33.3 182.7 115.5 8.3 −23.6 −8.3 −19.4 −13.7 4.2 −7.1

2022 −0.3 19.4 1.1 −10.7 −7.5 25.6 20.8 13.6 4.6 −0.6 −0.4 −9.7 −14.9 −7.9 3.4 −13.0 −10.8
2023 −6.2 −12.8 −11.3 1.7 −1.0 −21.4 −12.6 −5.6 −5.7 −15.1 −12.9 2.9 2.6 − 0.2 −3.0 −0.3
2024 10.6 17.2 10.1 7.1 8.5 12.6 26.2 13.7 2.8 15.9 12.1 7.5 0.5 12.3 −1.1 10.8 14.8
2025 −6.1 −5.7 −3.7 −7.2 −8.2 0.6 −7.8 −7.8 −1.4 −3.0 −6.1 −6.1 −3.5 −10.8 −3.3 −7.6 −12.2
2026 .. 0.3 −6.2 .. .. 6.6 7.0 −10.8 −12.1 −9.6 1.7 0.3 0.8 .. .. .. ..

Second Hand Goods, All Businesses (£3,759m)

2017 82.0 75.0 79.8 89.7 83.4 76.1 69.3 78.7 78.3 82.0 79.3 88.2 88.4 92.0 83.2 81.6 84.9
2018 84.5 82.1 86.9 84.9 84.0 86.9 84.5 76.2 92.2 85.0 84.2 89.9 83.7 81.8 55.6 93.5 99.2
2019 101.3 116.8 103.1 84.7 100.6 90.1 130.4 127.2 73.9 95.4 132.6 78.7 87.1 87.6 104.7 101.9 96.4
2020 83.2 100.7 51.0 93.8 85.8 96.0 145.3 69.8 29.5 46.6 71.7 92.9 81.0 104.7 57.4 82.1 111.6
2021 103.1 70.9 121.3 99.9 120.4 81.6 36.8 89.8 87.6 91.1 172.4 107.0 103.1 91.6 146.8 115.1 103.6

2022 105.6 132.2 111.1 94.4 84.6 127.5 90.5 169.4 92.8 93.3 139.8 94.7 92.1 96.1 98.8 77.8 78.8
2023 95.7 99.6 93.9 98.8 90.4 81.5 147.5 75.8 83.1 90.4 105.4 95.8 99.7 100.3 89.2 88.8 92.5
2024 100.0 109.5 97.9 91.3 101.3 94.0 96.5 132.3 111.1 98.2 87.1 90.0 91.9 91.7 101.4 103.6 99.4
2025 106.2 108.2 103.1 101.2 112.3 93.0 98.2 131.3 94.4 109.8 104.6 89.5 110.1 103.5 135.0 97.8 105.8
2026 .. 112.8 119.4 .. .. 121.8 101.9 114.3 145.9 106.1 108.8 110.6 107.6 .. .. .. ..

Percentage increase on a year earlier

2017 5.0 −9.7 7.4 16.2 7.2 −7.0 −14.9 −7.8 −3.8 32.4 0.9 15.8 9.9 21.8 7.5 3.0 10.4
2018 3.0 9.4 8.9 −5.4 0.8 14.2 21.9 −3.2 17.7 3.7 6.3 1.9 −5.3 −11.1 −33.2 14.6 16.7
2019 19.9 42.3 18.7 −0.2 19.8 3.7 54.3 66.9 −19.8 12.3 57.5 −12.5 4.0 7.1 88.4 9.0 −2.8
2020 −17.9 −13.7 −50.6 10.8 −14.7 6.5 11.5 −45.1 −60.1 −51.2 −45.9 18.1 −7.0 19.6 −45.2 −19.5 15.8
2021 24.0 −29.6 137.9 6.5 40.3 −15.0 −74.7 28.5 197.0 95.7 140.4 15.1 27.3 −12.5 155.9 40.2 −7.2

2022 2.4 86.4 −8.4 −5.4 −29.7 56.3 146.1 88.8 6.0 2.4 −18.9 −11.5 −10.7 5.0 −32.7 −32.4 −24.0
2023 −9.4 −24.7 −15.4 4.6 6.8 −36.1 62.9 −55.3 −10.5 −3.2 −24.7 1.2 8.2 4.3 −9.7 14.2 17.5
2024 4.5 10.0 4.3 −7.6 12.1 15.4 −34.6 74.6 33.7 8.7 −17.3 −6.1 −7.8 −8.6 13.7 16.7 7.4
2025 6.2 −1.2 5.3 10.9 10.9 −1.1 1.7 −0.8 −15.1 11.8 20.1 −0.6 19.7 12.9 33.1 −5.6 6.5
2026 .. 4.3 15.8 .. .. 30.9 3.8 −12.9 54.6 −3.4 4.0 23.6 −2.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-store Retail, All Businesses (£67,697m)

2017 70.6 66.5 69.0 73.1 73.9 67.0 66.2 66.3 68.8 67.3 70.5 69.3 72.4 76.6 74.1 74.3 73.5
2018 76.6 71.4 75.2 79.8 79.9 70.9 72.6 70.8 73.0 76.3 76.0 79.1 80.2 80.0 78.9 80.5 80.3
2019 87.5 82.8 85.5 92.5 89.4 79.7 82.5 85.4 85.2 85.1 86.2 95.3 91.4 91.0 89.2 89.1 89.7
2020 117.0 89.6 127.0 126.0 127.4 88.6 87.9 91.8 110.1 134.7 134.4 129.1 125.3 124.0 131.6 130.9 121.3
2021 118.8 129.7 121.1 112.6 111.9 133.4 128.8 127.4 127.0 119.2 117.7 112.3 111.8 113.5 109.7 110.6 114.7

2022 100.1 109.4 100.8 96.5 93.9 119.3 111.1 100.1 104.5 101.5 97.2 97.7 96.8 95.1 95.9 92.3 93.6
2023 97.8 97.0 97.9 97.9 98.2 96.6 97.2 97.1 98.0 97.8 97.9 99.3 98.9 96.1 98.0 99.5 97.4
2024 100.0 98.2 101.4 101.0 99.5 97.9 98.6 98.1 98.2 104.1 101.8 102.7 99.9 100.5 100.2 100.8 97.9
2025 103.8 98.6 103.8 107.7 105.3 93.5 99.4 103.2 103.8 103.5 103.9 106.6 107.2 109.0 106.1 102.3 107.2
2026 .. 108.4 111.6 .. .. 109.0 108.1 108.2 105.6 111.5 116.5 111.9 113.8 .. .. .. ..

Percentage increase on a year earlier

2017 13.6 15.7 15.3 15.3 8.5 15.4 17.5 14.7 19.8 9.7 16.4 13.9 14.6 17.0 10.3 8.1 7.4
2018 8.4 7.4 8.9 9.2 8.2 5.8 9.8 6.8 6.1 13.3 7.8 14.2 10.8 4.4 6.5 8.4 9.4
2019 14.3 15.9 13.8 15.9 11.8 12.5 13.6 20.7 16.6 11.5 13.5 20.4 14.1 13.8 13.1 10.7 11.7
2020 33.6 8.2 48.5 36.2 42.6 11.2 6.6 7.5 29.3 58.4 56.0 35.4 37.0 36.3 47.6 46.8 35.2
2021 1.6 44.8 −4.7 −10.6 −12.2 50.5 46.6 38.8 15.4 −11.5 −12.4 −13.0 −10.7 −8.5 −16.6 −15.5 −5.5

2022 −15.7 −15.6 −16.8 −14.3 −16.1 −10.6 −13.8 −21.4 −17.7 −14.9 −17.4 −13.0 −13.4 −16.2 −12.6 −16.6 −18.4
2023 −2.4 −11.4 −2.9 1.5 4.6 −19.0 −12.6 −3.0 −6.2 −3.6 0.7 1.5 2.1 1.0 2.2 7.8 4.1
2024 2.3 1.2 3.6 3.1 1.3 1.3 1.5 1.0 0.2 6.4 4.0 3.5 1.0 4.6 2.2 1.2 0.5
2025 3.8 0.5 2.4 6.7 5.9 −4.5 0.8 5.2 5.8 −0.5 2.1 3.8 7.4 8.5 5.9 1.6 9.5
2026 .. 9.9 7.6 .. .. 16.6 8.8 4.9 1.8 7.7 12.1 5.0 6.1 .. .. .. ..

Mail Order, All Businesses (£64,663m)

2017 69.5 65.1 67.9 71.9 73.0 65.4 65.5 64.5 67.5 66.1 69.7 68.3 70.7 75.8 73.1 73.5 72.5
2018 75.7 70.0 74.4 79.1 79.2 69.6 71.6 69.0 72.1 75.6 75.3 78.5 79.3 79.4 78.0 80.0 79.5
2019 86.8 82.2 84.5 91.7 88.7 80.1 81.5 84.6 83.4 84.1 85.8 94.7 90.9 90.0 88.4 88.4 89.3
2020 117.0 88.8 128.9 125.6 127.0 88.2 85.6 92.0 112.1 136.7 136.1 128.8 124.9 123.6 130.6 131.3 120.7
2021 118.4 129.6 120.5 111.8 111.5 133.3 128.9 127.1 127.0 118.7 116.8 111.1 110.9 113.1 109.1 110.2 114.5

2022 99.8 109.0 100.5 96.2 93.4 119.6 111.2 98.8 104.2 101.3 96.8 97.7 96.5 94.7 95.6 91.5 93.0
2023 97.7 96.6 97.8 98.0 98.4 96.1 96.9 96.7 97.8 97.5 98.0 99.3 98.9 96.2 98.0 99.7 97.7
2024 100.0 98.0 101.6 101.2 99.1 97.9 98.0 98.2 98.3 104.3 102.1 103.1 100.2 100.5 100.6 99.7 97.5
2025 103.4 98.2 103.4 107.2 105.2 93.1 99.5 102.2 103.4 103.4 103.5 106.4 106.6 108.3 105.8 102.0 107.1
2026 .. 108.3 111.6 .. .. 108.8 107.9 108.2 105.2 111.3 116.9 110.9 113.6 .. .. .. ..

Percentage increase on a year earlier

2017 15.7 17.9 18.4 17.2 10.3 16.8 21.6 15.8 23.3 12.0 20.0 16.2 15.5 19.2 11.7 10.4 9.1
2018 8.9 7.6 9.6 9.9 8.5 6.6 9.3 6.9 6.9 14.4 8.1 14.9 12.2 4.7 6.6 8.9 9.6
2019 14.7 17.5 13.6 16.0 12.1 14.9 13.8 22.6 15.6 11.3 13.9 20.6 14.7 13.4 13.4 10.5 12.3
2020 34.8 8.0 52.5 36.9 43.1 10.2 5.1 8.8 34.4 62.5 58.7 36.0 37.3 37.3 47.7 48.5 35.2
2021 1.1 45.9 −6.5 −11.0 −12.2 51.2 50.6 38.2 13.3 −13.2 −14.2 −13.7 −11.2 −8.5 −16.4 −16.1 −5.1

2022 −15.7 −15.9 −16.6 −14.0 −16.3 −10.3 −13.7 −22.3 −17.9 −14.6 −17.1 −12.1 −13.0 −16.3 −12.3 −16.9 −18.8
2023 −2.1 −11.4 −2.6 1.9 5.4 −19.6 −12.8 −2.1 −6.1 −3.8 1.3 1.6 2.4 1.6 2.5 8.9 5.0
2024 2.4 1.5 3.9 3.3 0.7 1.8 1.2 1.5 0.4 7.0 4.1 3.8 1.4 4.5 2.6 − −0.2
2025 3.4 0.1 1.8 5.9 6.1 −4.9 1.4 4.1 5.2 −0.9 1.4 3.2 6.4 7.7 5.2 2.4 9.8
2026 .. 10.4 7.9 .. .. 17.0 8.5 5.9 1.8 7.7 12.9 4.2 6.5 .. .. .. ..

Other Non-store Retail, All Businesses (£3,033m)

2017 95.0 96.9 92.9 97.3 93.0 103.5 79.9 105.2 98.6 94.8 86.7 90.6 108.6 93.6 95.0 91.3 92.9
2018 95.8 101.7 90.9 94.4 96.0 98.1 94.6 110.1 92.9 91.3 89.1 92.1 98.2 93.2 98.6 91.3 97.7
2019 102.8 94.1 107.1 107.6 102.4 72.3 104.3 103.3 124.4 105.1 94.8 107.8 101.8 112.2 106.0 103.7 98.3
2020 114.8 105.5 85.1 133.4 136.1 98.2 137.8 86.9 66.9 89.9 95.8 133.7 133.5 133.0 154.2 120.2 134.3
2021 128.1 131.4 132.1 129.5 119.5 134.1 127.0 132.8 127.3 130.6 137.0 137.7 131.8 121.1 122.9 119.5 116.8

2022 107.9 117.5 107.2 101.5 105.4 112.6 109.0 128.2 110.5 104.9 106.4 97.7 102.2 104.0 101.0 108.4 106.5
2023 99.0 105.0 99.8 96.4 94.9 106.8 102.4 105.6 101.0 105.1 94.7 97.7 98.8 93.5 97.9 95.5 92.1
2024 100.0 100.6 96.6 95.8 107.0 98.2 109.5 95.4 95.7 98.4 95.9 95.9 91.9 98.9 90.8 124.1 106.3
2025 111.7 108.7 110.7 118.5 109.2 102.5 97.5 123.9 113.2 106.9 111.6 110.8 119.6 123.6 111.2 108.3 108.4
2026 .. 110.8 112.5 .. .. 112.3 112.1 108.6 114.6 115.0 108.8 132.7 118.9 .. .. .. ..

Percentage increase on a year earlier

2017 −13.6 −9.3 −19.8 −8.9 −15.9 −2.7 −28.1 1.5 −16.4 −17.3 −24.5 −15.2 2.5 −13.0 −9.3 −21.4 −16.2
2018 0.8 4.9 −2.1 −2.9 3.2 −5.2 18.3 4.7 −5.9 −3.8 2.7 1.7 −9.5 −0.5 3.8 − 5.2
2019 7.3 −7.5 17.8 14.0 6.6 −26.3 10.2 −6.2 34.0 15.2 6.4 17.0 3.6 20.4 7.5 13.7 0.6
2020 11.7 12.1 −20.5 23.9 33.0 35.8 32.1 −15.9 −46.2 −14.5 1.1 24.0 31.2 18.5 45.5 15.8 36.6
2021 11.6 24.6 55.2 −2.9 −12.2 36.6 −7.9 52.8 90.3 45.4 43.0 3.0 −1.3 −9.0 −20.3 −0.6 −13.0

2022 −15.8 −10.6 −18.8 −21.6 −11.8 −16.0 −14.2 −3.5 −13.2 −19.7 −22.4 −29.0 −22.4 −14.1 −17.8 −9.3 −8.8
2023 −8.2 −10.6 −6.9 −5.0 −9.9 −5.2 −6.0 −17.6 −8.6 0.2 −11.0 − −3.3 −10.1 −3.0 −12.0 −13.5
2024 1.0 −4.2 −3.2 −0.6 12.7 −8.1 6.9 −9.6 −5.2 −6.4 1.3 −1.9 −7.0 5.8 −7.3 30.0 15.4
2025 11.7 8.1 14.6 23.6 2.1 4.4 −10.9 29.9 18.3 8.7 16.4 15.6 30.1 25.0 22.5 −12.7 2.0
2026 .. 1.9 1.6 .. .. 9.6 15.0 −12.4 1.2 7.5 −2.6 19.7 −0.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Automotive Fuel, All Businesses (£47,407m)

2017 103.2 100.8 103.8 102.6 105.6 101.9 101.1 99.5 102.4 106.0 103.0 102.2 102.4 103.0 105.1 105.2 106.5
2018 104.5 103.9 105.2 103.6 105.4 105.5 106.1 100.9 104.5 105.9 105.1 104.1 103.1 103.6 103.1 107.3 105.7
2019 110.9 112.5 110.8 109.5 110.8 111.0 112.8 113.4 112.0 109.8 110.6 111.0 109.3 108.5 110.7 110.5 111.0
2020 86.9 102.3 60.7 94.8 88.7 108.7 109.1 90.4 43.3 63.1 72.7 92.2 95.6 96.3 97.9 83.3 85.8
2021 99.1 84.3 101.1 107.0 104.1 81.3 80.2 90.0 98.9 100.7 103.2 105.0 106.1 109.2 100.3 106.0 105.7

2022 100.5 104.1 100.9 96.8 100.2 104.4 105.2 103.1 102.8 101.3 98.9 97.3 97.2 96.2 101.0 98.8 100.8
2023 97.0 99.1 96.1 96.3 96.5 102.6 98.1 97.1 97.1 94.6 96.4 95.9 95.9 96.8 95.2 97.0 97.2
2024 100.0 101.1 99.4 99.7 99.8 102.9 99.2 101.2 98.8 99.3 100.0 99.1 100.2 99.7 101.2 99.7 98.8
2025 96.6 99.7 98.9 94.1 93.4 99.6 100.4 99.1 99.6 100.2 97.2 97.3 91.8 93.3 92.3 93.9 93.9
2026 .. 95.3 89.6 .. .. 93.7 92.7 98.5 89.0 90.6 89.4 92.3 91.1 .. .. .. ..

Percentage increase on a year earlier

2017 −0.1 −3.4 1.8 −1.1 2.3 −5.3 − −4.5 0.5 3.1 1.8 −1.3 −1.6 −0.5 0.6 2.4 3.5
2018 1.3 3.1 1.4 1.0 −0.2 3.5 5.0 1.3 2.1 −0.1 2.0 1.9 0.7 0.6 −1.8 2.0 −0.7
2019 6.1 8.2 5.3 5.7 5.1 5.2 6.2 12.4 7.1 3.7 5.2 6.6 6.0 4.7 7.4 3.0 5.0
2020 −21.6 −9.0 −45.2 −13.4 −19.9 −2.0 −3.3 −20.3 −61.3 −42.6 −34.3 −17.0 −12.5 −11.2 −11.6 −24.7 −22.7
2021 14.0 −17.6 66.6 12.8 17.3 −25.3 −26.5 −0.4 128.4 59.7 42.0 14.0 11.0 13.4 2.4 27.3 23.2

2022 1.4 23.6 −0.3 −9.5 −3.7 28.5 31.2 14.6 4.0 0.6 −4.1 −7.4 −8.4 −11.9 0.7 −6.8 −4.6
2023 −3.5 −4.8 −4.7 −0.6 −3.7 −1.7 −6.7 −5.8 −5.6 −6.5 −2.6 −1.4 −1.3 0.6 −5.7 −1.9 −3.6
2024 3.1 2.0 3.5 3.5 3.4 0.3 1.1 4.2 1.8 4.9 3.8 3.3 4.5 3.0 6.3 2.8 1.7
2025 −3.4 −1.4 −0.6 −5.6 −6.4 −3.2 1.2 −2.1 0.8 0.9 −2.8 −1.8 −8.4 −6.3 −8.8 −5.8 −5.0
2026 .. −4.4 −9.3 .. .. −5.9 −7.7 −0.6 −10.6 −9.6 −8.1 −5.1 −0.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earlier Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Including Automotive Fuel, All Businesses (£515,426m)

2017 78.7 77.3 78.2 79.1 80.4 76.8 77.5 77.4 78.9 77.6 78.1 78.2 79.3 79.6 79.8 80.3 80.9
2018 82.2 80.1 81.9 83.2 83.5 80.3 80.8 79.4 81.0 82.5 82.1 82.8 83.5 83.3 82.8 83.9 83.8
2019 85.3 84.4 85.0 86.1 85.6 83.8 84.3 85.0 84.9 84.4 85.4 86.5 86.1 86.0 85.3 85.1 86.1
2020 83.3 83.7 73.9 88.1 87.6 86.3 85.5 79.5 64.5 73.0 82.2 86.8 88.0 89.2 90.2 85.7 87.1
2021 90.1 82.8 92.3 91.6 93.6 81.1 81.8 85.1 92.6 91.4 92.8 91.1 91.7 92.0 92.5 93.7 94.4

2022 95.9 94.6 95.6 96.4 97.2 94.3 94.2 95.1 95.1 94.9 96.5 98.0 96.1 95.4 97.4 97.2 97.1
2023 98.9 98.0 99.4 99.1 99.0 97.6 98.9 97.8 99.6 98.9 99.7 98.7 99.5 99.0 99.8 100.9 97.0
2024 100.0 100.1 99.7 100.3 99.9 100.1 100.4 99.7 98.7 101.1 99.4 100.4 100.4 100.2 99.5 99.8 100.4
2025 102.3 101.5 101.2 103.2 103.2 100.1 102.2 102.5 102.1 100.4 101.3 103.3 102.6 103.8 103.3 103.0 103.3
2026 .. 105.4 107.5 .. .. 105.4 104.6 106.1 106.7 107.6 108.0 107.4 108.7 .. .. .. ..

Percentage increase on a year earlier

2017 4.7 4.9 5.4 4.5 3.9 3.2 5.8 5.6 6.8 4.0 5.5 3.5 5.3 4.8 3.1 4.0 4.5
2018 4.4 3.7 4.7 5.2 3.9 4.6 4.2 2.6 2.7 6.4 5.1 5.9 5.3 4.7 3.7 4.4 3.6
2019 3.8 5.4 3.8 3.5 2.4 4.3 4.4 7.1 4.8 2.3 4.1 4.4 3.1 3.2 3.1 1.4 2.8
2020 −2.3 −0.9 −13.0 2.2 2.4 3.1 1.4 −6.5 −24.0 −13.5 −3.8 0.4 2.2 3.7 5.7 0.6 1.1
2021 8.1 −1.0 24.8 4.1 6.8 −6.1 −4.3 7.0 43.5 25.2 12.9 5.0 4.3 3.2 2.6 9.4 8.4

2022 6.5 14.2 3.6 5.2 3.9 16.4 15.1 11.8 2.8 3.9 4.0 7.6 4.7 3.8 5.2 3.7 2.9
2023 3.1 3.7 4.0 2.7 1.9 3.4 5.0 2.8 4.7 4.2 3.4 0.7 3.5 3.7 2.4 3.9 −0.1
2024 1.1 2.1 0.3 1.3 0.9 2.6 1.6 2.0 −0.9 2.2 −0.3 1.7 1.0 1.2 −0.3 −1.1 3.6
2025 2.3 1.5 1.6 2.9 3.3 −0.1 1.8 2.8 3.4 −0.7 1.9 2.8 2.1 3.6 3.8 3.2 2.9
2026 .. 3.9 6.2 .. .. 5.3 2.4 3.6 4.6 7.2 6.7 4.0 6.0 .. .. .. ..

All Retailing, Excluding Automotive Fuel, All Businesses (£468,019m)

2017 78.2 76.6 77.7 78.8 79.7 76.1 76.8 76.9 78.4 76.9 77.9 78.1 79.1 79.2 79.4 79.7 79.9
2018 81.3 79.4 81.1 82.4 82.5 79.4 79.8 78.9 80.4 81.7 81.1 82.0 82.7 82.4 81.8 82.7 82.8
2019 84.1 83.2 83.7 85.1 84.4 82.6 83.0 83.8 83.7 83.1 84.2 85.3 85.0 85.1 84.2 84.0 84.9
2020 84.7 83.1 76.9 89.5 89.3 85.1 84.4 79.9 67.8 75.7 85.1 88.3 89.3 90.6 91.5 87.8 88.8
2021 90.1 83.9 92.7 91.0 92.7 82.2 83.0 85.9 93.3 91.7 92.9 90.7 91.1 91.2 92.2 92.5 93.2

2022 94.0 93.0 93.2 94.3 95.4 93.2 92.6 93.2 93.1 92.7 93.6 95.2 93.9 93.8 95.4 95.3 95.5
2023 98.7 97.1 99.6 99.1 98.8 96.1 97.9 97.3 99.5 99.2 100.1 99.1 99.5 98.7 99.4 100.7 96.7
2024 100.0 99.7 99.4 100.5 100.4 99.7 100.1 99.3 98.4 100.8 99.1 100.4 100.5 100.7 99.9 100.3 100.8
2025 103.2 101.8 102.1 104.6 104.5 100.2 102.2 103.1 102.9 101.1 102.3 104.3 104.1 105.3 104.7 104.2 104.5
2026 .. 106.5 108.0 .. .. 106.8 106.1 106.7 107.2 108.0 108.7 107.9 108.9 .. .. .. ..

Percentage increase on a year earlier

2017 4.4 4.2 5.1 4.6 3.7 2.6 4.6 5.1 6.3 3.3 5.5 3.7 5.5 4.7 3.0 3.8 4.2
2018 4.0 3.6 4.3 4.5 3.5 4.4 3.9 2.6 2.5 6.2 4.1 5.0 4.6 4.0 3.0 3.8 3.7
2019 3.4 4.8 3.3 3.4 2.4 4.0 4.0 6.2 4.1 1.7 3.8 4.0 2.8 3.3 2.9 1.6 2.5
2020 0.6 −0.2 −8.2 5.1 5.8 3.1 1.6 −4.7 −19.0 −8.9 1.1 3.5 5.1 6.5 8.7 4.5 4.6
2021 6.4 1.0 20.6 1.7 3.8 −3.4 −1.6 7.4 37.7 21.2 9.2 2.6 2.1 0.7 0.8 5.4 4.9

2022 4.3 10.9 0.5 3.6 2.9 13.3 11.6 8.6 −0.3 1.0 0.8 5.0 3.0 2.9 3.4 3.1 2.5
2023 5.0 4.4 6.9 5.1 3.5 3.1 5.7 4.4 6.9 7.0 6.9 4.1 6.0 5.1 4.2 5.7 1.3
2024 1.4 2.6 −0.2 1.5 1.6 3.8 2.2 2.1 −1.2 1.7 −1.0 1.3 1.0 2.0 0.5 −0.4 4.2
2025 3.2 2.1 2.7 4.1 4.1 0.4 2.0 3.8 4.6 0.3 3.2 3.9 3.6 4.6 4.9 3.9 3.6
2026 .. 4.6 5.8 .. .. 6.6 3.8 3.5 4.1 6.7 6.3 3.5 4.7 .. .. .. ..

Predominantly Food Stores, All Businesses (£203,655m)

2017 77.6 76.9 77.2 77.7 78.8 76.3 77.0 77.4 77.8 77.3 76.6 77.4 77.6 78.0 78.7 78.8 78.8
2018 80.1 78.6 80.3 80.8 80.8 78.4 79.1 78.4 79.5 80.8 80.5 81.4 80.8 80.3 80.5 80.7 81.1
2019 82.4 81.6 81.7 83.0 83.3 81.9 81.2 81.6 81.9 81.6 81.7 82.7 82.8 83.3 83.3 82.7 83.9
2020 86.6 85.8 87.5 86.7 86.3 83.8 83.3 89.9 86.6 88.5 87.5 85.6 87.0 87.5 86.5 88.0 84.6
2021 88.0 88.9 87.5 87.1 88.3 88.0 88.9 89.7 89.2 85.1 88.0 87.3 87.0 87.0 87.7 87.8 89.2

2022 91.2 87.6 89.2 93.3 94.6 87.3 87.3 88.1 88.4 87.9 91.0 93.8 93.6 92.8 94.0 95.1 94.8
2023 98.8 96.6 99.6 99.7 99.4 95.4 97.1 97.3 99.0 99.3 100.3 98.5 99.8 100.7 101.3 101.6 96.3
2024 100.0 100.4 99.2 100.3 100.2 101.0 100.7 99.6 98.9 100.0 98.8 99.8 101.0 100.1 99.6 100.3 100.6
2025 104.0 102.6 103.1 105.2 105.1 102.7 102.1 102.8 103.4 102.1 103.6 105.9 104.5 105.3 105.0 105.0 105.2
2026 .. 105.8 106.4 .. .. 106.7 105.5 105.4 106.7 106.1 106.3 106.9 107.6 .. .. .. ..

Percentage increase on a year earlier

2017 2.4 2.2 2.7 1.9 2.8 1.2 2.2 3.0 3.8 2.5 1.9 2.4 1.6 1.7 2.4 2.7 3.3
2018 3.2 2.2 4.1 4.0 2.6 2.8 2.7 1.4 2.3 4.6 5.1 5.2 4.2 3.0 2.3 2.4 3.0
2019 2.8 3.7 1.8 2.7 3.1 4.5 2.6 4.0 3.0 0.9 1.5 1.6 2.4 3.7 3.4 2.4 3.4
2020 5.1 5.2 7.1 4.6 3.5 2.2 2.7 10.2 5.8 8.4 7.1 3.6 5.0 5.0 3.9 6.5 0.8
2021 1.6 3.6 −0.1 0.4 2.4 5.0 6.7 −0.2 3.0 −3.8 0.6 2.0 0.1 −0.6 1.4 −0.3 5.4

2022 3.7 −1.5 2.0 7.1 7.2 −0.7 −1.8 −1.8 −0.9 3.3 3.4 7.4 7.5 6.7 7.2 8.3 6.3
2023 8.4 10.3 11.6 6.9 5.1 9.2 11.2 10.4 12.0 13.0 10.2 5.0 6.7 8.6 7.7 6.8 1.6
2024 1.2 3.9 −0.4 0.5 0.8 5.9 3.8 2.4 −0.2 0.7 −1.5 1.3 1.1 −0.6 −1.7 −1.3 4.5
2025 4.0 2.2 3.9 4.9 4.9 1.7 1.4 3.2 4.6 2.1 4.9 6.1 3.5 5.2 5.5 4.6 4.6
2026 .. 3.1 3.2 .. .. 3.8 3.3 2.5 3.1 3.9 2.7 1.0 3.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-Specialised Food Stores, All Businesses (£186,641m)

2017 78.9 78.0 78.4 79.0 80.1 77.2 77.9 78.6 78.9 78.4 78.1 78.7 79.0 79.3 80.1 80.2 80.0
2018 81.2 79.8 81.4 81.7 82.0 79.7 80.4 79.4 80.5 81.8 81.9 82.2 81.7 81.4 81.6 81.9 82.5
2019 83.1 82.6 82.6 83.6 83.6 83.1 82.4 82.4 83.0 82.4 82.3 83.2 83.5 83.9 83.9 83.3 83.6
2020 88.2 86.9 90.1 88.2 87.6 85.1 83.9 91.0 89.3 91.0 90.0 87.0 88.6 88.8 87.9 89.5 85.9
2021 88.6 90.4 88.4 87.5 88.1 89.8 90.4 91.0 90.5 86.0 88.7 87.8 87.5 87.3 88.0 87.6 88.5

2022 91.6 88.0 89.8 93.9 94.6 87.3 87.7 88.7 88.9 88.3 91.8 94.4 94.2 93.2 94.1 95.0 94.7
2023 98.6 96.6 99.4 99.5 99.1 95.5 96.9 97.2 98.8 99.0 100.3 98.2 99.5 100.6 101.2 100.8 96.0
2024 100.0 100.3 99.2 100.2 100.2 100.7 100.7 99.7 98.9 99.8 99.0 99.6 101.1 100.1 99.7 100.3 100.6
2025 103.9 102.4 102.9 105.5 105.0 102.7 101.8 102.5 103.2 101.8 103.5 106.4 104.6 105.4 105.1 104.9 105.1
2026 .. 105.8 106.5 .. .. 106.3 105.6 105.5 106.7 106.4 106.5 107.2 107.9 .. .. .. ..

Percentage increase on a year earlier

2017 3.3 2.9 3.6 3.0 3.8 1.4 2.8 4.2 4.5 3.1 3.3 3.6 2.7 2.7 3.4 4.3 3.8
2018 3.0 2.4 3.8 3.4 2.4 3.2 3.2 1.0 2.1 4.2 4.9 4.4 3.5 2.6 1.9 2.1 3.1
2019 2.3 3.5 1.4 2.2 1.9 4.3 2.4 3.7 3.1 0.8 0.6 1.3 2.1 3.1 2.7 1.8 1.4
2020 6.1 5.2 9.1 5.5 4.8 2.4 1.9 10.5 7.6 10.4 9.2 4.6 6.1 5.8 4.8 7.4 2.8
2021 0.5 4.1 −1.9 −0.7 0.5 5.6 7.7 − 1.3 −5.5 −1.4 0.9 −1.2 −1.6 0.1 −2.1 3.0

2022 3.3 −2.8 1.6 7.2 7.4 −2.9 −3.0 −2.5 −1.8 2.8 3.5 7.5 7.6 6.7 7.0 8.4 7.0
2023 7.7 9.8 10.7 6.0 4.7 9.4 10.5 9.5 11.2 12.1 9.2 4.0 5.7 7.9 7.5 6.1 1.4
2024 1.4 3.9 −0.2 0.7 1.2 5.5 3.9 2.6 0.1 0.8 −1.3 1.3 1.6 −0.5 −1.5 −0.5 4.8
2025 3.9 2.1 3.7 5.2 4.8 2.0 1.2 2.8 4.4 2.0 4.5 6.9 3.5 5.3 5.4 4.6 4.5
2026 .. 3.3 3.6 .. .. 3.5 3.7 2.9 3.4 4.5 3.0 0.8 3.1 .. .. .. ..

Specialist Food Stores, All Businesses (£13,433m)

2017 57.9 58.9 56.3 58.1 58.4 59.3 60.4 57.4 59.4 59.3 51.6 57.7 58.5 58.0 57.0 58.5 59.5
2018 64.7 60.6 64.0 68.3 66.1 59.6 59.3 62.5 64.6 66.2 61.7 71.2 68.1 66.1 66.4 66.6 65.5
2019 69.9 67.4 69.2 70.5 72.5 65.6 66.0 69.9 68.7 69.0 69.9 70.8 69.9 70.7 70.2 70.6 76.0
2020 62.3 68.2 49.9 65.6 65.3 62.7 73.4 69.4 46.2 50.8 52.1 64.0 63.1 68.8 66.5 66.2 63.6
2021 67.7 61.2 65.1 68.7 75.7 57.2 61.5 64.2 63.9 63.9 67.0 66.5 68.7 70.6 72.0 74.1 79.9

2022 83.2 78.5 76.9 85.9 91.4 80.1 77.8 77.7 78.8 77.5 74.9 85.4 85.7 86.5 90.6 92.6 91.0
2023 102.8 96.7 102.0 104.5 108.0 92.3 98.9 98.4 100.6 102.6 102.7 103.3 105.2 104.8 105.7 117.1 102.5
2024 100.0 102.5 100.3 100.4 96.8 104.7 103.1 100.2 100.3 103.6 97.6 103.2 100.3 98.3 96.2 96.7 97.5
2025 105.4 103.2 105.8 103.4 109.3 99.1 105.0 106.0 105.6 106.4 105.4 99.9 103.7 105.9 107.8 110.1 109.9
2026 .. 107.5 104.6 .. .. 110.3 106.6 106.0 108.7 103.0 102.7 101.5 103.0 .. .. .. ..

Percentage increase on a year earlier

2017 −6.7 −5.6 −6.8 −6.9 −7.7 −3.4 −3.3 −9.1 −1.5 −0.5 −15.9 −6.0 −4.4 −9.5 −8.2 −15.2 −0.2
2018 11.8 2.9 13.6 17.6 13.2 0.5 −1.8 8.9 8.9 11.7 19.6 23.3 16.5 14.0 16.5 13.9 10.1
2019 8.0 11.1 8.2 3.2 9.8 10.1 11.1 11.8 6.2 4.2 13.3 −0.5 2.6 6.8 5.8 6.0 16.0
2020 −10.8 1.2 −27.9 −6.9 −10.0 −4.5 11.3 −0.6 −32.7 −26.3 −25.5 −9.6 −9.6 −2.6 −5.3 −6.2 −16.3
2021 8.6 −10.2 30.5 4.7 16.0 −8.7 −16.2 −7.5 38.2 25.7 28.7 3.8 8.7 2.5 8.3 11.9 25.8

2022 22.9 28.2 18.1 25.1 20.7 40.0 26.6 20.9 23.3 21.3 11.8 28.5 24.9 22.6 25.8 24.9 13.9
2023 23.6 23.2 32.7 21.5 18.2 15.2 27.0 26.6 27.7 32.4 37.1 21.0 22.7 21.1 16.7 26.5 12.6
2024 −2.7 6.0 −1.7 −3.9 −10.3 13.4 4.2 1.8 −0.3 0.9 −4.9 −0.1 −4.6 −6.2 −9.0 −17.4 −4.9
2025 5.4 0.8 5.5 3.0 12.9 −5.3 1.9 5.8 5.2 2.7 8.0 −3.2 3.4 7.8 12.0 13.9 12.7
2026 .. 4.1 −1.1 .. .. 11.2 1.5 − 3.0 −3.3 −2.5 1.7 −0.7 .. .. .. ..

Alcoholic Drinks, Other Beverages and Tobacco, All Businesses (£3,580m)

2017 87.2 90.5 90.4 81.2 86.7 92.2 94.0 86.5 88.6 86.0 95.4 80.6 76.8 85.2 85.7 86.5 87.7
2018 80.4 84.4 84.5 80.1 72.7 83.8 83.4 85.8 83.8 88.3 82.0 79.2 82.1 79.1 76.4 74.6 68.1
2019 93.1 80.7 83.5 98.3 110.0 81.6 76.8 83.1 71.6 84.3 92.3 98.6 97.0 99.1 101.3 94.1 129.7
2020 94.4 97.8 94.7 91.3 93.3 94.3 90.2 107.4 97.4 95.8 91.7 91.9 92.5 89.9 90.1 95.7 94.0
2021 128.4 114.1 121.9 132.7 145.1 105.4 115.9 119.5 115.2 117.4 130.7 140.5 131.2 127.8 131.8 145.2 155.7

2022 101.8 104.5 104.2 91.5 107.1 117.9 101.1 96.5 101.5 101.9 108.1 91.0 90.8 92.5 101.5 107.5 111.3
2023 94.3 99.6 97.2 93.6 87.0 101.4 100.3 97.7 102.8 97.8 92.1 92.0 96.1 93.0 88.0 84.8 87.9
2024 100.0 96.2 92.5 100.8 110.5 101.6 95.6 92.3 92.3 94.3 91.2 97.2 96.6 107.1 107.6 112.6 111.3
2025 101.1 110.2 103.0 99.4 91.1 115.1 106.3 108.3 105.1 101.9 102.1 99.4 100.5 98.7 91.0 89.1 92.8
2026 .. 100.8 102.9 .. .. 110.7 97.5 95.5 95.9 101.6 109.6 110.5 111.7 .. .. .. ..

Percentage increase on a year earlier

2017 −13.0 −7.2 −12.1 −20.0 −12.5 3.0 −8.5 −13.6 −12.6 −14.8 −9.7 −22.6 −25.9 −12.8 −13.6 −13.6 −10.7
2018 −7.8 −6.7 −6.5 −1.4 −16.2 −9.1 −11.3 −0.7 −5.3 2.6 −14.0 −1.8 6.9 −7.1 −10.8 −13.8 −22.3
2019 15.8 −4.4 −1.2 22.8 51.4 −2.6 −7.8 −3.2 −14.6 −4.4 12.4 24.6 18.2 25.3 32.6 26.0 90.5
2020 1.3 21.2 13.5 −7.1 −15.2 15.7 17.4 29.3 36.1 13.6 −0.6 −6.9 −4.6 −9.3 −11.1 1.7 −27.5
2021 36.1 16.6 28.6 45.4 55.5 11.7 28.5 11.3 18.2 22.5 42.5 52.9 41.8 42.1 46.3 51.7 65.6

2022 −20.7 −8.4 −14.5 −31.1 −26.2 11.9 −12.8 −19.2 −11.9 −13.2 −17.3 −35.2 −30.8 −27.6 −23.0 −26.0 −28.5
2023 −7.4 −4.7 −6.7 2.3 −18.8 −14.0 −0.8 1.1 1.3 −4.0 −14.8 1.1 5.9 0.5 −13.3 −21.1 −21.1
2024 6.0 −3.5 −4.8 7.6 27.1 0.2 −4.7 −5.5 −10.2 −3.6 −1.0 5.6 0.5 15.2 22.2 32.7 26.6
2025 1.1 14.5 11.3 −1.3 −17.6 13.3 11.3 17.3 13.9 8.1 11.9 2.3 4.0 −7.8 −15.4 −20.9 −16.6
2026 .. −8.5 − .. .. −3.8 −8.3 −11.8 −8.8 −0.3 7.4 11.2 11.2 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Non-food Stores, All Businesses (£196,668m)

2017 85.9 84.1 85.8 86.6 87.0 83.4 84.6 84.3 86.7 84.2 86.3 86.3 87.5 86.0 86.5 87.0 87.6
2018 88.4 86.8 88.0 89.3 89.4 87.4 87.2 86.1 87.8 88.6 87.7 88.2 89.9 89.7 88.3 89.9 90.0
2019 89.5 89.6 89.8 89.9 88.7 88.8 89.6 90.3 89.6 88.6 90.8 89.9 90.0 89.8 88.3 88.4 89.2
2020 78.8 83.0 57.0 87.6 87.3 90.1 89.0 70.9 41.0 51.3 74.3 85.1 87.1 90.1 91.1 81.1 89.3
2021 88.4 70.4 94.8 93.1 95.2 66.7 68.6 74.9 93.3 95.6 95.4 92.3 93.7 93.3 95.8 95.6 94.3

2022 96.4 96.2 96.4 95.6 97.3 94.6 95.3 98.3 96.1 96.4 96.5 97.1 94.5 95.4 97.4 97.1 97.5
2023 98.8 98.1 100.5 98.5 97.9 97.3 99.4 97.8 100.8 99.8 100.9 99.9 99.1 97.0 97.5 99.9 96.7
2024 100.0 99.4 98.9 100.8 100.9 98.9 99.8 99.4 97.7 100.7 98.6 100.3 100.3 101.5 100.3 100.2 102.0
2025 102.3 102.0 100.8 103.1 103.5 99.5 103.0 103.7 102.3 99.7 100.6 102.0 102.7 104.3 104.1 104.0 102.6
2026 .. 106.0 107.1 .. .. 106.0 105.7 106.4 106.4 107.5 107.4 106.6 107.4 .. .. .. ..

Percentage increase on a year earlier

2017 3.6 3.0 4.5 4.2 2.7 0.8 3.5 4.4 5.2 1.9 6.0 2.2 6.3 4.0 1.3 3.0 3.5
2018 2.9 3.3 2.6 3.1 2.7 4.9 3.1 2.1 1.2 5.2 1.6 2.1 2.7 4.3 2.1 3.4 2.7
2019 1.2 3.2 2.0 0.7 −0.8 1.5 2.8 4.8 2.1 − 3.6 2.0 0.1 0.1 − −1.6 −0.8
2020 −12.0 −7.4 −36.6 −2.5 −1.6 1.5 −0.6 −21.4 −54.3 −42.1 −18.2 −5.3 −3.2 0.3 3.2 −8.3 0.1
2021 12.2 −15.1 66.4 6.3 9.0 −26.0 −22.9 5.5 127.7 86.3 28.4 8.4 7.6 3.7 5.1 17.9 5.7

2022 9.1 36.6 1.6 2.7 2.3 41.9 38.8 31.3 3.1 0.9 1.2 5.2 0.9 2.2 1.7 1.6 3.4
2023 2.5 1.9 4.3 3.0 0.6 2.8 4.3 −0.5 4.9 3.5 4.6 2.9 4.9 1.7 0.1 2.9 −0.9
2024 1.2 1.3 −1.6 2.3 3.1 1.7 0.4 1.7 −3.1 0.9 −2.4 0.4 1.2 4.7 2.9 0.3 5.5
2025 2.3 2.6 1.9 2.3 2.5 0.6 3.3 4.2 4.7 −1.0 2.0 1.7 2.4 2.7 3.8 3.8 0.6
2026 .. 4.0 6.3 .. .. 6.5 2.6 2.6 4.1 7.8 6.8 4.6 4.6 .. .. .. ..

Non-Specialised Predominantly Non-food Stores , All Businesses (£36,926m)

2017 94.2 92.8 93.8 95.5 95.0 91.9 92.6 93.7 93.5 92.6 94.9 95.2 96.1 95.2 93.9 94.0 96.7
2018 96.1 95.8 96.4 96.6 95.7 96.6 95.6 95.2 94.1 97.3 97.5 96.6 97.3 96.2 94.8 94.0 97.7
2019 94.5 95.0 94.0 94.4 94.7 96.2 95.2 93.9 93.3 94.0 94.5 95.8 94.9 92.8 93.9 95.8 94.4
2020 89.5 93.6 80.0 90.9 93.0 94.9 92.4 93.2 70.0 80.8 87.4 89.5 90.6 92.2 94.1 93.3 91.9
2021 91.0 87.5 92.8 91.4 92.3 79.2 88.7 93.1 95.3 92.5 91.1 90.7 90.4 92.7 93.4 91.4 92.2

2022 95.2 94.7 94.3 95.5 96.4 92.2 93.8 97.4 94.7 93.8 94.3 98.1 93.9 94.6 94.9 95.7 98.1
2023 100.6 99.7 103.1 100.6 99.0 98.4 100.1 100.4 102.0 102.6 104.5 102.7 100.5 98.9 99.9 100.7 96.9
2024 100.0 99.4 97.4 101.7 101.6 99.1 101.9 97.6 97.4 99.6 95.5 103.2 100.7 101.2 101.6 100.9 102.2
2025 104.0 103.7 103.9 104.7 103.9 103.5 104.0 103.6 105.3 102.1 104.1 103.8 104.9 105.4 103.4 105.0 103.3
2026 .. 104.6 106.8 .. .. 103.1 104.5 105.9 105.3 108.5 106.7 105.7 107.8 .. .. .. ..

Percentage increase on a year earlier

2017 1.9 1.3 2.4 2.1 1.8 −1.0 0.2 4.2 1.3 −1.2 6.2 2.7 3.2 0.8 0.6 0.3 4.0
2018 2.0 3.2 2.8 1.2 0.7 5.1 3.3 1.7 0.7 5.0 2.8 1.5 1.2 1.0 1.0 − 1.1
2019 −1.7 −0.8 −2.5 −2.3 −1.0 −0.4 −0.4 −1.4 −0.8 −3.3 −3.1 −0.8 −2.4 −3.5 −1.0 2.0 −3.4
2020 −5.3 −1.5 −14.9 −3.7 −1.7 −1.3 −2.9 −0.8 −24.9 −14.1 −7.5 −6.5 −4.5 −0.7 0.3 −2.6 −2.7
2021 1.7 −6.5 16.0 0.5 −0.7 −16.6 −4.0 −0.1 36.0 14.5 4.2 1.3 −0.3 0.6 −0.8 −2.0 0.3

2022 4.6 8.2 1.6 4.5 4.4 16.5 5.7 4.5 −0.6 1.4 3.6 8.3 3.9 2.0 1.6 4.6 6.4
2023 5.7 5.3 9.4 5.4 2.7 6.7 6.7 3.1 7.7 9.4 10.8 4.7 7.0 4.6 5.3 5.2 −1.2
2024 −0.6 −0.3 −5.6 1.1 2.6 0.8 1.8 −2.8 −4.5 −3.0 −8.6 0.5 0.2 2.3 1.7 0.2 5.5
2025 4.0 4.4 6.7 3.0 2.2 4.4 2.1 6.2 8.1 2.6 8.9 0.5 4.2 4.1 1.7 4.1 1.1
2026 .. 0.9 2.8 .. .. −0.4 0.5 2.2 − 6.2 2.5 1.9 2.8 .. .. .. ..

Te xtile, Clothing, Footwear and Leather, All Businesses (£55,171m)

2017 88.1 86.6 87.8 89.4 88.5 85.2 86.3 88.0 87.2 87.3 88.6 89.0 89.4 89.8 88.5 88.9 88.2
2018 88.8 87.2 88.6 89.5 89.9 87.9 87.8 86.2 87.1 89.5 89.1 90.8 88.8 89.2 88.7 89.8 90.9
2019 90.8 91.0 91.3 91.6 89.2 90.9 90.4 91.6 92.9 88.6 92.1 92.4 91.4 91.1 90.1 88.1 89.4
2020 67.2 78.8 41.1 75.3 72.5 92.1 89.8 56.9 27.6 33.0 58.5 70.0 76.9 78.2 77.9 59.6 78.5
2021 78.2 48.6 85.3 86.9 91.9 48.5 45.0 51.6 86.1 84.0 85.7 84.3 87.3 88.7 91.8 92.8 91.2

2022 95.1 90.3 95.4 94.8 99.9 85.3 92.1 92.8 94.0 96.1 96.0 97.1 92.5 94.7 97.9 99.4 102.0
2023 102.2 102.2 104.1 100.6 101.7 101.9 103.5 101.4 104.1 102.8 105.1 102.4 101.4 98.7 101.7 103.4 100.3
2024 100.0 100.5 99.6 101.3 98.6 100.7 100.7 100.2 96.8 102.1 99.9 100.5 101.9 101.4 99.5 95.9 99.9
2025 102.8 101.1 99.5 105.4 105.4 98.2 101.5 103.6 101.8 97.1 99.6 103.9 103.8 107.9 105.0 106.5 104.8
2026 .. 105.8 105.8 .. .. 106.1 104.6 106.4 104.6 105.4 107.1 105.0 106.1 .. .. .. ..

Percentage increase on a year earlier

2017 6.4 6.1 8.1 7.4 4.0 2.5 5.3 9.6 8.1 6.5 9.4 3.9 7.8 10.1 1.3 5.2 5.2
2018 0.8 0.7 1.0 0.1 1.6 3.2 1.8 −2.1 −0.2 2.6 0.6 2.0 −0.7 −0.7 0.2 1.0 3.1
2019 2.2 4.4 3.0 2.3 −0.7 3.4 3.0 6.3 6.7 −1.0 3.3 1.9 2.9 2.2 1.7 −1.9 −1.6
2020 −26.0 −13.4 −54.9 −17.8 −18.8 1.3 −0.7 −37.9 −70.3 −62.7 −36.5 −24.3 −15.8 −14.1 −13.6 −32.3 −12.3
2021 16.4 −38.3 107.3 15.4 26.7 −47.3 −49.9 −9.2 212.4 154.3 46.4 20.4 13.5 13.4 17.8 55.7 16.2

2022 21.7 85.7 11.9 9.1 8.8 75.9 104.8 79.9 9.2 14.4 12.1 15.3 6.0 6.8 6.6 7.1 11.8
2023 7.4 13.2 9.1 6.2 1.8 19.4 12.5 9.3 10.8 6.9 9.5 5.4 9.6 4.2 4.0 4.0 −1.7
2024 −2.1 −1.7 −4.3 0.6 −3.1 −1.2 −2.7 −1.2 −7.0 −0.6 −5.0 −1.8 0.5 2.8 −2.2 −7.2 −0.4
2025 2.8 0.6 −0.1 4.1 7.0 −2.4 0.8 3.4 5.1 −4.9 −0.3 3.4 1.8 6.4 5.5 11.0 4.9
2026 .. 4.6 6.4 .. .. 8.0 3.0 2.6 2.8 8.6 7.5 1.0 2.2 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtiles, All Businesses (£883m)

2017 90.7 96.6 91.8 85.4 89.1 92.6 95.1 100.9 96.0 94.5 86.4 86.0 78.7 90.4 90.6 85.1 91.0
2018 92.5 89.7 92.4 94.0 93.9 90.0 89.8 89.4 93.1 91.2 92.7 92.8 96.8 92.8 91.6 101.6 89.6
2019 90.8 92.8 92.0 93.5 84.9 93.5 96.4 89.4 86.4 94.5 94.5 98.0 94.3 89.4 85.3 80.8 87.8
2020 82.0 69.3 61.3 102.2 96.1 70.4 78.6 60.7 52.1 32.3 91.8 107.4 95.8 103.2 106.2 71.3 108.0
2021 93.1 82.2 96.1 91.8 102.2 117.3 70.8 63.3 87.3 93.5 105.1 89.6 92.9 92.7 97.8 100.2 107.2

2022 115.6 108.0 104.8 116.2 133.6 106.8 105.8 110.8 103.1 102.3 108.1 109.5 113.2 123.8 124.5 143.0 133.4
2023 91.0 103.6 92.6 91.1 76.5 120.2 112.1 83.5 100.1 100.0 80.7 87.1 97.8 89.0 86.9 84.2 62.1
2024 100.0 105.4 108.6 107.4 78.6 106.1 109.6 101.5 105.5 110.3 109.8 111.2 105.9 105.5 91.3 73.5 72.5
2025 66.3 70.7 70.5 71.4 52.4 68.0 69.9 74.0 73.1 70.8 68.1 68.5 81.2 65.7 59.6 57.4 42.8
2026 .. 61.6 63.5 .. .. 53.9 67.1 63.4 63.9 60.4 65.6 64.9 59.6 .. .. .. ..

Percentage increase on a year earlier

2017 − 12.3 1.2 −8.0 −4.7 6.0 12.3 17.4 11.3 11.9 −13.1 −7.4 −18.9 1.0 −2.8 −13.3 1.4
2018 1.9 −7.1 0.6 10.0 5.4 −2.8 −5.6 −11.4 −3.0 −3.5 7.4 7.8 22.9 2.7 1.1 19.4 −1.6
2019 −1.8 3.4 −0.4 −0.5 −9.6 3.9 7.4 − −7.2 3.6 1.9 5.6 −2.5 −3.7 −6.9 −20.5 −2.0
2020 −9.7 −25.3 −33.4 9.3 13.3 −24.7 −18.5 −32.0 −39.7 −65.9 −2.9 9.7 1.5 15.5 24.5 −11.8 23.0
2021 13.5 18.7 56.8 −10.2 6.3 66.6 −9.8 4.2 67.5 189.9 14.5 −16.6 −3.0 −10.2 −7.9 40.6 −0.7

2022 24.3 31.4 9.1 26.5 30.8 −8.9 49.4 75.1 18.0 9.4 2.9 22.3 21.8 33.6 27.3 42.7 24.5
2023 −21.3 −4.1 −11.6 −21.5 −42.7 12.5 6.0 −24.6 −2.9 −2.3 −25.3 −20.5 −13.6 −28.1 −30.2 −41.1 −53.4
2024 9.9 1.7 17.3 17.8 2.7 −11.7 −2.3 21.5 5.4 10.3 36.0 27.7 8.2 18.6 5.0 −12.7 16.7
2025 −33.7 −32.9 −35.1 −33.5 −33.3 −36.0 −36.2 −27.1 −30.7 −35.8 −38.0 −38.4 −23.2 −37.7 −34.7 −21.9 −41.1
2026 .. −12.8 −9.9 .. .. −20.7 −4.1 −14.2 −12.6 −14.7 −3.6 −5.3 −26.6 .. .. .. ..

Clothing, All Businesses (£47,671m)

2017 89.7 88.2 89.1 91.1 90.3 86.8 88.0 89.4 88.4 88.7 90.0 90.7 91.7 91.1 90.3 90.9 89.7
2018 91.1 89.0 90.9 91.9 92.5 89.5 89.7 88.1 89.2 91.8 91.5 92.8 91.0 91.9 91.4 92.3 93.5
2019 92.7 93.1 93.4 93.3 90.9 92.4 92.1 94.3 95.3 90.5 94.1 94.2 92.8 93.0 92.0 89.6 91.1
2020 68.5 80.5 42.1 76.5 73.9 93.4 92.1 58.4 27.5 34.1 60.2 71.9 77.9 79.0 79.1 61.0 80.2
2021 80.0 49.1 87.4 89.4 94.0 48.4 45.2 52.8 88.7 85.8 87.7 86.8 89.5 91.4 93.9 94.9 93.2

2022 96.3 91.8 97.3 95.6 100.4 86.9 93.6 94.4 95.1 98.7 97.9 98.6 93.3 95.2 98.5 99.8 102.4
2023 102.6 102.8 104.9 100.7 102.2 102.6 104.0 101.9 104.9 104.4 105.4 102.9 101.5 98.3 102.0 103.7 101.1
2024 100.0 101.0 98.9 100.9 99.2 100.8 101.4 100.9 96.1 101.5 99.0 100.1 101.7 101.0 99.6 96.9 100.6
2025 103.8 102.1 100.0 106.8 106.3 100.0 101.7 104.5 102.3 97.0 100.5 104.7 105.1 109.9 106.6 106.2 106.1
2026 .. 107.7 108.3 .. .. 108.0 106.6 108.5 107.1 107.8 109.6 107.4 108.4 .. .. .. ..

Percentage increase on a year earlier

2017 6.7 6.4 8.1 8.1 4.4 2.5 5.1 10.7 7.7 6.9 9.4 4.9 9.1 9.9 1.4 6.2 5.5
2018 1.6 1.0 2.0 0.8 2.4 3.2 1.8 −1.4 1.0 3.5 1.7 2.3 −0.7 0.9 1.2 1.5 4.2
2019 1.7 4.5 2.7 1.5 −1.7 3.2 2.7 7.1 6.7 −1.5 2.9 1.5 2.0 1.2 0.7 −3.0 −2.6
2020 −26.1 −13.4 −54.9 −18.0 −18.7 1.1 − −38.1 −71.2 −62.3 −36.0 −23.6 −16.1 −15.1 −14.1 −32.0 −11.9
2021 16.8 −39.0 107.5 16.9 27.1 −48.2 −50.9 −9.7 222.7 151.4 45.5 20.7 14.9 15.8 18.8 55.6 16.3

2022 20.4 87.0 11.3 6.9 6.9 79.4 106.8 79.0 7.2 15.0 11.7 13.5 4.2 4.1 4.9 5.2 9.9
2023 6.6 11.9 7.9 5.3 1.8 18.1 11.2 7.9 10.3 5.8 7.6 4.4 8.8 3.3 3.5 3.9 −1.3
2024 −2.6 −1.7 −5.8 0.2 −2.9 −1.7 −2.6 −1.0 −8.4 −2.8 −6.0 −2.7 0.2 2.7 −2.3 −6.6 −0.5
2025 3.8 1.0 1.1 5.8 7.2 −0.9 0.3 3.6 6.4 −4.4 1.5 4.6 3.3 8.8 7.0 9.6 5.4
2026 .. 5.6 8.3 .. .. 8.1 4.8 3.8 4.7 11.2 9.0 2.6 3.2 .. .. .. ..

Footwear and Leather Goods, All Businesses (£6,617m)

2017 76.2 74.1 77.5 77.6 75.6 72.6 72.3 76.8 77.6 75.7 78.9 76.9 74.6 80.5 75.2 75.0 76.5
2018 72.0 73.8 71.8 71.9 70.6 75.7 74.2 72.0 70.5 72.8 72.0 75.6 71.6 69.2 68.8 70.0 72.6
2019 77.3 76.1 76.0 79.1 77.9 80.1 77.3 72.0 76.4 74.3 77.0 79.1 80.6 77.9 77.2 78.4 78.1
2020 55.6 67.9 31.4 63.2 59.0 85.2 74.8 45.2 24.8 25.4 41.5 51.0 67.3 69.6 65.5 48.4 62.4
2021 63.2 40.5 68.6 68.1 75.5 40.0 39.4 41.8 67.3 70.1 68.5 64.9 70.7 68.6 75.4 76.8 74.5

2022 83.8 76.7 80.8 85.8 91.8 71.4 79.4 78.8 84.8 77.1 80.5 85.0 84.5 87.6 89.7 90.7 94.5
2023 100.2 98.2 99.7 101.6 101.5 94.6 98.9 100.5 99.0 91.5 106.7 100.7 101.6 102.2 102.0 103.6 99.4
2024 100.0 96.3 103.9 103.0 96.8 98.9 95.0 95.3 100.7 105.8 104.9 102.1 103.2 103.7 99.8 91.9 98.3
2025 101.0 98.3 100.0 99.9 106.2 89.8 104.5 101.7 102.0 101.4 97.2 102.9 97.5 99.3 99.9 115.1 104.2
2026 .. 97.3 94.1 .. .. 99.6 95.5 97.0 92.7 94.3 95.0 92.5 95.9 .. .. .. ..

Percentage increase on a year earlier

2017 4.6 2.6 9.2 4.9 2.1 2.4 5.8 0.4 10.8 2.3 13.6 −1.6 2.0 12.9 1.5 0.6 3.9
2018 −5.5 −0.4 −7.4 −7.3 −6.6 4.2 2.7 −6.2 −9.2 −3.9 −8.7 −1.7 −4.0 −14.0 −8.4 −6.7 −5.1
2019 7.3 3.1 5.9 10.0 10.3 5.8 4.1 − 8.4 2.1 6.9 4.7 12.5 12.6 12.1 12.0 7.6
2020 −28.0 −10.7 −58.7 −20.1 −24.2 6.3 −3.2 −37.2 −67.5 −65.8 −46.1 −35.5 −16.5 −10.6 −15.1 −38.3 −20.1
2021 13.6 −40.4 118.5 7.8 27.8 −53.1 −47.3 −7.5 170.9 176.0 65.2 27.2 5.1 −1.5 15.1 58.7 19.4

2022 32.6 89.4 17.7 26.0 21.7 78.6 101.6 88.6 26.0 10.0 17.5 30.8 19.5 27.7 18.9 18.1 26.8
2023 19.6 28.0 23.4 18.3 10.5 32.6 24.5 27.5 16.7 18.7 32.6 18.5 20.2 16.7 13.7 14.3 5.2
2024 −0.2 −1.9 4.2 1.5 −4.6 4.5 −4.0 −5.2 1.8 15.6 −1.7 1.3 1.6 1.4 −2.2 −11.3 −1.0
2025 1.0 2.0 −3.8 −3.1 9.7 −9.2 10.0 6.8 1.3 −4.1 −7.4 0.9 −5.5 −4.3 0.1 25.3 6.0
2026 .. −0.9 −5.9 .. .. 10.8 −8.6 −4.6 −9.1 −7.1 −2.2 −10.2 −1.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Household Goods Stores, All Businesses (£35,530m)

2017 93.5 92.6 94.0 93.2 94.3 91.7 92.9 93.1 98.5 90.8 92.9 95.2 91.1 93.3 96.0 94.5 92.7
2018 99.2 97.2 98.6 100.0 101.1 95.7 97.2 98.4 99.3 99.1 97.5 96.7 100.8 102.0 101.0 101.9 100.6
2019 96.4 96.4 96.3 96.1 96.9 95.9 96.0 97.1 95.1 96.2 97.3 93.6 95.4 98.7 96.6 96.2 97.8
2020 95.7 92.8 71.1 107.7 111.4 95.6 96.2 87.2 45.9 66.1 95.2 105.0 107.0 110.4 114.7 109.4 110.3
2021 107.0 97.3 116.3 107.8 106.5 87.0 99.1 104.3 115.6 120.8 113.4 111.0 108.9 104.4 108.1 104.9 106.4

2022 106.1 109.0 105.8 103.8 105.7 107.7 107.4 111.4 107.7 107.4 103.0 102.8 103.4 105.0 104.4 106.7 105.9
2023 104.9 105.2 107.0 105.5 102.1 106.0 104.0 105.4 107.7 107.0 106.5 106.6 106.2 104.0 101.8 103.5 101.3
2024 100.0 100.7 99.4 99.3 100.6 100.9 100.5 100.8 97.9 101.7 98.8 98.1 99.6 99.9 99.8 99.6 102.0
2025 102.6 103.4 100.6 102.3 103.9 100.6 107.1 103.3 102.0 99.0 100.8 102.2 102.2 102.4 105.4 105.5 101.4
2026 .. 105.3 108.2 .. .. 106.5 102.9 106.1 107.1 110.2 107.5 107.2 108.6 .. .. .. ..

Percentage increase on a year earlier

2017 1.7 0.1 3.2 3.2 0.4 −2.7 −0.9 3.3 8.9 −2.1 3.1 2.2 2.8 4.4 2.9 − −1.2
2018 6.1 5.0 4.9 7.2 7.3 4.4 4.6 5.7 0.8 9.1 5.0 1.6 10.6 9.2 5.3 7.9 8.4
2019 −2.8 −0.8 −2.3 −3.9 −4.2 0.1 −1.3 −1.3 −4.1 −3.0 −0.3 −3.2 −5.3 −3.2 −4.4 −5.6 −2.8
2020 −0.8 −3.7 −26.2 12.1 14.9 −0.2 0.3 −10.2 −51.8 −31.3 −2.1 12.3 12.1 11.9 18.8 13.7 12.8
2021 11.8 4.9 63.7 0.1 −4.4 −9.1 3.0 19.5 151.7 82.9 19.0 5.7 1.8 −5.5 −5.8 −4.1 −3.5

2022 −0.9 12.0 −9.1 −3.7 −0.7 23.8 8.4 6.9 −6.8 −11.1 −9.2 −7.4 −5.1 0.6 −3.4 1.7 −0.5
2023 −1.1 −3.5 1.2 1.6 −3.4 −1.5 −3.1 −5.4 − −0.3 3.4 3.7 2.7 −0.9 −2.5 −3.0 −4.4
2024 −4.7 −4.2 −7.1 −5.9 −1.5 −4.8 −3.4 −4.4 −9.0 −5.0 −7.2 −7.9 −6.2 −4.0 −2.0 −3.8 0.8
2025 2.6 2.7 1.2 3.0 3.3 −0.3 6.6 2.5 4.1 −2.6 2.1 4.1 2.6 2.5 5.6 5.9 −0.6
2026 .. 1.7 7.5 .. .. 5.8 −4.0 2.7 5.1 11.3 6.6 4.9 6.3 .. .. .. ..

Fur niture, Lighting etc. All Businesses (£14,877m)

2017 94.3 91.2 95.1 93.7 97.1 89.2 90.4 93.4 99.0 92.7 93.9 96.6 89.5 94.8 97.0 99.1 95.6
2018 99.0 99.8 97.3 98.9 100.2 101.5 101.3 97.2 97.6 98.7 95.8 94.3 100.2 101.6 96.7 102.4 101.3
2019 99.8 99.4 101.7 96.8 101.4 95.0 101.9 100.8 101.5 101.1 102.4 87.7 99.3 102.0 104.1 98.7 101.5
2020 87.0 89.5 51.2 103.7 103.5 98.4 96.4 75.1 23.0 36.8 85.3 102.3 102.3 106.0 112.2 94.9 103.6
2021 97.2 78.0 112.0 102.1 96.8 75.4 77.8 80.2 104.9 125.0 107.4 106.6 104.5 96.6 102.4 98.1 91.1

2022 111.1 111.1 112.2 109.7 111.4 108.2 107.8 116.1 115.4 111.2 110.6 108.7 109.3 110.9 108.8 113.4 112.0
2023 112.3 111.4 115.7 113.6 108.6 110.2 108.8 114.5 116.1 115.3 115.8 115.2 114.5 111.7 108.5 110.9 106.8
2024 100.0 101.6 99.3 98.0 101.2 102.4 101.4 100.9 97.2 103.2 97.7 96.8 98.4 98.7 100.1 100.9 102.2
2025 102.3 104.2 100.4 101.5 103.1 102.7 108.1 102.5 101.3 100.4 99.6 99.8 101.7 102.8 104.1 103.1 102.2
2026 .. 107.5 110.8 .. .. 109.4 105.9 107.4 109.2 111.3 111.7 109.3 109.6 .. .. .. ..

Percentage increase on a year earlier

2017 2.6 −3.0 3.6 4.7 5.2 −6.0 −4.2 0.6 3.9 −0.9 7.1 9.6 −0.7 5.1 6.3 6.9 2.9
2018 5.0 9.4 2.3 5.5 3.2 13.8 12.1 4.0 −1.4 6.5 2.1 −2.4 11.9 7.2 −0.4 3.3 5.9
2019 0.8 −0.4 4.6 −2.2 1.2 −6.4 0.6 3.7 4.0 2.4 6.9 −7.0 −0.9 0.4 7.7 −3.6 0.2
2020 −12.8 −9.9 −49.7 7.2 2.1 3.6 −5.4 −25.5 −77.4 −63.6 −16.7 16.6 2.9 3.9 7.8 −3.9 2.0
2021 11.7 −12.9 118.8 −1.6 −6.5 −23.4 −19.2 6.8 356.3 239.3 25.9 4.2 2.2 −8.9 −8.7 3.4 −12.0

2022 14.3 42.5 0.2 7.5 15.1 43.6 38.5 44.8 10.0 −11.0 3.0 2.0 4.6 14.8 6.2 15.5 22.9
2023 1.1 0.3 3.1 3.5 −2.6 1.9 0.9 −1.3 0.6 3.7 4.7 6.0 4.7 0.7 −0.3 −2.1 −4.7
2024 −11.0 −8.9 −14.2 −13.7 −6.8 −7.1 −6.7 −11.9 −16.3 −10.4 −15.6 −16.0 −14.0 −11.6 −7.7 −9.0 −4.3
2025 2.3 2.6 1.1 3.6 1.9 0.3 6.6 1.5 4.2 −2.8 1.9 3.1 3.3 4.2 4.0 2.1 −
2026 .. 3.3 10.4 .. .. 6.5 −2.0 4.8 7.7 10.9 12.2 9.5 7.8 .. .. .. ..

Electr ical Household Appliances, All Businesses (£6,272m)

2017 107.7 106.3 106.2 109.0 109.5 105.8 106.5 106.6 107.6 101.1 109.1 108.4 110.0 108.7 110.2 109.9 108.6
2018 109.8 109.5 108.7 110.3 110.6 110.2 108.3 110.0 109.7 107.2 109.2 108.4 112.1 110.5 110.3 112.7 109.1
2019 111.9 110.9 107.4 113.4 115.9 106.1 106.1 118.6 107.0 108.9 106.6 109.3 108.7 120.4 113.1 115.9 118.1
2020 113.6 115.1 98.9 120.6 119.8 113.7 113.0 118.2 80.3 90.2 120.7 122.4 119.3 120.1 127.1 117.0 116.1
2021 120.7 109.9 131.6 120.5 120.8 98.5 120.5 110.6 131.7 137.0 127.3 122.4 120.6 118.8 129.5 121.8 112.9

2022 111.3 119.9 110.5 107.2 107.7 122.7 122.4 115.6 114.1 109.3 108.5 106.0 107.9 107.5 105.8 108.4 108.5
2023 103.2 105.4 103.0 103.9 100.6 106.4 106.1 104.1 103.4 103.8 102.0 105.9 104.3 101.9 102.6 100.9 98.9
2024 100.0 99.1 98.6 100.2 102.0 98.9 99.6 98.9 98.9 99.4 97.8 99.3 100.3 100.9 101.7 100.5 103.6
2025 109.6 109.4 110.0 110.3 108.6 106.5 112.7 109.6 110.9 105.5 112.9 110.5 108.0 112.1 109.7 110.5 106.3
2026 .. 110.6 115.9 .. .. 108.0 110.1 113.0 107.5 117.6 121.3 115.5 118.5 .. .. .. ..

Percentage increase on a year earlier

2017 7.4 7.0 6.8 8.2 7.4 3.8 6.9 9.8 17.6 −1.2 5.5 6.0 14.4 5.4 8.1 9.8 4.9
2018 1.9 3.0 2.4 1.2 1.0 4.1 1.7 3.2 1.9 6.1 0.1 − 1.9 1.7 0.1 2.6 0.5
2019 1.9 1.3 −1.2 2.8 4.8 −3.7 −2.0 7.8 −2.4 1.6 −2.4 0.8 −3.0 9.0 2.5 2.8 8.2
2020 1.5 3.8 −8.0 6.3 3.3 7.2 6.4 −0.4 −25.0 −17.2 13.2 12.0 9.8 −0.3 12.3 1.0 −1.7
2021 6.2 −4.5 33.1 −0.1 0.8 −13.3 6.6 −6.4 64.0 51.9 5.5 − 1.1 −1.0 1.9 4.1 −2.7

2022 −7.8 9.1 −16.1 −11.1 −10.8 24.5 1.6 4.5 −13.3 −20.2 −14.8 −13.4 −10.6 −9.5 −18.3 −11.0 −3.9
2023 −7.3 −12.1 −6.8 −3.1 −6.5 −13.3 −13.3 −9.9 −9.4 −5.1 −6.0 −0.1 −3.3 −5.3 −3.1 −7.0 −8.9
2024 −3.1 −6.0 −4.2 −3.5 1.4 −7.0 −6.2 −5.0 −4.4 −4.2 −4.1 −6.2 −3.9 −0.9 −0.8 −0.4 4.7
2025 9.6 10.4 11.5 10.1 6.5 7.7 13.2 10.9 12.1 6.2 15.4 11.3 7.7 11.0 7.9 10.0 2.6
2026 .. 1.1 5.4 .. .. 1.4 −2.3 3.1 −3.1 11.5 7.4 4.4 9.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Hardware, Paints and Glass, All Businesses (£13,351m)

2017 85.9 87.3 87.0 85.5 83.9 87.8 88.5 85.9 93.9 83.7 84.1 87.3 83.9 85.2 88.3 82.2 81.7
2018 94.7 88.2 95.6 96.6 98.5 82.2 87.5 93.6 96.2 96.8 94.2 93.9 96.3 99.1 102.4 97.1 96.5
2019 85.6 86.9 84.2 87.2 84.2 90.4 86.2 84.7 82.5 83.5 86.1 91.3 85.7 85.1 81.6 85.2 85.5
2020 98.1 87.0 81.4 107.6 117.4 85.2 88.9 87.2 54.9 88.7 96.7 101.7 107.8 112.2 112.0 123.6 116.8
2021 112.5 113.7 115.5 110.0 110.9 96.4 109.2 131.2 121.7 110.2 114.8 112.0 110.1 108.2 106.2 106.5 118.2

2022 100.3 104.0 98.7 98.2 100.5 102.0 102.1 107.1 98.5 104.2 94.4 97.6 97.2 99.4 101.0 100.6 100.1
2023 99.0 99.8 100.8 98.6 96.8 103.0 99.5 97.4 101.7 101.2 99.6 98.6 99.1 98.3 95.9 97.4 97.1
2024 100.0 100.5 99.7 100.3 99.5 100.2 99.8 101.3 97.9 101.1 100.1 99.0 101.0 100.9 98.9 97.8 101.3
2025 99.5 99.6 96.6 99.2 102.7 95.5 102.8 101.1 98.7 94.4 96.8 100.9 99.9 97.3 104.6 106.0 98.5
2026 .. 101.3 102.7 .. .. 103.8 97.1 102.8 105.7 106.5 97.3 102.3 103.6 .. .. .. ..

Percentage increase on a year earlier

2017 −1.9 0.8 1.7 −1.0 −8.7 −1.7 −0.8 4.3 12.4 −3.5 −2.5 −7.6 0.8 3.7 −3.7 −12.5 −9.6
2018 10.3 1.1 9.9 13.0 17.5 −6.3 −1.1 8.9 2.5 15.7 12.0 7.5 14.8 16.2 16.0 18.2 18.2
2019 −9.6 −1.5 −12.0 −9.8 −14.5 9.9 −1.5 −9.5 −14.3 −13.7 −8.6 −2.8 −11.0 −14.2 −20.3 −12.3 −11.4
2020 14.6 − −3.3 23.5 39.4 −5.8 3.1 3.0 −33.4 6.2 12.3 11.5 25.8 32.0 37.3 45.1 36.5
2021 14.7 30.8 42.0 2.2 −5.5 13.1 22.9 50.5 121.7 24.2 18.8 10.1 2.1 −3.6 −5.2 −13.9 1.2

2022 −10.8 −8.5 −14.6 −10.7 −9.4 5.9 −6.5 −18.4 −19.1 −5.4 −17.8 −12.9 −11.7 −8.1 −4.9 −5.5 −15.4
2023 −1.3 −4.1 2.1 0.5 −3.7 1.0 −2.6 −9.1 3.3 −2.9 5.6 1.0 2.0 −1.2 −5.0 −3.1 −3.0
2024 1.0 0.7 −1.0 1.7 2.7 −2.8 0.3 4.0 −3.8 − 0.4 0.4 1.8 2.6 3.1 0.4 4.4
2025 −0.5 −0.9 −3.1 −1.1 3.2 −4.7 3.0 −0.2 0.8 −6.7 −3.2 2.0 −1.0 −3.5 5.8 8.4 −2.7
2026 .. 1.8 6.3 .. .. 8.8 −5.5 1.6 7.1 12.8 0.5 1.3 3.6 .. .. .. ..

Music and video recordings and equipment, All Businesses (£1,030m)

2017 94.4 98.1 94.2 90.4 94.7 92.8 103.7 97.8 95.3 93.8 93.7 95.8 92.3 84.5 93.7 92.9 96.9
2018 95.3 101.9 93.5 95.5 90.1 99.9 96.9 107.6 98.5 86.2 95.3 95.8 97.8 93.3 90.3 91.2 89.1
2019 93.1 87.8 106.6 97.1 81.1 116.7 74.8 75.0 94.7 111.4 112.3 112.0 84.3 95.4 81.9 84.1 78.0
2020 80.1 80.8 55.9 88.0 95.5 81.0 87.1 75.6 50.6 49.3 65.5 81.4 89.5 92.3 112.0 89.0 87.6
2021 93.0 88.4 96.3 85.4 101.9 62.7 144.2 64.3 90.9 101.2 96.7 92.1 87.4 78.5 84.5 79.7 133.7

2022 75.7 77.5 76.3 70.9 78.1 80.9 77.9 74.4 76.1 81.7 72.1 65.9 70.1 75.5 78.4 79.0 77.1
2023 85.7 82.5 86.7 86.8 86.6 80.9 81.1 84.9 88.4 83.8 87.8 90.7 88.7 82.2 77.9 89.6 91.2
2024 100.0 102.0 102.5 98.0 97.6 100.0 101.9 103.6 103.2 100.1 103.8 100.2 95.1 98.5 94.1 97.8 100.2
2025 103.4 107.4 99.3 103.8 102.7 101.9 115.9 106.0 99.3 100.7 98.0 103.5 104.2 103.6 107.4 103.4 98.5
2026 .. 90.3 95.2 .. .. 89.5 91.1 90.3 94.7 97.7 93.7 91.4 99.9 .. .. .. ..

Percentage increase on a year earlier

2017 −2.6 −6.1 −6.1 −0.4 3.1 −7.9 −2.3 −7.6 −9.6 −8.4 −1.2 5.1 1.1 −5.9 4.2 −0.5 5.1
2018 0.9 3.9 −0.8 5.6 −4.9 7.7 −6.6 10.0 3.4 −8.1 1.7 − 6.0 10.4 −3.6 −1.9 −8.1
2019 −2.2 −13.9 14.0 1.7 −10.0 16.9 −22.8 −30.3 −3.9 29.2 17.8 16.9 −13.8 2.2 −9.2 −7.8 −12.4
2020 −14.0 −7.9 −47.5 −9.3 17.8 −30.6 16.5 0.8 −46.6 −55.7 −41.6 −27.3 6.1 −3.3 36.7 5.9 12.3
2021 16.1 9.4 72.2 −3.0 6.7 −22.6 65.6 −15.0 79.8 105.2 47.6 13.2 −2.2 −15.0 −24.6 −10.4 52.6

2022 −18.6 −12.3 −20.8 −17.0 −23.4 29.1 −46.0 15.7 −16.3 −19.3 −25.4 −28.4 −19.8 −3.7 −7.2 −0.9 −42.3
2023 13.2 6.5 13.7 22.4 10.9 −0.1 4.1 14.2 16.1 2.5 21.7 37.6 26.5 8.8 −0.6 13.4 18.2
2024 16.7 23.6 18.1 12.8 12.6 23.7 25.6 22.1 16.8 19.5 18.2 10.4 7.3 19.8 20.7 9.1 9.8
2025 3.4 5.3 −3.1 6.0 5.3 1.8 13.7 2.3 −3.7 0.6 −5.5 3.4 9.6 5.3 14.2 5.8 −1.7
2026 .. −15.9 −4.0 .. .. −12.1 −21.4 −14.8 −4.7 −2.9 −4.4 −11.7 −4.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Other Specialised Non-food Stores, All Businesses (£69,042m)

2017 75.7 73.1 75.8 76.1 77.9 73.1 74.6 71.9 76.6 73.9 76.6 74.9 79.4 74.3 76.0 77.7 79.6
2018 78.3 76.4 77.6 79.6 79.7 77.9 77.0 74.8 79.1 77.9 76.3 77.2 81.1 80.3 78.0 81.6 79.6
2019 82.2 82.1 83.0 82.9 80.8 79.4 82.6 83.7 82.3 81.9 84.6 82.9 83.4 82.4 79.6 80.8 81.8
2020 73.7 75.5 50.0 85.4 83.7 83.1 82.9 61.9 33.6 42.5 69.1 84.7 83.0 87.9 87.9 77.1 85.7
2021 85.6 64.9 92.4 91.5 93.5 64.0 61.1 68.6 86.5 93.5 96.2 90.0 92.7 91.7 93.9 95.2 91.8

2022 93.1 95.2 93.4 92.2 91.5 96.6 92.4 96.4 92.7 92.4 94.7 93.5 91.8 91.4 94.6 91.1 89.4
2023 91.9 90.3 93.0 92.1 92.2 88.5 93.3 89.5 94.0 92.2 92.8 92.8 93.0 90.9 90.5 95.0 91.4
2024 100.0 97.8 99.0 100.6 102.6 96.3 97.5 99.1 98.4 99.7 99.0 99.5 99.2 102.6 100.4 103.7 103.5
2025 100.9 101.0 100.3 100.7 101.5 97.7 101.6 103.9 101.3 100.7 99.3 99.3 100.9 101.7 102.9 100.7 101.0
2026 .. 107.4 107.8 .. .. 107.1 108.5 106.7 108.1 107.2 108.1 108.1 107.6 .. .. .. ..

Percentage increase on a year earlier

2017 3.4 3.3 3.5 3.2 3.5 2.8 7.2 0.6 2.8 2.6 4.7 0.3 9.4 0.7 0.7 4.9 4.6
2018 3.5 4.6 2.4 4.6 2.3 6.6 3.1 4.1 3.2 5.4 −0.5 3.1 2.1 8.0 2.6 4.9 −
2019 4.9 7.4 7.0 4.1 1.4 2.0 7.3 11.9 4.1 5.2 10.8 7.4 2.8 2.6 2.1 −1.0 2.8
2020 −10.4 −8.0 −39.8 3.0 3.6 4.6 0.4 −26.1 −59.2 −48.1 −18.3 2.1 −0.4 6.6 10.4 −4.6 4.7
2021 16.1 −14.0 84.8 7.1 11.7 −23.0 −26.3 10.8 157.5 119.8 39.2 6.3 11.7 4.4 6.8 23.5 7.1

2022 8.8 46.7 1.1 0.8 −2.1 50.9 51.1 40.5 7.1 −1.2 −1.5 3.9 −1.0 −0.3 0.8 −4.3 −2.6
2023 −1.2 −5.1 −0.4 − 0.7 −8.5 1.0 −7.1 1.5 −0.2 −2.0 −0.7 1.3 −0.6 −4.4 4.2 2.2
2024 8.8 8.2 6.5 9.2 11.3 8.9 4.6 10.8 4.6 8.2 6.6 7.2 6.7 12.8 11.0 9.2 13.3
2025 0.9 3.3 1.3 0.1 −1.1 1.4 4.1 4.8 2.9 1.1 0.3 −0.2 1.7 −0.8 2.6 −2.9 −2.4
2026 .. 6.3 7.4 .. .. 9.6 6.9 2.7 6.8 6.4 8.8 8.9 6.7 .. .. .. ..

Dispensing Chemists, All Businesses (£1,453m)

2017 90.0 80.6 92.3 91.9 95.1 82.4 80.7 79.1 104.1 77.6 94.6 86.8 93.9 94.5 93.0 99.2 93.5
2018 91.7 91.5 91.8 94.8 88.7 91.6 92.0 91.0 95.1 93.2 88.0 95.8 95.4 93.7 79.8 94.4 91.3
2019 97.0 99.6 99.4 94.9 94.1 97.6 100.9 100.3 103.7 103.2 92.9 96.5 96.4 92.5 93.2 91.2 97.2
2020 140.2 113.5 151.7 150.5 147.1 95.2 99.5 143.1 121.8 134.4 189.6 149.3 150.4 151.7 165.5 144.5 134.6
2021 137.3 133.7 141.8 148.2 125.7 134.7 130.9 135.1 130.8 141.3 151.0 145.7 144.6 152.9 145.5 117.6 116.4

2022 112.8 114.1 111.4 110.1 115.7 119.9 115.3 108.5 114.2 109.1 111.0 112.3 107.6 110.3 105.5 117.8 122.3
2023 104.0 114.1 102.4 96.3 103.4 114.2 112.5 115.2 107.4 101.5 99.2 95.9 100.5 93.3 103.4 113.4 95.3
2024 100.0 98.9 109.1 95.5 96.5 101.9 99.6 96.0 105.4 112.4 109.4 106.3 86.5 94.0 98.3 96.0 95.5
2025 90.6 95.3 91.5 90.2 85.1 91.9 98.0 96.5 92.4 95.0 88.0 88.5 92.3 89.9 85.0 84.3 85.9
2026 .. 81.6 81.0 .. .. 84.3 81.1 79.7 82.8 80.7 79.9 80.4 79.2 .. .. .. ..

Percentage increase on a year earlier

2017 13.9 5.5 20.3 13.4 16.2 6.3 7.2 3.4 34.4 −0.7 26.0 13.2 17.9 10.2 13.9 21.0 14.3
2018 1.9 13.5 −0.5 3.2 −6.7 11.1 14.0 15.0 −8.7 20.1 −6.9 10.3 1.6 −0.8 −14.2 −4.9 −2.4
2019 5.8 8.9 8.3 0.1 6.1 6.5 9.6 10.2 9.1 10.7 5.5 0.8 1.1 −1.3 16.8 −3.4 6.4
2020 44.5 13.9 52.6 58.6 56.3 −2.5 −1.4 42.7 17.4 30.2 104.1 54.7 56.1 64.0 77.5 58.5 38.5
2021 −2.1 17.8 −6.5 −1.6 −14.6 41.5 31.6 −5.6 7.4 5.1 −20.3 −2.4 −3.8 0.8 −12.1 −18.6 −13.6

2022 −17.8 −14.6 −21.4 −25.7 −7.9 −11.0 −11.9 −19.7 −12.7 −22.8 −26.5 −22.9 −25.6 −27.9 −27.5 0.1 5.1
2023 −7.8 −0.1 −8.1 −12.5 −10.7 −4.7 −2.5 6.2 −6.0 −7.0 −10.7 −14.6 −6.6 −15.4 −2.0 −3.7 −22.1
2024 −3.9 −13.2 6.5 −0.9 −6.6 −10.8 −11.4 −16.6 −1.8 10.7 10.3 10.9 −13.9 0.7 −4.9 −15.4 0.2
2025 −9.4 −3.7 −16.1 −5.5 −11.8 −9.8 −1.6 0.5 −12.3 −15.5 −19.5 −16.8 6.7 −4.3 −13.6 −12.2 −10.1
2026 .. −14.4 −11.4 .. .. −8.3 −17.2 −17.4 −10.4 −15.0 −9.2 −9.1 −14.2 .. .. .. ..

Medical Goods, All Businesses (£1,224m)

2017 53.5 58.1 47.0 53.3 55.5 56.8 55.0 61.6 44.4 55.1 42.7 51.1 53.4 54.9 54.7 55.9 55.9
2018 65.8 59.1 63.1 64.4 76.8 57.2 60.6 59.3 62.0 58.4 67.9 63.5 63.6 65.7 73.2 80.3 76.8
2019 76.6 76.0 78.6 78.1 73.5 76.7 73.7 77.3 77.5 79.8 78.7 80.7 80.1 74.5 71.7 70.3 77.6
2020 73.0 81.8 30.0 85.5 94.1 85.8 92.7 69.2 16.5 25.7 44.3 69.2 86.1 98.1 97.7 95.3 90.3
2021 102.2 92.7 108.4 108.3 99.2 90.3 85.2 100.6 102.2 110.0 112.0 109.7 108.5 107.1 102.8 99.4 96.2

2022 105.1 105.2 106.8 108.2 100.3 101.7 107.8 106.0 108.0 106.8 105.8 113.6 109.9 102.5 105.8 108.7 89.0
2023 97.6 105.6 97.0 92.4 95.4 114.9 102.8 100.4 99.2 99.1 93.5 89.9 94.1 93.2 92.2 96.1 97.5
2024 100.0 100.9 97.9 97.8 103.4 98.0 102.6 102.0 100.1 96.7 97.1 97.6 97.8 97.9 104.5 103.8 102.2
2025 113.4 102.9 111.2 120.7 119.5 96.0 103.1 109.7 104.6 102.6 123.4 121.3 117.8 122.6 121.7 120.6 116.9
2026 .. 121.8 124.5 .. .. 122.9 120.5 121.8 131.6 121.2 121.5 120.5 123.1 .. .. .. ..

Percentage increase on a year earlier

2017 7.8 20.0 −4.8 6.2 10.1 12.9 17.7 27.6 −13.0 11.8 −11.4 −1.1 7.4 11.3 12.2 13.2 6.3
2018 23.1 1.7 34.2 20.9 38.3 0.7 10.3 −3.8 39.7 5.9 58.9 24.3 19.1 19.7 34.0 43.8 37.4
2019 16.3 28.7 24.6 21.4 −4.3 34.1 21.5 30.5 25.0 36.7 15.9 27.2 25.8 13.4 −2.1 −12.5 1.0
2020 −4.6 7.6 −61.8 9.4 28.1 11.8 25.8 −10.5 −78.7 −67.8 −43.6 −14.3 7.5 31.7 36.4 35.6 16.4
2021 39.9 13.3 261.0 26.7 5.4 5.3 −8.0 45.4 520.2 328.7 152.5 58.5 26.0 9.2 5.2 4.3 6.5

2022 2.9 13.5 −1.5 −0.1 1.0 12.5 26.5 5.5 5.6 −2.9 −5.5 3.6 1.3 −4.3 2.9 9.4 −7.4
2023 −7.1 0.4 −9.2 −14.5 −4.8 13.0 −4.6 −5.3 −8.1 −7.2 −11.6 −20.9 −14.3 −9.1 −12.8 −11.6 9.5
2024 2.4 −4.4 0.9 5.8 8.3 −14.8 −0.2 1.6 0.8 −2.4 3.8 8.6 4.0 5.0 13.3 8.0 4.9
2025 13.4 2.0 13.6 23.5 15.6 −2.0 0.5 7.5 4.5 6.1 27.1 24.3 20.4 25.3 16.5 16.2 14.3
2026 .. 18.3 11.9 .. .. 27.9 16.9 11.1 25.8 18.1 −1.6 −0.7 4.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Cosmetic and Toilet Articles, All Businesses (£7,383m)

2017 56.2 55.9 55.5 55.2 58.2 54.6 55.2 57.5 57.8 54.4 54.5 54.3 54.0 56.7 56.6 58.4 59.3
2018 64.8 60.2 63.6 66.4 68.9 58.8 60.2 61.4 61.9 64.5 64.3 65.1 66.9 67.0 70.6 70.2 66.6
2019 71.1 72.6 73.3 71.3 67.3 72.6 74.6 70.9 71.7 74.1 74.0 71.7 72.7 69.9 66.8 70.5 65.3
2020 60.8 63.5 49.1 66.9 63.5 59.2 64.9 66.9 39.8 45.9 59.1 66.7 65.8 67.9 65.9 63.0 62.0
2021 65.7 49.4 70.9 69.0 73.5 42.8 51.7 52.7 67.5 71.7 73.1 65.1 69.6 71.6 71.5 73.4 75.2

2022 77.4 71.9 72.6 80.5 84.4 74.0 68.2 73.1 72.4 71.8 73.3 81.4 81.6 79.0 85.2 82.9 85.0
2023 91.3 86.6 90.2 91.5 96.7 85.8 86.9 87.0 89.9 88.4 92.0 88.7 91.5 93.7 93.4 101.6 95.5
2024 100.0 99.5 98.3 99.8 102.4 102.2 98.8 97.9 98.1 99.0 97.9 101.4 98.4 99.6 101.5 101.0 104.3
2025 90.1 91.5 91.4 89.6 87.8 89.4 92.0 93.1 91.6 92.8 90.2 87.9 90.3 90.3 86.8 89.7 87.0
2026 .. 102.0 108.1 .. .. 100.9 101.6 103.3 106.1 107.3 110.2 109.8 107.9 .. .. .. ..

Percentage increase on a year earlier

2017 8.0 12.1 9.1 2.8 8.4 7.1 11.1 17.3 13.0 6.7 7.8 0.3 −1.6 8.7 5.1 10.1 9.6
2018 15.3 7.8 14.6 20.4 18.4 7.7 9.2 6.8 7.0 18.7 17.9 19.8 23.8 18.2 24.7 20.1 12.2
2019 9.8 20.5 15.3 7.4 −2.3 23.4 24.0 15.5 15.8 14.8 15.2 10.1 8.7 4.3 −5.3 0.4 −1.9
2020 −14.5 −12.4 −33.0 −6.2 −5.7 −18.5 −13.1 −5.6 −44.5 −38.0 −20.1 −7.0 −9.5 −2.9 −1.3 −10.6 −5.0
2021 8.0 −22.3 44.4 3.1 15.7 −27.6 −20.2 −21.2 69.7 56.0 23.5 −2.4 5.7 5.5 8.5 16.5 21.2

2022 17.8 45.6 2.4 16.7 14.8 72.9 31.8 38.8 7.3 0.3 0.4 25.0 17.2 10.3 19.2 13.0 13.0
2023 18.0 20.4 24.3 13.6 14.6 15.9 27.4 18.9 24.2 23.1 25.5 9.1 12.1 18.7 9.6 22.5 12.4
2024 9.6 14.9 8.9 9.1 5.9 19.1 13.7 12.6 9.1 12.0 6.4 14.3 7.6 6.3 8.6 −0.6 9.2
2025 −9.9 −8.1 −7.0 −10.3 −14.3 −12.5 −6.9 −4.9 −6.7 −6.3 −7.8 −13.4 −8.2 −9.3 −14.5 −11.2 −16.5
2026 .. 11.6 18.2 .. .. 12.9 10.4 10.9 15.8 15.7 22.2 25.0 19.5 .. .. .. ..

Computers & Telecommunications Equipment, All Businesses (£5,160m)

2017 99.0 95.9 99.6 100.0 100.4 90.8 95.6 100.1 102.6 95.1 101.0 105.1 101.1 95.0 95.3 106.2 99.8
2018 92.4 96.7 90.9 88.4 93.6 99.7 97.4 93.9 88.3 90.4 93.3 83.5 95.5 86.7 95.2 94.6 91.6
2019 90.9 89.1 94.5 94.1 86.0 89.1 91.4 87.3 100.7 94.8 89.3 96.7 90.9 94.7 90.0 81.4 86.6
2020 60.0 76.0 36.2 59.8 66.6 80.8 84.4 64.6 31.1 34.0 41.9 60.5 64.7 55.5 55.1 67.7 75.0
2021 66.1 41.1 67.9 76.6 78.7 49.0 41.7 34.4 36.8 75.9 86.4 75.3 78.2 76.2 71.9 81.3 82.0

2022 78.5 82.2 77.7 79.7 74.4 84.8 83.4 79.1 83.2 80.9 70.8 83.1 78.9 77.7 79.0 70.4 73.9
2023 78.2 76.1 74.1 71.9 90.5 82.6 75.7 71.3 71.9 74.2 75.7 71.3 72.9 71.7 67.6 104.2 98.0
2024 100.0 96.5 99.9 104.1 99.5 101.8 93.7 94.4 94.5 109.1 96.8 99.2 97.3 113.5 103.2 101.0 95.4
2025 99.2 99.2 90.7 99.0 108.0 97.7 100.3 99.8 92.6 90.4 89.4 88.8 93.9 111.3 108.0 106.2 109.3
2026 .. 114.1 127.7 .. .. 107.1 107.4 125.1 125.6 129.2 128.3 126.9 122.8 .. .. .. ..

Percentage increase on a year earlier

2017 −10.0 −11.1 −11.7 −8.7 −8.7 −14.0 −8.4 −10.8 −9.1 −15.3 −10.8 −5.5 −4.0 −14.7 −21.4 −0.8 −3.4
2018 −6.6 0.9 −8.8 −11.6 −6.7 9.7 1.8 −6.2 −13.9 −4.9 −7.6 −20.5 −5.6 −8.8 −0.1 −10.9 −8.3
2019 −1.6 −7.9 4.0 6.5 −8.1 −10.6 −6.1 −7.0 14.1 4.9 −4.3 15.8 −4.8 9.3 −5.5 −14.0 −5.5
2020 −34.0 −14.7 −61.7 −36.4 −22.5 −9.3 −7.7 −26.1 −69.1 −64.2 −53.1 −37.5 −28.8 −41.4 −38.7 −16.8 −13.3
2021 10.1 −45.9 87.8 27.9 18.1 −39.4 −50.6 −46.8 18.1 123.3 106.2 24.5 20.9 37.4 30.3 20.1 9.4

2022 18.8 99.8 14.5 4.1 −5.5 73.0 100.1 130.2 126.3 6.6 −18.0 10.3 0.9 2.0 9.9 −13.5 −9.9
2023 −0.4 −7.4 −4.7 −9.8 21.7 −2.6 −9.3 −9.9 −13.6 −8.3 6.8 −14.2 −7.6 −7.8 −14.5 48.1 32.6
2024 27.9 26.7 34.9 44.7 9.9 23.3 23.8 32.3 31.4 47.1 27.9 39.1 33.4 58.4 52.8 −3.0 −2.7
2025 −0.8 2.8 −9.2 −4.9 8.5 −4.1 7.0 5.8 −2.0 −17.2 −7.6 −10.4 −3.5 −1.9 4.6 5.2 14.6
2026 .. 15.0 40.8 .. .. 9.6 7.1 25.3 35.5 43.0 43.5 42.9 30.8 .. .. .. ..

Floor Coverings, All Businesses (£2,873m)

2017 62.3 60.9 61.1 62.0 65.2 54.7 62.4 64.6 56.8 64.9 61.6 65.2 67.7 55.1 70.3 60.9 64.6
2018 63.0 63.9 67.3 65.7 55.0 65.9 62.6 63.2 63.6 66.0 71.2 63.6 66.8 66.5 54.0 55.4 55.4
2019 53.1 53.6 54.6 49.4 55.0 55.7 51.0 53.9 57.0 51.4 55.4 52.6 48.1 47.8 53.0 51.6 59.3
2020 46.0 45.6 26.3 69.4 42.8 45.9 51.5 40.6 12.9 14.6 46.3 83.9 54.4 69.7 69.8 15.5 43.0
2021 69.0 26.1 83.0 79.5 87.3 17.6 18.2 39.2 77.6 87.5 83.8 77.0 82.3 79.1 85.2 87.0 89.4

2022 95.7 100.4 95.5 92.8 94.1 106.3 96.9 98.6 98.5 93.8 94.4 91.4 95.9 91.5 93.1 95.5 93.7
2023 96.4 93.8 95.6 100.2 95.8 95.4 93.0 93.2 95.9 96.2 94.9 101.3 99.5 99.9 94.9 99.7 93.4
2024 100.0 96.0 96.5 102.3 105.2 97.2 92.8 97.5 95.1 95.4 98.4 101.2 101.6 103.8 107.2 104.2 104.4
2025 96.4 105.4 100.4 89.1 90.1 103.8 106.4 106.2 102.2 101.8 97.8 94.1 89.1 85.0 93.5 88.8 88.5
2026 .. 94.7 99.5 .. .. 92.3 97.1 94.7 99.4 97.4 101.3 99.5 104.3 .. .. .. ..

Percentage increase on a year earlier

2017 17.8 15.7 19.3 18.2 17.9 1.7 14.5 28.7 −3.9 33.8 30.8 20.5 29.7 6.9 30.6 6.0 17.8
2018 1.0 4.9 10.1 5.9 −15.7 20.4 0.4 −2.1 12.1 1.8 15.6 −2.4 −1.2 20.8 −23.2 −9.0 −14.2
2019 −15.6 −16.1 −18.8 −24.9 − −15.4 −18.5 −14.8 −10.5 −22.2 −22.2 −17.3 −28.1 −28.2 −1.7 −6.9 6.9
2020 −13.4 −14.9 −51.9 40.5 −22.2 −17.6 0.8 −24.7 −77.3 −71.6 −16.5 59.5 13.1 45.9 31.6 −69.9 −27.4
2021 50.0 −42.8 216.2 14.5 104.1 −61.7 −64.6 −3.4 500.1 500.3 81.1 −8.2 51.5 13.5 22.0 461.0 107.8

2022 38.7 285.0 15.0 16.8 7.7 504.9 431.5 151.6 26.9 7.2 12.7 18.7 16.5 15.7 9.3 9.8 4.8
2023 0.7 −6.6 0.1 8.0 1.8 −10.2 −4.0 −5.5 −2.6 2.6 0.5 10.9 3.7 9.2 1.9 4.4 −0.3
2024 3.8 2.3 0.9 2.0 9.9 1.9 −0.1 4.6 −0.8 −0.8 3.7 −0.2 2.1 3.8 13.0 4.6 11.8
2025 −3.6 9.8 4.0 −12.9 −14.4 6.8 14.6 8.9 7.5 6.7 −0.7 −6.9 −12.3 −18.1 −12.8 −14.8 −15.3
2026 .. −10.1 −0.8 .. .. −11.1 −8.7 −10.8 −2.7 −4.3 3.7 5.7 17.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Books, Newspapers & Per iodicals, All Businesses (£3,516m)

2017 104.8 99.8 105.1 107.1 107.3 104.2 101.6 94.7 102.5 101.1 110.2 109.2 107.3 105.2 113.0 105.2 104.4
2018 108.5 107.2 112.4 109.0 105.3 106.4 104.2 110.1 118.0 114.2 106.5 109.1 109.4 108.5 106.1 102.6 106.8
2019 105.0 103.4 100.7 99.2 116.8 102.0 90.6 114.6 102.0 99.9 100.3 97.7 99.3 100.3 105.4 117.3 125.5
2020 89.7 114.5 55.5 99.5 87.4 149.4 116.6 77.8 46.4 46.9 69.6 94.6 96.3 106.0 100.9 69.6 90.7
2021 81.2 50.7 92.8 91.3 90.3 60.1 47.1 46.0 89.0 95.9 93.3 90.9 92.4 90.6 84.9 89.8 94.9

2022 95.2 95.8 93.1 94.3 97.7 95.0 92.2 99.4 95.3 93.2 91.2 90.0 95.0 97.3 100.2 95.3 97.7
2023 98.6 100.1 99.9 98.2 96.3 96.8 102.2 101.0 101.5 98.7 99.6 101.1 97.8 96.1 95.2 96.7 96.8
2024 100.0 95.8 97.9 101.2 105.0 95.5 98.1 94.3 95.6 95.8 101.4 104.2 100.1 99.7 95.7 110.3 108.2
2025 123.4 117.1 128.5 125.7 122.8 115.2 114.4 121.2 128.2 129.4 128.1 127.5 128.5 122.0 128.3 120.5 120.3
2026 .. 121.1 129.8 .. .. 114.5 121.0 126.4 125.9 132.7 130.7 138.3 131.7 .. .. .. ..

Percentage increase on a year earlier

2017 −1.3 −8.3 −2.3 3.6 2.1 −4.6 −7.8 −11.8 −5.9 −7.2 4.9 3.9 6.2 1.2 8.4 0.4 −1.4
2018 3.5 7.4 7.0 1.7 −1.9 2.1 2.5 16.3 15.1 12.9 −3.4 −0.1 1.9 3.1 −6.2 −2.6 2.3
2019 −3.2 −3.6 −10.4 −9.0 10.9 −4.2 −13.0 4.1 −13.6 −12.5 −5.8 −10.5 −9.2 −7.6 −0.6 14.3 17.5
2020 −14.6 10.7 −44.9 0.3 −25.2 46.5 28.6 −32.1 −54.5 −53.1 −30.6 −3.1 −3.0 5.7 −4.3 −40.6 −27.7
2021 −9.4 −55.7 67.2 −8.3 3.3 −59.8 −59.6 −40.9 92.0 104.3 34.0 −3.9 −4.0 −14.5 −15.8 29.1 4.6

2022 17.2 89.1 0.4 3.4 8.2 58.1 95.8 116.1 7.1 −2.7 −2.2 −1.0 2.7 7.4 18.0 6.1 2.9
2023 3.5 4.4 7.3 4.1 −1.5 1.9 10.8 1.6 6.4 5.9 9.2 12.3 3.0 −1.2 −4.9 1.4 −0.9
2024 1.4 −4.2 −2.0 3.1 9.1 −1.4 −4.0 −6.6 −5.8 −2.9 1.8 3.1 2.4 3.7 0.5 14.1 11.8
2025 23.4 22.2 31.3 24.2 17.0 20.7 16.6 28.5 34.1 35.0 26.3 22.4 28.3 22.4 34.1 9.3 11.2
2026 .. 3.4 1.0 .. .. −0.6 5.7 4.3 −1.8 2.6 2.1 8.4 2.5 .. .. .. ..

Spor ts Equipment, Games & Toys, All Businesses (£15,486m)

2017 63.1 58.0 64.4 63.2 66.7 61.6 61.1 52.6 66.8 64.9 62.0 61.7 64.4 63.6 66.1 65.8 68.0
2018 65.9 64.5 64.8 65.0 69.2 64.7 67.2 62.3 63.0 65.5 65.7 58.7 64.7 70.3 65.8 78.5 64.4
2019 74.7 70.5 71.1 80.3 76.8 72.5 68.1 70.9 63.7 73.2 75.3 78.8 82.7 79.6 74.3 77.4 78.3
2020 72.2 70.7 47.7 75.9 94.7 80.3 76.7 56.2 34.4 41.0 63.8 73.5 76.3 77.5 105.8 84.3 94.2
2021 87.4 65.1 97.0 93.0 94.3 65.6 61.6 67.7 97.2 102.2 92.6 92.7 91.7 94.2 97.1 97.2 89.8

2022 91.8 92.5 93.1 91.6 90.0 89.4 95.6 92.6 92.5 91.3 94.9 97.2 87.6 90.3 93.4 89.2 88.0
2023 87.3 85.5 90.0 88.1 85.5 85.7 85.2 85.6 88.9 90.4 90.6 91.0 87.3 86.6 85.8 89.3 82.3
2024 100.0 92.2 99.1 103.4 105.3 93.0 91.6 92.1 96.6 98.6 101.4 100.2 104.1 105.5 103.2 105.6 106.7
2025 102.7 105.6 100.6 103.3 100.8 101.7 107.7 107.7 103.1 99.9 99.3 102.6 102.4 104.7 101.0 99.2 102.0
2026 .. 100.0 98.6 .. .. 100.8 99.0 100.3 97.3 99.6 99.0 99.4 101.9 .. .. .. ..

Percentage increase on a year earlier

2017 −1.2 −7.1 −0.3 −2.0 4.6 −3.4 −0.4 −15.4 4.2 3.5 −6.7 −6.4 5.0 −3.6 3.5 4.1 6.0
2018 4.4 11.2 0.6 2.8 3.7 4.9 9.9 18.3 −5.8 0.9 5.9 −4.8 0.5 10.6 −0.4 19.3 −5.3
2019 13.4 9.3 9.8 23.5 11.0 12.1 1.4 13.8 1.3 11.8 14.7 34.1 27.9 13.3 12.8 −1.4 21.6
2020 −3.3 0.2 −32.9 −5.5 23.4 10.8 12.6 −20.7 −46.1 −44.0 −15.3 −6.7 −7.7 −2.7 42.5 9.0 20.2
2021 20.9 −7.8 103.1 22.5 −0.4 −18.4 −19.7 20.4 183.0 149.2 45.1 26.1 20.1 21.6 −8.2 15.3 −4.6

2022 5.1 42.0 −4.0 −1.5 −4.6 36.4 55.2 36.9 −4.9 −10.7 2.5 4.9 −4.5 −4.2 −3.9 −8.3 −2.1
2023 −4.9 −7.5 −3.3 −3.7 −5.0 −4.1 −10.8 −7.5 −3.9 −1.0 −4.6 −6.4 −0.3 −4.2 −8.2 0.2 −6.5
2024 14.6 7.8 10.1 17.3 23.1 8.5 7.4 7.6 8.7 9.1 12.0 10.1 19.2 21.9 20.3 18.2 29.7
2025 2.7 14.5 1.6 −0.1 −4.2 9.4 17.6 16.9 6.7 1.3 −2.2 2.4 −1.6 −0.8 −2.1 −6.1 −4.3
2026 .. −5.2 −2.0 .. .. −1.0 −8.1 −6.8 −5.6 −0.4 −0.3 −3.1 −0.5 .. .. .. ..

Flowers, Plants, Seeds, Fer tilisers and Pet Foods, All Businesses (£6,623m)

2017 71.9 70.8 73.4 72.3 71.2 68.5 68.0 75.0 82.0 73.0 66.7 74.7 73.1 69.8 70.6 70.6 72.2
2018 75.7 73.7 75.4 75.9 77.8 76.8 75.1 70.1 74.0 75.3 76.7 73.4 74.0 79.4 85.7 73.3 75.1
2019 75.6 78.4 73.6 74.7 75.8 76.7 79.0 79.4 75.6 73.7 72.0 76.8 74.5 73.2 70.9 76.5 79.2
2020 81.5 75.2 70.6 90.6 90.1 84.6 68.3 71.3 38.9 76.3 91.3 88.2 89.3 93.4 92.0 91.6 87.5
2021 99.3 98.1 98.4 99.6 101.0 79.5 91.9 118.0 102.0 92.3 100.5 99.0 100.2 99.5 105.6 101.6 96.7

2022 103.9 109.9 95.2 105.9 104.4 120.3 107.8 103.3 96.6 92.4 96.4 104.0 107.8 105.8 106.6 107.3 100.4
2023 99.1 95.7 104.9 97.1 98.6 89.2 100.8 96.8 102.3 109.0 103.6 98.6 95.6 97.1 98.7 97.1 99.9
2024 100.0 99.6 99.8 100.2 100.3 101.3 97.6 99.8 97.2 100.5 101.4 99.1 101.3 100.3 96.4 101.4 102.6
2025 103.4 98.6 102.7 106.0 106.7 98.1 94.7 102.1 105.2 101.0 102.2 106.2 106.2 105.6 107.7 107.6 105.2
2026 .. 113.3 109.9 .. .. 112.7 113.5 113.6 109.1 113.7 107.5 108.6 107.8 .. .. .. ..

Percentage increase on a year earlier

2017 − 3.5 0.3 −1.1 −2.6 1.4 0.2 7.7 18.9 −5.8 −8.5 3.3 −2.6 −3.4 −4.2 −5.7 1.2
2018 5.2 4.0 2.8 4.9 9.2 12.2 10.4 −6.5 −9.8 3.0 15.0 −1.8 1.2 13.7 21.4 3.7 4.1
2019 −0.1 6.4 −2.4 −1.5 −2.6 −0.1 5.2 13.2 2.3 −2.0 −6.2 4.7 0.7 −7.8 −17.3 4.4 5.4
2020 7.7 −4.2 −4.2 21.2 18.9 10.3 −13.5 −10.2 −48.5 3.5 26.8 14.8 19.9 27.7 29.7 19.7 10.5
2021 21.8 30.5 39.5 10.0 12.0 −6.0 34.5 65.5 162.0 21.0 10.1 12.3 12.2 6.5 14.9 11.0 10.5

2022 4.6 12.0 −3.3 6.3 3.4 51.4 17.3 −12.4 −5.3 0.1 −4.1 5.0 7.6 6.4 1.0 5.6 3.8
2023 −4.6 −12.9 10.1 −8.3 −5.6 −25.9 −6.4 −6.3 5.9 18.0 7.5 −5.1 −11.3 −8.2 −7.5 −9.6 −0.5
2024 0.9 4.1 −4.8 3.2 1.7 13.6 −3.2 3.1 −5.0 −7.8 −2.1 0.5 5.9 3.3 −2.3 4.5 2.7
2025 3.4 −1.0 2.9 5.7 6.4 −3.1 −3.0 2.3 8.2 0.5 0.8 7.2 4.9 5.3 11.6 6.1 2.6
2026 .. 14.9 7.0 .. .. 14.9 19.8 11.2 3.7 12.6 5.3 2.2 1.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Watches and Jeweller y, All Businesses (£8,335m)

2017 84.2 83.8 81.6 85.1 86.3 83.1 84.6 83.7 82.7 79.9 82.0 83.8 85.8 85.4 83.9 91.7 84.0
2018 90.4 82.9 84.9 98.3 95.6 86.2 83.0 80.2 86.4 87.5 81.6 100.2 99.1 96.1 95.0 95.0 96.4
2019 94.6 91.8 96.5 100.7 89.3 87.9 88.2 97.9 93.5 96.6 99.0 104.3 99.5 98.9 89.9 88.1 89.7
2020 73.4 80.3 39.1 91.4 82.4 91.7 95.3 56.8 24.0 22.3 64.6 81.7 88.9 101.1 91.5 69.2 85.6
2021 96.6 61.4 106.4 107.9 110.6 65.3 61.6 58.3 101.7 111.7 106.0 103.0 107.9 111.9 112.0 110.5 109.5

2022 102.4 104.0 103.9 102.0 99.9 106.2 102.3 103.6 99.9 108.3 103.5 105.5 102.8 98.4 104.0 99.7 96.8
2023 99.8 101.0 105.0 99.3 93.8 102.0 102.9 98.7 111.4 102.7 101.8 104.0 104.0 91.9 91.3 97.0 93.3
2024 100.0 95.3 97.1 101.0 106.6 95.9 94.6 95.3 96.9 95.6 98.5 98.6 101.0 103.0 104.6 110.1 105.4
2025 104.0 98.6 103.3 104.9 109.5 94.9 100.2 101.0 103.7 102.5 103.7 103.7 105.2 105.7 107.6 109.6 110.9
2026 .. 124.6 116.7 .. .. 123.1 130.8 120.9 117.5 115.6 117.0 115.4 113.6 .. .. .. ..

Percentage increase on a year earlier

2017 15.6 21.9 13.5 16.4 11.2 22.5 21.1 22.0 19.3 14.1 8.7 16.5 16.7 16.0 6.6 23.0 5.9
2018 7.4 −1.0 4.0 15.5 10.7 3.7 −1.8 −4.1 4.6 9.5 −0.6 19.5 15.5 12.5 13.2 3.6 14.8
2019 4.6 10.8 13.7 2.5 −6.6 2.0 6.2 22.0 8.2 10.4 21.3 4.1 0.3 2.9 −5.4 −7.3 −7.0
2020 −22.4 −12.6 −59.5 −9.3 −7.8 4.3 8.1 −41.9 −74.4 −77.0 −34.7 −21.6 −10.7 2.2 1.8 −21.4 −4.6
2021 31.6 −23.5 172.5 18.1 34.2 −28.8 −35.4 2.6 324.3 402.2 64.1 26.0 21.4 10.7 22.4 59.6 27.9

2022 6.1 69.2 −2.4 −5.5 −9.6 62.8 66.1 77.7 −1.7 −3.1 −2.3 2.4 −4.7 −12.0 −7.1 −9.7 −11.6
2023 −2.6 −2.9 1.1 −2.6 −6.1 −4.0 0.6 −4.7 11.5 −5.2 −1.6 −1.4 1.1 −6.7 −12.2 −2.7 −3.7
2024 0.2 −5.7 −7.5 1.7 13.6 −6.0 −8.1 −3.4 −13.0 −6.9 −3.3 −5.2 −2.8 12.1 14.6 13.5 12.9
2025 4.0 3.5 6.4 3.9 2.7 −1.0 6.0 5.9 7.0 7.2 5.3 5.1 4.2 2.6 2.9 −0.4 5.2
2026 .. 26.4 13.0 .. .. 29.7 30.4 19.7 13.3 12.8 12.8 11.3 7.9 .. .. .. ..

Other Retail Sale of New Goods in Specialised Stores, All Businesses (£13,231m)

2017 86.5 85.0 87.5 85.0 88.4 85.0 91.5 79.8 82.4 81.3 96.6 78.5 99.4 78.6 81.7 84.4 96.9
2018 85.3 84.9 85.3 87.5 83.5 87.3 83.8 83.9 94.4 84.4 78.8 84.2 93.2 85.6 81.5 81.1 86.9
2019 86.9 87.6 92.6 85.6 81.7 81.7 93.7 87.5 102.6 85.8 90.0 83.9 86.2 86.5 82.0 82.2 81.2
2020 79.6 73.0 51.6 104.8 89.4 83.5 82.5 54.9 29.2 39.2 79.5 110.8 100.0 103.8 90.0 86.4 91.5
2021 84.3 71.3 87.7 89.5 88.5 70.9 69.2 73.4 84.8 89.3 88.8 87.0 94.8 87.2 81.0 95.3 89.1

2022 90.6 90.9 96.0 86.8 88.6 94.0 88.9 90.1 96.5 96.2 95.5 84.9 87.7 87.7 91.2 89.7 85.7
2023 88.8 84.4 88.0 92.1 90.8 79.7 82.9 89.4 94.8 84.6 85.3 91.0 94.2 91.4 94.9 89.9 88.3
2024 100.0 101.6 99.9 99.4 99.1 92.5 107.5 104.1 100.3 101.0 98.7 99.4 95.4 102.5 93.9 100.0 102.6
2025 95.6 97.5 97.4 94.1 93.2 95.1 100.9 97.2 99.7 99.1 94.1 95.1 94.2 93.3 92.9 95.0 92.0
2026 .. 100.5 95.9 .. .. 102.6 109.7 91.4 92.9 94.4 99.6 98.8 98.8 .. .. .. ..

Percentage increase on a year earlier

2017 4.3 10.6 5.8 1.4 0.3 9.5 25.6 0.6 −7.8 1.0 22.1 −9.7 21.7 −5.3 −3.3 −0.2 3.1
2018 −1.3 −0.1 −2.5 2.9 −5.6 2.7 −8.4 5.1 14.6 3.9 −18.4 7.1 −6.2 8.9 −0.3 −3.9 −10.3
2019 1.9 3.2 8.5 −2.2 −2.1 −6.4 11.8 4.3 8.8 1.6 14.2 −0.4 −7.5 1.1 0.6 1.3 −6.6
2020 −8.4 −16.7 −44.2 22.4 9.4 2.3 −12.0 −37.2 −71.5 −54.3 −11.7 32.2 16.1 20.0 9.8 5.1 12.6
2021 5.9 −2.3 69.8 −14.6 −1.0 −15.2 −16.0 33.6 190.4 127.5 11.6 −21.5 −5.2 −16.0 −10.0 10.3 −2.5

2022 7.5 27.5 9.5 −2.9 0.1 32.7 28.4 22.7 13.7 7.8 7.6 −2.4 −7.5 0.6 12.6 −5.8 −3.9
2023 −2.0 −7.2 −8.4 6.1 2.5 −15.2 −6.8 −0.8 −1.8 −12.1 −10.7 7.2 7.4 4.2 4.0 0.1 3.1
2024 12.6 20.4 13.5 7.8 9.1 16.1 29.7 16.5 5.9 19.4 15.7 9.2 1.2 12.2 −1.0 11.3 16.1
2025 −4.4 −4.0 −2.6 −5.3 −6.0 2.7 −6.1 −6.7 −0.6 −1.9 −4.7 −4.3 −1.2 −9.0 −1.1 −5.0 −10.3
2026 .. 3.1 −1.5 .. .. 7.9 8.7 −6.0 −6.8 −4.8 5.9 3.9 4.9 .. .. .. ..

Second Hand Goods, All Businesses (£3,759m)

2017 68.9 62.5 66.7 75.5 70.9 63.0 57.8 65.8 65.4 68.5 66.4 74.0 74.3 77.6 70.2 69.3 72.6
2018 72.9 70.7 75.1 73.2 72.5 74.5 73.0 65.8 79.9 73.4 72.6 77.2 72.3 70.6 48.1 80.7 85.4
2019 87.3 100.7 88.7 73.0 86.8 77.1 113.1 109.7 63.6 82.3 114.0 67.8 75.1 75.6 90.0 88.2 83.1
2020 70.4 86.2 42.3 79.1 72.8 82.6 124.8 59.0 24.3 38.0 60.1 78.9 68.4 87.8 48.4 68.9 95.4
2021 91.1 60.6 106.0 88.4 109.1 69.3 31.5 77.0 75.1 79.4 152.1 94.4 91.3 81.3 131.4 104.6 94.9

2022 102.4 124.6 108.1 93.0 84.0 116.8 84.6 163.0 89.5 90.8 136.9 92.7 90.5 95.2 97.6 77.5 78.3
2023 95.7 98.9 93.5 99.3 91.0 80.5 146.6 75.4 83.1 90.1 104.7 95.2 100.6 101.5 90.1 89.3 93.2
2024 100.0 109.7 98.0 90.8 101.5 94.1 96.8 132.5 111.5 98.2 87.0 89.6 91.6 91.3 101.3 103.8 99.7
2025 106.9 108.7 103.0 101.7 114.1 94.1 99.1 130.8 93.8 109.5 105.1 89.8 110.8 104.1 136.5 99.4 107.9
2026 .. 116.8 126.7 .. .. 124.1 104.5 120.7 155.8 112.5 114.8 115.7 114.0 .. .. .. ..

Percentage increase on a year earlier

2017 9.6 −5.5 12.4 21.2 11.3 −3.8 −10.7 −3.0 0.8 39.0 5.2 20.6 14.5 27.3 11.5 7.0 14.7
2018 5.8 13.1 12.5 −3.1 2.3 18.2 26.3 − 22.2 7.2 9.2 4.3 −2.7 −9.0 −31.5 16.5 17.6
2019 19.9 42.5 18.2 −0.1 19.8 3.5 54.9 66.8 −20.3 12.0 57.1 −12.2 3.9 7.0 87.1 9.3 −2.6
2020 −19.4 −14.4 −52.4 8.2 −16.2 7.1 10.3 −46.3 −61.9 −53.8 −47.3 16.4 −9.0 16.1 −46.3 −21.9 14.7
2021 29.4 −29.7 150.9 11.8 50.0 −16.1 −74.7 30.5 209.4 108.9 153.2 19.6 33.6 −7.4 171.6 51.9 −0.4

2022 12.5 105.5 2.0 5.2 −23.1 68.4 168.1 111.7 19.1 14.4 −10.0 −1.8 −0.9 17.1 −25.7 −26.0 −17.5
2023 −6.6 −20.7 −13.5 6.8 8.4 −31.0 73.3 −53.8 −7.1 −0.8 −23.6 2.7 11.2 6.7 −7.7 15.3 19.0
2024 4.5 10.9 4.8 −8.5 11.4 16.9 −34.0 75.8 34.2 9.0 −16.9 −5.9 −9.0 −10.1 12.5 16.2 7.0
2025 6.9 −0.9 5.1 12.0 12.4 − 2.4 −1.2 −15.8 11.5 20.8 0.2 20.9 14.0 34.8 −4.3 8.2
2026 .. 7.5 23.0 .. .. 31.9 5.5 −7.8 66.0 2.7 9.2 28.9 3.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-store Retail, All Businesses (£67,697m)

2017 57.6 53.9 56.0 59.7 61.0 54.2 53.7 53.8 56.1 54.6 57.1 56.3 59.1 62.8 60.6 61.4 61.0
2018 64.3 59.8 63.1 66.9 67.3 59.1 60.9 59.5 61.4 64.2 63.6 66.0 67.3 67.3 66.5 67.9 67.4
2019 73.7 69.6 72.0 77.8 75.3 66.7 69.5 71.9 71.7 71.6 72.4 80.0 77.1 76.6 74.9 75.2 75.7
2020 95.9 75.0 102.7 103.1 104.4 74.9 73.9 76.1 88.9 108.3 109.2 105.7 102.8 101.3 107.7 106.4 100.1
2021 101.3 107.6 102.2 96.6 98.7 110.3 106.8 106.1 106.0 100.5 100.4 95.9 96.0 97.5 95.6 97.7 102.0

2022 95.2 100.0 95.8 93.1 92.1 106.7 101.0 93.8 98.4 96.3 93.3 93.9 93.0 92.6 93.7 90.9 91.7
2023 97.8 96.0 97.2 98.5 99.3 95.2 96.4 96.3 97.4 97.2 97.1 98.7 99.7 97.3 99.3 100.6 98.2
2024 100.0 98.6 101.5 100.6 99.3 98.5 99.4 98.2 98.8 103.9 101.6 102.8 99.4 99.8 99.6 100.4 98.1
2025 103.6 98.8 103.0 107.3 105.5 94.5 99.9 102.2 103.1 102.6 103.2 106.5 106.9 108.2 105.8 102.6 107.6
2026 .. 110.0 115.3 .. .. 109.4 108.8 111.4 110.7 115.1 119.3 114.6 117.4 .. .. .. ..

Percentage increase on a year earlier

2017 17.5 20.2 19.5 19.3 12.1 18.9 22.6 19.3 25.2 13.8 19.8 17.2 18.9 21.3 13.3 12.2 11.0
2018 11.5 11.0 12.7 12.1 10.3 9.1 13.4 10.7 9.5 17.7 11.4 17.2 14.0 7.1 9.7 10.5 10.5
2019 14.6 16.3 14.0 16.3 11.9 12.8 14.2 20.8 16.8 11.6 13.8 21.2 14.4 13.9 12.6 10.8 12.3
2020 30.2 7.9 42.7 32.5 38.7 12.3 6.3 5.8 23.9 51.2 50.9 32.2 33.3 32.2 43.8 41.5 32.3
2021 5.6 43.4 −0.5 −6.4 −5.4 47.3 44.5 39.5 19.3 −7.2 −8.0 −9.3 −6.5 −3.8 −11.2 −8.2 2.0

2022 −6.0 −7.1 −6.3 −3.6 −6.8 −3.3 −5.4 −11.6 −7.2 −4.3 −7.1 −2.1 −3.2 −5.0 −2.0 −7.0 −10.1
2023 2.6 −4.0 1.5 5.8 7.8 −10.8 −4.6 2.7 −1.0 1.0 4.1 5.1 7.3 5.2 6.0 10.7 7.1
2024 2.3 2.8 4.3 2.2 − 3.5 3.2 1.9 1.5 6.9 4.6 4.2 −0.3 2.6 0.4 −0.2 −0.2
2025 3.6 0.1 1.5 6.6 6.3 −4.1 0.5 4.1 4.3 −1.3 1.6 3.5 7.5 8.4 6.2 2.2 9.7
2026 .. 11.3 12.0 .. .. 15.8 8.9 9.0 7.4 12.2 15.6 7.6 9.8 .. .. .. ..

Mail Order, All Businesses (£64,663m)

2017 56.9 52.9 55.3 58.9 60.4 53.0 53.3 52.6 55.1 53.7 56.7 55.6 57.9 62.3 60.0 60.9 60.3
2018 63.6 58.8 62.6 66.4 66.7 58.2 60.1 58.2 60.7 63.7 63.2 65.5 66.7 66.8 65.8 67.5 66.8
2019 73.2 69.3 71.2 77.3 74.9 67.1 68.8 71.4 70.3 70.9 72.2 79.6 76.8 75.9 74.4 74.7 75.4
2020 96.2 74.6 104.4 103.1 104.4 74.6 72.1 76.5 90.6 110.2 110.9 105.8 102.7 101.2 107.3 107.2 99.8
2021 101.1 107.7 101.9 96.0 98.6 110.5 107.0 106.1 106.1 100.2 99.9 95.1 95.4 97.3 95.2 97.5 102.1

2022 94.8 99.6 95.4 92.8 91.4 107.1 101.1 92.4 98.1 96.0 92.8 93.8 92.7 92.1 93.3 90.0 91.0
2023 97.7 95.5 97.2 98.5 99.4 94.6 96.0 95.9 97.3 96.9 97.3 98.8 99.7 97.5 99.2 100.7 98.4
2024 100.0 98.5 101.7 100.9 98.9 98.5 98.8 98.3 99.0 104.2 101.9 103.2 99.8 100.0 100.1 99.3 97.6
2025 103.2 98.3 102.7 106.8 105.3 94.1 99.9 101.3 102.7 102.4 102.9 106.3 106.3 107.6 105.5 102.3 107.4
2026 .. 109.7 115.0 .. .. 109.2 108.4 111.1 110.0 114.6 119.5 113.4 116.9 .. .. .. ..

Percentage increase on a year earlier

2017 19.6 22.1 22.5 21.2 13.8 20.3 26.4 20.1 28.6 16.0 23.3 19.4 19.8 23.5 14.7 14.4 12.7
2018 11.9 11.1 13.3 12.7 10.4 9.9 12.8 10.7 10.1 18.7 11.6 17.8 15.3 7.2 9.7 10.9 10.7
2019 15.0 17.8 13.8 16.4 12.2 15.2 14.4 22.7 15.8 11.3 14.2 21.4 15.0 13.6 13.0 10.7 12.9
2020 31.5 7.7 46.7 33.4 39.4 11.3 4.9 7.1 28.9 55.4 53.7 33.0 33.7 33.4 44.2 43.4 32.4
2021 5.1 44.5 −2.4 −6.8 −5.6 48.0 48.4 38.7 17.1 −9.0 −9.9 −10.1 −7.1 −3.9 −11.2 −9.0 2.3

2022 −6.2 −7.5 −6.4 −3.4 −7.2 −3.1 −5.5 −12.9 −7.6 −4.3 −7.1 −1.3 −2.9 −5.4 −2.0 −7.7 −10.8
2023 3.0 −4.1 1.9 6.2 8.7 −11.6 −5.1 3.8 −0.8 0.9 4.9 5.3 7.6 5.8 6.3 11.9 8.2
2024 2.4 3.1 4.7 2.4 −0.5 4.1 2.9 2.5 1.8 7.6 4.7 4.4 0.1 2.6 0.9 −1.4 −0.8
2025 3.2 −0.2 1.0 5.8 6.4 −4.5 1.1 3.0 3.8 −1.7 1.0 3.0 6.5 7.6 5.4 3.0 10.0
2026 .. 11.6 12.0 .. .. 16.1 8.5 9.7 7.0 11.9 16.1 6.7 9.9 .. .. .. ..

Other Non-store Retail, All Businesses (£3,033m)

2017 74.0 74.7 72.1 75.8 73.6 80.2 62.6 79.9 77.1 73.5 66.9 70.0 84.5 73.4 73.9 72.0 74.7
2018 78.3 82.0 74.8 77.6 79.0 78.7 77.3 88.5 76.4 75.3 73.0 75.6 80.4 76.9 82.0 74.9 79.8
2019 84.3 76.6 88.1 88.6 83.9 58.6 86.1 83.4 102.3 87.1 77.5 88.6 83.8 92.6 86.7 84.6 81.0
2020 89.8 85.3 65.5 104.1 104.7 81.1 112.4 67.9 52.2 68.3 73.9 104.4 104.7 103.3 117.7 89.9 106.2
2021 106.0 105.6 107.9 107.7 102.7 107.5 102.6 106.6 103.1 106.9 112.5 113.6 109.6 101.5 104.2 102.3 101.8

2022 104.5 107.9 104.4 100.0 105.7 99.3 98.7 122.2 104.9 102.2 105.7 96.9 99.6 102.9 101.8 109.1 106.1
2023 99.8 105.3 99.0 97.6 97.4 106.6 104.3 105.0 100.2 104.5 93.5 97.7 100.7 95.0 101.2 98.0 94.0
2024 100.0 101.5 96.4 95.2 107.0 98.6 113.0 94.5 95.6 98.4 95.4 96.3 91.6 97.1 90.6 123.5 106.9
2025 111.9 109.4 109.1 117.9 111.4 103.5 101.2 121.8 110.8 105.9 110.4 111.0 119.7 122.0 112.7 110.4 111.3
2026 .. 116.4 121.8 .. .. 113.3 117.4 118.1 126.4 125.1 115.4 141.2 128.4 .. .. .. ..

Percentage increase on a year earlier

2017 −8.7 −2.6 −15.0 −4.6 −11.7 2.4 −20.7 8.7 −10.5 −12.5 −20.8 −11.1 6.8 −8.4 −6.2 −16.8 −11.7
2018 5.8 9.9 3.8 2.4 7.3 −1.8 23.4 10.8 −0.9 2.4 9.2 7.9 −4.8 4.8 11.0 3.9 6.9
2019 7.6 −6.6 17.8 14.3 6.2 −25.5 11.4 −5.8 33.9 15.6 6.1 17.2 4.1 20.4 5.8 13.0 1.5
2020 6.6 11.4 −25.6 17.4 24.9 38.3 30.5 −18.6 −48.9 −21.5 −4.6 17.8 25.0 11.6 35.7 6.3 31.0
2021 18.0 23.8 64.7 3.5 −1.9 32.6 −8.7 57.0 97.3 56.5 52.3 8.8 4.7 −1.7 −11.5 13.8 −4.1

2022 −1.4 2.1 −3.2 −7.1 2.9 −7.7 −3.8 14.6 1.8 −4.4 −6.1 −14.7 −9.2 1.3 −2.3 6.6 4.2
2023 −4.5 −2.5 −5.2 −2.4 −7.8 7.4 5.7 −14.1 −4.5 2.2 −11.5 0.8 1.2 −7.7 −0.6 −10.2 −11.4
2024 0.2 −3.6 −2.6 −2.5 9.8 −7.4 8.3 −10.0 −4.6 −5.8 2.0 −1.5 −9.0 2.2 −10.4 26.1 13.8
2025 11.9 7.8 13.3 23.9 4.1 4.9 −10.4 28.9 16.0 7.6 15.7 15.3 30.6 25.7 24.3 −10.6 4.1
2026 .. 6.4 11.6 .. .. 9.5 16.0 −3.1 14.0 18.2 4.5 27.3 7.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



2 VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Automotive Fuel, All Businesses (£47,407m)

2017 83.8 83.6 82.5 81.4 87.6 84.1 84.3 82.8 83.6 83.7 80.7 79.4 81.3 83.2 84.7 86.3 90.9
2018 90.7 87.6 90.0 91.6 93.8 89.3 89.8 84.4 87.4 90.4 91.9 91.1 91.1 92.3 92.7 95.6 93.3
2019 96.7 96.4 97.4 96.3 96.9 95.3 96.8 96.9 97.3 97.2 97.7 97.7 96.7 94.9 96.8 95.7 97.8
2020 70.2 89.5 44.9 74.1 70.7 97.9 96.7 75.4 32.4 46.3 53.7 71.7 75.1 75.3 77.0 64.7 70.4
2021 90.4 72.6 88.4 98.0 102.6 69.3 70.0 77.3 84.7 87.8 91.8 95.6 97.7 100.1 95.4 105.4 106.2

2022 115.5 109.9 119.2 117.7 115.0 105.5 109.5 113.8 114.8 117.0 124.3 125.9 117.7 111.2 117.3 115.3 113.0
2023 101.2 106.8 97.3 99.2 101.5 111.7 107.8 102.1 100.2 96.2 95.8 95.3 99.0 102.5 103.5 102.7 99.1
2024 100.0 103.4 102.4 98.4 95.8 103.8 103.1 103.3 101.9 103.2 102.2 100.6 100.1 95.3 95.7 95.2 96.3
2025 93.1 98.9 92.5 89.6 90.8 98.9 102.1 96.3 93.9 92.5 91.4 92.9 87.5 88.7 88.8 91.1 92.1
2026 .. 94.9 102.6 .. .. 91.6 90.6 100.9 102.6 103.6 101.7 101.8 106.2 .. .. .. ..

Percentage increase on a year earlier

2017 7.7 12.1 9.2 3.6 6.1 8.6 18.2 10.4 11.8 10.7 6.0 1.3 3.5 5.6 3.9 6.1 7.7
2018 8.3 4.7 9.1 12.4 7.2 6.2 6.6 1.9 4.6 7.9 13.8 14.8 12.1 10.9 9.5 10.7 2.7
2019 6.6 10.0 8.2 5.2 3.2 6.7 7.8 14.8 11.4 7.6 6.3 7.2 6.2 2.8 4.4 0.2 4.8
2020 −27.5 −7.1 −54.0 −23.0 −27.0 2.8 −0.1 −22.2 −66.7 −52.4 −45.0 −26.7 −22.3 −20.6 −20.4 −32.4 −28.1
2021 28.8 −18.9 97.0 32.2 45.2 −29.2 −27.6 2.5 161.5 89.8 70.9 33.4 30.0 32.9 23.9 62.9 50.9

2022 27.7 51.3 34.8 20.2 12.1 52.2 56.3 47.1 35.6 33.2 35.4 31.7 20.5 11.1 23.0 9.4 6.4
2023 −12.4 −2.8 −18.4 −15.8 −11.7 5.9 −1.5 −10.3 −12.8 −17.8 −23.0 −24.3 −15.9 −7.8 −11.8 −10.9 −12.3
2024 −1.2 −3.2 5.3 −0.8 −5.7 −7.1 −4.4 1.2 1.7 7.3 6.7 5.5 1.1 −7.0 −7.5 −7.3 −2.8
2025 −6.9 −4.4 −9.7 −8.9 −5.2 −4.7 −0.9 −6.8 −7.9 −10.4 −10.6 −7.7 −12.5 −6.9 −7.2 −4.2 −4.4
2026 .. −4.1 10.9 .. .. −7.4 −11.3 4.8 9.3 12.0 11.2 9.6 21.4 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earlier Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Including Automotive Fuel, All Businesses (£515,426m)

2017 98.7 89.6 96.3 96.4 112.4 87.7 89.4 91.2 96.7 96.0 96.3 98.4 96.0 95.0 99.6 111.1 123.7
2018 100.7 91.3 97.8 99.2 114.7 88.9 90.8 93.6 94.9 99.4 98.7 101.9 98.7 97.4 101.3 114.2 125.7
2019 103.8 95.1 101.7 102.1 116.5 91.9 94.4 98.1 101.5 101.3 102.2 105.4 101.2 100.1 104.2 113.2 129.0
2020 102.2 94.1 90.2 105.0 120.0 93.9 95.5 93.3 78.1 89.1 100.6 106.2 104.2 104.7 111.2 119.6 127.4
2021 107.4 95.0 109.0 105.5 120.0 89.8 92.5 101.1 108.5 109.1 109.3 108.4 104.8 103.7 109.2 121.9 127.1

2022 103.0 98.8 102.3 98.8 112.3 97.5 98.2 100.3 103.1 102.4 101.6 103.4 98.0 95.6 102.3 112.7 119.9
2023 99.8 93.7 99.3 96.6 109.5 91.4 93.6 95.6 98.7 99.7 99.4 100.0 96.3 94.0 99.3 112.5 115.2
2024 100.0 93.6 97.7 98.1 110.6 90.6 92.9 96.5 94.7 100.7 97.8 100.8 97.5 96.3 100.2 109.4 120.0
2025 100.8 93.5 99.5 99.1 111.6 89.8 93.7 97.1 100.6 99.2 98.9 102.0 97.7 97.9 102.1 113.7 117.6
2026 .. 96.5 100.9 .. .. 94.2 94.8 99.6 98.1 102.2 102.1 103.1 100.0 .. .. .. ..

Percentage increase on a year earlier

2017 1.6 1.2 2.8 1.4 0.9 0.3 2.3 1.0 4.9 0.9 2.6 0.9 2.1 1.3 0.1 1.3 1.3
2018 2.1 1.9 1.5 2.9 2.0 1.3 1.6 2.6 −1.8 3.6 2.5 3.5 2.8 2.5 1.7 2.8 1.6
2019 3.1 4.1 4.0 2.9 1.6 3.4 3.9 4.8 6.9 1.8 3.5 3.5 2.6 2.7 2.9 −0.9 2.6
2020 −1.6 −1.0 −11.4 2.9 3.0 2.1 1.2 −4.9 −23.0 −12.0 −1.6 0.7 2.9 4.6 6.7 5.7 −1.2
2021 5.1 0.9 20.9 0.5 − −4.3 −3.1 8.4 38.9 22.4 8.6 2.0 0.6 −0.9 −1.8 1.9 −0.2

2022 −4.0 4.0 −6.1 −6.4 −6.4 8.5 6.1 −0.8 −5.0 −6.1 −7.0 −4.6 −6.5 −7.8 −6.3 −7.6 −5.6
2023 −3.2 −5.2 −2.9 −2.2 −2.5 −6.3 −4.7 −4.7 −4.2 −2.6 −2.1 −3.3 −1.7 −1.7 −3.0 −0.1 −3.9
2024 0.2 −0.1 −1.6 1.5 1.1 −0.8 −0.8 0.9 −4.1 1.0 −1.7 0.8 1.3 2.4 0.9 −2.7 4.1
2025 0.8 −0.1 1.8 1.0 0.9 −0.9 0.9 0.6 6.2 −1.5 1.2 1.1 0.1 1.7 1.9 3.9 −2.0
2026 .. 3.1 1.4 .. .. 4.9 1.2 2.6 −2.5 3.0 3.1 1.1 2.4 .. .. .. ..

All Retailing, Including Automotive Fuel, Large Businesses (£400,309m)

2017 100.4 91.4 97.7 97.3 115.1 90.1 90.3 93.3 98.0 97.3 97.6 100.1 96.2 96.0 99.9 112.8 129.0
2018 101.9 92.8 99.0 99.5 116.5 90.4 91.9 95.3 95.4 100.6 100.7 102.6 97.8 98.4 101.5 114.3 130.2
2019 105.0 96.5 102.4 102.1 118.8 94.5 95.4 99.0 102.5 101.5 103.0 105.3 100.8 100.7 104.7 114.8 133.4
2020 101.8 96.1 89.8 102.6 119.0 96.3 96.0 96.2 79.1 89.0 99.0 102.9 101.8 102.9 108.4 117.3 128.8
2021 106.8 94.7 107.6 105.2 119.9 89.3 91.9 101.2 106.5 107.3 108.8 107.7 104.3 103.9 107.8 121.0 128.6

2022 103.6 97.5 102.5 99.6 115.0 95.3 96.9 99.6 102.4 102.0 102.9 104.0 98.4 97.0 102.7 114.3 125.4
2023 99.6 94.0 98.7 95.7 109.9 92.0 93.7 95.9 98.0 98.5 99.5 98.6 94.9 94.0 97.9 111.6 118.2
2024 100.0 93.2 97.3 97.7 111.8 89.9 91.9 96.8 93.9 99.7 98.2 99.9 96.8 96.7 99.9 109.3 123.3
2025 100.7 93.4 99.2 98.4 112.5 91.0 92.7 96.3 100.1 98.0 99.4 100.9 96.1 98.3 101.4 114.0 120.3
2026 .. 95.6 99.3 .. .. 93.1 93.2 99.4 96.1 100.3 101.0 100.4 97.9 .. .. .. ..

Percentage increase on a year earlier

2017 1.3 1.0 2.5 0.7 0.9 0.1 1.2 1.5 4.9 0.7 2.1 1.0 0.7 0.4 −0.5 1.7 1.3
2018 1.6 1.5 1.4 2.3 1.2 0.4 1.8 2.1 −2.6 3.3 3.1 2.5 1.7 2.5 1.7 1.4 0.9
2019 3.0 4.0 3.4 2.6 2.0 4.5 3.8 3.9 7.4 0.9 2.3 2.6 3.0 2.3 3.1 0.5 2.5
2020 −3.0 −0.4 −12.3 0.4 0.1 1.8 0.6 −2.8 −22.8 −12.4 −3.9 −2.3 1.0 2.2 3.5 2.2 −3.5
2021 5.0 −1.6 19.9 2.5 0.7 −7.2 −4.3 5.2 34.6 20.6 9.9 4.7 2.4 0.9 −0.5 3.1 −0.2

2022 −3.0 3.0 −4.8 −5.3 −4.1 6.8 5.5 −1.5 −3.8 −4.9 −5.5 −3.4 −5.6 −6.6 −4.8 −5.5 −2.5
2023 −3.9 −3.5 −3.7 −3.9 −4.4 −3.5 −3.3 −3.7 −4.4 −3.5 −3.3 −5.2 −3.6 −3.1 −4.7 −2.3 −5.7
2024 0.4 −0.9 −1.4 2.1 1.7 −2.3 −2.0 0.9 −4.2 1.3 −1.3 1.3 2.0 2.9 2.0 −2.1 4.3
2025 0.7 0.3 1.9 0.7 0.7 1.2 0.9 −0.5 6.6 −1.7 1.2 1.0 −0.7 1.6 1.5 4.3 −2.5
2026 .. 2.3 0.1 .. .. 2.3 0.6 3.2 −4.0 2.3 1.6 −0.5 1.9 .. .. .. ..

All Retailing, Including Automotive Fuel, Small Businesses (£115,117m)

2017 92.9 83.3 91.8 93.1 103.4 79.6 86.3 83.8 92.1 91.3 91.9 92.6 95.2 91.8 98.7 105.2 105.6
2018 96.6 86.3 93.5 98.1 108.5 83.7 87.1 87.7 93.2 95.5 92.1 99.6 101.5 94.2 100.4 114.0 110.6
2019 100.0 90.1 99.5 101.9 108.5 83.1 90.8 95.0 98.1 100.4 99.8 106.0 102.6 98.1 102.4 107.7 114.0
2020 103.6 87.3 91.4 113.4 123.5 85.8 94.0 83.3 74.7 89.6 106.2 117.8 112.2 110.9 120.7 127.5 122.7
2021 109.2 96.2 113.6 106.7 120.5 91.7 94.9 100.8 115.4 115.2 110.9 110.8 106.7 103.3 113.8 125.2 122.0

2022 101.0 103.3 101.7 95.9 103.0 104.8 102.6 102.7 105.1 103.8 97.3 101.4 96.6 90.9 101.2 107.1 101.3
2023 100.4 92.5 101.4 99.7 107.9 89.2 93.3 94.5 101.3 104.1 99.4 104.8 101.3 94.2 104.4 115.4 104.7
2024 100.0 95.0 99.1 99.2 106.7 93.2 96.4 95.4 97.4 104.1 96.3 104.0 100.0 94.6 101.6 109.9 108.3
2025 101.0 94.0 100.7 101.4 108.5 85.7 97.2 99.7 102.3 103.3 97.4 105.7 103.0 96.6 104.8 112.6 108.2
2026 .. 99.6 106.4 .. .. 98.0 100.3 100.2 104.8 108.9 105.7 112.7 107.2 .. .. .. ..

Percentage increase on a year earlier

2017 2.7 1.9 3.7 4.2 0.9 1.1 6.5 −1.0 5.0 1.8 4.3 0.9 7.4 4.6 2.3 −0.4 1.0
2018 4.0 3.6 1.9 5.4 4.9 5.1 0.9 4.7 1.2 4.6 0.2 7.5 6.6 2.6 1.6 8.3 4.7
2019 3.5 4.4 6.4 3.9 − −0.6 4.2 8.3 5.2 5.1 8.3 6.4 1.1 4.1 2.0 −5.5 3.1
2020 3.6 −3.1 −8.1 11.3 13.8 3.2 3.5 −12.3 −23.8 −10.7 6.4 11.1 9.4 13.0 17.8 18.3 7.6
2021 5.4 10.2 24.3 −6.0 −2.5 6.8 0.9 21.0 54.5 28.5 4.4 −5.9 −4.9 −6.9 −5.7 −1.8 −0.5

2022 −7.5 7.4 −10.5 −10.1 −14.5 14.3 8.1 1.9 −8.9 −9.9 −12.2 −8.5 −9.5 −12.0 −11.1 −14.5 −17.0
2023 −0.6 −10.4 −0.3 4.0 4.7 −14.9 −9.0 −8.0 −3.7 0.3 2.1 3.4 4.9 3.7 3.1 7.8 3.4
2024 −0.4 2.8 −2.3 −0.5 −1.1 4.5 3.3 1.0 −3.8 − −3.1 −0.8 −1.3 0.4 −2.7 −4.8 3.4
2025 1.0 −1.1 1.7 2.2 1.7 −8.1 0.8 4.5 5.0 −0.8 1.1 1.6 3.0 2.0 3.2 2.4 −0.1
2026 .. 6.0 5.7 .. .. 14.4 3.3 0.5 2.5 5.5 8.6 6.6 4.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Excluding Automotive Fuel, All Businesses (£468,019m)

2017 98.1 88.7 95.4 95.5 113.0 87.0 88.3 90.2 96.0 94.6 95.5 97.7 95.1 94.1 98.8 111.3 125.8
2018 100.3 90.3 96.8 98.5 115.5 88.0 89.3 92.9 93.8 98.4 97.9 101.4 98.0 96.7 100.8 114.6 127.9
2019 103.0 93.5 100.5 101.0 117.0 90.9 92.5 96.5 100.3 100.0 101.1 104.5 100.0 99.0 103.3 113.2 131.2
2020 103.8 93.7 93.1 105.8 123.3 93.3 94.2 93.7 81.8 91.9 103.1 107.4 104.8 105.5 112.5 123.2 132.0
2021 108.3 96.6 109.6 105.1 121.8 91.8 94.0 102.4 109.4 109.6 109.7 108.4 104.4 103.1 109.8 123.4 130.1

2022 103.3 98.6 102.1 98.7 113.8 97.7 97.6 100.0 103.0 102.1 101.5 103.7 97.8 95.4 102.1 114.1 123.1
2023 100.1 93.4 99.4 96.3 111.3 91.0 93.2 95.4 98.7 99.9 99.5 100.0 96.0 93.5 99.8 114.3 118.1
2024 100.0 93.2 97.3 97.7 111.8 90.3 92.4 96.1 94.1 100.5 97.3 100.6 97.1 95.8 100.1 110.3 122.5
2025 101.2 93.2 99.4 99.4 113.6 89.6 93.1 96.8 100.6 99.0 98.7 102.0 98.1 98.3 103.0 115.5 120.5
2026 .. 96.8 101.8 .. .. 95.0 95.1 99.7 98.9 103.3 103.0 103.8 100.8 .. .. .. ..

Percentage increase on a year earlier

2017 1.7 1.6 3.0 1.7 0.8 0.9 2.6 1.4 5.7 0.7 2.6 1.2 2.5 1.5 − 1.2 1.2
2018 2.2 1.8 1.5 3.1 2.2 1.1 1.2 2.9 −2.2 4.1 2.5 3.7 3.0 2.7 2.1 3.0 1.7
2019 2.7 3.6 3.8 2.5 1.4 3.2 3.6 3.9 6.9 1.6 3.3 3.1 2.1 2.4 2.4 −1.2 2.6
2020 0.7 0.2 −7.4 4.8 5.3 2.7 1.9 −2.9 −18.4 −8.1 2.0 2.8 4.7 6.5 8.9 8.9 0.6
2021 4.3 3.0 17.7 −0.6 −1.2 −1.7 −0.2 9.3 33.7 19.3 6.4 1.0 −0.3 −2.2 −2.4 0.1 −1.4

2022 −4.6 2.1 −6.8 −6.1 −6.5 6.5 3.7 −2.3 −5.9 −6.9 −7.4 −4.4 −6.4 −7.4 −7.0 −7.5 −5.4
2023 −3.1 −5.3 −2.7 −2.4 −2.3 −6.9 −4.5 −4.6 −4.1 −2.2 −2.0 −3.5 −1.8 −2.0 −2.2 0.2 −4.1
2024 −0.1 −0.2 −2.1 1.4 0.5 −0.7 −0.8 0.7 −4.6 0.6 −2.2 0.6 1.1 2.5 0.3 −3.5 3.8
2025 1.2 − 2.1 1.8 1.6 −0.8 0.8 0.8 6.9 −1.5 1.4 1.4 1.1 2.6 3.0 4.7 −1.6
2026 .. 3.9 2.4 .. .. 6.0 2.1 2.9 −1.7 4.3 4.3 1.7 2.7 .. .. .. ..

All Retailing, Excluding Automotive Fuel, Large Businesses (£360,775m)

2017 100.1 90.6 96.8 96.7 116.2 89.5 89.2 92.6 97.5 95.9 96.9 99.7 95.5 95.3 99.3 113.4 131.9
2018 101.6 91.8 98.2 98.8 117.4 89.7 90.4 94.7 94.4 99.7 100.0 102.2 97.1 97.6 101.0 114.6 132.7
2019 104.1 94.9 101.1 100.9 119.6 93.5 93.4 97.2 101.3 100.2 101.7 104.2 99.4 99.4 103.6 114.8 136.1
2020 103.5 95.7 93.2 103.2 122.4 95.5 94.4 96.9 83.5 92.2 101.6 103.8 102.2 103.5 109.5 121.1 133.9
2021 107.7 96.3 108.1 104.7 121.7 91.3 93.5 102.5 107.2 107.7 109.1 107.6 103.8 103.2 108.3 122.4 131.9

2022 103.9 97.1 102.1 99.6 116.9 95.4 96.1 99.2 102.2 101.4 102.6 104.2 98.2 96.9 102.4 115.9 129.4
2023 99.9 93.6 98.8 95.4 112.0 91.6 93.1 95.7 98.0 98.6 99.6 98.7 94.5 93.4 98.3 113.6 121.6
2024 100.0 92.6 96.8 97.3 113.2 89.5 91.2 96.2 93.1 99.4 97.7 99.7 96.3 96.3 99.7 110.3 126.4
2025 101.3 93.1 99.1 98.8 114.8 90.9 92.1 96.0 100.2 97.9 99.3 101.0 96.6 98.8 102.3 116.0 123.8
2026 .. 95.8 100.2 .. .. 93.8 93.4 99.3 96.8 101.3 102.0 100.9 98.6 .. .. .. ..

Percentage increase on a year earlier

2017 1.5 1.4 2.6 1.0 1.0 0.6 1.3 2.0 5.8 0.3 2.2 1.3 1.0 0.7 −0.5 1.9 1.4
2018 1.5 1.3 1.5 2.2 1.1 0.2 1.3 2.3 −3.2 3.9 3.2 2.5 1.6 2.4 1.8 1.1 0.6
2019 2.5 3.3 3.0 2.0 1.9 4.2 3.3 2.6 7.3 0.5 1.6 1.9 2.4 1.8 2.6 0.2 2.5
2020 −0.6 0.9 −7.9 2.3 2.4 2.2 1.1 −0.3 −17.6 −7.9 −0.1 −0.4 2.8 4.2 5.7 5.4 −1.7
2021 4.1 0.6 16.0 1.5 −0.6 −4.4 −1.0 5.8 28.4 16.7 7.3 3.7 1.5 −0.4 −1.1 1.1 −1.5

2022 −3.5 0.8 −5.5 −4.9 −3.9 4.5 2.8 −3.3 −4.7 −5.8 −5.9 −3.2 −5.4 −6.1 −5.5 −5.3 −1.9
2023 −3.8 −3.5 −3.3 −4.2 −4.2 −4.0 −3.1 −3.5 −4.1 −2.8 −3.0 −5.3 −3.7 −3.6 −3.9 −2.0 −6.0
2024 − −1.1 −2.0 2.0 1.1 −2.3 −2.1 0.6 −4.9 0.8 −1.9 1.0 1.9 3.0 1.4 −2.9 3.9
2025 1.3 0.5 2.4 1.5 1.4 1.6 0.9 −0.3 7.6 −1.5 1.6 1.3 0.3 2.6 2.6 5.2 −2.1
2026 .. 2.9 1.0 .. .. 3.1 1.4 3.5 −3.4 3.5 2.7 −0.1 2.0 .. .. .. ..

All Retailing, Excluding Automotive Fuel, Small Businesses (£107,244m)

2017 91.7 82.2 90.6 91.6 102.5 78.9 85.1 82.5 91.0 90.1 90.7 91.1 93.8 90.2 97.2 104.3 105.4
2018 96.0 85.2 92.2 97.5 109.1 82.5 85.9 86.9 92.0 94.1 90.8 98.5 101.1 93.8 100.1 114.7 111.8
2019 99.5 89.1 98.5 101.5 108.7 82.3 89.6 94.2 97.0 99.3 99.1 105.4 102.1 97.9 102.0 107.8 114.8
2020 104.8 87.3 92.9 114.4 126.1 86.3 93.6 83.2 76.3 90.8 108.0 119.2 113.0 111.7 122.2 130.4 125.6
2021 110.1 97.5 114.6 106.5 122.1 93.3 95.9 102.0 116.7 116.2 111.6 111.0 106.5 102.8 114.7 126.8 124.3

2022 101.3 103.4 102.3 95.8 103.7 105.3 102.3 102.8 105.5 104.5 98.0 101.7 96.3 90.5 101.0 108.1 102.2
2023 100.5 92.4 101.3 99.3 108.9 89.0 93.2 94.6 101.1 104.1 99.1 104.4 100.9 93.9 104.6 116.5 106.1
2024 100.0 95.0 99.0 98.8 107.2 93.2 96.3 95.5 97.4 104.3 96.1 103.7 99.5 94.3 101.3 110.3 109.4
2025 101.1 93.6 100.2 101.4 109.6 85.2 96.6 99.6 101.9 102.7 96.9 105.6 103.1 96.8 105.5 113.8 109.7
2026 .. 100.2 107.3 .. .. 98.9 100.9 100.7 105.8 110.0 106.3 113.6 108.0 .. .. .. ..

Percentage increase on a year earlier

2017 2.6 2.5 4.1 4.2 0.2 2.4 7.0 −0.9 5.7 2.3 4.4 0.8 7.6 4.4 1.7 −1.3 0.2
2018 4.6 3.7 1.7 6.4 6.4 4.5 0.9 5.3 1.1 4.5 0.1 8.1 7.8 3.9 3.0 10.0 6.1
2019 3.6 4.6 6.9 4.1 −0.3 −0.2 4.4 8.4 5.4 5.5 9.2 7.0 1.0 4.5 1.9 −6.0 2.7
2020 5.4 −2.0 −5.7 12.7 15.9 4.9 4.5 −11.6 −21.3 −8.6 8.9 13.1 10.7 14.1 19.8 21.0 9.5
2021 5.1 11.6 23.3 −7.0 −3.2 8.1 2.5 22.5 52.9 28.1 3.4 −6.9 −5.8 −8.0 −6.2 −2.8 −1.1

2022 −8.0 6.1 −10.8 −10.1 −15.1 12.9 6.6 0.8 −9.6 −10.1 −12.2 −8.3 −9.5 −12.0 −11.9 −14.7 −17.7
2023 −0.8 −10.7 −1.0 3.7 5.0 −15.5 −8.9 −8.0 −4.1 −0.3 1.2 2.6 4.8 3.7 3.5 7.8 3.8
2024 −0.5 2.8 −2.3 −0.5 −1.6 4.7 3.4 1.0 −3.7 0.2 −3.1 −0.6 −1.4 0.5 −3.2 −5.3 3.1
2025 1.1 −1.5 1.2 2.6 2.3 −8.6 0.3 4.3 4.6 −1.5 0.9 1.8 3.6 2.6 4.2 3.1 0.3
2026 .. 7.1 7.0 .. .. 16.2 4.4 1.1 3.8 7.1 9.7 7.6 4.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Food Stores, All Businesses (£203,655m)

2017 104.0 98.8 104.0 101.9 111.2 95.1 99.5 101.1 105.0 104.5 102.9 104.0 101.6 100.5 102.8 106.8 121.4
2018 105.1 99.5 104.5 104.2 112.2 94.0 99.3 103.9 100.2 107.0 106.0 107.6 103.9 101.8 104.1 108.0 122.0
2019 106.4 100.6 106.7 105.4 112.9 96.9 100.7 103.6 106.9 107.0 106.2 107.9 104.8 103.8 105.7 108.2 122.4
2020 111.0 105.6 112.9 108.6 117.3 98.7 102.8 114.6 111.5 114.3 113.0 109.4 108.5 108.2 109.4 116.7 124.0
2021 111.7 111.4 111.5 108.2 115.8 104.8 110.0 117.9 110.8 110.1 113.2 111.6 107.7 105.9 108.8 112.3 124.2

2022 105.2 102.1 106.0 103.3 109.4 98.9 102.3 104.4 106.7 104.4 106.6 107.4 103.5 99.8 101.9 106.3 117.9
2023 101.6 98.2 102.6 99.3 106.4 94.2 99.0 100.8 101.9 102.8 103.0 100.8 99.2 98.1 100.5 104.9 112.3
2024 100.0 97.8 99.0 99.0 104.2 93.5 98.0 101.2 95.9 101.6 99.4 100.9 99.8 96.8 97.4 101.1 112.1
2025 100.2 96.4 101.0 99.0 104.8 93.7 97.1 98.4 102.9 100.2 100.2 101.7 98.0 97.6 98.7 103.2 110.9
2026 .. 98.1 100.1 .. .. 95.7 97.3 100.5 98.2 101.3 100.6 101.1 99.1 .. .. .. ..

Percentage increase on a year earlier

2017 −0.3 −0.3 1.0 −0.9 −0.7 −0.6 0.7 −1.0 4.2 − −0.7 −0.4 −0.9 −1.4 −1.4 −1.4 0.3
2018 1.1 0.7 0.5 2.3 0.9 −1.1 −0.2 2.8 −4.5 2.4 3.1 3.5 2.2 1.3 1.2 1.2 0.4
2019 1.2 1.2 2.0 1.1 0.6 3.1 1.4 −0.3 6.7 − 0.2 0.3 0.9 2.0 1.6 0.2 0.3
2020 4.3 4.9 5.8 3.1 3.9 1.8 2.1 10.7 4.3 6.8 6.3 1.4 3.5 4.2 3.5 7.8 1.3
2021 0.7 5.5 −1.2 −0.4 −1.3 6.2 6.9 2.8 −0.6 −3.6 0.2 2.0 −0.7 −2.1 −0.6 −3.8 0.1

2022 −5.9 −8.4 −5.0 −4.6 −5.5 −5.6 −6.9 −11.4 −3.7 −5.2 −5.8 −3.8 −3.9 −5.8 −6.3 −5.3 −5.0
2023 −3.4 −3.8 −3.2 −3.9 −2.8 −4.8 −3.2 −3.4 −4.5 −1.5 −3.4 −6.1 −4.2 −1.6 −1.4 −1.3 −4.8
2024 −1.6 −0.4 −3.5 −0.3 −2.1 −0.7 −1.1 0.3 −5.9 −1.2 −3.5 0.1 0.5 −1.4 −3.1 −3.6 −0.2
2025 0.2 −1.5 2.1 − 0.6 0.1 −0.9 −2.7 7.4 −1.4 0.8 0.8 −1.8 0.8 1.3 2.1 −1.0
2026 .. 1.8 −0.9 .. .. 2.1 0.2 2.2 −4.6 1.2 0.4 −0.6 1.1 .. .. .. ..

Predominantly Food Stores, Large Businesses (£173,226m)

2017 106.1 100.5 106.1 104.0 113.7 96.6 101.1 103.2 107.1 106.3 105.1 106.0 103.3 103.0 104.4 109.0 124.7
2018 107.3 102.2 106.5 105.7 114.8 96.6 102.2 106.7 101.9 108.7 108.3 108.6 104.6 104.2 105.8 110.2 125.8
2019 108.3 102.8 108.7 106.7 115.0 99.4 102.5 105.7 109.3 108.7 108.2 109.1 105.7 105.5 106.8 109.9 125.5
2020 113.4 109.1 115.2 110.1 119.7 101.8 105.0 119.6 113.5 116.8 115.4 111.3 109.5 109.7 111.2 119.1 126.9
2021 112.9 113.7 112.8 108.9 116.0 107.3 111.8 120.4 112.2 111.3 114.5 112.2 108.0 107.0 108.8 112.2 124.9

2022 105.8 103.2 106.1 103.7 110.4 99.4 103.4 105.9 106.7 104.3 107.1 107.3 103.6 100.9 102.2 106.7 119.8
2023 101.8 98.9 102.8 99.2 106.4 94.9 99.4 101.7 102.0 102.5 103.7 100.4 98.6 98.8 99.8 104.0 113.5
2024 100.0 98.1 99.0 98.7 104.2 93.3 97.7 102.2 95.5 101.1 100.1 100.3 99.1 97.2 96.9 100.8 112.6
2025 100.0 96.3 100.6 98.8 104.8 94.0 96.5 98.4 102.4 99.1 100.4 101.5 97.1 97.8 98.2 103.0 111.5
2026 .. 98.4 99.9 .. .. 95.4 97.5 101.5 97.6 101.4 100.6 100.6 98.3 .. .. .. ..

Percentage increase on a year earlier

2017 1.1 0.2 2.3 0.7 1.1 −0.5 1.4 −0.2 5.5 1.1 0.8 1.3 0.6 0.4 0.1 1.1 1.7
2018 1.2 1.7 0.4 1.6 1.0 − 1.1 3.4 −4.8 2.3 3.1 2.5 1.3 1.1 1.3 1.1 0.9
2019 0.9 0.5 2.1 1.0 0.1 2.9 0.3 −1.0 7.3 − −0.2 0.5 1.1 1.3 1.0 −0.3 −0.2
2020 4.8 6.1 6.0 3.2 4.1 2.4 2.4 13.2 3.8 7.4 6.7 2.0 3.5 3.9 4.1 8.4 1.1
2021 −0.5 4.3 −2.1 −1.1 −3.0 5.4 6.5 0.7 −1.2 −4.7 −0.7 0.7 −1.4 −2.4 −2.1 −5.8 −1.6

2022 −6.2 −9.3 −5.9 −4.7 −4.9 −7.3 −7.5 −12.1 −4.9 −6.2 −6.5 −4.3 −4.1 −5.7 −6.1 −4.9 −4.1
2023 −3.8 −4.1 −3.1 −4.3 −3.6 −4.6 −3.9 −3.9 −4.4 −1.8 −3.2 −6.4 −4.8 −2.1 −2.4 −2.5 −5.3
2024 −1.8 −0.8 −3.7 −0.5 −2.1 −1.6 −1.7 0.4 −6.4 −1.3 −3.4 −0.2 0.6 −1.7 −2.8 −3.1 −0.8
2025 − −1.8 1.6 − 0.6 0.7 −1.2 −3.7 7.2 −2.1 0.3 1.3 −2.0 0.7 1.3 2.2 −1.0
2026 .. 2.2 −0.7 .. .. 1.5 1.0 3.1 −4.6 2.3 0.2 −0.9 1.3 .. .. .. ..

Predominantly Food Stores, Small Businesses (£30,428m)

2017 92.2 88.9 92.5 90.2 97.2 86.7 90.4 89.3 92.8 94.6 90.5 92.7 92.2 86.5 93.5 93.8 102.9
2018 92.6 83.9 93.6 96.1 97.0 79.6 82.9 88.1 90.5 97.4 93.1 102.0 99.7 88.4 94.4 95.5 100.3
2019 95.7 88.6 95.2 97.7 101.1 83.0 90.4 91.8 93.2 97.2 95.3 100.9 99.4 93.8 99.1 98.7 104.7
2020 97.1 85.7 99.7 100.3 103.6 81.0 90.8 86.5 99.9 100.1 99.3 98.5 102.6 99.8 99.4 103.1 107.3
2021 105.4 98.5 104.3 104.6 114.2 91.0 99.9 103.3 103.0 103.7 105.8 108.7 106.5 99.8 108.4 113.0 119.9

2022 101.5 96.1 105.1 100.9 104.0 96.0 96.2 96.0 106.7 105.0 103.9 107.8 103.2 93.4 100.1 104.2 106.9
2023 100.5 94.5 101.5 99.7 106.6 90.2 97.1 95.8 101.2 104.8 99.0 103.2 102.9 94.2 104.7 110.2 105.2
2024 100.0 96.5 98.7 100.4 104.3 94.8 99.7 95.5 97.7 104.0 95.2 104.8 103.3 94.6 100.0 102.7 109.1
2025 101.3 96.8 103.6 100.4 104.8 91.7 101.0 98.6 106.0 106.6 99.2 102.9 103.1 96.2 101.5 104.4 107.8
2026 .. 96.3 100.9 .. .. 97.1 96.7 95.4 101.2 101.2 100.6 103.7 103.4 .. .. .. ..

Percentage increase on a year earlier

2017 −8.1 −3.6 −6.8 −10.6 −10.9 −0.8 −3.2 −5.9 −3.7 −6.4 −9.6 −10.1 −9.7 −11.7 −9.8 −15.2 −8.4
2018 0.5 −5.6 1.2 6.6 −0.2 −8.2 −8.3 −1.4 −2.5 2.9 2.8 10.0 8.1 2.2 1.0 1.8 −2.5
2019 3.3 5.7 1.8 1.7 4.2 4.2 9.0 4.2 3.0 −0.1 2.4 −1.2 −0.3 6.1 5.0 3.3 4.3
2020 1.5 −3.3 4.7 2.6 2.5 −2.4 0.5 −5.8 7.2 2.9 4.3 −2.3 3.3 6.4 0.3 4.4 2.5
2021 8.5 14.8 4.6 4.3 10.3 12.4 10.0 19.5 3.2 3.6 6.5 10.3 3.8 0.1 9.1 9.6 11.7

2022 −3.7 −2.4 0.8 −3.6 −9.0 5.5 −3.6 −7.1 3.5 1.3 −1.8 −0.8 −3.1 −6.5 −7.7 −7.7 −10.8
2023 −1.0 −1.7 −3.5 −1.2 2.5 −6.0 0.9 −0.2 −5.2 −0.2 −4.7 −4.3 −0.3 0.9 4.6 5.7 −1.6
2024 −0.5 2.2 −2.7 0.8 −2.1 5.1 2.6 −0.3 −3.4 −0.7 −3.8 1.6 0.4 0.4 −4.5 −6.7 3.7
2025 1.3 0.3 4.9 − 0.4 −3.2 1.3 3.3 8.4 2.5 4.2 −1.8 −0.2 1.7 1.5 1.6 −1.2
2026 .. −0.5 −2.5 .. .. 5.9 −4.2 −3.3 −4.5 −5.1 1.4 0.7 0.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non Specialised Food Stores, All Businesses (£186,641m)

2017 105.7 100.6 105.8 103.7 112.9 97.0 101.1 103.1 106.6 106.1 104.8 105.8 103.2 102.4 104.6 108.4 123.2
2018 106.6 101.5 106.0 105.4 113.7 96.3 101.6 105.7 101.4 108.2 107.8 108.7 104.7 103.4 105.4 109.3 123.8
2019 107.4 102.5 107.9 106.2 113.0 99.0 102.8 104.9 108.6 108.2 107.0 108.7 105.4 104.8 106.3 108.8 121.7
2020 113.2 107.5 116.3 110.4 118.9 101.0 104.3 116.5 115.0 117.6 116.1 111.2 110.2 110.0 111.0 118.3 125.7
2021 112.7 113.9 112.7 108.8 115.6 107.8 112.3 120.1 112.3 111.3 114.2 112.2 108.0 106.6 108.9 111.8 123.9

2022 105.7 102.9 106.8 103.9 109.2 99.5 103.2 105.4 107.4 105.0 107.7 108.2 103.9 100.5 101.7 105.9 117.8
2023 101.5 98.5 102.5 99.1 105.8 94.7 99.0 101.1 101.7 102.5 103.1 100.6 98.6 98.2 100.2 103.7 111.8
2024 100.0 98.1 99.0 99.0 103.9 93.7 98.1 101.8 95.8 101.3 99.8 100.8 99.6 97.0 97.2 100.7 111.7
2025 100.2 96.5 100.9 99.2 104.6 94.1 97.0 98.4 102.8 99.8 100.4 102.2 97.8 97.8 98.5 102.8 110.8
2026 .. 98.4 100.2 .. .. 95.9 97.5 101.1 98.0 101.5 101.0 101.4 99.0 .. .. .. ..

Percentage increase on a year earlier

2017 0.7 0.3 2.0 0.2 0.3 −0.5 1.4 −0.1 5.2 0.6 0.6 0.8 0.2 −0.4 −0.4 0.1 0.8
2018 0.9 0.9 0.2 1.7 0.7 −0.8 0.5 2.6 −4.9 2.0 2.8 2.7 1.5 0.9 0.8 0.8 0.5
2019 0.7 0.9 1.8 0.7 −0.6 2.9 1.2 −0.8 7.1 − −0.7 − 0.6 1.4 0.8 −0.5 −1.7
2020 5.4 4.9 7.8 4.0 5.2 2.0 1.5 11.1 5.9 8.7 8.5 2.3 4.6 5.0 4.4 8.7 3.2
2021 −0.4 6.0 −3.0 −1.5 −2.8 6.7 7.7 3.0 −2.4 −5.4 −1.7 0.9 −1.9 −3.1 −1.9 −5.5 −1.4

2022 −6.2 −9.6 −5.3 −4.5 −5.5 −7.7 −8.1 −12.2 −4.4 −5.7 −5.7 −3.6 −3.8 −5.7 −6.6 −5.3 −4.9
2023 −4.0 −4.3 −4.0 −4.6 −3.1 −4.8 −4.0 −4.1 −5.3 −2.4 −4.3 −7.0 −5.1 −2.3 −1.5 −2.0 −5.1
2024 −1.4 −0.4 −3.4 −0.1 −1.8 −1.1 −1.0 0.6 −5.9 −1.1 −3.2 0.2 1.0 −1.3 −3.0 −2.9 −0.1
2025 0.2 −1.7 1.9 0.2 0.7 0.4 −1.1 −3.3 7.3 −1.5 0.6 1.4 −1.8 0.9 1.3 2.1 −0.8
2026 .. 2.0 −0.7 .. .. 1.9 0.5 2.8 −4.6 1.7 0.6 −0.8 1.2 .. .. .. ..

Non Specialised Food Stores, Large Businesses (£168,257m)

2017 106.9 101.5 107.0 104.7 114.4 97.7 102.0 104.2 108.0 107.1 106.0 106.7 104.0 103.6 105.2 109.7 125.6
2018 108.0 103.0 107.2 106.4 115.3 97.3 103.0 107.6 102.6 109.5 109.1 109.4 105.3 104.8 106.4 110.7 126.3
2019 108.6 103.2 109.2 107.1 114.8 99.9 103.0 106.1 109.9 109.2 108.6 109.7 106.1 105.9 107.2 110.1 124.6
2020 114.4 109.7 117.0 111.0 120.4 102.2 105.4 120.7 115.5 118.6 116.9 112.2 110.3 110.5 111.9 119.8 127.6
2021 113.3 114.6 113.2 109.2 116.1 108.3 112.6 121.3 112.6 111.7 115.0 112.6 108.2 107.3 109.0 112.1 125.0

2022 106.1 103.6 106.6 104.0 110.2 99.9 103.9 106.4 107.3 104.8 107.6 107.8 103.9 101.2 102.1 106.5 119.7
2023 101.7 98.8 102.8 99.2 106.0 94.7 99.2 101.7 102.0 102.5 103.8 100.4 98.4 98.8 99.6 103.4 113.3
2024 100.0 98.3 99.2 98.8 103.8 93.4 97.8 102.4 95.7 101.3 100.4 100.4 99.3 97.1 96.7 100.4 112.1
2025 99.8 96.1 100.4 98.5 104.4 94.0 96.3 98.2 102.2 98.9 100.3 101.4 96.9 97.6 97.8 102.5 111.1
2026 .. 98.1 99.7 .. .. 95.2 97.1 101.2 97.3 101.1 100.4 100.4 98.0 .. .. .. ..

Percentage increase on a year earlier

2017 1.0 0.2 2.4 0.6 0.9 −0.6 1.4 −0.1 5.6 1.1 1.0 1.2 0.6 0.2 − 0.9 1.4
2018 1.0 1.4 0.2 1.6 0.8 −0.4 0.9 3.2 −5.0 2.2 2.9 2.5 1.2 1.1 1.0 0.9 0.6
2019 0.6 0.3 1.8 0.7 −0.5 2.7 − −1.3 7.1 −0.2 −0.5 0.2 0.8 1.1 0.8 −0.5 −1.3
2020 5.4 6.3 7.2 3.6 4.9 2.3 2.3 13.7 5.1 8.6 7.7 2.3 4.0 4.3 4.4 8.8 2.4
2021 −1.0 4.5 −3.2 −1.6 −3.5 6.0 6.9 0.5 −2.5 −5.9 −1.6 0.4 −1.9 −2.9 −2.5 −6.4 −2.0

2022 −6.3 −9.6 −5.8 −4.7 −5.1 −7.8 −7.7 −12.3 −4.8 −6.1 −6.5 −4.3 −4.0 −5.7 −6.3 −5.0 −4.3
2023 −4.2 −4.7 −3.6 −4.7 −3.8 −5.2 −4.6 −4.3 −4.9 −2.2 −3.6 −6.8 −5.3 −2.4 −2.4 −2.9 −5.3
2024 −1.7 −0.5 −3.5 −0.4 −2.1 −1.4 −1.4 0.7 −6.2 −1.1 −3.3 − 0.8 −1.7 −2.9 −2.9 −1.0
2025 −0.2 −2.2 1.2 −0.2 0.6 0.5 −1.6 −4.1 6.8 −2.4 −0.1 1.1 −2.4 0.5 1.1 2.1 −0.9
2026 .. 2.1 −0.7 .. .. 1.3 0.9 3.1 −4.8 2.3 0.1 −1.0 1.2 .. .. .. ..

Non Specialised Food Stores, Small Businesses (£18,384m)

2017 95.2 92.0 94.6 94.5 99.5 90.6 92.5 92.8 93.9 96.6 93.6 97.4 95.6 91.3 99.0 97.0 101.9
2018 94.5 88.3 94.4 96.8 98.5 86.9 88.6 89.1 90.9 96.7 95.4 101.6 99.9 90.4 97.0 97.0 101.0
2019 96.2 95.2 96.0 97.1 96.6 91.3 100.8 93.7 97.5 98.4 92.8 99.6 98.3 94.2 97.7 97.4 95.1
2020 101.5 87.0 109.3 105.5 105.4 89.9 94.0 78.4 110.8 108.5 108.9 102.2 108.5 105.8 102.7 104.9 107.9
2021 107.5 106.9 107.9 104.6 110.5 103.0 108.9 108.5 109.3 108.3 106.4 108.7 106.1 100.2 107.4 109.5 113.8

2022 101.7 96.4 108.0 102.6 99.6 95.6 96.6 97.0 108.1 107.0 108.6 111.6 104.0 94.2 97.8 100.3 100.6
2023 99.1 95.9 99.2 98.2 103.3 94.8 97.7 95.2 98.9 102.6 96.9 102.2 100.1 93.3 105.2 107.1 98.7
2024 100.0 97.1 97.3 100.9 104.8 96.0 100.1 95.5 96.6 101.4 94.5 104.6 103.1 96.2 101.8 104.0 107.7
2025 103.9 99.4 105.3 105.0 106.4 95.4 103.6 99.9 108.0 108.2 100.9 109.4 106.5 100.2 105.0 105.8 108.1
2026 .. 101.0 105.2 .. .. 102.9 100.5 99.8 104.6 104.8 105.9 109.6 108.4 .. .. .. ..

Percentage increase on a year earlier

2017 −3.0 0.9 −2.3 −4.4 −5.8 1.3 1.3 0.3 0.8 −4.0 −3.3 −3.2 −3.8 −5.8 −4.6 −7.3 −5.4
2018 −0.7 −4.1 −0.2 2.4 −0.9 −4.0 −4.2 −4.0 −3.1 0.2 1.9 4.3 4.6 −1.1 −2.0 − −0.8
2019 1.8 7.8 1.7 0.4 −1.9 5.0 13.8 5.2 7.3 1.7 −2.7 −2.1 −1.6 4.3 0.8 0.5 −5.9
2020 5.5 −8.6 13.9 8.6 9.1 −1.5 −6.8 −16.3 13.6 10.2 17.3 2.6 10.3 12.3 5.1 7.7 13.5
2021 5.9 22.9 −1.3 −0.8 4.9 14.6 15.9 38.4 −1.3 −0.2 −2.3 6.4 −2.2 −5.3 4.5 4.4 5.5

2022 −5.4 −9.8 0.1 −2.0 −9.8 −7.2 −11.3 −10.6 −1.1 −1.2 2.0 2.7 −2.0 −6.0 −8.9 −8.5 −11.6
2023 −2.5 −0.6 −8.1 −4.3 3.6 −0.8 1.1 −1.8 −8.6 −4.1 −10.8 −8.5 −3.7 −0.9 7.5 6.8 −1.9
2024 0.9 1.2 −2.0 2.8 1.4 1.3 2.4 0.2 −2.3 −1.1 −2.4 2.4 3.0 3.0 −3.2 −2.9 9.1
2025 3.9 2.4 8.2 4.0 1.6 −0.6 3.6 4.6 11.8 6.6 6.7 4.5 3.3 4.2 3.1 1.7 0.3
2026 .. 1.6 −0.1 .. .. 7.8 −3.0 −0.1 −3.1 −3.1 4.9 0.3 1.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Specialist Food Stores (£13,433m)

2017 77.4 72.8 75.6 78.0 83.1 70.2 75.3 72.9 80.2 79.8 68.6 79.1 81.7 74.2 76.2 80.5 90.6
2018 84.9 72.8 83.3 89.9 93.4 67.6 70.9 78.6 83.1 86.8 80.6 95.3 92.7 83.4 87.9 91.5 99.3
2019 90.5 79.6 89.7 91.2 101.6 74.3 77.2 85.7 89.4 89.2 90.3 93.5 93.2 87.7 92.4 95.7 113.7
2020 80.0 79.8 64.0 84.8 91.3 70.1 85.2 85.1 59.0 65.1 67.0 84.3 84.4 85.7 88.1 91.1 94.1
2021 86.2 73.7 83.8 88.5 98.9 65.5 73.0 80.8 81.3 83.2 86.3 88.1 91.0 86.9 94.4 99.3 102.3

2022 95.6 88.8 90.5 96.8 106.5 87.9 88.6 89.5 94.6 91.8 86.2 99.7 99.9 92.0 102.5 106.3 109.8
2023 104.9 94.8 103.4 104.8 116.6 88.0 98.1 97.5 102.7 105.8 102.1 106.8 108.8 99.9 108.9 123.9 117.0
2024 100.0 96.5 99.6 99.8 104.1 93.9 98.6 96.8 99.0 105.8 95.1 105.2 102.9 92.9 98.2 101.2 111.2
2025 101.2 94.8 102.7 98.7 109.3 87.2 99.0 99.0 104.4 105.9 98.8 97.8 102.0 96.7 105.3 111.1 110.9
2026 .. 96.5 98.2 .. .. 94.3 98.0 97.1 101.7 99.9 94.1 97.3 98.8 .. .. .. ..

Percentage increase on a year earlier

2017 −9.2 −7.4 −9.0 −9.6 −10.3 −4.3 −5.9 −10.7 −3.6 −3.2 −18.0 −8.8 −7.0 −12.5 −11.7 −18.2 −2.6
2018 9.7 − 10.2 15.3 12.4 −3.7 −5.9 7.8 3.7 8.8 17.5 20.5 13.6 12.5 15.3 13.8 9.6
2019 6.7 9.3 7.7 1.4 8.7 9.9 9.0 9.1 7.6 2.8 12.0 −1.8 0.5 5.2 5.1 4.5 14.4
2020 −11.6 0.3 −28.7 −7.0 −10.1 −5.6 10.4 −0.7 −34.0 −27.0 −25.8 −9.9 −9.5 −2.4 −4.7 −4.8 −17.2
2021 7.8 −7.6 31.1 4.3 8.3 −6.5 −14.4 −5.0 37.8 27.8 28.8 4.6 7.9 1.4 7.2 9.0 8.7

2022 10.9 20.4 7.9 9.4 7.6 34.1 21.4 10.8 16.3 10.3 −0.2 13.2 9.8 6.0 8.6 7.1 7.4
2023 9.7 6.8 14.3 8.2 9.5 0.1 10.6 8.9 8.6 15.3 18.6 7.1 8.9 8.6 6.2 16.6 6.6
2024 −4.7 1.8 −3.7 −4.8 −10.7 6.7 0.6 −0.7 −3.6 − −6.9 −1.5 −5.5 −7.0 −9.7 −18.3 −4.9
2025 1.2 −1.7 3.1 −1.1 4.9 −7.1 0.4 2.3 5.5 0.1 3.8 −7.1 −0.9 4.0 7.2 9.8 −0.3
2026 .. 1.8 −4.4 .. .. 8.1 −1.0 −2.0 −2.6 −5.6 −4.8 −0.5 −3.1 .. .. .. ..

Alcoholic Drinks, Other Beverages and Tobacco (£3,580m)

2017 111.6 101.9 120.0 100.3 124.3 91.6 108.1 105.2 111.1 116.4 130.1 102.5 96.7 101.4 106.9 118.9 142.6
2018 100.5 92.3 110.1 96.4 103.2 78.5 91.0 104.5 101.2 116.7 111.9 99.3 101.8 89.8 93.8 101.0 112.5
2019 114.1 86.4 106.8 116.0 147.4 74.5 81.0 100.3 83.7 110.4 122.3 119.8 118.2 111.1 123.0 123.8 185.8
2020 114.4 103.0 120.9 105.2 129.4 85.5 94.5 127.3 122.8 121.8 118.8 110.9 110.4 96.6 107.9 127.5 148.1
2021 153.1 123.8 151.4 151.7 185.6 97.3 128.7 141.1 142.4 146.8 162.3 166.4 153.4 138.5 154.3 180.8 214.6

2022 114.6 108.6 122.4 95.7 131.8 110.6 109.2 106.6 118.5 120.6 126.9 98.6 98.1 91.5 109.2 128.0 152.8
2023 98.3 96.7 105.4 90.5 100.8 87.4 102.4 99.5 109.0 107.6 100.7 91.5 95.3 85.8 86.0 95.9 116.5
2024 100.0 87.6 94.8 96.4 121.2 84.1 91.4 87.3 89.6 98.8 95.7 92.2 94.5 101.2 103.8 120.8 135.6
2025 97.4 97.1 101.8 90.9 99.6 95.8 97.6 98.1 105.0 100.7 100.2 92.0 92.8 88.6 81.8 93.7 118.5
2026 .. 86.4 99.9 .. .. 87.5 88.2 84.2 91.9 98.4 107.5 102.1 103.0 .. .. .. ..

Percentage increase on a year earlier

2017 −15.7 −9.4 −14.2 −23.3 −15.0 4.5 −11.3 −15.6 −16.2 −16.2 −11.2 −25.5 −28.0 −17.2 −16.1 −16.0 −13.7
2018 −10.0 −9.4 −8.3 −3.9 −17.0 −14.3 −15.8 −0.7 −8.9 0.2 −14.0 −3.2 5.2 −11.4 −12.2 −15.1 −21.2
2019 13.5 −6.4 −3.0 20.3 42.8 −5.1 −11.0 −4.0 −17.3 −5.4 9.2 20.7 16.1 23.7 31.0 22.6 65.2
2020 0.3 19.2 13.3 −9.2 −12.2 14.8 16.7 26.9 46.7 10.3 −2.9 −7.5 −6.6 −13.0 −12.2 3.0 −20.3
2021 33.8 20.2 25.2 44.1 43.5 13.8 36.2 10.9 16.0 20.6 36.6 50.0 39.0 43.4 43.0 41.8 44.9

2022 −25.1 −12.3 −19.2 −36.9 −29.0 13.7 −15.2 −24.5 −16.8 −17.8 −21.8 −40.8 −36.0 −33.9 −29.2 −29.2 −28.8
2023 −14.2 −11.0 −13.9 −5.5 −23.5 −21.0 −6.2 −6.6 −8.0 −10.8 −20.7 −7.2 −2.9 −6.3 −21.3 −25.1 −23.8
2024 1.7 −9.4 −10.1 6.6 20.3 −3.8 −10.7 −12.2 −17.8 −8.2 −4.9 0.8 −0.8 18.0 20.7 25.9 16.4
2025 −2.7 10.9 7.5 −5.7 −17.9 13.9 6.8 12.3 17.2 2.0 4.7 −0.3 −1.9 −12.5 −21.2 −22.4 −12.6
2026 .. −11.0 −1.9 .. .. −8.7 −9.7 −14.2 −12.5 −2.3 7.3 11.0 11.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Non-food Stores, All Businesses (£196,668m)

2017 101.9 88.5 97.6 99.1 122.5 88.4 87.2 89.6 98.2 95.8 98.5 102.9 99.5 95.9 102.8 118.9 141.2
2018 103.7 89.9 98.4 101.7 124.8 90.3 87.7 91.2 96.5 99.3 99.3 104.7 101.5 99.5 104.7 122.5 142.8
2019 105.0 92.4 101.2 102.3 124.1 91.2 90.4 94.9 100.5 99.8 103.0 106.1 101.7 99.7 105.2 118.1 143.9
2020 92.5 85.9 65.4 99.8 119.5 92.2 90.5 75.9 46.3 59.5 85.4 100.2 98.8 100.2 108.4 112.4 134.1
2021 101.4 73.6 105.7 102.4 123.8 68.1 70.2 80.8 103.9 107.5 105.8 105.2 102.4 100.1 110.2 126.0 132.9

2022 102.5 93.3 100.3 97.3 119.2 91.1 90.9 97.1 99.8 101.2 100.0 102.7 95.7 94.2 103.7 118.8 131.9
2023 99.3 89.0 98.3 95.1 114.9 87.3 88.3 90.8 97.4 98.7 98.7 99.8 95.2 91.3 99.0 118.1 125.1
2024 100.0 88.4 95.8 97.3 118.5 85.8 87.0 91.7 92.6 99.1 95.8 99.4 96.3 96.3 102.3 115.6 133.7
2025 101.5 90.0 97.7 99.0 120.2 85.6 89.4 94.9 98.8 97.8 96.8 100.4 98.1 98.6 106.1 122.5 129.6
2026 .. 93.7 101.8 .. .. 91.2 91.3 97.7 99.3 104.0 102.1 103.4 101.1 .. .. .. ..

Percentage increase on a year earlier

2017 1.2 0.7 2.7 1.4 0.3 −0.2 1.7 0.5 5.3 −0.6 3.2 0.2 3.2 1.0 −1.2 1.1 0.6
2018 1.8 1.6 0.9 2.6 1.9 2.2 0.6 1.9 −1.8 3.7 0.8 1.8 2.0 3.8 1.8 3.1 1.2
2019 1.2 2.8 2.9 0.6 −0.6 1.0 3.1 4.1 4.2 0.5 3.7 1.3 0.2 0.1 0.5 −3.6 0.7
2020 −11.9 −7.1 −35.4 −2.5 −3.6 1.0 0.1 −20.1 −53.9 −40.4 −17.1 −5.5 −2.9 0.5 3.1 −4.8 −6.8
2021 9.6 −14.3 61.6 2.6 3.6 −26.1 −22.4 6.4 124.1 80.5 23.9 4.9 3.7 − 1.6 12.1 −0.9

2022 1.1 26.8 −5.1 −5.0 −3.7 33.7 29.4 20.2 −3.9 −5.9 −5.5 −2.4 −6.5 −5.9 −5.9 −5.7 −0.7
2023 −3.1 −4.7 −2.0 −2.2 −3.6 −4.1 −2.8 −6.5 −2.5 −2.4 −1.3 −2.8 −0.6 −3.1 −4.5 −0.6 −5.1
2024 0.7 −0.6 −2.5 2.3 3.1 −1.7 −1.5 0.9 −4.9 0.4 −3.0 −0.3 1.2 5.5 3.3 −2.1 6.9
2025 1.5 1.8 2.0 1.8 1.4 −0.3 2.8 3.5 6.7 −1.4 1.1 1.0 1.8 2.4 3.7 6.0 −3.1
2026 .. 4.2 4.2 .. .. 6.6 2.1 3.0 0.6 6.4 5.5 2.9 3.1 .. .. .. ..

Predominantly Non-food Stores, Large Businesses (£144,108m)

2017 102.5 88.8 96.6 98.3 126.5 90.5 85.3 90.3 97.5 94.7 97.3 102.9 97.0 95.7 101.6 121.4 150.5
2018 103.8 89.3 98.2 100.2 127.4 90.7 86.0 90.7 94.8 99.0 100.3 104.6 97.8 98.7 103.3 122.0 151.0
2019 104.9 92.3 99.3 100.3 127.6 93.0 89.6 93.9 99.0 97.1 101.3 103.3 99.3 98.6 105.2 120.4 151.4
2020 89.5 84.7 62.6 93.7 117.5 92.4 87.4 74.9 45.2 57.7 80.5 92.3 93.0 95.5 101.8 108.7 137.1
2021 98.8 70.1 101.2 99.4 124.5 65.0 66.2 77.3 99.4 102.2 101.9 101.6 99.0 98.0 106.6 125.6 138.0

2022 101.2 89.5 97.8 95.6 122.0 87.5 86.6 93.4 97.3 97.9 98.2 100.7 93.4 93.2 101.0 119.5 140.9
2023 97.8 87.1 94.9 91.9 117.2 86.8 86.2 88.2 93.8 94.4 96.3 95.1 91.8 89.4 96.6 118.8 132.5
2024 100.0 86.3 94.8 96.4 122.4 84.5 83.7 90.0 90.8 97.5 95.9 97.9 94.7 96.6 101.7 117.7 142.8
2025 102.1 89.5 97.3 98.7 123.8 87.1 87.6 93.4 98.2 96.2 97.4 98.5 97.0 100.2 105.2 125.0 137.8
2026 .. 91.5 98.8 .. .. 89.4 87.6 96.3 95.9 100.2 100.1 99.3 98.7 .. .. .. ..

Percentage increase on a year earlier

2017 0.5 1.4 2.1 −0.2 −0.9 1.0 −0.1 2.9 5.9 −1.4 1.9 − 0.4 −0.9 −3.1 −0.3 −
2018 1.2 0.6 1.7 2.0 0.7 0.3 0.9 0.5 −2.8 4.6 3.1 1.6 0.9 3.2 1.7 0.6 0.3
2019 1.0 3.4 1.1 − 0.2 2.5 4.1 3.4 4.5 −2.0 1.0 −1.2 1.5 −0.1 1.8 −1.3 0.3
2020 −14.6 −8.2 −37.0 −6.5 −7.9 −0.7 −2.4 −20.2 −54.4 −40.6 −20.5 −10.7 −6.4 −3.2 −3.2 −9.7 −9.4
2021 10.4 −17.2 61.7 6.1 6.0 −29.6 −24.2 3.2 120.1 77.3 26.6 10.1 6.5 2.6 4.7 15.5 0.7

2022 2.4 27.6 −3.4 −3.9 −2.0 34.5 30.7 20.9 −2.1 −4.2 −3.7 −0.9 −5.7 −4.9 −5.3 −4.8 2.1
2023 −3.4 −2.6 −3.0 −3.8 −3.9 −0.8 −0.5 −5.6 −3.6 −3.6 −1.9 −5.6 −1.7 −4.0 −4.4 −0.6 −5.9
2024 2.2 −0.9 −0.1 4.9 4.4 −2.7 −2.9 2.0 −3.2 3.3 −0.4 3.0 3.2 8.0 5.2 −0.9 7.8
2025 2.1 3.6 2.6 2.4 1.1 3.1 4.7 3.8 8.2 −1.3 1.5 0.5 2.4 3.8 3.4 6.3 −3.5
2026 .. 2.3 1.6 .. .. 2.7 − 3.1 −2.4 4.2 2.8 0.8 1.7 .. .. .. ..

Predominantly Non-food Stores, Small Businesses (£52,560m)

2017 100.2 87.6 100.4 101.4 111.4 82.5 92.6 87.6 100.2 98.8 101.9 102.7 106.4 96.4 106.2 111.9 115.3
2018 103.5 91.5 99.0 105.7 117.6 89.3 92.4 92.5 101.1 100.1 96.5 105.0 111.6 101.6 108.2 123.7 120.3
2019 105.3 92.7 106.6 107.7 114.2 86.4 92.7 97.8 104.7 107.2 107.6 113.6 108.4 102.5 105.2 111.9 123.3
2020 100.7 89.0 73.1 116.3 125.1 91.6 98.9 78.6 49.6 64.6 98.8 121.9 114.7 113.0 126.5 122.6 125.8
2021 108.4 83.2 118.0 110.5 121.8 76.5 81.1 90.3 116.2 121.8 116.3 114.9 111.6 106.1 120.0 127.2 118.8

2022 106.1 103.8 107.1 102.0 111.4 100.9 102.5 107.1 106.8 110.1 104.9 107.9 102.2 97.1 110.9 116.9 107.3
2023 103.5 93.9 107.5 103.8 108.6 88.7 94.1 97.9 107.1 110.7 105.3 112.5 104.5 96.4 105.6 116.4 104.8
2024 100.0 94.1 98.5 99.7 107.7 89.6 96.0 96.3 97.4 103.7 95.3 103.5 100.9 95.7 104.0 109.9 108.9
2025 99.9 91.4 98.8 99.9 110.2 81.5 94.5 98.9 100.3 102.0 95.1 105.8 101.2 94.3 108.6 115.6 107.2
2026 .. 99.8 110.1 .. .. 96.2 101.4 101.5 108.7 114.3 107.8 114.6 107.7 .. .. .. ..

Percentage increase on a year earlier

2017 3.4 −1.5 4.3 6.0 4.3 −3.9 6.6 −5.7 3.7 1.7 6.9 0.8 11.0 6.5 4.1 5.7 3.3
2018 3.3 4.5 −1.4 4.2 5.6 8.3 −0.3 5.7 1.0 1.3 −5.3 2.2 4.9 5.4 1.9 10.6 4.4
2019 1.8 1.3 7.6 1.9 −2.9 −3.3 0.3 5.7 3.5 7.1 11.5 8.2 −2.9 0.8 −2.8 −9.5 2.5
2020 −4.4 −4.0 −31.4 8.0 9.5 6.0 6.7 −19.7 −52.6 −39.7 −8.2 7.4 5.8 10.2 20.3 9.6 2.1
2021 7.7 −6.6 61.3 −5.0 −2.6 −16.5 −18.0 14.8 134.3 88.5 17.8 −5.8 −2.7 −6.1 −5.2 3.7 −5.6

2022 −2.1 24.7 −9.2 −7.7 −8.5 31.9 26.4 18.6 −8.1 −9.6 −9.8 −6.1 −8.5 −8.4 −7.6 −8.1 −9.7
2023 −2.5 −9.5 0.4 1.8 −2.5 −12.1 −8.2 −8.6 0.3 0.5 0.3 4.2 2.3 −0.8 −4.8 −0.5 −2.4
2024 −3.3 0.3 −8.4 −4.0 −0.9 1.0 2.0 −1.6 −9.1 −6.4 −9.5 −8.0 −3.5 −0.8 −1.6 −5.5 3.9
2025 −0.1 −2.9 0.3 0.3 2.4 −9.1 −1.6 2.7 2.9 −1.6 −0.2 2.3 0.3 −1.5 4.5 5.2 −1.5
2026 .. 9.2 11.4 .. .. 18.1 7.4 2.6 8.4 12.1 13.3 8.3 6.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non Specialised Predominantly Non-food Stores, All Businesses (£36,926m)

2017 112.0 94.8 102.1 104.8 146.1 97.4 91.2 95.7 100.4 99.8 105.4 106.7 105.0 103.1 107.7 139.6 182.1
2018 113.1 97.6 103.5 105.7 145.8 100.9 92.9 98.7 97.7 104.0 107.7 108.0 105.7 103.8 109.0 139.0 180.6
2019 110.8 95.9 101.9 102.8 142.5 99.8 92.4 95.5 100.1 100.9 104.0 106.2 102.6 100.2 108.9 134.8 175.5
2020 104.3 94.8 86.9 98.9 137.4 97.2 90.0 96.1 74.9 87.3 96.1 98.9 97.5 100.0 110.2 139.4 157.5
2021 104.1 89.1 99.5 97.6 130.3 80.7 87.1 97.4 100.4 99.5 98.9 99.0 95.0 98.5 106.4 131.5 148.4

2022 101.5 89.9 94.6 93.4 128.0 88.6 87.0 93.2 95.1 93.7 95.0 98.5 90.5 91.5 98.8 126.1 153.0
2023 100.9 87.5 96.5 93.6 125.8 86.5 86.0 89.5 94.4 95.8 98.9 97.2 92.1 91.8 99.5 128.4 144.9
2024 100.0 86.1 91.0 95.0 128.0 84.4 86.6 87.0 88.6 93.4 90.9 97.5 93.2 94.4 101.6 123.0 153.1
2025 103.0 88.8 97.7 97.4 129.2 87.5 88.1 90.6 98.4 95.8 98.5 97.1 96.9 98.0 102.4 134.1 146.7
2026 .. 90.3 98.7 .. .. 87.5 88.5 94.0 94.6 101.3 99.9 97.9 98.9 .. .. .. ..

Percentage increase on a year earlier

2017 0.2 −0.7 1.1 0.2 0.2 −1.5 −1.4 0.6 2.2 −3.5 4.1 0.8 1.1 −1.0 −0.9 −1.4 1.6
2018 1.0 2.9 1.3 0.8 −0.3 3.5 1.8 3.2 −2.7 4.3 2.2 1.2 0.7 0.7 1.2 −0.5 −0.8
2019 −2.1 −1.8 −1.6 −2.7 −2.2 −1.1 −0.6 −3.2 2.5 −3.1 −3.4 −1.6 −2.9 −3.4 −0.1 −3.0 −2.8
2020 −5.8 −1.2 −14.7 −3.8 −3.6 −2.6 −2.6 0.6 −25.2 −13.5 −7.7 −6.9 −5.0 −0.2 1.2 3.5 −10.3
2021 −0.2 −6.0 14.6 −1.3 −5.2 −17.0 −3.2 1.4 34.1 14.0 2.9 0.1 −2.5 −1.5 −3.4 −5.7 −5.8

2022 −2.5 0.9 −4.9 −4.3 −1.7 9.9 −0.1 −4.4 −5.3 −5.8 −3.9 −0.5 −4.7 −7.0 −7.2 −4.1 3.1
2023 −0.6 −2.6 2.0 0.2 −1.7 −2.4 −1.2 −3.9 −0.8 2.2 4.1 −1.4 1.7 0.3 0.7 1.9 −5.3
2024 −0.9 −1.7 −5.8 1.5 1.7 −2.4 0.6 −2.9 −6.2 −2.5 −8.1 0.3 1.1 2.8 2.2 −4.2 5.7
2025 3.0 3.1 7.4 2.5 0.9 3.7 1.7 4.1 11.2 2.5 8.4 −0.5 4.1 3.8 0.8 9.0 −4.2
2026 .. 1.7 1.1 .. .. − 0.5 3.8 −3.9 5.7 1.4 0.8 2.0 .. .. .. ..

Non Specialised Predominantly Non-food Stores, Large Businesses (£33,683m)

2017 114.2 97.1 103.6 105.3 150.6 100.6 92.7 97.9 102.2 101.7 106.2 107.2 105.4 103.7 110.8 142.8 188.7
2018 114.8 99.2 106.3 105.6 148.0 102.9 94.1 100.4 100.2 107.1 110.6 109.2 104.8 103.3 109.9 140.4 184.6
2019 112.2 97.5 103.2 103.3 145.0 101.9 94.0 96.8 102.5 101.8 104.8 106.5 103.4 100.6 108.8 137.3 180.0
2020 104.7 95.2 87.5 98.5 138.5 97.8 89.7 97.0 75.3 89.7 95.5 97.8 96.5 100.7 109.7 140.6 159.9
2021 104.1 91.0 99.6 96.2 129.7 81.9 89.0 99.9 101.2 99.6 98.3 97.9 94.0 96.6 104.7 131.0 148.7

2022 100.5 88.3 93.1 92.6 128.0 87.7 85.4 91.1 92.1 92.7 94.4 97.6 89.7 90.9 98.2 125.9 153.6
2023 101.0 88.1 96.0 92.9 127.1 87.7 86.8 89.4 93.6 95.1 98.6 96.3 91.3 91.4 99.0 129.9 147.4
2024 100.0 85.5 92.4 95.0 127.0 83.7 85.9 86.8 89.8 94.7 92.6 98.1 92.8 94.4 98.9 122.3 153.3
2025 100.9 86.3 95.8 94.9 127.7 85.3 85.2 88.2 96.0 93.9 97.1 94.0 94.0 96.3 100.4 132.7 145.6
2026 .. 88.3 95.0 .. .. 86.3 86.0 91.8 91.1 97.5 96.3 93.4 94.6 .. .. .. ..

Percentage increase on a year earlier

2017 0.1 −0.3 1.3 −0.4 −0.1 −0.7 −2.0 1.4 2.2 −3.3 4.3 − 0.8 −1.7 −0.4 −1.0 0.7
2018 0.6 2.2 2.7 0.2 −1.7 2.3 1.5 2.6 −2.0 5.3 4.2 1.9 −0.6 −0.4 −0.8 −1.6 −2.2
2019 −2.2 −1.7 −3.0 −2.2 −2.1 −1.0 −0.1 −3.6 2.3 −5.0 −5.3 −2.5 −1.3 −2.6 −1.0 −2.3 −2.5
2020 −6.7 −2.4 −15.2 −4.7 −4.4 −4.0 −4.5 0.2 −26.6 −11.8 −8.8 −8.2 −6.7 − 0.8 2.5 −11.2
2021 −0.6 −4.4 13.8 −2.3 −6.3 −16.2 −0.8 2.9 34.4 10.9 2.9 0.1 −2.6 −4.0 −4.5 −6.9 −7.0

2022 −3.5 −2.9 −6.4 −3.7 −1.3 7.1 −4.0 −8.8 −9.0 −6.9 −4.0 −0.2 −4.6 −5.9 −6.2 −3.9 3.3
2023 0.5 −0.3 3.0 0.3 −0.7 − 1.6 −1.9 1.6 2.6 4.5 −1.4 1.9 0.5 0.8 3.2 −4.0
2024 −1.0 −2.9 −3.7 2.3 −0.1 −4.5 −1.0 −3.0 −4.0 −0.4 −6.1 1.8 1.6 3.4 −0.1 −5.8 4.0
2025 0.9 0.9 3.7 −0.1 0.5 1.9 −0.8 1.7 6.9 −0.9 4.9 −4.1 1.4 2.0 1.5 8.4 −5.1
2026 .. 2.3 −0.8 .. .. 1.1 1.0 4.1 −5.1 3.8 −0.9 −0.6 0.6 .. .. .. ..

Non Specialised Predominantly Non-food Stores, Small Businesses (£3,242m)

2017 89.4 71.1 87.0 99.4 100.1 64.3 75.8 72.8 81.1 79.9 97.4 101.6 100.9 96.5 76.4 106.4 114.0
2018 96.0 80.5 74.0 106.8 122.7 80.0 80.8 80.7 71.7 72.4 77.0 95.1 115.8 109.0 99.9 123.6 140.1
2019 95.4 78.8 88.3 97.8 117.0 78.0 75.6 82.0 75.0 91.3 96.4 103.0 94.8 95.9 109.8 109.1 129.1
2020 99.5 90.2 80.1 103.0 125.6 91.6 92.8 86.8 71.2 61.8 102.0 110.8 107.7 92.9 115.3 127.1 132.5
2021 104.3 69.6 99.2 112.2 136.1 68.2 67.8 72.3 92.8 98.7 104.9 111.5 106.1 117.7 124.1 136.5 145.4

2022 111.7 106.5 110.2 101.6 128.4 98.3 104.4 114.6 126.8 104.8 101.3 107.9 99.9 97.9 104.7 128.1 147.6
2023 99.5 82.0 102.5 100.9 112.4 73.9 78.7 91.0 102.8 103.6 101.4 106.7 100.3 96.8 104.1 113.5 118.3
2024 100.0 91.5 76.1 94.6 137.8 91.8 93.7 89.4 75.2 80.3 73.5 92.1 97.2 94.5 129.6 129.9 150.8
2025 124.7 114.3 117.2 123.4 144.7 110.6 117.8 115.2 123.7 115.7 113.1 128.9 127.3 115.8 122.9 149.2 158.5
2026 .. 110.9 136.8 .. .. 100.4 114.0 116.8 131.6 141.1 137.6 143.8 143.7 .. .. .. ..

Percentage increase on a year earlier

2017 1.5 −6.0 −0.5 7.2 3.9 −13.9 7.2 −9.5 1.9 −6.0 1.8 9.6 4.2 7.8 −6.9 −6.4 21.4
2018 7.4 13.2 −14.9 7.5 22.6 24.4 6.6 10.9 −11.5 −9.3 −20.9 −6.4 14.8 13.0 30.8 16.2 23.0
2019 −0.6 −2.2 19.3 −8.5 −4.6 −2.5 −6.4 1.6 4.6 26.0 25.2 8.3 −18.1 −12.0 9.9 −11.8 −7.8
2020 4.3 14.5 −9.2 5.3 7.3 17.5 22.7 5.9 −5.1 −32.3 5.7 7.6 13.6 −3.1 5.0 16.5 2.6
2021 4.8 −22.8 23.9 8.9 8.4 −25.6 −26.9 −16.7 30.3 59.7 2.9 0.7 −1.6 26.6 7.7 7.4 9.7

2022 7.1 52.9 11.1 −9.4 −5.7 44.2 54.1 58.6 36.7 6.2 −3.4 −3.2 −5.8 −16.8 −15.7 −6.2 1.5
2023 −10.9 −23.0 −7.0 −0.7 −12.4 −24.8 −24.7 −20.6 −18.9 −1.2 0.1 −1.2 0.4 −1.2 −0.5 −11.4 −19.9
2024 0.6 11.6 −25.7 −6.3 22.6 24.1 19.2 −1.8 −26.9 −22.5 −27.5 −13.7 −3.1 −2.4 24.5 14.4 27.5
2025 24.7 25.0 53.9 30.4 5.0 20.5 25.7 28.8 64.5 44.1 53.9 40.0 30.9 22.6 −5.2 14.9 5.1
2026 .. −3.0 16.8 .. .. −9.2 −3.3 1.4 6.4 22.0 21.6 11.5 12.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtile, Clothing, Footwear and Leather, All Businesses (£55,171m)

2017 104.8 87.8 101.1 106.1 124.4 87.5 83.3 91.6 97.4 99.6 105.3 110.9 105.8 102.5 103.3 118.0 146.4
2018 104.9 86.3 100.5 105.8 126.9 87.4 81.9 88.9 94.2 101.0 105.1 112.9 104.0 101.6 103.9 119.9 150.9
2019 107.5 90.6 104.8 108.5 126.0 91.1 85.3 94.3 103.7 101.4 108.5 114.3 107.5 104.6 106.0 118.5 148.0
2020 80.0 79.3 49.6 90.0 101.3 92.6 85.9 60.6 32.3 39.9 71.0 87.1 91.7 91.0 92.1 82.8 123.5
2021 92.0 49.9 97.1 99.5 121.7 49.3 43.9 55.1 95.8 96.5 98.5 99.9 99.5 99.2 105.6 122.1 134.3

2022 103.7 85.7 102.1 100.9 126.2 81.1 84.1 90.6 98.5 103.8 103.7 107.6 98.2 97.8 104.2 121.9 147.4
2023 104.1 90.6 103.8 100.6 121.5 90.8 87.9 92.7 101.1 104.0 105.9 106.4 100.9 95.8 102.3 120.2 137.8
2024 100.0 86.1 96.9 100.1 116.9 85.3 82.2 89.8 90.1 101.1 99.0 102.6 100.2 98.0 99.3 109.8 136.7
2025 101.8 85.5 96.8 103.6 122.4 81.9 83.0 91.2 96.2 96.1 97.9 105.4 102.1 103.5 103.9 121.6 138.0
2026 .. 89.7 101.7 .. .. 88.0 84.7 95.0 95.9 103.4 105.1 105.5 103.3 .. .. .. ..

Percentage increase on a year earlier

2017 3.7 4.4 6.3 4.1 0.8 1.9 4.6 6.3 8.4 4.0 6.6 1.5 4.0 6.6 −1.9 2.5 1.3
2018 − −1.8 −0.6 −0.3 2.0 −0.2 −1.7 −3.0 −3.2 1.4 −0.2 1.8 −1.7 −0.9 0.6 1.6 3.1
2019 2.5 5.0 4.3 2.5 −0.7 4.2 4.2 6.2 10.1 0.4 3.2 1.2 3.4 2.9 2.1 −1.2 −1.9
2020 −25.5 −12.5 −52.7 −17.0 −19.6 1.7 0.7 −35.8 −68.8 −60.6 −34.5 −23.9 −14.7 −13.0 −13.2 −30.1 −16.6
2021 15.0 −37.1 95.8 10.6 20.2 −46.8 −48.9 −9.0 196.4 141.6 38.6 14.8 8.5 9.0 14.7 47.5 8.8

2022 12.7 71.8 5.2 1.4 3.7 64.4 91.5 64.5 2.8 7.6 5.3 7.7 −1.3 −1.4 −1.4 −0.2 9.7
2023 0.4 5.8 1.6 −0.3 −3.8 12.0 4.4 2.3 2.6 0.1 2.1 −1.0 2.8 −2.1 −1.8 −1.4 −6.5
2024 −4.0 −5.1 −6.6 −0.5 −3.7 −6.1 −6.5 −3.2 −10.9 −2.8 −6.4 −3.6 −0.7 2.4 −3.0 −8.7 −0.8
2025 1.8 −0.6 −0.1 3.5 4.7 −4.0 0.9 1.6 6.8 −5.0 −1.1 2.7 1.8 5.5 4.6 10.8 0.9
2026 .. 4.9 5.1 .. .. 7.5 2.1 4.2 −0.3 7.6 7.4 0.1 1.2 .. .. .. ..

Te xtile, Clothing, Footwear and Leather, Large Businesses (£46,769m)

2017 106.9 89.9 103.5 105.5 128.5 89.5 85.2 94.1 99.4 102.1 108.0 112.2 104.0 101.5 104.7 121.3 153.4
2018 107.8 89.0 103.7 106.9 131.6 90.3 84.7 91.5 96.9 104.1 108.9 115.5 102.9 103.3 107.3 123.3 157.8
2019 109.4 92.7 106.6 107.8 130.7 94.9 87.3 95.2 106.1 103.0 109.9 114.5 106.1 103.8 108.8 122.3 154.8
2020 82.4 81.5 51.4 92.0 104.7 96.0 87.8 62.1 33.5 41.7 73.5 89.3 93.2 93.2 94.4 84.3 129.3
2021 97.4 52.5 103.0 105.4 128.7 52.0 45.5 58.5 100.7 103.0 104.8 106.7 105.2 104.5 111.5 129.3 142.1

2022 104.5 88.0 103.9 100.3 126.0 83.0 86.4 93.1 101.8 104.9 104.7 107.0 97.0 97.7 103.0 120.5 148.8
2023 100.0 86.5 98.5 95.1 120.1 86.6 83.3 89.1 96.3 97.9 100.6 99.6 95.5 91.1 98.9 117.8 139.0
2024 100.0 86.5 96.5 97.5 119.5 84.9 82.3 91.0 90.1 100.6 98.4 99.7 96.5 96.6 100.2 112.0 140.9
2025 101.6 86.9 96.5 101.6 122.5 84.8 84.3 91.2 97.2 95.5 96.8 102.0 98.4 103.8 102.0 119.8 141.0
2026 .. 90.1 100.8 .. .. 87.8 85.5 95.5 95.7 101.6 104.0 104.2 102.5 .. .. .. ..

Percentage increase on a year earlier

2017 0.8 2.7 3.9 0.4 −2.4 0.4 1.9 5.1 4.6 1.8 5.1 −0.8 0.4 1.5 −5.8 −1.6 −0.9
2018 0.9 −1.0 0.2 1.3 2.4 0.9 −0.6 −2.8 −2.6 2.0 0.9 3.0 −1.0 1.9 2.4 1.6 2.8
2019 1.5 4.1 2.8 0.8 −0.7 5.1 3.1 4.0 9.5 −1.0 0.9 −0.9 3.1 0.5 1.5 −0.8 −1.9
2020 −24.7 −12.0 −51.8 −14.7 −19.8 1.2 0.6 −34.8 −68.5 −59.6 −33.1 −22.0 −12.1 −10.2 −13.2 −31.1 −16.5
2021 18.2 −35.6 100.4 14.6 22.9 −45.9 −48.1 −5.7 200.7 147.1 42.7 19.5 12.8 12.2 18.0 53.4 9.9

2022 7.3 67.5 0.9 −4.8 −2.1 59.7 89.8 59.1 1.1 1.9 −0.2 0.3 −7.8 −6.5 −7.6 −6.8 4.7
2023 −4.3 −1.6 −5.2 −5.3 −4.7 4.4 −3.6 −4.4 −5.4 −6.7 −3.9 −6.9 −1.6 −6.8 −4.0 −2.3 −6.6
2024 − −0.1 −2.0 2.6 −0.5 −2.0 −1.2 2.2 −6.4 2.7 −2.2 0.1 1.0 6.1 1.4 −4.9 1.4
2025 1.6 0.6 − 4.2 2.5 −0.1 2.4 0.2 7.9 −5.1 −1.6 2.3 2.0 7.4 1.8 7.0 0.1
2026 .. 3.6 4.4 .. .. 3.5 1.5 4.7 −1.5 6.4 7.5 2.2 4.2 .. .. .. ..

Te xtile, Clothing, Footwear and Leather, Small Businesses (£8,402m)

2017 93.9 76.2 88.0 109.4 101.8 77.2 73.4 77.7 86.2 86.4 90.8 104.0 116.1 108.3 95.5 100.6 107.9
2018 88.8 71.2 82.8 99.7 101.3 71.4 66.7 74.6 79.8 84.0 84.2 99.1 110.0 92.0 85.6 101.7 113.5
2019 96.9 79.2 95.3 112.5 100.7 70.3 74.7 89.9 90.7 92.7 101.1 113.9 115.6 108.9 90.9 97.4 111.1
2020 67.1 67.0 39.7 79.1 82.7 74.4 75.8 52.5 26.2 30.6 57.8 74.9 83.4 79.1 79.5 74.6 91.8
2021 62.8 35.6 64.7 67.2 83.5 34.8 35.2 36.4 69.6 61.0 63.7 62.6 68.1 70.2 73.6 83.1 91.9

2022 99.6 73.4 92.8 104.3 127.9 70.6 71.7 77.1 80.8 98.0 98.3 110.9 104.8 98.6 110.8 129.9 139.9
2023 126.8 113.3 133.4 131.5 129.0 113.9 113.1 113.0 127.5 137.4 134.9 144.1 131.1 121.7 121.7 133.8 131.0
2024 100.0 83.9 99.0 114.5 102.6 87.2 81.7 83.0 89.7 103.8 102.6 118.7 121.1 106.0 94.2 97.7 113.3
2025 102.8 77.5 98.3 115.1 122.2 65.4 75.6 91.2 90.1 99.0 104.2 124.5 122.3 101.8 114.3 131.8 120.9
2026 .. 87.6 107.3 .. .. 89.3 79.9 92.4 96.8 112.9 111.2 112.9 107.6 .. .. .. ..

Percentage increase on a year earlier

2017 26.1 17.4 25.3 29.5 30.4 13.0 25.9 15.2 41.8 21.5 17.6 17.5 26.3 44.0 31.2 41.7 22.7
2018 −5.4 −6.6 −5.9 −8.9 −0.5 −7.5 −9.1 −4.0 −7.4 −2.7 −7.2 −4.7 −5.3 −15.1 −10.4 1.2 5.2
2019 9.2 11.3 15.1 12.8 −0.6 −1.5 12.0 20.6 13.6 10.4 20.0 14.9 5.0 18.4 6.2 −4.2 −2.2
2020 −30.7 −15.5 −58.3 −29.6 −17.8 5.8 1.4 −41.7 −71.1 −67.0 −42.8 −34.3 −27.8 −27.3 −12.6 −23.4 −17.3
2021 −6.5 −46.9 62.9 −15.0 1.0 −53.2 −53.6 −30.5 165.7 99.7 10.0 −16.4 −18.3 −11.3 −7.4 11.3 −

2022 58.7 106.5 43.5 55.1 53.1 102.6 103.9 111.4 16.2 60.6 54.4 77.1 53.8 40.5 50.6 56.4 52.3
2023 27.3 54.3 43.7 26.0 0.9 61.3 57.8 46.7 57.7 40.2 37.2 30.0 25.0 23.4 9.8 3.0 −6.4
2024 −21.1 −26.0 −25.8 −12.9 −20.4 −23.4 −27.8 −26.6 −29.7 −24.5 −23.9 −17.6 −7.6 −12.9 −22.6 −27.0 −13.5
2025 2.8 −7.6 −0.7 0.5 19.1 −25.1 −7.4 9.9 0.5 −4.6 1.6 4.9 1.0 −3.9 21.4 34.9 6.7
2026 .. 13.1 9.2 .. .. 36.6 5.7 1.4 7.4 14.0 6.7 −9.4 −12.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtiles (£883m)

2017 109.5 106.5 97.2 96.7 137.4 104.0 100.0 113.7 105.5 100.7 87.9 104.7 88.1 97.3 117.4 140.8 150.8
2018 109.8 95.8 94.5 103.6 145.3 99.7 90.8 96.6 97.3 95.1 91.7 109.1 105.1 98.0 116.2 167.1 151.1
2019 107.8 96.9 91.5 101.2 141.7 102.9 95.8 92.9 87.9 95.6 91.1 111.6 100.6 93.4 108.3 134.2 174.4
2020 97.5 73.9 62.8 112.3 142.7 78.8 79.3 64.7 54.4 34.6 92.0 122.5 103.8 110.9 136.0 121.2 165.3
2021 107.1 87.7 93.8 94.3 152.6 132.2 71.4 65.3 85.8 94.2 99.8 96.3 94.1 92.7 115.4 154.8 180.7

2022 121.2 101.2 90.9 107.2 185.6 108.2 95.0 100.4 89.5 91.5 91.4 105.1 102.8 112.5 133.6 200.3 215.5
2023 91.4 95.3 82.3 85.8 102.3 115.1 98.6 76.7 87.8 91.0 70.8 86.4 90.1 81.9 94.8 119.2 94.8
2024 100.0 96.4 95.7 99.8 108.1 99.5 97.0 93.5 93.2 99.5 94.7 109.0 96.3 95.2 97.0 101.2 122.6
2025 65.8 65.0 63.6 67.4 67.3 62.2 63.4 68.9 66.8 64.7 60.1 69.4 74.7 59.8 64.5 80.5 58.9
2026 .. 57.4 57.5 .. .. 50.0 61.9 59.8 58.5 55.5 58.5 66.1 55.1 .. .. .. ..

Percentage increase on a year earlier

2017 −2.7 10.4 −1.5 −10.6 −6.3 4.5 10.6 15.1 8.6 9.1 −16.4 −9.5 −21.3 −1.9 −3.8 −11.7 −3.5
2018 0.3 −10.1 −2.9 7.1 5.7 −4.1 −9.1 −15.1 −7.7 −5.6 4.4 4.3 19.3 0.8 −1.0 18.6 0.2
2019 −1.8 1.2 −3.2 −2.3 −2.5 3.2 5.5 −3.8 −9.7 0.5 −0.7 2.2 −4.3 −4.7 −6.8 −19.7 15.4
2020 −9.6 −23.7 −31.4 11.0 0.7 −23.4 −17.2 −30.3 −38.1 −63.8 1.0 9.8 3.1 18.8 25.6 −9.7 −5.2
2021 9.9 18.7 49.4 −16.1 6.9 67.6 −10.1 0.9 57.9 172.3 8.5 −21.4 −9.3 −16.4 −15.2 27.7 9.3

2022 13.2 15.3 −3.1 13.8 21.6 −18.1 33.2 53.7 4.3 −2.8 −8.4 9.1 9.2 21.4 15.8 29.4 19.3
2023 −24.6 −5.8 −9.5 −20.0 −44.9 6.3 3.8 −23.6 −1.9 −0.6 −22.5 −17.8 −12.3 −27.3 −29.0 −40.5 −56.0
2024 9.4 1.2 16.3 16.3 5.7 −13.6 −1.7 21.8 6.0 9.4 33.7 26.2 6.9 16.2 2.3 −15.1 29.4
2025 −34.2 −32.6 −33.6 −32.5 −37.8 −37.4 −34.6 −26.2 −28.3 −35.0 −36.5 −36.3 −22.4 −37.1 −33.5 −20.5 −51.9
2026 .. −11.6 −9.5 .. .. −19.6 −2.3 −13.2 −12.5 −14.2 −2.7 −4.8 −26.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Clothing, All Businesses (£47,671m)

2017 107.9 90.6 104.1 108.7 128.3 89.5 86.4 94.9 100.0 102.9 108.3 114.1 108.0 104.9 106.3 122.1 150.9
2018 108.7 89.1 104.4 109.1 131.9 89.0 84.8 92.7 97.7 105.2 109.3 116.4 106.1 105.7 108.0 124.4 157.1
2019 110.6 93.7 108.6 110.8 129.4 92.6 88.0 99.1 107.7 105.0 112.3 117.2 108.4 107.5 109.1 121.5 152.0
2020 82.3 81.8 51.6 91.8 104.1 94.2 89.1 63.5 32.8 41.9 74.3 90.1 92.4 92.7 94.2 85.3 127.2
2021 94.9 51.1 100.8 102.7 125.1 49.2 44.7 57.6 99.9 99.9 102.2 103.5 101.5 103.0 108.9 125.6 137.6

2022 105.7 88.4 105.5 101.9 127.1 83.0 86.6 94.1 101.2 108.0 107.1 109.4 98.3 98.6 105.2 122.5 148.3
2023 104.9 92.1 105.4 100.1 122.0 91.6 89.1 94.9 102.7 106.3 106.7 106.6 99.7 95.2 102.5 120.3 139.0
2024 100.0 87.2 96.6 99.0 117.2 85.4 83.2 91.8 89.9 100.8 98.6 101.7 98.5 97.2 99.1 110.3 137.1
2025 102.4 87.0 97.4 104.0 122.5 83.4 83.8 93.2 97.2 95.9 98.9 105.4 101.1 105.1 104.9 120.3 138.3
2026 .. 92.0 103.9 .. .. 89.6 86.7 98.2 98.2 105.4 107.3 107.1 103.7 .. .. .. ..

Percentage increase on a year earlier

2017 3.8 4.4 6.2 4.5 1.0 1.6 4.1 6.8 8.2 4.1 6.4 2.1 5.0 6.3 −2.0 3.1 1.4
2018 0.7 −1.6 0.3 0.4 2.8 −0.5 −1.9 −2.2 −2.3 2.1 0.9 2.0 −1.7 0.7 1.6 1.9 4.1
2019 1.8 5.1 4.0 1.5 −1.9 4.0 3.8 6.8 10.3 −0.1 2.7 0.7 2.2 1.7 1.1 −2.3 −3.2
2020 −25.6 −12.7 −52.5 −17.1 −19.5 1.7 1.2 −35.9 −69.5 −60.1 −33.8 −23.1 −14.8 −13.8 −13.7 −29.8 −16.3
2021 15.3 −37.6 95.5 11.9 20.1 −47.7 −49.8 −9.3 204.4 138.5 37.6 14.8 9.9 11.2 15.6 47.3 8.2

2022 11.4 73.0 4.7 −0.8 1.6 68.5 93.6 63.3 1.3 8.0 4.8 5.8 −3.2 −4.2 −3.3 −2.5 7.8
2023 −0.8 4.2 −0.2 −1.7 −4.0 10.4 2.9 0.9 1.5 −1.5 −0.3 −2.6 1.5 −3.5 −2.6 −1.8 −6.3
2024 −4.7 −5.3 −8.3 −1.1 −4.0 −6.7 −6.6 −3.2 −12.5 −5.2 −7.7 −4.7 −1.2 2.2 −3.3 −8.3 −1.3
2025 2.4 −0.3 0.9 5.0 4.5 −2.4 0.6 1.5 8.1 −4.8 0.3 3.7 2.6 8.0 5.9 9.1 0.9
2026 .. 5.7 6.7 .. .. 7.5 3.5 5.3 1.1 9.9 8.6 1.6 2.5 .. .. .. ..

Clothing, Large Businesses (£42,280m)

2017 106.8 90.2 103.8 104.8 128.6 89.1 85.7 94.8 99.7 102.9 107.8 112.0 102.7 100.7 104.7 121.5 153.3
2018 108.3 89.9 104.3 106.8 132.3 90.2 85.7 93.0 97.2 105.0 109.4 115.4 101.8 104.0 108.1 124.0 158.2
2019 109.2 92.9 106.9 106.7 130.3 93.8 87.6 96.5 106.6 103.6 109.8 113.5 103.8 103.6 109.0 122.0 154.1
2020 83.0 82.1 52.5 92.3 105.4 95.2 88.8 63.6 33.6 42.8 75.3 90.8 92.5 93.3 95.0 85.3 129.7
2021 98.3 53.0 104.6 106.3 129.3 51.3 45.7 60.2 102.6 104.4 106.4 108.1 104.8 106.0 112.5 130.2 142.0

2022 104.8 88.9 104.8 99.9 125.4 83.5 87.3 94.5 102.2 106.3 105.8 106.7 95.7 97.9 102.9 120.0 147.7
2023 100.3 87.0 98.9 94.7 120.7 86.7 83.6 89.9 96.7 98.9 100.7 99.7 94.6 90.8 99.4 118.4 139.7
2024 100.0 87.2 96.6 96.8 119.4 85.0 82.9 92.4 90.1 100.8 98.4 99.2 95.2 96.2 100.4 111.7 140.6
2025 101.1 87.3 96.2 100.8 121.1 84.8 84.4 92.2 97.5 94.6 96.3 101.1 96.7 103.8 102.1 117.7 139.1
2026 .. 90.5 100.5 .. .. 87.9 85.7 96.4 95.8 101.3 103.5 103.6 100.4 .. .. .. ..

Percentage increase on a year earlier

2017 0.4 1.8 3.5 0.2 −2.7 −0.5 0.8 4.3 4.0 1.8 4.5 −0.5 0.1 1.0 −6.5 −1.7 −1.2
2018 1.4 −0.4 0.5 1.9 2.9 1.2 − −1.8 −2.5 2.0 1.5 3.0 −0.9 3.3 3.3 2.1 3.2
2019 0.8 3.4 2.5 −0.1 −1.5 4.0 2.3 3.8 9.7 −1.3 0.3 −1.6 2.0 −0.4 0.8 −1.6 −2.6
2020 −24.0 −11.7 −50.9 −13.5 −19.1 1.5 1.3 −34.1 −68.5 −58.7 −31.4 −20.0 −10.8 −10.0 −12.8 −30.0 −15.8
2021 18.4 −35.4 99.4 15.2 22.7 −46.1 −48.5 −5.4 205.8 143.9 41.3 19.0 13.3 13.7 18.4 52.6 9.5

2022 6.6 67.7 0.2 −6.0 −3.1 62.6 90.9 57.1 −0.4 1.8 −0.6 −1.3 −8.7 −7.7 −8.6 −7.9 4.0
2023 −4.2 −2.2 −5.7 −5.2 −3.7 3.9 −4.3 −4.9 −5.5 −7.0 −4.8 −6.5 −1.2 −7.2 −3.3 −1.3 −5.4
2024 −0.3 0.3 −2.3 2.2 −1.2 −2.0 −0.8 2.7 −6.7 1.9 −2.2 −0.5 0.6 6.0 0.9 −5.6 0.7
2025 1.1 0.2 −0.4 4.1 1.5 −0.2 1.8 −0.2 8.2 −6.1 −2.1 1.9 1.5 7.9 1.7 5.4 −1.1
2026 .. 3.6 4.5 .. .. 3.6 1.6 4.5 −1.8 7.0 7.5 2.5 3.8 .. .. .. ..

Clothing, Small Businesses (£5,391m)

2017 116.7 93.8 106.9 139.2 126.7 92.7 92.3 95.9 103.0 103.4 112.7 130.2 149.8 138.0 119.1 126.9 132.7
2018 111.5 83.5 105.8 127.2 129.4 80.2 77.7 90.7 102.0 106.8 108.0 124.5 140.4 118.9 107.2 127.8 148.4
2019 121.9 99.6 122.5 142.9 122.7 83.5 91.3 119.0 116.9 116.3 132.0 146.2 145.2 138.4 110.5 118.0 136.2
2020 76.8 79.7 44.7 88.1 94.4 86.5 91.7 63.4 27.3 35.0 66.3 84.6 91.7 88.1 87.3 84.8 107.8
2021 68.5 36.0 71.1 74.9 91.9 33.1 36.9 37.6 79.3 65.2 69.3 67.7 75.9 79.8 80.2 89.6 103.2

2022 113.3 84.2 111.1 117.2 140.9 79.2 81.1 90.6 93.2 121.3 117.2 131.2 118.8 104.8 123.7 142.0 153.8
2023 140.7 132.3 156.4 142.4 131.9 130.4 132.4 133.7 150.6 164.5 154.4 160.7 140.1 129.6 126.4 135.4 133.6
2024 100.0 87.4 96.6 116.0 100.0 89.3 85.6 87.3 88.2 101.0 99.8 120.8 124.7 105.1 89.2 99.3 109.4
2025 112.9 84.4 107.4 129.0 133.1 72.1 78.9 101.1 94.4 106.1 118.9 139.4 136.3 114.9 127.4 140.5 131.9
2026 .. 103.8 131.3 .. .. 103.1 93.9 112.2 117.1 137.6 137.5 134.3 129.9 .. .. .. ..

Percentage increase on a year earlier

2017 37.1 29.4 32.2 39.8 44.8 20.9 36.3 31.3 56.4 26.1 22.8 23.4 43.4 51.7 47.6 62.6 31.9
2018 −4.4 −11.0 −1.0 −8.6 2.1 −13.5 −15.8 −5.5 −1.0 3.3 −4.1 −4.4 −6.3 −13.9 −10.0 0.8 11.8
2019 9.4 19.3 15.8 12.3 −5.2 4.1 17.5 31.2 14.7 8.9 22.2 17.5 3.5 16.4 3.1 −7.7 −8.3
2020 −37.0 −19.9 −63.5 −38.3 −23.0 3.6 0.4 −46.8 −76.7 −69.9 −49.8 −42.1 −36.8 −36.4 −21.0 −28.2 −20.8
2021 −10.8 −54.8 59.2 −15.0 −2.6 −61.7 −59.8 −40.6 190.6 86.2 4.6 −20.0 −17.3 −9.4 −8.2 5.7 −4.3

2022 65.5 133.7 56.2 56.6 53.2 139.0 119.8 140.9 17.6 86.0 69.0 93.9 56.6 31.3 54.3 58.4 49.0
2023 24.2 57.2 40.7 21.4 −6.4 64.7 63.3 47.5 61.5 35.6 31.8 22.4 17.9 23.7 2.2 −4.6 −13.2
2024 −28.9 −33.9 −38.2 −18.5 −24.2 −31.6 −35.3 −34.7 −41.4 −38.6 −35.3 −24.8 −11.0 −18.9 −29.5 −26.7 −18.1
2025 12.9 −3.4 11.2 11.2 33.1 −19.3 −7.9 15.8 7.0 5.1 19.1 15.3 9.3 9.3 42.9 41.5 20.6
2026 .. 23.0 22.2 .. .. 43.0 19.1 10.9 24.1 29.8 15.6 −3.7 −4.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Footwear and Leather Goods (£6,617m)

2017 82.8 66.2 80.6 88.8 95.6 71.7 60.3 66.3 77.9 76.4 86.1 89.4 92.2 85.6 80.4 87.5 114.3
2018 78.2 65.2 74.1 83.1 90.4 74.0 61.1 61.4 70.0 73.2 78.2 89.3 88.4 73.9 74.3 83.2 109.0
2019 85.5 68.3 80.4 93.2 100.2 78.4 65.5 62.6 78.1 77.3 84.8 94.6 101.2 85.5 84.3 95.2 116.9
2020 61.9 62.6 34.2 74.4 76.5 83.4 64.9 39.9 26.0 27.2 46.4 61.5 84.5 76.7 72.1 60.8 92.5
2021 70.3 36.9 71.8 77.9 94.7 39.1 34.9 36.8 69.0 73.1 73.0 75.5 85.6 73.6 81.8 93.8 105.6

2022 87.7 65.4 80.1 93.2 112.1 64.4 65.8 65.8 81.0 77.1 81.8 94.6 96.3 89.6 92.7 107.6 131.3
2023 100.4 79.8 95.7 106.1 120.1 81.7 77.8 79.9 91.1 89.6 104.3 107.5 110.5 101.4 102.2 119.7 134.8
2024 100.0 76.4 99.3 108.1 116.2 82.0 72.9 74.8 90.6 103.4 102.9 108.7 112.7 104.0 100.9 107.2 135.5
2025 101.9 77.5 96.7 106.1 129.4 73.7 79.9 79.3 92.7 101.2 96.2 110.3 112.3 97.7 101.5 136.5 146.1
2026 .. 77.4 91.8 .. .. 81.8 73.5 77.1 84.1 95.0 95.4 99.8 106.8 .. .. .. ..

Percentage increase on a year earlier

2017 3.7 3.6 8.4 3.2 0.6 3.7 8.0 0.5 10.0 2.5 11.9 −1.4 −0.1 10.8 −1.0 0.5 1.6
2018 −5.6 −1.5 −8.0 −6.4 −5.5 3.2 1.2 −7.4 −10.1 −4.3 −9.2 − −4.1 −13.7 −7.6 −5.0 −4.7
2019 9.4 4.8 8.5 12.1 10.9 5.9 7.2 1.9 11.6 5.6 8.4 5.9 14.5 15.8 13.5 14.5 7.3
2020 −27.6 −8.4 −57.4 −20.1 −23.7 6.3 −0.8 −36.2 −66.7 −64.8 −45.3 −35.0 −16.5 −10.4 −14.4 −36.1 −20.8
2021 13.5 −41.0 109.8 4.7 23.8 −53.1 −46.3 −7.8 164.9 168.5 57.4 22.9 1.2 −4.0 13.4 54.3 14.2

2022 24.8 77.1 11.7 19.7 18.4 64.9 88.8 78.7 17.4 5.5 12.2 25.3 12.6 21.7 13.3 14.7 24.3
2023 14.5 22.1 19.4 13.8 7.1 26.8 18.2 21.5 12.4 16.2 27.4 13.6 14.7 13.1 10.3 11.2 2.6
2024 −0.4 −4.3 3.8 1.9 −3.3 0.3 −6.3 −6.4 −0.5 15.4 −1.3 1.1 2.0 2.6 −1.2 −10.4 0.5
2025 1.9 1.4 −2.7 −1.9 11.4 −10.1 9.6 6.0 2.3 −2.2 −6.5 1.6 −0.4 −6.0 0.6 27.3 7.8
2026 .. −0.1 −5.0 .. .. 11.0 −8.0 −2.8 −9.3 −6.1 −0.9 −9.6 −4.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Household Goods Stores, All Businesses (£35,530m)

2017 113.7 108.9 111.7 110.2 124.0 112.9 108.4 106.2 121.6 108.3 106.5 114.3 105.2 110.8 122.0 132.0 119.1
2018 118.5 111.4 114.5 117.4 130.6 114.3 110.3 110.0 117.8 116.0 110.6 115.2 115.6 120.6 127.0 141.3 125.1
2019 115.0 109.6 112.2 112.3 125.9 112.7 108.4 108.2 114.2 111.6 111.1 111.0 109.5 115.6 120.9 128.6 127.8
2020 114.2 105.6 84.3 125.9 141.6 111.4 108.1 97.7 55.3 80.2 110.9 124.2 124.8 128.2 143.1 150.6 133.2
2021 121.7 108.5 133.6 119.6 125.2 97.9 109.3 116.3 136.6 138.8 127.0 125.3 121.1 113.8 124.0 135.4 118.1

2022 109.4 110.6 109.3 104.3 113.3 112.3 108.6 110.9 114.5 111.3 103.5 105.2 104.5 103.5 109.7 125.3 106.7
2023 103.6 100.3 104.7 102.1 107.2 102.2 98.3 100.4 107.4 105.3 102.1 103.6 103.5 99.7 104.5 119.9 99.3
2024 100.0 97.0 98.9 97.5 106.5 97.4 95.5 97.9 99.5 102.4 95.7 96.6 98.8 97.2 103.3 112.9 104.0
2025 103.0 99.3 101.2 100.6 111.3 97.0 101.5 99.7 106.5 100.7 97.4 100.4 101.9 99.6 110.1 124.7 101.5
2026 .. 101.8 107.9 .. .. 103.4 98.0 103.6 109.3 112.1 103.3 104.1 107.2 .. .. .. ..

Percentage increase on a year earlier

2017 −0.8 −2.6 1.6 −0.4 −1.8 −3.9 −2.3 −1.6 10.9 −5.1 −0.3 −1.4 −1.2 1.1 −0.3 −1.1 −3.5
2018 4.2 2.3 2.5 6.6 5.4 1.3 1.7 3.6 −3.1 7.2 3.8 0.8 9.9 8.9 4.1 7.0 5.0
2019 −2.9 −1.6 −2.0 −4.3 −3.6 −1.5 −1.7 −1.6 −3.0 −3.8 0.4 −3.7 −5.2 −4.1 −4.8 −9.0 2.1
2020 −0.7 −3.7 −24.8 12.1 12.5 −1.1 −0.3 −9.7 −51.6 −28.2 −0.2 11.9 13.9 10.9 18.3 17.1 4.2
2021 6.6 2.8 58.4 −5.0 −11.5 −12.1 1.1 19.0 146.9 73.1 14.5 0.9 −3.0 −11.3 −13.3 −10.1 −11.3

2022 −10.1 2.0 −18.2 −12.8 −9.5 14.7 −0.7 −4.6 −16.2 −19.8 −18.5 −16.1 −13.7 −9.1 −11.6 −7.4 −9.6
2023 −5.3 −9.3 −4.2 −2.1 −5.4 −9.0 −9.4 −9.5 −6.2 −5.4 −1.3 −1.5 −1.0 −3.6 −4.7 −4.4 −6.9
2024 −3.5 −3.3 −5.5 −4.5 −0.6 −4.7 −2.8 −2.5 −7.4 −2.7 −6.3 −6.7 −4.5 −2.6 −1.2 −5.8 4.8
2025 3.0 2.3 2.3 3.1 4.5 −0.4 6.3 1.9 7.1 −1.7 1.7 3.9 3.1 2.5 6.6 10.4 −2.4
2026 .. 2.6 6.6 .. .. 6.6 −3.4 3.9 2.6 11.3 6.2 3.7 5.2 .. .. .. ..

Household Goods Stores, Large Businesses (£24,782m)

2017 108.5 105.4 106.5 103.3 118.7 111.8 103.3 101.9 118.4 102.4 100.4 108.8 97.2 103.8 112.4 124.3 119.3
2018 112.2 105.2 109.4 109.8 124.4 105.9 104.0 105.6 113.3 110.4 105.3 108.2 106.2 113.9 113.2 132.0 127.4
2019 111.3 109.4 107.2 105.4 123.0 111.5 107.7 109.0 110.2 106.9 105.1 101.5 103.4 110.2 115.9 124.3 127.6
2020 106.5 100.3 82.0 117.1 127.0 107.3 100.1 93.6 52.6 79.1 107.9 116.7 115.3 119.0 123.2 134.8 123.7
2021 113.2 102.2 121.0 111.6 118.1 95.0 100.7 109.3 124.9 124.2 115.2 114.8 113.0 107.9 114.1 128.0 113.3

2022 105.7 104.8 105.3 99.8 112.8 107.7 102.0 104.7 108.7 107.3 100.9 100.6 99.1 99.6 104.7 123.9 110.5
2023 99.0 97.2 99.2 94.9 104.8 101.7 95.2 95.2 102.8 99.3 96.3 94.1 96.0 94.5 98.5 116.5 100.5
2024 100.0 95.9 99.9 96.7 107.5 97.6 93.1 96.8 98.7 102.2 98.9 95.9 96.8 97.4 100.4 113.3 108.5
2025 102.8 98.3 101.5 99.5 112.1 99.4 97.5 97.7 105.6 100.0 99.5 96.9 101.6 100.0 106.7 126.2 105.2
2026 .. 100.2 101.6 .. .. 103.1 97.1 100.3 104.1 105.4 96.4 94.8 99.7 .. .. .. ..

Percentage increase on a year earlier

2017 −2.7 −1.0 0.1 −6.0 −3.7 −0.1 −1.8 −1.1 13.1 −7.4 −3.9 −6.7 −6.5 −5.2 −3.4 −4.2 −3.5
2018 3.4 −0.2 2.7 6.3 4.8 −5.3 0.8 3.6 −4.3 7.9 5.0 −0.6 9.3 9.7 0.7 6.2 6.7
2019 −0.8 4.0 −1.9 −4.0 −1.2 5.3 3.6 3.2 −2.8 −3.2 −0.2 −6.2 −2.6 −3.3 2.4 −5.9 0.2
2020 −4.3 −8.2 −23.5 11.1 3.2 −3.8 −7.1 −14.1 −52.3 −26.0 2.7 14.9 11.5 8.0 6.3 8.5 −3.0
2021 6.3 1.9 47.5 −4.7 −7.0 −11.5 0.6 16.7 137.8 56.9 6.8 −1.6 −2.0 −9.3 −7.4 −5.1 −8.5

2022 −6.7 2.5 −13.0 −10.6 −4.5 13.4 1.2 −4.2 −13.0 −13.6 −12.4 −12.4 −12.3 −7.7 −8.3 −3.2 −2.5
2023 −6.3 −7.3 −5.7 −4.9 −7.1 −5.6 −6.7 −9.1 −5.4 −7.5 −4.6 −6.4 −3.1 −5.1 −5.9 −6.0 −9.0
2024 1.0 −1.3 0.7 2.0 2.5 −4.0 −2.2 1.7 −4.0 3.0 2.7 1.8 0.8 3.0 1.9 −2.7 7.9
2025 2.8 2.4 1.6 2.9 4.3 1.8 4.8 0.9 6.9 −2.2 0.6 1.1 5.0 2.7 6.3 11.3 −3.1
2026 .. 2.0 0.1 .. .. 3.7 −0.4 2.7 −1.3 5.4 −3.1 −2.2 −1.9 .. .. .. ..

Household Goods Stores, Small Businesses (£10,748m)

2017 125.7 117.2 123.7 126.0 136.0 115.4 120.4 116.0 128.9 121.9 120.9 127.1 123.7 126.9 144.2 149.8 118.4
2018 133.1 125.8 126.4 135.0 145.0 134.0 124.7 120.2 128.1 129.0 122.9 131.5 137.2 136.0 159.2 162.7 119.6
2019 123.7 110.2 123.7 128.3 132.6 115.3 109.8 106.4 123.6 122.6 124.7 133.0 123.6 128.2 132.4 138.4 128.0
2020 132.0 117.7 89.7 146.3 175.6 120.9 126.8 107.1 61.8 82.5 117.7 141.6 146.8 149.6 189.4 187.4 155.0
2021 141.5 122.9 162.9 138.1 141.9 104.8 129.2 132.4 163.7 172.8 154.3 149.9 139.9 127.3 147.0 152.6 129.2

2022 118.0 124.1 118.5 114.9 114.5 122.9 123.8 125.2 127.8 120.6 109.4 115.8 117.1 112.4 121.1 128.6 97.9
2023 114.1 107.5 117.4 118.7 112.8 103.4 105.6 112.3 117.9 119.2 115.6 125.4 120.8 111.7 118.5 127.6 96.4
2024 100.0 99.6 96.8 99.3 104.4 97.0 101.2 100.3 101.2 103.0 88.3 98.5 103.5 96.6 110.0 112.0 93.8
2025 103.6 101.6 100.5 103.0 109.4 91.5 110.7 104.4 108.8 102.4 92.4 108.6 102.5 98.8 118.0 121.3 93.1
2026 .. 105.6 122.4 .. .. 104.1 100.1 111.1 121.1 127.6 119.3 125.7 124.6 .. .. .. ..

Percentage increase on a year earlier

2017 3.2 −5.7 4.7 12.6 2.4 −11.5 −3.2 −2.6 6.4 −0.2 7.5 11.2 10.4 15.6 5.8 5.4 −3.4
2018 5.8 7.4 2.2 7.2 6.6 16.2 3.6 3.6 −0.6 5.8 1.7 3.5 10.9 7.2 10.4 8.6 1.1
2019 −7.0 −12.4 −2.1 −5.0 −8.6 −14.0 −11.9 −11.5 −3.6 −4.9 1.5 1.1 −9.9 −5.7 −16.8 −14.9 7.0
2020 6.7 6.8 −27.5 14.0 32.4 4.8 15.4 0.7 −50.0 −32.7 −5.7 6.4 18.8 16.7 43.0 35.4 21.1
2021 7.1 4.5 81.7 −5.6 −19.2 −13.3 1.9 23.6 164.9 109.4 31.1 5.9 −4.7 −14.9 −22.4 −18.5 −16.7

2022 −16.6 1.0 −27.2 −16.8 −19.3 17.3 −4.2 −5.4 −21.9 −30.2 −29.1 −22.8 −16.3 −11.7 −17.6 −15.7 −24.2
2023 −3.3 −13.4 −0.9 3.4 −1.5 −15.9 −14.7 −10.4 −7.8 −1.2 5.7 8.3 3.2 −0.6 −2.2 −0.8 −1.6
2024 −12.4 −7.4 −17.6 −16.4 −7.5 −6.2 −4.2 −10.7 −14.1 −13.6 −23.6 −21.5 −14.3 −13.5 −7.2 −12.3 −2.7
2025 3.6 2.1 3.9 3.7 4.9 −5.6 9.4 4.1 7.5 −0.6 4.7 10.3 −1.0 2.3 7.3 8.3 −0.7
2026 .. 3.9 21.8 .. .. 13.8 −9.6 6.4 11.3 24.6 29.1 15.7 21.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Fur niture, Lighting, etc (£14,877m)

2017 120.8 119.4 115.7 115.5 132.7 124.1 119.5 115.6 126.1 113.4 109.3 123.5 105.2 117.4 134.8 140.8 124.6
2018 125.7 126.5 116.8 122.7 136.8 136.2 128.9 116.9 120.2 120.0 111.5 120.7 118.6 127.6 134.3 145.3 131.9
2019 124.7 124.3 121.2 118.1 135.1 126.2 128.3 119.5 125.0 120.8 118.4 109.7 117.6 125.1 142.0 137.2 127.8
2020 108.1 111.3 59.6 125.1 136.1 127.7 120.0 87.9 27.2 43.2 98.8 124.8 120.3 129.1 150.5 130.5 129.0
2021 113.7 93.5 128.1 116.4 116.9 94.2 94.3 92.4 123.1 142.8 120.3 124.1 117.4 109.4 126.3 124.5 103.3

2022 115.7 118.3 113.5 110.7 120.4 120.9 115.5 118.4 120.1 112.0 109.5 111.6 109.0 111.3 119.5 129.2 114.0
2023 111.1 109.4 110.5 109.7 114.8 111.8 106.8 109.6 113.3 109.3 109.2 111.1 110.0 108.2 116.0 124.3 106.3
2024 100.0 100.7 96.9 95.4 107.0 104.0 100.1 98.5 97.2 100.4 93.7 94.2 95.5 96.3 107.0 114.0 101.5
2025 102.1 102.9 97.4 98.0 109.8 103.7 106.2 99.5 101.4 96.8 94.7 95.6 97.6 100.3 111.4 117.3 102.4
2026 .. 106.9 107.9 .. .. 111.3 105.1 104.9 108.0 108.4 107.5 104.3 104.5 .. .. .. ..

Percentage increase on a year earlier

2017 −0.5 −4.1 − −0.1 2.2 −6.2 −4.6 −1.9 1.5 −4.0 2.0 3.8 −5.6 0.8 2.5 4.9 −0.3
2018 4.0 5.9 0.9 6.2 3.0 9.7 7.9 1.1 −4.6 5.8 2.0 −2.2 12.7 8.7 −0.4 3.2 5.8
2019 −0.8 −1.8 3.7 −3.8 −1.2 −7.3 −0.5 2.3 3.9 0.6 6.2 −9.1 −0.9 −1.9 5.8 −5.6 −3.1
2020 −13.3 −10.5 −50.8 5.9 0.7 1.1 −6.5 −26.5 −78.2 −64.2 −16.6 13.7 2.3 3.2 5.9 −4.9 0.9
2021 5.2 −15.9 114.7 −6.9 −14.1 −26.2 −21.4 5.1 352.9 230.6 21.8 −0.5 −2.4 −15.2 −16.0 −4.6 −19.9

2022 1.7 26.5 −11.3 −4.9 3.0 28.3 22.6 28.1 −2.5 −21.5 −8.9 −10.1 −7.2 1.7 −5.4 3.7 10.4
2023 −4.0 −7.5 −2.7 −0.9 −4.6 −7.5 −7.6 −7.4 −5.6 −2.4 −0.3 −0.4 1.0 −2.8 −2.9 −3.8 −6.7
2024 −10.0 −8.0 −12.3 −13.0 −6.8 −7.0 −6.2 −10.1 −14.2 −8.1 −14.2 −15.2 −13.3 −11.0 −7.8 −8.3 −4.6
2025 2.0 2.2 0.6 2.7 2.6 −0.2 6.1 1.0 4.3 −3.7 1.1 1.5 2.3 4.1 4.2 2.9 0.9
2026 .. 3.9 10.8 .. .. 7.3 −1.1 5.4 6.5 12.0 13.5 9.0 7.0 .. .. .. ..

Electr ical Household Appliances (£6,272m)

2017 107.4 98.3 88.7 101.3 141.2 113.4 90.5 92.5 92.5 82.1 91.0 95.4 99.7 107.3 107.1 156.8 156.2
2018 108.5 99.0 89.6 102.9 142.5 114.3 90.1 93.9 94.3 84.3 90.1 95.7 101.7 109.5 106.8 163.9 153.9
2019 114.2 102.2 90.3 108.1 156.3 110.9 90.0 105.1 93.8 87.4 89.8 98.4 100.3 122.1 111.7 148.3 198.4
2020 116.6 107.5 86.6 114.2 158.6 119.1 96.3 104.9 73.0 78.0 104.3 111.4 113.6 117.0 129.2 175.2 168.9
2021 119.8 99.0 113.8 112.8 153.8 99.5 102.1 96.0 120.6 116.1 106.6 109.7 112.1 115.8 127.4 179.3 154.6

2022 108.2 106.3 92.6 98.6 135.2 120.2 102.6 98.1 99.5 89.4 89.7 94.4 98.2 102.4 102.3 157.8 143.4
2023 98.9 92.8 82.9 94.9 124.9 102.9 89.4 87.4 85.7 81.1 82.1 91.8 93.3 98.7 97.7 148.8 127.6
2024 100.0 90.5 83.1 95.3 131.1 96.6 88.4 87.3 85.2 81.0 83.2 89.8 92.8 101.8 100.0 130.6 156.2
2025 111.4 98.7 97.7 107.3 142.8 103.9 97.4 94.6 100.7 93.3 98.7 101.2 105.8 113.3 113.3 167.7 146.5
2026 .. 101.8 103.5 .. .. 106.9 96.9 101.7 97.9 105.2 106.6 106.3 116.9 .. .. .. ..

Percentage increase on a year earlier

2017 4.2 4.2 5.0 3.8 4.0 3.8 4.5 4.4 21.7 −5.8 2.1 2.9 7.7 1.8 4.6 9.2 −0.1
2018 1.0 0.7 1.0 1.5 0.9 0.8 −0.5 1.6 1.9 2.6 −1.0 0.2 2.0 2.1 −0.3 4.6 −1.4
2019 5.3 3.2 0.8 5.1 9.7 −3.0 −0.1 11.9 −0.5 3.7 −0.3 2.9 −1.4 11.5 4.6 −9.5 28.9
2020 2.0 5.2 −4.1 5.6 1.5 7.4 7.0 −0.2 −22.2 −10.7 16.2 13.1 13.3 −4.2 15.6 18.1 −14.9
2021 2.8 −7.9 31.4 −1.3 −3.0 −16.5 6.1 −8.4 65.1 48.7 2.2 −1.5 −1.3 −1.0 −1.4 2.3 −8.4

2022 −9.7 7.4 −18.6 −12.5 −12.1 20.8 0.5 2.2 −17.5 −23.0 −15.8 −13.9 −12.4 −11.6 −19.7 −12.0 −7.3
2023 −8.6 −12.7 −10.5 −3.8 −7.6 −14.4 −12.9 −10.9 −13.8 −9.2 −8.5 −2.7 −5.0 −3.6 −4.4 −5.7 −11.0
2024 1.1 −2.5 0.2 0.4 4.9 −6.1 −1.1 −0.2 −0.6 −0.2 1.3 −2.2 −0.6 3.1 2.3 −12.2 22.5
2025 11.4 9.1 17.5 12.5 9.0 7.5 10.2 8.4 18.1 15.3 18.7 12.7 14.0 11.3 13.3 28.4 −6.2
2026 .. 3.1 6.0 .. .. 2.9 −0.5 7.4 −2.8 12.7 8.0 5.0 10.5 .. .. .. ..

Hardware, Paints and Glass (£13,351m)

2017 110.2 104.8 123.0 111.1 101.8 101.3 107.7 105.2 136.8 120.1 114.4 117.3 109.4 107.4 118.8 107.3 83.8
2018 117.8 103.5 129.5 122.2 116.0 91.1 103.6 113.3 131.8 134.2 124.0 123.1 122.1 121.6 133.4 123.8 95.9
2019 105.6 99.7 115.6 109.1 97.9 97.1 100.8 101.1 116.4 115.7 114.9 118.9 108.1 102.2 104.8 108.0 84.3
2020 121.3 100.0 112.8 136.3 137.7 90.6 103.6 106.5 76.9 124.8 131.9 134.3 138.8 135.9 143.7 160.0 115.2
2021 133.2 132.1 154.2 130.0 116.3 103.8 126.7 159.0 164.6 150.6 148.8 138.5 133.3 120.5 122.3 124.8 104.8

2022 105.5 107.3 116.8 103.4 94.4 100.3 106.8 113.3 119.9 125.5 107.3 107.4 106.4 97.9 103.7 105.0 78.5
2023 98.9 95.4 111.3 99.2 89.5 92.3 95.1 98.2 113.6 115.4 106.2 102.6 103.6 93.0 96.9 100.6 74.7
2024 100.0 96.3 109.5 101.7 92.5 90.2 94.2 102.8 109.4 116.2 104.4 103.0 106.8 96.7 101.0 101.9 78.0
2025 99.9 95.5 107.8 100.5 96.2 86.1 98.1 102.6 115.9 109.1 100.3 105.6 105.2 92.8 106.9 110.9 75.8
2026 .. 97.4 111.6 .. .. 93.9 91.8 104.7 117.7 121.2 98.9 104.4 107.1 .. .. .. ..

Percentage increase on a year earlier

2017 −3.1 −2.9 2.9 −2.3 −10.5 −4.0 −1.6 −3.1 19.8 −5.4 −3.1 −8.5 −0.3 1.9 −5.5 −14.4 −11.8
2018 6.9 −1.2 5.3 10.0 14.0 −10.0 −3.9 7.7 −3.7 11.7 8.4 4.9 11.6 13.2 12.3 15.3 14.5
2019 −10.4 −3.6 −10.7 −10.7 −15.6 6.5 −2.7 −10.8 −11.7 −13.8 −7.3 −3.4 −11.5 −16.0 −21.4 −12.7 −12.0
2020 14.9 0.3 −2.5 24.9 40.7 −6.6 2.8 5.4 −33.9 7.9 14.7 13.0 28.4 33.0 37.1 48.1 36.6
2021 9.8 32.1 36.8 −4.6 −15.5 14.6 22.3 49.2 114.1 20.7 12.9 3.2 −3.9 −11.3 −14.9 −22.0 −9.0

2022 −20.8 −18.8 −24.3 −20.4 −18.9 −3.4 −15.7 −28.8 −27.2 −16.7 −27.9 −22.5 −20.2 −18.7 −15.2 −15.9 −25.1
2023 −6.3 −11.1 −4.7 −4.1 −5.2 −8.0 −11.0 −13.3 −5.2 −8.1 −1.0 −4.4 −2.6 −5.1 −6.6 −4.2 −4.8
2024 1.2 0.9 −1.6 2.5 3.3 −2.3 −0.9 4.7 −3.8 0.7 −1.7 0.4 3.1 4.0 4.3 1.4 4.4
2025 −0.1 −0.8 −1.6 −1.2 4.0 −4.5 4.2 −0.1 6.0 −6.1 −3.9 2.4 −1.5 −4.0 5.8 8.8 −2.9
2026 .. 2.0 3.5 .. .. 9.0 −6.5 2.0 1.6 11.2 −1.4 −1.1 1.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Music and video recording and equipment (£1,030m)

2017 103.3 94.5 84.0 88.7 145.9 97.6 96.9 90.0 85.3 82.0 84.6 90.3 90.4 86.0 99.8 131.8 193.9
2018 100.7 94.5 82.7 91.9 133.6 101.1 88.0 94.3 86.8 74.7 85.8 87.9 94.2 93.3 92.1 129.2 170.3
2019 104.6 85.8 105.1 102.8 125.0 127.1 67.7 67.1 89.8 109.9 113.5 117.7 85.5 104.6 90.3 117.9 158.4
2020 91.9 81.0 53.6 91.2 142.4 89.1 83.7 70.9 47.5 47.3 63.4 82.1 90.7 98.9 129.2 134.7 159.2
2021 101.0 86.7 90.0 80.4 146.9 64.8 146.8 56.2 86.5 93.9 89.6 87.0 80.6 75.0 85.9 109.8 225.4

2022 75.6 70.4 67.7 64.2 100.2 81.9 69.0 62.3 68.0 71.7 64.2 60.5 61.5 69.3 78.1 105.4 113.7
2023 85.0 75.1 76.6 76.6 111.5 80.3 71.3 74.0 79.4 73.2 77.2 82.9 75.3 72.7 76.2 119.3 133.5
2024 100.0 92.9 91.0 87.4 128.7 99.0 89.0 91.0 93.3 88.4 91.2 91.7 82.8 87.8 93.9 127.5 157.4
2025 106.3 99.2 92.1 97.1 137.4 99.1 102.8 96.3 95.3 93.3 88.5 99.1 95.6 96.7 112.1 147.2 149.8
2026 .. 85.7 85.2 .. .. 90.5 84.9 82.5 87.0 88.9 80.7 85.4 89.9 .. .. .. ..

Percentage increase on a year earlier

2017 −9.6 −13.9 −13.3 −7.9 −5.3 −15.5 −12.4 −13.9 −17.3 −14.9 −8.3 −2.8 −7.8 −12.0 −1.9 −8.6 −4.7
2018 −2.5 − −1.6 3.6 −8.4 3.6 −9.2 4.9 1.8 −8.9 1.4 −2.7 4.2 8.4 −7.7 −2.0 −12.2
2019 4.0 −9.2 27.1 11.8 −6.4 25.7 −23.0 −28.9 3.5 47.2 32.3 33.9 −9.2 12.2 −2.0 −8.8 −7.0
2020 −12.2 −5.5 −49.0 −11.2 14.0 −29.9 23.6 5.7 −47.1 −57.0 −44.1 −30.2 6.0 −5.4 43.0 14.2 0.5
2021 10.0 7.0 68.0 −11.8 3.1 −27.3 75.4 −20.7 82.1 98.5 41.3 6.0 −11.1 −24.2 −33.5 −18.5 41.6

2022 −25.1 −18.8 −24.7 −20.1 −31.8 26.5 −53.0 10.9 −21.4 −23.6 −28.3 −30.5 −23.6 −7.5 −9.1 −4.0 −49.6
2023 12.3 6.6 13.2 19.3 11.3 −2.0 3.3 18.7 16.7 2.1 20.1 37.0 22.4 4.8 −2.4 13.2 17.4
2024 17.7 23.7 18.8 14.1 15.4 23.4 24.9 23.0 17.5 20.7 18.2 10.7 9.9 20.8 23.2 6.9 17.9
2025 6.3 6.7 1.2 11.0 6.8 − 15.4 5.8 2.1 5.5 −3.0 8.0 15.5 10.2 19.5 15.5 −4.9
2026 .. −13.6 −7.5 .. .. −8.6 −17.4 −14.4 −8.6 −4.8 −8.8 −13.8 −6.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Other Specialised Non-food Stores, All Businesses (£69,042m)

2017 87.9 75.0 84.9 84.7 107.1 71.6 77.2 76.0 85.7 84.0 85.0 88.3 88.2 79.0 89.8 101.3 125.6
2018 89.9 77.5 85.6 88.1 108.5 74.7 77.9 79.3 86.4 86.7 84.2 90.6 89.7 84.7 91.2 105.8 124.6
2019 94.4 82.9 92.1 91.5 111.2 75.7 83.9 87.9 90.8 91.5 93.5 96.5 92.2 87.0 94.1 103.2 131.2
2020 84.7 76.0 56.7 94.2 112.6 79.0 85.0 65.8 37.5 49.5 77.7 98.6 91.4 92.9 102.4 101.4 129.7
2021 96.5 66.0 101.2 98.0 120.7 60.8 61.8 73.7 95.1 103.9 104.0 101.8 98.7 94.5 108.2 120.8 130.6

2022 98.4 91.9 97.1 92.8 112.0 88.9 88.7 96.8 95.7 97.6 97.9 99.6 92.0 88.1 102.6 109.0 121.8
2023 92.5 82.4 91.5 87.9 108.1 77.1 84.4 84.9 90.8 92.7 91.2 93.9 87.9 83.1 93.3 110.1 118.2
2024 100.0 87.1 95.9 96.1 120.8 81.0 86.5 92.4 93.1 98.9 95.8 99.3 93.7 95.5 104.6 117.7 136.4
2025 99.7 89.4 96.6 95.4 118.1 81.6 89.1 97.6 97.0 98.7 94.7 98.2 93.6 94.5 107.8 115.9 128.2
2026 .. 94.6 100.5 .. .. 89.5 94.6 98.7 99.4 101.8 100.3 104.2 97.4 .. .. .. ..

Percentage increase on a year earlier

2017 0.9 0.6 1.1 0.7 1.2 1.7 4.3 −2.9 1.2 0.3 1.8 −0.5 6.7 −3.0 −1.4 3.1 1.4
2018 2.3 3.3 0.9 4.0 1.3 4.3 1.0 4.3 0.9 3.2 −1.0 2.6 1.8 7.2 1.6 4.4 −0.8
2019 5.0 7.0 7.5 4.0 2.4 1.3 7.7 10.8 5.1 5.6 11.0 6.5 2.8 2.8 3.2 −2.4 5.3
2020 −10.3 −8.3 −38.4 2.9 1.3 4.4 1.3 −25.1 −58.7 −45.9 −16.9 2.2 −0.9 6.7 8.8 −1.7 −1.1
2021 13.9 −13.1 78.6 4.1 7.2 −23.1 −27.3 11.9 153.6 109.9 33.8 3.3 8.0 1.7 5.7 19.1 0.7

2022 2.0 39.1 −4.0 −5.3 −7.2 46.3 43.5 31.4 0.6 −6.1 −5.8 −2.2 −6.8 −6.7 −5.1 −9.8 −6.7
2023 −6.1 −10.4 −5.8 −5.3 −3.5 −13.2 −4.8 −12.3 −5.1 −5.0 −6.9 −5.8 −4.4 −5.7 −9.0 1.1 −3.0
2024 8.2 5.7 4.8 9.4 11.8 5.1 2.4 8.9 2.5 6.7 5.1 5.8 6.6 15.0 12.1 6.8 15.4
2025 −0.3 2.7 0.7 −0.8 −2.2 0.7 3.0 5.6 4.2 −0.3 −1.2 −1.1 −0.1 −1.0 3.0 −1.5 −6.0
2026 .. 5.8 4.0 .. .. 9.7 6.2 1.1 2.5 3.2 6.0 6.1 4.0 .. .. .. ..

Other Specialised Non-food Stores, Large Businesses (£38,874m)

2017 83.4 69.8 76.0 80.3 107.6 69.6 67.7 71.7 78.1 75.1 75.1 84.4 80.9 76.6 83.0 100.8 132.8
2018 84.1 71.0 77.6 81.6 106.2 71.1 69.4 72.1 75.9 78.8 78.0 85.1 80.3 79.7 86.6 98.2 128.3
2019 88.8 76.4 82.1 85.3 111.5 71.4 76.9 80.0 80.3 79.7 85.5 88.3 84.8 83.2 90.6 100.8 136.9
2020 74.0 69.4 42.3 76.8 108.0 73.9 76.8 59.0 28.5 35.6 58.7 75.7 75.4 78.9 90.2 93.1 134.2
2021 86.7 52.6 88.0 87.3 118.7 47.2 49.3 59.7 80.2 89.6 93.0 90.3 87.1 85.0 97.4 114.5 139.2

2022 95.1 82.3 90.0 89.8 118.2 79.3 77.8 88.3 89.2 88.1 92.1 96.1 88.6 85.7 98.6 109.8 140.5
2023 91.6 80.4 87.1 85.4 113.5 76.5 83.0 81.6 85.2 86.4 89.2 89.4 85.0 82.5 90.8 112.0 132.8
2024 100.0 80.7 91.7 96.0 131.5 76.1 77.4 87.1 87.3 93.2 94.1 97.0 92.9 97.8 106.8 123.3 157.9
2025 103.2 89.6 96.8 97.9 129.5 83.4 87.3 97.8 96.6 96.6 97.1 99.1 94.9 99.4 112.1 123.9 147.9
2026 .. 90.4 98.1 .. .. 85.4 85.3 98.5 95.0 97.7 101.0 101.2 97.0 .. .. .. ..

Percentage increase on a year earlier

2017 2.9 3.9 1.9 3.9 2.3 5.3 1.0 5.2 6.1 1.4 −1.0 6.9 5.7 − −1.7 5.5 2.5
2018 0.8 1.6 2.1 1.5 −1.3 2.1 2.5 0.6 −2.8 4.9 4.0 0.8 −0.8 4.1 4.4 −2.5 −3.4
2019 5.6 7.7 5.8 4.5 5.0 0.5 10.9 10.9 5.8 1.1 9.5 3.8 5.6 4.4 4.6 2.6 6.7
2020 −16.6 −9.2 −48.5 −9.9 −3.2 3.5 −0.2 −26.3 −64.5 −55.3 −31.3 −14.3 −11.2 −5.2 −0.5 −7.6 −1.9
2021 17.1 −24.1 108.1 13.6 9.9 −36.2 −35.7 1.2 181.7 151.8 58.3 19.3 15.6 7.7 8.0 23.0 3.7

2022 9.7 56.3 2.2 2.9 −0.5 68.1 57.6 47.9 11.2 −1.7 −0.9 6.4 1.7 0.9 1.2 −4.1 0.9
2023 −3.6 −2.2 −3.2 −4.9 −3.9 −3.5 6.7 −7.6 −4.5 −1.9 −3.2 −6.9 −4.1 −3.7 −7.9 2.0 −5.5
2024 9.2 0.4 5.3 12.5 15.9 −0.4 −6.8 6.8 2.5 7.9 5.4 8.5 9.2 18.5 17.6 10.1 18.9
2025 3.2 11.0 5.5 1.9 −1.5 9.6 12.8 12.2 10.6 3.7 3.2 2.1 2.2 1.7 5.0 0.6 −6.4
2026 .. 0.9 1.4 .. .. 2.4 −2.3 0.7 −1.7 1.1 4.1 2.2 2.2 .. .. .. ..

Other Specialised Non-food Stores, Small Businesses (£30,168m)

2017 93.7 81.8 96.6 90.3 106.2 74.2 89.6 81.6 95.6 95.7 98.2 93.4 97.6 82.0 98.6 101.8 115.6
2018 97.5 86.0 96.2 96.5 111.4 79.4 89.1 88.7 100.3 96.9 92.3 97.9 102.1 91.1 97.2 115.6 119.5
2019 101.7 91.4 105.1 99.7 110.6 81.3 93.0 98.2 104.5 107.0 104.0 107.2 101.9 92.0 98.6 106.4 123.6
2020 98.6 84.7 75.4 116.9 118.6 85.7 95.8 74.7 49.3 67.7 102.6 128.6 112.3 111.2 118.3 112.4 123.7
2021 109.3 83.6 118.5 112.1 123.1 78.6 78.1 91.9 114.5 122.6 118.3 116.9 113.8 106.8 122.2 128.9 119.3

2022 102.8 104.3 106.5 96.7 103.8 101.4 102.9 107.9 104.1 110.1 105.4 104.2 96.3 91.2 107.8 107.8 97.5
2023 93.6 84.8 97.3 91.1 101.0 77.9 86.3 89.2 98.1 101.0 93.8 99.7 91.7 83.8 96.6 107.7 99.2
2024 100.0 95.3 101.4 96.2 107.0 87.3 98.3 99.3 100.6 106.4 98.1 102.4 94.7 92.6 101.8 110.4 108.5
2025 95.2 89.2 96.4 92.1 103.5 79.2 91.4 97.3 97.5 101.3 91.5 97.1 92.0 88.2 102.1 105.4 102.9
2026 .. 100.0 103.6 .. .. 94.8 106.6 98.9 105.1 107.1 99.5 108.1 97.9 .. .. .. ..

Percentage increase on a year earlier

2017 −1.3 −2.9 0.3 −2.8 −0.3 −2.5 7.9 −11.1 −3.8 −0.9 4.8 −8.2 7.8 −6.5 −1.2 0.2 −
2018 4.1 5.1 −0.5 6.9 5.0 7.1 −0.6 8.7 4.9 1.3 −6.1 4.7 4.6 11.1 −1.5 13.5 3.4
2019 4.3 6.3 9.3 3.3 −0.7 2.3 4.4 10.6 4.2 10.3 12.7 9.6 −0.2 1.0 1.5 −7.9 3.4
2020 −3.0 −7.4 −28.2 17.2 7.2 5.5 3.0 −23.9 −52.9 −36.7 −1.4 20.0 10.2 20.9 20.0 5.6 −
2021 10.8 −1.3 57.0 −4.1 3.9 −8.3 −18.5 23.1 132.4 81.1 15.3 −9.1 1.3 −3.9 3.3 14.7 −3.5

2022 −5.9 24.8 −10.1 −13.7 −15.7 29.0 31.8 17.3 −9.1 −10.2 −10.9 −10.9 −15.4 −14.7 −11.8 −16.3 −18.3
2023 −9.0 −18.7 −8.6 −5.8 −2.7 −23.1 −16.1 −17.3 −5.8 −8.3 −11.0 −4.3 −4.8 −8.1 −10.4 −0.1 1.7
2024 6.9 12.3 4.2 5.7 5.9 12.1 13.9 11.4 2.6 5.3 4.6 2.7 3.3 10.5 5.3 2.5 9.4
2025 −4.8 −6.4 −5.0 −4.3 −3.3 −9.3 −6.9 −2.0 −3.0 −4.8 −6.7 −5.1 −2.9 −4.7 0.4 −4.5 −5.1
2026 .. 12.1 7.5 .. .. 19.6 16.5 1.6 7.7 5.8 8.7 11.3 6.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Phar maceutical, Medical, Cosmetic and Toilet Goods (£10,060m)

2017 73.3 63.9 66.7 70.7 91.9 60.4 63.8 66.7 68.3 65.1 66.7 70.7 71.2 70.3 73.6 85.4 111.7
2018 83.0 69.4 75.8 82.5 104.3 65.8 70.4 71.4 73.1 76.0 77.9 84.6 84.8 79.0 86.6 99.1 122.5
2019 90.0 81.5 86.6 89.1 102.7 78.3 84.3 81.7 83.6 88.1 87.8 93.8 91.8 83.2 85.1 97.3 121.1
2020 86.4 76.2 66.9 94.0 109.3 68.7 77.8 82.4 51.4 60.1 84.8 94.8 93.2 94.1 100.4 103.4 121.2
2021 94.3 72.1 93.1 97.1 114.9 64.3 73.5 77.1 86.4 93.9 97.9 97.2 97.6 96.7 99.6 108.1 132.6

2022 95.7 84.7 86.7 95.0 116.3 83.4 83.7 86.5 85.4 86.4 88.0 100.9 96.9 88.8 97.7 111.3 135.2
2023 96.6 87.6 89.6 91.1 117.9 85.2 87.5 89.6 87.6 89.3 91.6 92.9 92.7 88.4 94.8 118.1 136.4
2024 100.0 88.0 92.9 95.2 124.0 86.2 88.2 89.1 89.7 94.3 94.2 102.5 93.5 90.7 100.9 115.9 148.9
2025 91.4 81.5 85.7 89.1 110.1 76.4 82.8 85.6 83.4 86.5 86.9 90.9 89.3 87.7 90.9 108.0 127.2
2026 .. 89.7 97.1 .. .. 85.6 89.7 93.0 95.0 96.7 99.1 104.9 98.5 .. .. .. ..

Percentage increase on a year earlier

2017 8.9 11.5 9.1 5.8 9.4 8.8 9.4 15.2 12.1 6.2 9.1 3.5 3.2 10.1 9.0 12.2 7.9
2018 13.2 8.6 13.7 16.7 13.4 9.1 10.3 7.0 7.1 16.7 16.6 19.7 19.1 12.3 17.6 16.0 9.7
2019 8.4 17.4 14.2 8.0 −1.5 18.9 19.9 14.5 14.3 15.8 12.7 10.9 8.3 5.3 −1.7 −1.8 −1.2
2020 −4.0 −6.4 −22.7 5.5 6.4 −12.2 −7.7 0.8 −38.6 −31.8 −3.4 1.0 1.5 13.1 17.9 6.3 −
2021 9.1 −5.4 39.2 3.3 5.1 −6.4 −5.5 −6.5 68.2 56.4 15.4 2.6 4.7 2.7 −0.8 4.5 9.4

2022 1.5 17.5 −6.9 −2.1 1.2 29.6 13.9 12.2 −1.2 −8.0 −10.0 3.9 −0.7 −8.1 −1.9 2.9 2.0
2023 0.9 3.4 3.4 −4.2 1.4 2.2 4.5 3.6 2.5 3.3 4.0 −8.0 −4.4 −0.5 −2.9 6.1 0.9
2024 3.5 0.4 3.6 4.5 5.1 1.2 0.8 −0.5 2.4 5.6 2.9 10.3 0.9 2.6 6.4 −1.8 9.2
2025 −8.6 −7.3 −7.7 −6.4 −11.2 −11.4 −6.2 −3.9 −7.0 −8.2 −7.8 −11.4 −4.6 −3.3 −9.9 −6.8 −14.6
2026 .. 10.1 13.3 .. .. 12.0 8.4 8.6 13.9 11.8 14.1 15.5 10.3 .. .. .. ..

Books, Newspapers and Per iodicals (£3,516m)

2017 135.9 117.2 115.2 125.0 186.2 121.9 120.3 110.9 113.4 108.5 121.9 120.8 122.7 130.1 148.0 162.2 236.1
2018 135.5 121.0 115.3 121.4 184.1 118.0 118.0 125.7 121.9 113.2 111.7 114.7 118.8 128.9 132.8 155.6 248.1
2019 128.5 110.9 95.7 102.4 205.0 108.9 96.2 124.2 97.9 90.9 97.9 94.9 99.9 110.5 124.8 169.8 297.3
2020 109.5 123.4 56.4 114.0 143.1 158.7 132.1 81.2 45.8 45.9 73.3 101.6 109.8 127.2 125.1 104.1 188.6
2021 96.9 55.3 90.4 100.1 142.0 66.9 52.2 48.5 85.9 94.0 91.2 94.6 101.2 103.6 100.0 126.2 188.1

2022 104.6 96.4 83.8 95.5 142.5 96.7 93.8 98.2 84.4 83.3 83.7 87.6 97.2 100.4 108.0 123.4 185.5
2023 101.4 94.5 85.7 93.2 132.1 89.7 96.7 96.7 84.5 82.7 88.9 95.5 93.2 91.2 95.6 118.2 172.4
2024 100.0 85.0 79.5 89.5 146.0 82.3 86.5 85.8 75.6 74.9 86.4 92.8 88.7 87.4 90.7 128.6 204.2
2025 120.7 101.4 109.1 120.8 153.1 96.6 103.5 104.4 103.9 108.5 113.8 124.2 124.8 115.0 128.1 138.9 184.5
2026 .. 104.0 107.0 .. .. 98.7 107.0 105.9 98.7 106.7 113.8 133.1 122.5 .. .. .. ..

Percentage increase on a year earlier

2017 −6.2 −13.8 −7.9 −2.8 −1.9 −9.8 −14.6 −16.4 −11.1 −14.2 0.1 −2.1 0.8 −5.7 4.1 −2.3 −4.4
2018 −0.3 3.2 0.1 −2.8 −1.1 −3.2 −1.9 13.3 7.4 4.3 −8.4 −5.1 −3.2 −0.9 −10.3 −4.1 5.1
2019 −5.1 −8.4 −17.0 −15.6 11.3 −7.7 −18.5 −1.2 −19.7 −19.7 −12.4 −17.3 −15.9 −14.3 −6.0 9.2 19.9
2020 −14.8 11.3 −41.1 11.2 −30.2 45.8 37.2 −34.6 −53.2 −49.5 −25.1 7.1 9.9 15.1 0.3 −38.7 −36.6
2021 −11.5 −55.2 60.3 −12.2 −0.8 −57.9 −60.5 −40.2 87.7 104.6 24.4 −6.9 −7.8 −18.5 −20.1 21.2 −0.3

2022 7.9 74.3 −7.3 −4.6 0.4 44.6 79.6 102.4 −1.7 −11.4 −8.2 −7.4 −3.9 −3.1 8.0 −2.3 −1.3
2023 −3.1 −1.9 2.2 −2.4 −7.3 −7.2 3.1 −1.6 0.1 −0.7 6.2 9.0 −4.1 −9.2 −11.5 −4.2 −7.1
2024 −1.3 −10.1 −7.1 −4.0 10.5 −8.3 −10.5 −11.2 −10.5 −9.4 −2.9 −2.9 −4.8 −4.2 −5.1 8.8 18.4
2025 20.7 19.3 37.2 35.0 4.8 17.3 19.7 21.6 37.3 44.9 31.8 33.9 40.6 31.6 41.1 8.1 −9.7
2026 .. 2.6 −2.0 .. .. 2.2 3.3 1.4 −4.9 −1.7 −0.1 7.2 −1.8 .. .. .. ..

Floor Coverings (£2,873m)

2017 80.8 76.6 76.0 84.0 86.8 64.6 82.9 81.1 71.5 83.1 73.8 86.2 92.3 75.5 101.6 97.1 66.6
2018 81.3 79.2 83.9 88.4 73.7 77.8 81.8 78.1 78.6 86.1 86.4 84.5 90.6 89.6 81.4 88.9 55.5
2019 67.6 63.5 65.7 65.3 75.7 62.4 64.9 63.2 66.7 66.4 64.4 67.2 65.1 64.0 81.0 86.8 62.6
2020 57.4 54.5 29.2 89.6 56.5 52.6 63.4 49.2 17.0 18.3 47.7 108.1 66.7 93.0 105.1 41.1 29.8
2021 80.3 31.6 95.6 92.5 101.6 19.3 23.9 47.5 95.6 105.2 88.0 91.0 93.9 92.6 113.4 120.3 77.1

2022 103.5 112.7 101.6 100.2 99.5 118.6 108.7 111.1 110.0 104.5 92.6 100.8 102.6 97.9 112.3 120.2 72.6
2023 95.9 96.2 93.8 99.4 94.3 95.6 95.5 97.2 98.7 97.9 86.5 101.7 100.5 96.7 105.0 117.8 66.9
2024 100.0 95.6 94.0 102.6 107.8 95.8 92.0 98.3 94.2 96.7 91.7 101.2 104.6 102.1 118.6 126.4 84.3
2025 96.2 107.7 97.1 89.5 89.8 104.3 107.7 110.9 106.8 99.7 87.1 96.1 87.6 85.8 108.2 109.1 59.6
2026 .. 99.8 96.2 .. .. 94.9 101.9 102.1 104.3 95.1 90.5 98.4 100.8 .. .. .. ..

Percentage increase on a year earlier

2017 14.4 10.4 16.2 14.8 16.2 −3.0 9.7 21.8 −7.0 30.4 28.3 16.4 25.7 4.7 24.4 3.7 23.6
2018 0.6 3.4 10.5 5.2 −15.0 20.4 −1.2 −3.8 10.0 3.6 17.0 −2.0 −1.9 18.7 −19.9 −8.4 −16.7
2019 −16.9 −19.8 −21.7 −26.1 2.7 −19.8 −20.7 −19.0 −15.1 −22.9 −25.5 −20.5 −28.2 −28.6 −0.5 −2.4 12.9
2020 −15.1 −14.2 −55.5 37.1 −25.4 −15.6 −2.4 −22.2 −74.5 −72.4 −25.9 60.9 2.6 45.3 29.7 −52.6 −52.4
2021 40.0 −42.0 227.1 3.3 79.9 −63.2 −62.2 −3.5 461.9 473.8 84.4 −15.9 40.7 −0.3 8.0 192.6 158.3

2022 28.8 256.6 6.2 8.4 −2.1 512.8 354.2 133.8 15.1 −0.7 5.2 10.8 9.2 5.7 −1.0 −0.1 −5.8
2023 −7.3 −14.6 −7.7 −0.8 −5.2 −19.4 −12.2 −12.5 −10.3 −6.3 −6.5 0.9 −2.0 −1.2 −6.4 −2.1 −7.8
2024 4.2 −0.6 0.3 3.2 14.3 0.2 −3.7 1.1 −4.6 −1.2 6.0 −0.6 4.1 5.5 12.9 7.3 26.0
2025 −3.8 12.6 3.3 −12.7 −16.7 8.9 17.1 12.8 13.4 3.2 −5.0 −5.0 −16.3 −16.0 −8.8 −13.7 −29.3
2026 .. −7.3 −0.9 .. .. −9.1 −5.4 −8.0 −2.4 −4.6 3.9 2.4 15.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Computers and Telecommunications Equipment (£5,160m)

2017 75.6 60.1 61.8 70.4 110.0 64.5 58.0 58.3 71.5 56.4 58.4 72.6 67.5 71.0 92.0 113.2 121.8
2018 73.0 64.5 57.7 65.6 104.1 72.7 62.1 60.0 62.3 55.4 55.7 60.6 67.4 68.2 97.6 98.9 113.4
2019 76.0 59.7 66.1 73.6 104.6 67.6 61.3 52.2 82.5 62.2 56.1 72.5 66.3 80.4 99.3 88.0 122.1
2020 51.8 57.9 25.2 47.0 76.5 65.4 64.5 45.2 24.9 22.1 27.9 45.6 47.9 47.5 61.6 75.5 89.2
2021 58.2 30.7 46.4 62.5 93.2 38.0 30.7 24.7 28.4 52.9 55.4 56.1 57.1 71.9 81.2 92.9 103.0

2022 70.8 63.7 58.9 67.0 93.6 72.3 64.2 56.3 69.6 59.7 49.7 61.7 59.7 77.0 99.7 81.5 98.4
2023 72.4 62.1 53.0 58.9 115.5 72.9 60.6 54.6 54.9 54.5 50.3 53.1 50.7 70.2 87.0 127.6 128.6
2024 100.0 83.4 78.0 97.3 141.3 92.6 83.3 76.1 80.5 87.0 68.8 80.7 71.9 130.8 155.0 133.2 137.0
2025 103.8 89.8 76.6 97.1 152.5 94.1 86.6 88.2 86.4 76.9 68.6 73.1 68.5 139.1 171.1 146.5 142.5
2026 .. 112.8 109.1 .. .. 109.5 97.3 127.9 116.8 111.0 101.4 104.0 94.7 .. .. .. ..

Percentage increase on a year earlier

2017 −9.3 −10.9 −12.5 −8.6 −6.9 −8.6 −13.8 −10.4 −11.5 −15.9 −10.8 − −3.1 −17.9 −19.7 3.2 −4.6
2018 −3.5 7.3 −6.8 −6.8 −5.3 12.8 6.9 2.8 −12.9 −1.7 −4.6 −16.4 −0.2 −4.0 6.1 −12.6 −6.9
2019 4.2 −7.5 14.6 12.2 0.5 −7.1 −1.2 −13.1 32.5 12.2 0.6 19.6 −1.6 17.9 1.8 −11.0 7.7
2020 −31.9 −3.0 −61.9 −36.1 −26.9 −3.2 5.2 −13.3 −69.9 −64.5 −50.2 −37.2 −27.8 −40.9 −38.0 −14.3 −26.9
2021 12.3 −47.1 84.0 32.9 21.8 −41.9 −52.4 −45.4 14.4 139.7 98.5 23.1 19.3 51.4 31.8 23.1 15.5

2022 21.7 107.8 27.1 7.2 0.4 90.2 109.2 127.9 144.7 12.8 −10.3 10.1 4.5 7.0 22.8 −12.3 −4.5
2023 2.2 −2.6 −10.0 −12.0 23.4 0.8 −5.6 −3.1 −21.1 −8.7 1.1 −14.1 −15.1 −8.8 −12.7 56.6 30.7
2024 38.2 34.4 47.1 65.1 22.4 27.0 37.4 39.5 46.6 59.5 36.8 52.1 42.0 86.4 78.2 4.4 6.5
2025 3.7 7.7 −1.8 −0.2 7.9 1.6 3.9 15.9 7.3 −11.6 −0.4 −9.4 −4.7 6.3 10.4 10.0 4.0
2026 .. 25.6 42.3 .. .. 16.4 12.4 45.0 35.1 44.3 47.9 42.3 38.1 .. .. .. ..

Other Retail Sale in Specialised Stores NEC (£47,434m)

2017 88.9 75.8 89.9 86.1 103.9 71.1 78.8 77.2 89.3 89.8 90.3 91.3 91.4 77.7 86.8 97.2 123.0
2018 90.3 77.2 89.3 89.5 105.4 72.7 78.1 80.0 90.0 91.1 87.1 94.3 91.2 84.1 87.6 104.4 120.5
2019 96.3 85.1 97.4 94.5 108.1 74.0 86.6 92.7 93.4 97.2 100.9 101.4 96.3 87.5 92.8 101.9 125.3
2020 88.3 75.8 60.3 99.3 118.6 78.3 86.7 64.7 36.7 53.0 85.0 105.7 96.8 96.1 106.1 107.1 137.8
2021 102.7 72.1 111.2 102.8 124.5 64.7 66.2 82.8 106.5 113.3 113.3 109.8 104.3 96.0 113.3 126.1 132.3

2022 101.6 95.1 104.7 94.8 111.6 89.4 91.0 103.0 100.8 105.3 107.4 104.8 93.9 87.5 102.6 109.9 120.0
2023 93.1 81.9 96.9 89.7 104.0 73.8 85.1 86.0 95.7 98.5 96.5 98.5 90.4 82.1 92.7 105.2 112.2
2024 100.0 86.9 100.0 96.3 116.8 77.5 86.1 95.1 96.5 103.2 100.3 101.3 96.0 92.6 100.0 115.0 131.7
2025 99.7 89.1 100.1 95.0 115.2 78.8 88.5 99.8 99.9 102.8 98.2 100.7 95.3 90.1 102.9 112.9 126.9
2026 .. 92.6 100.1 .. .. 87.2 94.0 96.0 98.2 101.9 100.1 102.3 95.4 .. .. .. ..

Percentage increase on a year earlier

2017 1.5 1.9 2.0 1.0 1.3 4.2 8.4 −4.5 3.2 1.6 1.4 −2.0 8.2 −2.4 −0.7 2.4 1.7
2018 1.6 1.8 −0.7 3.9 1.4 2.3 −1.0 3.6 0.8 1.4 −3.5 3.3 −0.2 8.3 0.9 7.4 −2.0
2019 6.6 10.2 9.2 5.6 2.6 1.8 11.0 15.8 3.7 6.7 15.8 7.5 5.6 4.0 5.9 −2.4 4.0
2020 −8.3 −10.9 −38.1 5.1 9.7 5.8 − −30.2 −60.7 −45.5 −15.7 4.2 0.4 9.9 14.3 5.1 9.9
2021 16.3 −4.9 84.4 3.5 5.0 −17.3 −23.6 28.0 190.1 113.9 33.3 3.9 7.8 −0.2 6.8 17.7 −4.0

2022 −1.1 31.9 −5.9 −7.8 −10.4 38.2 37.5 24.5 −5.4 −7.1 −5.2 −4.6 −10.0 −8.8 −9.4 −12.9 −9.3
2023 −8.3 −13.9 −7.5 −5.4 −6.7 −17.5 −6.5 −16.6 −5.0 −6.5 −10.1 −6.1 −3.8 −6.2 −9.7 −4.3 −6.5
2024 7.4 6.1 3.2 7.4 12.3 5.0 1.2 10.6 0.8 4.8 3.9 2.9 6.2 12.8 7.9 9.3 17.4
2025 −0.3 2.5 0.1 −1.4 −1.3 1.8 2.8 4.9 3.6 −0.4 −2.1 −0.5 −0.7 −2.6 2.9 −1.8 −3.6
2026 .. 4.0 −0.1 .. .. 10.6 6.2 −3.9 −1.7 −0.9 2.0 1.6 0.1 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-store Retail, All Businesses (£67,697m)

2017 70.6 61.3 64.7 67.1 89.4 60.7 60.6 62.3 64.6 63.5 65.8 64.7 64.2 71.4 75.5 100.8 91.4
2018 76.6 66.1 70.6 73.3 96.5 64.3 66.5 67.3 68.4 72.1 71.1 74.1 71.4 74.1 80.2 109.0 99.4
2019 87.7 77.1 81.2 85.1 107.4 72.8 76.0 81.4 81.3 81.0 81.1 90.0 81.8 83.9 90.4 112.0 117.4
2020 116.8 83.8 119.6 115.6 150.9 81.7 81.0 88.1 104.1 125.0 127.7 122.4 111.9 113.2 132.4 173.6 147.5
2021 118.8 122.8 115.4 104.4 132.6 125.2 119.8 123.1 121.9 114.6 110.9 108.8 100.8 103.7 111.5 146.4 138.5

2022 100.1 104.1 96.6 89.7 109.9 113.8 104.0 96.4 101.4 98.0 91.6 95.9 87.4 86.5 97.2 121.0 111.1
2023 97.6 92.1 93.1 91.3 114.1 92.3 90.5 93.3 93.3 94.6 91.7 98.2 89.4 87.2 99.0 129.5 113.8
2024 100.0 92.9 96.7 95.1 115.3 93.5 91.5 93.7 93.4 101.3 95.7 103.0 91.3 91.7 101.3 122.4 120.9
2025 103.6 93.0 99.3 101.7 121.0 89.2 91.9 97.6 99.0 99.1 99.8 107.5 98.5 99.7 107.1 132.3 123.1
2026 .. 102.1 106.8 .. .. 103.7 99.5 102.8 99.6 107.1 112.4 113.1 104.8 .. .. .. ..

Percentage increase on a year earlier

2017 13.6 17.0 14.6 16.1 9.0 14.7 16.7 19.1 15.7 10.8 16.9 14.6 15.6 17.5 10.9 9.4 7.4
2018 8.5 7.9 9.0 9.1 7.9 5.9 9.8 8.0 5.9 13.5 8.1 14.5 11.1 3.9 6.2 8.2 8.7
2019 14.5 16.5 15.0 16.2 11.4 13.2 14.3 20.9 18.9 12.5 14.0 21.4 14.6 13.2 12.7 2.7 18.1
2020 33.2 8.7 47.4 35.9 40.5 12.2 6.6 8.2 28.1 54.2 57.5 36.0 36.8 34.9 46.5 55.0 25.6
2021 1.7 46.5 −3.5 −9.8 −12.1 53.3 47.9 39.8 17.1 −8.3 −13.2 −11.1 −9.9 −8.4 −15.8 −15.6 −6.1

2022 −15.8 −15.2 −16.3 −14.1 −17.1 −9.2 −13.2 −21.7 −16.8 −14.5 −17.4 −11.8 −13.3 −16.5 −12.8 −17.3 −19.8
2023 −2.4 −11.5 −3.6 1.8 3.9 −18.9 −13.0 −3.2 −8.0 −3.5 0.1 2.4 2.3 0.7 1.8 7.0 2.5
2024 2.4 0.9 3.9 4.2 1.1 1.3 1.1 0.3 0.1 7.0 4.4 4.9 2.1 5.2 2.3 −5.5 6.2
2025 3.6 − 2.7 7.0 4.9 −4.6 0.4 4.3 6.0 −2.1 4.3 4.3 7.9 8.7 5.8 8.0 1.8
2026 .. 9.8 7.5 .. .. 16.3 8.3 5.3 0.6 8.0 12.6 5.2 6.5 .. .. .. ..

Non-store Retail, Large Businesses (£43,441m)

2017 69.2 60.2 63.2 64.4 89.2 59.7 59.3 61.4 61.9 61.9 65.3 65.2 61.9 65.7 71.7 100.9 93.7
2018 72.5 62.1 67.4 68.7 91.7 60.5 61.5 63.8 65.1 68.8 68.3 70.4 66.5 69.1 75.0 104.1 95.1
2019 85.5 74.2 78.9 80.8 108.1 72.6 72.3 76.9 79.1 78.9 78.7 88.1 76.1 78.7 85.6 113.0 122.3
2020 113.1 82.7 114.3 109.1 148.5 81.9 78.4 87.0 101.9 117.8 121.5 113.8 106.2 107.5 128.5 169.6 147.7
2021 118.1 119.7 113.2 106.9 132.7 120.5 117.1 121.1 115.0 112.2 112.4 110.9 104.0 106.1 112.0 148.7 136.6

2022 105.3 99.9 101.1 97.2 122.9 106.8 101.0 93.5 101.5 101.7 100.4 104.1 94.0 94.3 106.4 136.4 125.2
2023 99.8 95.1 96.2 92.5 115.2 94.7 92.7 97.4 96.4 97.7 94.8 103.9 88.5 86.6 97.2 132.3 116.0
2024 100.0 91.7 94.6 95.1 118.5 90.5 90.6 93.6 91.5 98.6 93.9 103.1 91.0 92.0 103.7 123.4 126.5
2025 103.7 92.2 99.5 99.4 124.6 91.4 89.6 95.0 98.3 99.0 100.8 107.0 93.6 98.0 109.1 138.2 126.2
2026 .. 99.9 105.5 .. .. 101.7 96.5 101.1 96.5 104.6 113.4 107.2 99.6 .. .. .. ..

Percentage increase on a year earlier

2017 9.8 9.4 8.2 9.6 11.3 5.1 9.2 13.2 6.6 4.2 12.9 9.0 6.9 12.4 9.5 15.6 8.9
2018 4.7 3.1 6.7 6.7 2.8 1.3 3.8 3.9 5.2 11.0 4.6 8.0 7.4 5.2 4.6 3.2 1.5
2019 17.9 19.4 16.9 17.6 17.9 19.9 17.6 20.5 21.5 14.8 15.2 25.1 14.4 13.9 14.1 8.5 28.6
2020 32.3 11.5 45.0 35.0 37.3 12.8 8.4 13.1 28.8 49.3 54.5 29.3 39.6 36.6 50.2 50.1 20.7
2021 4.5 44.7 −1.0 −2.0 −10.6 47.1 49.4 39.2 12.9 −4.8 −7.5 −2.6 −2.1 −1.3 −12.8 −12.3 −7.5

2022 −10.9 −16.5 −10.6 −9.1 −7.4 −11.3 −13.8 −22.8 −11.8 −9.4 −10.7 −6.1 −9.6 −11.2 −5.0 −8.2 −8.4
2023 −5.2 −4.8 −4.9 −4.8 −6.2 −11.4 −8.3 4.2 −5.0 −4.0 −5.6 −0.2 −5.8 −8.1 −8.7 −3.0 −7.3
2024 0.2 −3.6 −1.6 2.8 2.9 −4.4 −2.2 −3.9 −5.0 1.0 −0.9 −0.7 2.8 6.2 6.7 −6.7 9.0
2025 3.7 0.5 5.1 4.5 5.1 1.0 −1.1 1.5 7.4 0.4 7.3 3.8 2.9 6.5 5.2 12.0 −0.2
2026 .. 8.3 6.1 .. .. 11.2 7.6 6.4 −1.8 5.6 12.5 0.2 6.4 .. .. .. ..

Non-store Retail, Small Businesses (£24,256m)

2017 73.2 63.2 67.4 72.1 89.9 62.5 63.1 63.9 69.5 66.2 66.8 64.0 68.4 81.6 82.3 100.5 87.4
2018 84.0 73.4 76.2 81.5 105.0 71.2 75.5 73.6 74.3 78.0 76.3 80.8 80.1 83.2 89.6 117.9 107.1
2019 91.7 82.3 85.3 93.0 106.2 73.1 82.6 89.5 85.3 84.9 85.6 93.5 92.0 93.3 99.1 110.2 108.6
2020 123.7 85.8 129.2 127.5 155.2 81.4 85.8 90.1 108.2 137.9 138.9 137.8 122.1 123.6 139.6 180.7 147.2
2021 120.0 128.3 119.5 99.8 132.4 133.9 124.7 126.8 134.4 119.0 108.1 105.0 95.0 99.4 110.5 142.3 141.9

2022 90.7 111.6 88.5 76.2 86.5 126.3 109.3 101.7 101.4 91.5 75.8 81.2 75.5 72.7 80.7 93.3 85.8
2023 93.9 86.8 87.6 89.0 112.1 88.0 86.6 86.0 87.9 89.2 86.1 88.2 90.9 88.1 102.3 124.6 110.0
2024 100.0 95.1 100.4 95.0 109.6 98.8 93.0 93.8 96.8 106.0 98.8 102.9 91.7 91.2 96.9 120.7 110.8
2025 103.3 94.3 99.1 105.9 114.5 85.1 95.9 102.4 100.3 99.3 98.0 108.3 107.2 102.9 103.6 121.7 117.5
2026 .. 106.0 109.2 .. .. 107.3 105.0 105.9 105.3 111.6 110.5 123.6 114.2 .. .. .. ..

Percentage increase on a year earlier

2017 20.7 32.7 27.3 28.2 5.0 36.1 32.0 30.7 34.0 23.9 24.8 26.6 33.5 25.9 13.1 −0.3 4.5
2018 14.9 16.2 13.0 13.1 16.9 13.9 19.8 15.1 7.0 17.8 14.1 26.3 17.2 2.0 8.8 17.3 22.6
2019 9.1 12.1 11.9 14.0 1.1 2.8 9.4 21.6 14.8 8.8 12.2 15.6 14.8 12.2 10.6 −6.6 1.4
2020 34.9 4.2 51.5 37.2 46.2 11.3 3.8 0.7 26.8 62.5 62.4 47.5 32.8 32.4 40.9 64.1 35.5
2021 −3.0 49.6 −7.5 −21.8 −14.7 64.5 45.3 40.7 24.2 −13.8 −22.2 −23.8 −22.2 −19.6 −20.8 −21.3 −3.6

2022 −24.4 −13.1 −26.0 −23.6 −34.6 −5.7 −12.4 −19.8 −24.5 −23.1 −29.9 −22.7 −20.6 −26.8 −27.0 −34.4 −39.6
2023 3.5 −22.2 −1.0 16.8 29.6 −30.3 −20.8 −15.4 −13.3 −2.5 13.6 8.5 20.5 21.1 26.8 33.5 28.2
2024 6.5 9.5 14.6 6.7 −2.3 12.2 7.5 9.0 10.0 18.8 14.8 16.7 0.9 3.5 −5.3 −3.2 0.8
2025 3.3 −0.8 −1.3 11.5 4.5 −13.9 3.0 9.2 3.7 −6.3 −0.9 5.3 16.9 12.8 6.9 0.8 6.0
2026 .. 12.4 10.2 .. .. 26.1 9.5 3.4 5.0 12.3 12.8 14.1 6.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Mail Order (£64,663m)

2017 69.5 59.9 63.4 66.0 88.8 59.8 59.3 60.6 63.1 62.1 64.5 63.3 62.9 70.6 74.0 100.4 91.2
2018 75.7 64.8 69.6 72.5 96.0 63.6 65.0 65.5 67.4 71.2 70.0 73.0 70.7 73.5 78.7 109.1 99.3
2019 87.0 76.5 79.9 84.3 107.2 73.5 74.6 80.5 79.5 80.0 80.2 88.9 81.4 82.9 89.0 111.5 118.1
2020 116.9 83.1 121.2 115.0 151.0 81.6 78.5 88.2 106.1 126.6 128.9 121.7 111.3 112.6 130.8 175.1 148.0
2021 118.3 122.6 114.6 103.4 132.7 125.4 119.6 122.7 121.9 113.9 109.4 107.3 99.7 103.2 110.4 146.7 139.4

2022 99.7 103.7 96.1 89.3 109.6 114.4 104.0 95.0 101.2 97.7 90.7 95.7 86.9 86.1 96.5 120.6 111.3
2023 97.6 91.8 92.8 91.2 114.6 92.2 90.2 92.8 93.2 94.1 91.4 98.2 89.1 87.2 98.6 130.2 114.9
2024 100.0 92.9 96.7 95.1 115.3 93.9 90.9 93.6 93.4 101.3 95.6 103.3 91.4 91.7 101.3 121.4 121.6
2025 103.2 92.6 98.8 101.1 121.1 89.2 91.7 96.5 98.4 98.7 99.2 107.3 97.6 98.9 106.5 132.5 123.8
2026 .. 102.0 106.6 .. .. 104.1 99.0 102.6 99.0 106.7 112.5 112.0 104.3 .. .. .. ..

Percentage increase on a year earlier

2017 15.8 19.3 18.0 18.1 10.5 15.7 21.4 20.5 18.7 13.3 21.2 17.4 16.5 19.8 12.2 11.2 8.8
2018 8.9 8.0 9.9 9.9 8.1 6.5 9.5 8.1 6.8 14.7 8.6 15.4 12.5 4.1 6.3 8.6 8.9
2019 14.9 18.2 14.9 16.3 11.6 15.6 14.8 22.9 18.0 12.3 14.5 21.8 15.0 12.8 13.1 2.2 18.9
2020 34.4 8.5 51.6 36.4 41.0 11.0 5.2 9.6 33.3 58.3 60.7 36.8 36.8 35.9 47.0 57.0 25.3
2021 1.2 47.6 −5.4 −10.1 −12.1 53.7 52.4 39.2 14.9 −10.1 −15.1 −11.8 −10.4 −8.4 −15.6 −16.2 −5.8

2022 −15.8 −15.4 −16.2 −13.6 −17.4 −8.8 −13.1 −22.6 −16.9 −14.2 −17.1 −10.8 −12.8 −16.6 −12.6 −17.8 −20.2
2023 −2.1 −11.5 −3.5 2.1 4.5 −19.4 −13.3 −2.3 −8.0 −3.7 0.7 2.6 2.5 1.3 2.2 7.9 3.2
2024 2.5 1.1 4.3 4.4 0.6 1.8 0.8 0.9 0.3 7.7 4.6 5.2 2.5 5.1 2.8 −6.7 5.8
2025 3.2 −0.3 2.2 6.2 5.1 −5.0 1.0 3.1 5.3 −2.6 3.8 3.8 6.8 7.9 5.1 9.1 1.8
2026 .. 10.2 7.9 .. .. 16.6 7.9 6.3 0.6 8.1 13.4 4.5 6.8 .. .. .. ..

Other Non-store Retail (£3,033m)

2017 95.2 91.2 94.5 92.5 102.4 81.2 88.7 101.2 96.1 92.9 94.5 96.5 94.0 88.1 107.6 106.7 94.9
2018 95.9 96.3 91.5 89.8 105.8 78.9 100.2 107.1 89.3 89.4 94.9 97.3 85.1 87.5 112.4 107.2 99.4
2019 102.9 88.6 107.2 103.2 112.6 55.6 106.4 100.7 119.6 103.5 100.1 112.3 90.5 106.1 120.1 120.7 100.1
2020 114.6 99.1 85.0 129.2 146.5 83.3 136.5 85.0 61.0 88.8 101.0 138.0 124.2 126.3 168.0 138.5 135.6
2021 128.2 125.3 132.3 125.4 129.9 120.5 123.2 130.9 121.4 130.8 142.3 141.2 124.1 113.7 135.3 139.4 117.9

2022 108.0 111.2 107.5 97.7 115.4 99.3 103.7 126.7 105.3 105.9 110.7 100.6 96.5 96.5 112.2 128.9 107.1
2023 99.1 98.6 100.2 93.1 104.5 93.3 97.0 104.0 97.2 106.5 97.4 99.6 94.8 86.4 108.0 115.9 92.5
2024 100.0 94.1 96.7 93.1 116.0 83.8 104.9 93.8 93.2 99.9 97.0 97.6 89.1 92.8 100.3 144.0 106.2
2025 111.4 101.6 110.7 116.2 118.0 87.4 94.1 121.8 111.7 108.3 111.8 112.6 117.0 118.4 120.5 127.7 108.3
2026 .. 104.2 112.3 .. .. 96.3 109.7 106.1 113.4 115.8 108.7 135.0 116.5 .. .. .. ..

Percentage increase on a year earlier

2017 −13.6 −9.2 −20.2 −9.6 −14.4 0.3 −26.9 2.1 −16.5 −17.8 −24.6 −15.8 3.2 −13.2 −7.3 −18.8 −16.1
2018 0.7 5.6 −3.2 −2.9 3.3 −2.9 13.1 5.7 −7.1 −3.8 0.4 0.9 −9.4 −0.6 4.5 0.5 4.8
2019 7.3 −8.0 17.1 14.9 6.4 −29.4 6.1 −5.9 33.9 15.8 5.5 15.4 6.3 21.1 6.8 12.6 0.7
2020 11.4 11.9 −20.7 25.3 30.1 49.7 28.3 −15.6 −49.0 −14.2 0.9 22.9 37.2 19.1 39.9 14.8 35.4
2021 11.8 26.5 55.7 −3.0 −11.3 44.7 −9.8 54.0 99.0 47.2 40.8 2.3 −0.1 −9.9 −19.4 0.6 −13.0

2022 −15.8 −11.3 −18.7 −22.0 −11.1 −17.6 −15.9 −3.2 −13.3 −19.1 −22.2 −28.8 −22.3 −15.1 −17.1 −7.5 −9.2
2023 −8.2 −11.3 −6.9 −4.8 −9.5 −6.0 −6.5 −17.9 −7.7 0.6 −12.0 −0.9 −1.7 −10.4 −3.7 −10.1 −13.6
2024 0.9 −4.5 −3.4 − 11.1 −10.2 8.1 −9.8 −4.1 −6.2 −0.4 −2.1 −6.0 7.3 −7.1 24.3 14.8
2025 11.4 7.9 14.5 24.8 1.7 4.2 −10.2 29.8 19.9 8.5 15.2 15.4 31.3 27.6 20.1 −11.3 2.0
2026 .. 2.6 1.5 .. .. 10.2 16.5 −12.8 1.5 6.9 −2.8 19.9 −0.4 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



3 CHAINED VOLUME OF RETAIL SALES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Automotive Fuel, All Businesses (£47,407m)

2017 103.2 98.1 105.3 103.9 105.4 94.1 99.8 99.8 102.6 109.3 104.2 105.0 103.4 103.5 106.5 108.0 102.5
2018 104.6 100.3 106.6 105.0 106.3 96.8 104.4 99.8 104.8 108.7 106.4 106.8 104.5 104.0 104.5 109.8 104.9
2019 110.9 108.5 112.4 111.6 111.1 101.4 110.8 112.3 111.8 112.8 112.5 114.1 111.7 109.4 112.5 112.9 108.7
2020 86.8 97.5 62.6 97.2 89.1 98.7 107.1 88.7 43.7 63.3 77.1 95.5 98.5 97.6 99.8 85.3 83.5
2021 99.1 80.1 103.6 109.8 102.8 71.3 78.4 88.6 100.0 104.0 106.1 108.8 109.6 110.9 102.7 107.8 98.8

2022 100.5 100.4 103.3 99.4 98.8 94.9 103.5 102.4 103.6 104.7 101.8 101.0 100.3 97.5 103.1 100.2 94.3
2023 96.9 95.8 98.6 98.6 94.8 93.7 96.8 96.6 98.4 98.3 99.1 99.7 98.5 97.7 97.0 98.1 90.5
2024 100.0 98.0 101.6 101.4 99.1 94.6 97.9 100.8 100.0 102.6 102.0 102.7 101.8 100.0 102.3 100.6 95.3
2025 96.4 96.9 100.9 96.0 92.0 91.9 99.4 99.8 100.3 101.0 101.2 101.4 93.2 93.8 93.5 95.2 88.4
2026 .. 93.1 91.8 .. .. 86.5 91.9 99.2 90.3 91.6 93.1 96.5 92.4 .. .. .. ..

Percentage increase on a year earlier

2017 −0.1 −2.8 1.1 −0.8 2.1 −5.9 − −2.6 −2.2 2.9 2.2 −1.1 −1.0 −0.4 0.8 2.4 3.0
2018 1.3 2.3 1.2 1.1 0.8 2.8 4.6 − 2.2 −0.6 2.1 1.8 1.1 0.5 −1.9 1.6 2.4
2019 6.1 8.2 5.4 6.2 4.6 4.7 6.2 12.6 6.7 3.8 5.8 6.9 6.9 5.2 7.6 2.8 3.6
2020 −21.7 −10.1 −44.3 −12.9 −19.9 −2.6 −3.4 −21.1 −61.0 −43.8 −31.5 −16.3 −11.9 −10.9 −11.2 −24.5 −23.2
2021 14.2 −17.8 65.5 13.0 15.4 −27.7 −26.8 −0.1 129.0 64.3 37.6 13.9 11.3 13.6 2.8 26.4 18.3

2022 1.4 25.3 −0.3 −9.5 −3.8 33.1 32.1 15.6 3.6 0.7 −4.0 −7.2 −8.5 −12.1 0.4 −7.1 −4.5
2023 −3.5 −4.6 −4.5 −0.9 −4.0 −1.2 −6.5 −5.7 −5.0 −6.1 −2.7 −1.2 −1.8 0.2 −5.9 −2.1 −4.1
2024 3.2 2.3 3.0 2.9 4.5 0.9 1.2 4.3 1.6 4.4 3.0 3.0 3.4 2.3 5.5 2.6 5.3
2025 −3.6 −1.1 −0.7 −5.3 −7.1 −2.8 1.5 −1.0 0.4 −1.6 −0.8 −1.3 −8.4 −6.1 −8.6 −5.4 −7.2
2026 .. −3.9 −9.0 .. .. −5.8 −7.5 −0.6 −10.0 −9.3 −7.9 −4.8 −0.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earlier Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Including Automotive Fuel, All Businesses (£515,426m)

2017 78.7 70.9 76.5 76.6 90.9 68.7 70.8 72.6 76.8 76.4 76.4 77.5 76.2 76.3 80.1 89.9 100.3
2018 82.2 74.1 79.8 80.8 94.1 71.7 73.8 76.2 77.3 81.4 80.5 82.3 80.4 80.0 83.1 94.0 103.0
2019 85.3 77.7 83.5 83.8 96.2 74.6 77.2 80.5 83.0 83.4 84.0 86.0 83.1 82.5 85.8 93.7 106.5
2020 83.1 77.3 73.0 85.0 97.7 77.2 78.6 76.5 63.3 72.1 81.4 85.8 84.3 84.9 90.6 97.0 103.8
2021 90.1 77.6 90.5 88.6 103.5 73.0 75.6 83.0 89.3 90.6 91.4 90.3 88.1 87.6 93.1 105.4 110.4

2022 95.9 87.6 94.5 93.5 108.0 84.7 86.6 90.7 93.7 94.4 95.2 97.4 92.5 91.1 98.0 108.6 115.5
2023 98.8 91.1 98.1 96.1 110.1 87.7 91.1 93.8 97.3 98.7 98.2 98.3 95.9 94.5 100.3 113.0 115.6
2024 100.0 93.5 98.0 97.7 110.9 89.9 92.8 96.9 95.1 101.1 97.7 100.3 97.2 95.9 100.1 109.5 120.6
2025 102.0 94.3 100.3 100.2 113.9 90.2 94.5 98.1 101.0 100.0 99.8 102.7 98.9 99.3 104.1 115.6 120.3
2026 .. 98.9 105.5 .. .. 95.5 96.6 103.4 103.1 107.1 106.2 106.7 104.8 .. .. .. ..

Percentage increase on a year earlier

2017 4.7 4.2 5.8 4.6 4.2 2.5 5.5 4.4 8.2 4.2 5.3 3.7 5.3 4.7 3.1 4.5 4.6
2018 4.4 4.5 4.3 5.5 3.6 4.3 4.2 4.9 0.7 6.5 5.4 6.2 5.6 4.8 3.8 4.6 2.7
2019 3.8 4.9 4.7 3.6 2.2 4.0 4.6 5.6 7.4 2.5 4.3 4.5 3.4 3.2 3.2 −0.4 3.3
2020 −2.5 −0.4 −12.6 1.5 1.5 3.5 1.8 −5.0 −23.7 −13.6 −3.1 −0.2 1.4 2.9 5.6 3.6 −2.5
2021 8.3 0.4 24.0 4.2 6.0 −5.5 −3.8 8.5 41.0 25.6 12.2 5.2 4.4 3.2 2.7 8.6 6.4

2022 6.5 12.9 4.4 5.5 4.3 16.1 14.6 9.4 5.0 4.2 4.2 7.8 5.0 3.9 5.3 3.1 4.6
2023 3.1 3.9 3.8 2.9 1.9 3.4 5.1 3.3 3.8 4.6 3.2 1.0 3.7 3.8 2.3 4.1 −
2024 1.2 2.7 −0.1 1.6 0.7 2.6 1.9 3.3 −2.3 2.4 −0.5 2.0 1.3 1.5 −0.2 −3.1 4.4
2025 2.0 0.8 2.4 2.6 2.7 0.3 1.9 1.2 6.2 −1.1 2.2 2.4 1.7 3.5 4.0 5.5 −0.2
2026 .. 4.9 5.3 .. .. 5.8 2.2 5.4 2.0 7.0 6.4 3.9 6.0 .. .. .. ..

All Retailing, Including Automotive Fuel, Large Businesses (£400,309m)

2017 79.8 72.0 77.3 77.1 92.6 70.3 71.2 74.0 77.5 77.2 77.1 78.5 76.0 76.7 80.0 90.9 104.2
2018 82.8 74.9 80.5 80.8 95.2 72.6 74.3 77.2 77.4 82.0 81.8 82.6 79.5 80.4 83.0 93.7 106.2
2019 85.9 78.5 83.8 83.5 97.7 76.4 77.7 80.9 83.5 83.3 84.3 85.6 82.5 82.7 85.9 94.6 109.6
2020 82.6 78.7 72.6 82.8 96.5 78.9 78.7 78.6 64.1 71.9 79.9 82.9 82.2 83.2 88.1 94.9 104.5
2021 89.3 77.1 89.0 87.9 103.0 72.3 74.8 82.7 87.4 88.7 90.6 89.3 87.3 87.4 91.6 104.1 111.3

2022 96.2 86.1 94.4 94.0 110.4 82.6 85.1 89.7 92.9 93.7 96.1 97.8 92.7 92.1 98.1 110.0 120.5
2023 98.6 91.2 97.4 95.2 110.5 88.1 91.0 93.9 96.5 97.4 98.2 96.9 94.4 94.4 98.8 112.1 118.5
2024 100.0 93.0 97.6 97.4 112.0 89.2 91.7 97.2 94.3 100.2 98.1 99.4 96.5 96.4 99.7 109.4 124.0
2025 102.0 94.1 100.0 99.6 114.8 91.4 93.5 97.3 100.6 98.9 100.3 101.7 97.4 99.8 103.3 115.9 123.1
2026 .. 98.0 103.9 .. .. 94.4 95.0 103.1 101.1 105.1 105.2 104.0 102.7 .. .. .. ..

Percentage increase on a year earlier

2017 4.3 3.9 5.5 3.7 4.1 2.2 4.2 4.9 8.1 3.9 4.8 3.7 3.8 3.7 2.5 4.9 4.6
2018 3.9 4.0 4.1 4.8 2.8 3.3 4.4 4.3 −0.2 6.1 6.0 5.1 4.5 4.8 3.8 3.1 2.0
2019 3.7 4.8 4.1 3.4 2.6 5.1 4.5 4.7 8.0 1.7 3.1 3.7 3.9 2.8 3.5 1.0 3.2
2020 −3.9 0.3 −13.4 −0.9 −1.3 3.3 1.2 −2.8 −23.3 −13.7 −5.3 −3.2 −0.4 0.6 2.6 0.3 −4.7
2021 8.1 −2.1 22.7 6.2 6.7 −8.3 −5.0 5.2 36.4 23.3 13.4 7.8 6.2 5.0 3.9 9.7 6.5

2022 7.8 11.7 6.0 6.9 7.2 14.2 13.9 8.4 6.3 5.7 6.1 9.4 6.2 5.5 7.2 5.6 8.3
2023 2.5 6.0 3.2 1.2 0.1 6.7 6.9 4.7 4.0 3.9 2.1 −0.9 1.8 2.5 0.7 2.0 −1.6
2024 1.4 2.0 0.1 2.3 1.4 1.2 0.8 3.4 −2.3 2.8 − 2.6 2.2 2.1 0.9 −2.4 4.6
2025 2.0 1.2 2.5 2.3 2.5 2.6 2.0 0.2 6.7 −1.2 2.3 2.3 0.9 3.5 3.7 6.0 −0.7
2026 .. 4.0 3.9 .. .. 3.3 1.6 6.0 0.5 6.3 4.8 2.2 5.4 .. .. .. ..

All Retailing, Including Automotive Fuel, Small Businesses (£115,117m)

2017 75.2 66.8 73.9 75.1 84.8 63.1 69.3 67.7 74.1 73.6 74.0 74.0 76.7 74.8 80.5 86.4 87.0
2018 80.0 71.0 77.4 81.1 90.4 68.3 71.9 72.5 77.0 79.2 76.3 81.5 83.9 78.4 83.6 95.1 92.0
2019 83.2 74.6 82.7 84.6 90.8 68.3 75.4 79.1 81.2 83.7 83.0 87.4 85.3 82.0 85.5 90.4 95.4
2020 85.1 72.5 74.4 92.8 101.7 71.4 78.3 69.0 60.8 72.7 86.7 96.1 91.8 91.0 99.4 104.5 101.3
2021 92.8 79.5 95.5 90.8 105.4 75.3 78.4 83.8 96.0 96.9 94.0 93.6 90.9 88.5 98.5 109.7 107.5

2022 94.8 92.9 94.8 91.4 99.9 92.3 91.8 94.4 96.8 96.7 91.8 95.9 91.8 87.4 97.7 104.0 98.3
2023 99.7 90.4 100.3 99.4 108.7 86.1 91.3 93.2 100.0 103.3 98.2 103.2 101.1 95.0 105.5 116.2 105.3
2024 100.0 95.0 99.2 98.8 106.9 92.5 96.4 95.9 97.8 104.4 96.2 103.5 99.6 94.4 101.5 110.0 108.9
2025 102.0 94.6 101.2 102.2 110.5 86.0 98.0 100.6 102.5 104.0 98.0 106.1 104.1 97.6 106.5 114.4 110.6
2026 .. 102.0 111.2 .. .. 99.0 102.2 104.2 110.1 113.9 109.8 116.4 112.2 .. .. .. ..

Percentage increase on a year earlier

2017 6.0 5.2 7.0 7.7 4.3 3.6 10.1 2.6 8.4 5.2 7.3 3.8 10.9 8.3 5.5 3.0 4.4
2018 6.4 6.3 4.8 7.9 6.6 8.2 3.6 7.1 4.0 7.6 3.1 10.2 9.4 4.8 3.9 10.1 5.7
2019 4.0 5.1 6.8 4.4 0.5 − 4.9 9.0 5.5 5.6 8.8 7.2 1.7 4.5 2.2 −5.0 3.8
2020 2.3 −2.9 −10.0 9.6 11.9 4.5 3.8 −12.8 −25.1 −13.2 4.4 10.0 7.7 11.0 16.2 15.6 6.1
2021 9.1 9.7 28.4 −2.1 3.7 5.5 0.2 21.5 57.8 33.4 8.5 −2.6 −1.0 −2.7 −0.9 5.0 6.2

2022 2.1 16.9 −0.7 0.6 −5.3 22.6 17.1 12.6 0.9 −0.3 −2.4 2.5 1.0 −1.3 −0.8 −5.2 −8.5
2023 5.2 −2.7 5.8 8.8 8.8 −6.7 −0.6 −1.3 3.3 6.8 7.0 7.6 10.1 8.7 8.0 11.7 7.0
2024 0.3 5.1 −1.1 −0.6 −1.6 7.5 5.7 3.0 −2.2 1.1 −2.0 0.3 −1.4 −0.6 −3.8 −5.4 3.4
2025 2.0 −0.4 2.0 3.5 3.4 −7.1 1.6 4.8 4.7 −0.5 1.8 2.5 4.4 3.4 5.0 4.0 1.6
2026 .. 7.8 9.9 .. .. 15.2 4.4 3.6 7.5 9.6 12.1 9.6 7.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

All Retailing, Excluding Automotive Fuel, All Businesses (£468,019m)

2017 78.2 69.9 75.7 76.0 91.3 67.9 69.6 71.7 76.1 75.3 75.8 77.0 75.5 75.5 79.5 90.0 101.9
2018 81.3 73.1 78.5 79.6 94.2 70.7 72.4 75.5 76.2 80.1 79.2 81.2 79.2 78.6 82.0 93.6 104.3
2019 84.1 76.2 81.9 82.3 96.1 73.5 75.6 78.9 81.6 81.7 82.4 84.5 81.5 81.1 84.5 93.2 107.7
2020 84.5 76.7 75.6 85.9 100.4 76.2 77.2 76.7 66.3 74.6 83.7 87.0 85.0 85.7 91.8 100.0 107.5
2021 90.0 78.7 90.4 87.3 103.8 74.5 76.6 83.6 89.5 90.5 91.0 89.4 86.7 86.1 92.6 105.1 111.6

2022 93.9 85.9 91.7 90.7 107.5 83.7 84.8 88.4 91.4 91.7 91.9 94.1 89.6 88.8 95.9 107.8 116.6
2023 98.6 89.9 97.8 95.5 111.2 86.3 89.8 92.9 96.8 98.6 98.1 98.2 95.3 93.5 99.8 113.9 118.0
2024 100.0 92.9 97.2 97.4 112.5 89.5 92.2 96.2 94.1 100.5 97.0 99.9 96.7 95.9 100.4 110.9 123.5
2025 102.9 94.2 100.8 101.1 116.4 90.3 94.2 98.1 101.5 100.5 100.3 103.3 99.8 100.2 105.5 118.0 123.8
2026 .. 99.6 105.5 .. .. 96.7 97.6 103.5 102.8 107.1 106.3 106.8 104.5 .. .. .. ..

Percentage increase on a year earlier

2017 4.3 3.2 5.6 4.7 4.0 1.8 4.1 3.5 8.1 3.5 5.2 4.0 5.5 4.6 3.0 4.3 4.3
2018 4.0 4.6 3.7 4.7 3.1 4.2 4.0 5.4 0.1 6.4 4.5 5.4 4.9 4.1 3.2 4.1 2.4
2019 3.4 4.3 4.3 3.4 2.1 3.8 4.3 4.5 7.0 2.0 4.1 4.2 2.9 3.2 3.1 −0.4 3.2
2020 0.4 0.6 −7.7 4.3 4.4 3.7 2.1 −2.8 −18.7 −8.7 1.7 2.9 4.2 5.7 8.6 7.3 −0.2
2021 6.6 2.6 19.6 1.7 3.4 −2.3 −0.7 9.0 34.9 21.3 8.6 2.8 2.1 0.4 0.9 5.1 3.8

2022 4.3 9.2 1.5 3.9 3.6 12.4 10.7 5.7 2.1 1.4 1.0 5.3 3.3 3.1 3.5 2.5 4.4
2023 5.0 4.7 6.7 5.4 3.4 3.0 5.9 5.1 5.9 7.5 6.8 4.4 6.4 5.4 4.1 5.7 1.2
2024 1.4 3.3 −0.7 1.9 1.2 3.7 2.7 3.6 −2.7 1.9 −1.1 1.7 1.5 2.5 0.6 −2.7 4.7
2025 2.9 1.4 3.7 3.8 3.4 0.9 2.2 2.0 7.9 0.1 3.4 3.4 3.2 4.5 5.1 6.4 0.2
2026 .. 5.8 4.7 .. .. 7.1 3.6 5.5 1.3 6.6 6.0 3.4 4.7 .. .. .. ..

All Retailing, Excluding Automotive Fuel, Large Businesses (£360,775m)

2017 79.4 71.1 76.5 76.6 93.4 69.5 70.0 73.2 77.0 76.0 76.6 78.3 75.5 76.1 79.5 91.2 106.3
2018 82.0 74.0 79.3 79.4 95.2 71.8 72.9 76.6 76.3 80.7 80.5 81.5 78.1 78.9 81.7 93.1 107.8
2019 84.6 76.9 82.0 81.8 97.7 75.2 75.9 79.2 82.0 81.5 82.5 84.0 80.7 81.0 84.4 94.1 111.2
2020 84.0 77.9 75.5 83.5 99.4 77.6 77.0 79.1 67.6 74.8 82.3 83.8 82.7 83.9 89.1 98.0 108.6
2021 89.1 78.1 88.7 86.5 103.1 73.8 75.8 83.4 87.4 88.4 90.0 88.3 85.8 85.7 90.9 103.6 112.5

2022 94.0 84.0 91.1 91.1 110.0 81.3 83.0 87.0 90.2 90.5 92.3 94.2 89.6 89.7 95.8 109.0 122.1
2023 98.4 90.0 97.2 94.6 111.7 86.6 89.6 93.0 96.0 97.2 98.2 96.9 93.8 93.3 98.2 113.1 121.4
2024 100.0 92.3 96.7 97.0 113.9 88.7 90.9 96.3 93.1 99.3 97.4 99.0 96.0 96.3 100.0 110.9 127.5
2025 103.1 94.1 100.6 100.6 117.6 91.7 93.1 97.3 101.3 99.5 101.0 102.4 98.5 100.8 104.9 118.6 127.1
2026 .. 98.6 103.8 .. .. 95.7 95.9 103.1 100.6 105.0 105.3 103.9 102.2 .. .. .. ..

Percentage increase on a year earlier

2017 4.0 2.8 5.1 3.9 4.1 1.3 2.7 4.0 8.0 2.9 4.7 4.1 3.9 3.7 2.5 5.0 4.5
2018 3.2 4.1 3.6 3.7 1.9 3.2 4.1 4.7 −0.9 6.2 5.1 4.1 3.4 3.7 2.8 2.0 1.3
2019 3.2 4.0 3.5 3.0 2.6 4.8 4.1 3.3 7.5 0.9 2.5 3.1 3.4 2.6 3.3 1.1 3.2
2020 −0.8 1.3 −8.0 2.1 1.7 3.2 1.4 −0.1 −17.6 −8.2 −0.2 −0.1 2.5 3.5 5.6 4.1 −2.4
2021 6.1 0.2 17.5 3.6 3.8 −4.8 −1.5 5.5 29.3 18.2 9.3 5.3 3.7 2.1 1.9 5.8 3.6

2022 5.5 7.6 2.7 5.3 6.6 10.1 9.5 4.4 3.2 2.4 2.6 6.7 4.5 4.8 5.4 5.2 8.5
2023 4.6 7.1 6.7 3.8 1.6 6.5 7.9 6.8 6.4 7.4 6.3 2.9 4.7 4.0 2.5 3.7 −0.5
2024 1.7 2.6 −0.5 2.6 2.0 2.4 1.5 3.6 −2.9 2.2 −0.8 2.2 2.4 3.2 1.9 −1.9 5.0
2025 3.1 1.9 4.1 3.6 3.3 3.4 2.4 1.0 8.7 0.2 3.7 3.4 2.6 4.7 4.8 6.9 −0.3
2026 .. 4.8 3.1 .. .. 4.4 3.0 6.0 −0.7 5.5 4.3 1.4 3.8 .. .. .. ..

All Retailing, Excluding Automotive Fuel, Small Businesses (£107,244m)

2017 74.2 65.8 73.0 73.9 84.1 62.4 68.2 66.5 73.2 72.7 73.1 72.8 75.6 73.5 79.3 85.6 86.8
2018 79.2 70.1 76.0 80.0 90.5 67.2 70.8 71.8 75.9 77.8 74.7 80.1 83.0 77.5 82.9 95.3 92.8
2019 82.4 73.7 81.5 83.9 90.7 67.5 74.4 78.2 80.0 82.3 81.9 86.5 84.3 81.4 84.8 90.2 95.8
2020 86.2 72.3 75.9 93.8 103.8 71.4 77.7 68.9 62.2 73.8 88.4 97.4 92.6 91.8 100.7 107.0 103.8
2021 93.1 80.5 95.9 90.0 105.9 76.6 79.2 84.6 96.7 97.4 94.2 93.1 90.0 87.5 98.6 110.0 108.5

2022 93.5 92.0 93.6 89.3 99.1 91.9 90.7 93.1 95.5 95.7 90.3 93.8 89.6 85.5 96.1 103.5 98.1
2023 99.4 89.7 100.0 98.8 109.2 85.2 90.5 92.7 99.4 103.1 97.9 102.7 100.5 94.2 105.1 116.7 106.4
2024 100.0 94.9 98.9 98.5 107.7 92.4 96.3 95.8 97.5 104.3 95.8 103.1 99.1 94.3 101.5 110.7 110.2
2025 102.4 94.4 101.2 102.6 112.0 85.7 97.6 100.7 102.4 103.9 98.0 106.4 104.4 98.2 107.5 115.9 112.4
2026 .. 103.0 111.3 .. .. 100.3 103.3 104.8 110.3 114.2 109.8 116.8 112.0 .. .. .. ..

Percentage increase on a year earlier

2017 5.6 4.7 7.1 7.6 3.4 3.9 9.4 1.7 8.5 5.4 7.3 3.8 11.0 7.9 4.8 2.0 3.5
2018 6.7 6.5 4.2 8.3 7.6 7.7 3.8 7.9 3.7 7.1 2.3 10.0 9.9 5.5 4.5 11.3 6.8
2019 4.1 5.2 7.1 4.8 0.2 0.4 5.1 9.0 5.4 5.8 9.6 7.9 1.6 5.0 2.3 −5.4 3.3
2020 4.5 −1.9 −6.9 11.8 14.5 5.8 4.5 −12.0 −22.3 −10.3 7.9 12.7 9.8 12.7 18.7 18.6 8.4
2021 8.0 11.3 26.5 −4.0 2.0 7.2 1.9 22.8 55.4 31.9 6.5 −4.5 −2.8 −4.7 −2.1 2.9 4.5

2022 0.5 14.3 −2.5 −0.7 −6.4 19.9 14.5 10.1 −1.2 −1.8 −4.1 0.8 −0.3 −2.3 −2.5 −6.0 −9.6
2023 6.3 −2.4 6.9 10.6 10.1 −7.3 −0.2 −0.4 4.1 7.7 8.5 9.5 12.1 10.2 9.3 12.8 8.5
2024 0.6 5.8 −1.1 −0.3 −1.4 8.5 6.4 3.3 −2.0 1.2 −2.2 0.3 −1.4 0.1 −3.4 −5.1 3.5
2025 2.4 −0.5 2.3 4.2 4.0 −7.3 1.3 5.1 5.1 −0.4 2.3 3.2 5.4 4.1 5.9 4.7 2.0
2026 .. 9.0 10.0 .. .. 17.1 5.9 4.1 7.7 9.9 12.0 9.8 7.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Food Stores, All Businesses (£203,655m)

2017 77.6 73.0 77.4 76.1 84.0 69.8 73.6 75.2 78.0 77.9 76.6 77.4 75.7 75.3 77.4 80.6 92.0
2018 80.2 75.8 79.7 79.4 85.7 71.5 75.7 79.4 76.5 81.7 80.7 81.9 79.2 77.6 79.3 82.5 93.5
2019 82.4 77.7 82.4 81.6 87.7 74.5 77.9 80.2 82.5 82.7 82.2 83.4 81.4 80.4 81.8 84.2 95.2
2020 86.4 82.5 88.2 84.5 90.8 77.0 80.4 89.7 86.9 89.4 88.2 85.3 84.5 83.8 85.0 90.4 95.8
2021 88.0 86.7 87.3 85.0 92.7 81.5 85.8 91.7 86.7 86.1 88.8 87.2 84.9 83.4 86.2 89.9 100.3

2022 91.2 83.9 89.9 91.0 99.9 80.5 84.1 86.5 89.4 88.6 91.4 93.5 91.2 88.9 92.1 97.0 108.3
2023 98.8 92.6 99.8 97.6 105.3 87.4 93.5 96.1 98.5 100.1 100.5 98.5 97.8 96.9 99.4 103.7 111.4
2024 100.0 97.3 98.7 98.9 105.0 92.8 97.5 100.9 95.7 101.3 99.1 100.7 99.6 96.9 97.8 101.9 113.3
2025 103.7 98.5 104.3 102.9 109.6 95.5 99.4 100.7 105.7 103.4 103.8 105.5 102.0 101.5 103.1 107.7 116.4
2026 .. 103.3 105.8 .. .. 100.3 102.2 106.4 104.0 107.1 106.2 106.7 105.1 .. .. .. ..

Percentage increase on a year earlier

2017 2.4 1.0 3.5 1.9 3.0 − 1.9 1.0 6.4 2.6 1.8 2.6 1.7 1.5 2.2 2.3 4.1
2018 3.3 3.8 3.0 4.4 2.1 2.3 2.8 5.6 −1.9 4.9 5.4 5.7 4.7 3.1 2.5 2.4 1.6
2019 2.7 2.5 3.4 2.7 2.3 4.2 2.9 1.0 7.8 1.1 1.8 1.9 2.7 3.5 3.1 2.0 1.8
2020 4.9 6.2 7.0 3.5 3.6 3.4 3.2 11.9 5.3 8.2 7.3 2.3 3.9 4.2 3.9 7.4 0.6
2021 1.8 5.1 −1.0 0.7 2.1 5.9 6.7 2.2 −0.3 −3.8 0.7 2.3 0.5 −0.4 1.4 −0.5 4.7

2022 3.7 −3.3 3.0 7.0 7.7 −1.3 −1.9 −5.6 3.2 2.9 2.9 7.2 7.4 6.5 6.9 7.9 8.1
2023 8.4 10.4 10.9 7.3 5.5 8.7 11.1 11.1 10.2 13.0 9.9 5.3 7.2 9.0 7.9 6.9 2.8
2024 1.2 5.1 −1.0 1.3 −0.3 6.1 4.3 5.0 −2.9 1.2 −1.4 2.2 1.9 0.1 −1.6 −1.7 1.7
2025 3.7 1.1 5.7 4.0 4.4 2.9 1.9 −0.2 10.5 2.1 4.8 4.8 2.4 4.7 5.4 5.6 2.8
2026 .. 4.9 1.5 .. .. 5.1 2.9 5.7 −1.6 3.6 2.3 1.1 3.1 .. .. .. ..

Predominantly Food Stores, Large Businesses (£173,226m)

2017 79.1 74.3 78.9 77.6 85.8 70.9 74.7 76.7 79.6 79.2 78.1 78.8 76.9 77.1 78.6 82.2 94.4
2018 81.8 77.8 81.2 80.5 87.7 73.3 77.8 81.5 77.8 83.0 82.4 82.5 79.7 79.4 80.5 84.1 96.4
2019 83.8 79.3 83.9 82.6 89.2 76.3 79.2 81.8 84.3 83.9 83.6 84.3 82.0 81.7 82.6 85.4 97.6
2020 88.3 85.2 89.9 85.5 92.6 79.4 82.0 93.5 88.4 91.3 90.0 86.7 85.2 84.9 86.3 92.2 98.0
2021 88.8 88.4 88.2 85.5 92.9 83.4 87.1 93.6 87.7 86.9 89.8 87.6 85.0 84.2 86.1 89.8 100.8

2022 91.7 84.7 90.0 91.3 100.7 80.8 84.9 87.7 89.4 88.5 91.8 93.4 91.2 89.8 92.4 97.3 110.1
2023 99.0 93.2 99.9 97.6 105.3 88.1 93.8 96.9 98.6 99.8 101.2 98.1 97.1 97.5 98.6 102.8 112.6
2024 100.0 97.6 98.8 98.7 105.0 92.6 97.2 101.9 95.3 100.9 99.8 100.0 99.0 97.3 97.3 101.7 113.8
2025 103.5 98.4 103.8 102.6 109.6 95.8 98.7 100.7 105.2 102.2 104.0 105.3 101.1 101.7 102.6 107.4 117.0
2026 .. 103.6 105.6 .. .. 100.0 102.3 107.3 103.4 107.1 106.2 106.2 104.3 .. .. .. ..

Percentage increase on a year earlier

2017 3.7 1.5 4.8 3.6 4.8 − 2.5 1.8 7.8 3.7 3.4 4.3 3.3 3.3 3.7 4.9 5.5
2018 3.4 4.8 2.9 3.7 2.2 3.5 4.2 6.3 −2.2 4.8 5.5 4.7 3.7 3.0 2.5 2.3 2.0
2019 2.4 1.9 3.4 2.7 1.7 4.1 1.8 0.4 8.4 1.2 1.5 2.1 2.9 2.9 2.6 1.5 1.3
2020 5.4 7.4 7.1 3.6 3.8 4.0 3.5 14.4 4.9 8.8 7.6 2.9 3.9 3.9 4.4 7.9 0.4
2021 0.6 3.8 −1.9 −0.1 0.3 5.0 6.2 0.1 −0.8 −4.9 −0.3 1.0 −0.3 −0.8 −0.2 −2.6 2.9

2022 3.3 −4.2 2.0 6.9 8.4 −3.0 −2.5 −6.3 1.9 1.8 2.2 6.7 7.3 6.7 7.3 8.4 9.2
2023 8.0 10.0 11.0 6.8 4.5 9.0 10.4 10.5 10.4 12.8 10.2 5.0 6.5 8.6 6.7 5.6 2.2
2024 1.0 4.6 −1.2 1.1 −0.2 5.1 3.6 5.1 −3.3 1.1 −1.3 2.0 2.0 −0.2 −1.3 −1.1 1.1
2025 3.5 0.8 5.1 4.0 4.4 3.5 1.5 −1.2 10.3 1.4 4.2 5.3 2.1 4.5 5.4 5.7 2.8
2026 .. 5.3 1.8 .. .. 4.4 3.7 6.6 −1.7 4.8 2.1 0.9 3.2 .. .. .. ..

Predominantly Food Stores, Small Businesses (£30,428m)

2017 69.1 66.0 69.2 67.6 73.7 63.9 67.2 66.7 69.3 70.9 67.7 69.4 69.0 65.2 70.7 71.1 78.3
2018 71.0 64.2 71.7 73.6 74.5 60.8 63.5 67.6 69.4 74.7 71.2 78.0 76.4 67.8 72.3 73.2 77.2
2019 74.4 68.7 73.9 76.0 78.8 64.0 70.2 71.3 72.2 75.5 74.0 78.3 77.5 73.0 77.0 77.1 81.6
2020 75.9 67.3 78.2 78.3 80.5 63.5 71.3 68.0 78.2 78.6 77.9 77.2 80.3 77.7 77.6 80.1 83.2
2021 83.4 77.0 82.1 82.6 91.8 71.1 78.3 80.7 81.0 81.4 83.5 85.4 84.3 79.0 86.3 90.8 97.1

2022 88.2 79.2 89.5 89.1 94.9 78.4 79.3 79.8 89.7 89.4 89.4 94.3 91.2 83.4 90.5 95.2 98.2
2023 97.9 89.1 98.6 98.1 105.6 83.8 91.7 91.3 97.8 102.0 96.6 100.9 101.5 93.2 103.7 109.0 104.5
2024 100.0 96.1 98.4 100.4 105.1 94.1 99.2 95.2 97.6 103.7 94.9 104.6 103.2 94.8 100.4 103.5 110.1
2025 104.9 98.9 107.0 104.5 109.7 93.5 103.3 100.8 108.9 110.1 102.9 106.9 107.4 100.1 106.2 108.9 113.2
2026 .. 101.5 106.9 .. .. 101.9 101.6 101.1 107.4 107.1 106.3 109.6 109.8 .. .. .. ..

Percentage increase on a year earlier

2017 −5.7 −2.2 −4.5 −7.9 −7.5 −0.3 −2.0 −3.9 −1.5 −3.9 −7.2 −7.4 −7.2 −9.0 −6.5 −11.9 −4.8
2018 2.7 −2.7 3.7 8.7 1.0 −4.9 −5.5 1.3 0.1 5.4 5.1 12.4 10.7 4.0 2.3 3.0 −1.4
2019 4.8 7.0 3.0 3.3 5.9 5.2 10.6 5.6 4.0 1.0 4.0 0.4 1.5 7.7 6.6 5.3 5.8
2020 2.1 −2.0 5.8 3.0 2.2 −0.7 1.6 −4.7 8.3 4.2 5.3 −1.4 3.6 6.4 0.7 4.0 2.0
2021 9.8 14.4 4.9 5.5 14.0 12.0 9.7 18.8 3.5 3.5 7.1 10.6 5.0 1.7 11.2 13.4 16.6

2022 5.8 2.9 9.1 7.9 3.3 10.2 1.4 −1.2 10.8 9.9 7.1 10.4 8.1 5.5 4.9 4.7 1.1
2023 11.0 12.5 10.2 10.1 11.3 6.9 15.5 14.4 9.0 14.1 8.1 7.1 11.4 11.7 14.5 14.6 6.5
2024 2.2 7.9 −0.2 2.3 −0.5 12.3 8.3 4.3 −0.2 1.7 −1.8 3.6 1.7 1.7 −3.2 −5.1 5.4
2025 4.9 2.9 8.7 4.1 4.4 −0.7 4.1 5.9 11.6 6.2 8.4 2.2 4.1 5.7 5.7 5.2 2.8
2026 .. 2.6 −0.1 .. .. 9.0 −1.6 0.3 −1.4 −2.8 3.3 2.5 2.2 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non Specialised Food Stores, All Businesses (£186,641m)

2017 78.9 74.3 78.6 77.3 85.2 71.1 74.7 76.5 79.2 79.0 77.9 78.7 76.7 76.6 78.7 81.7 93.3
2018 81.3 77.3 80.7 80.2 86.8 73.1 77.3 80.7 77.4 82.6 81.9 82.6 79.8 78.8 80.3 83.4 94.8
2019 83.0 79.1 83.3 82.1 87.7 76.0 79.4 81.2 83.8 83.5 82.7 83.9 81.7 81.1 82.2 84.5 94.6
2020 88.0 83.9 90.7 85.8 92.0 78.7 81.4 91.1 89.6 92.0 90.6 86.6 85.7 85.1 86.1 91.6 97.0
2021 88.6 88.6 88.1 85.4 92.5 83.8 87.5 93.3 87.7 86.9 89.4 87.6 85.0 83.9 86.2 89.5 100.0

2022 91.5 84.5 90.5 91.5 99.6 80.8 84.8 87.3 89.9 89.0 92.2 94.1 91.5 89.5 91.9 96.6 108.3
2023 98.6 92.9 99.6 97.4 104.7 87.9 93.5 96.3 98.3 99.8 100.6 98.3 97.1 96.9 99.0 102.5 110.9
2024 100.0 97.6 98.7 98.9 104.7 92.9 97.6 101.4 95.6 101.0 99.4 100.6 99.5 97.1 97.6 101.6 112.9
2025 103.7 98.5 104.1 103.0 109.4 95.9 99.2 100.6 105.6 103.0 103.9 106.0 101.8 101.7 102.9 107.2 116.2
2026 .. 103.6 105.9 .. .. 100.5 102.4 107.0 103.8 107.3 106.6 106.9 105.0 .. .. .. ..

Percentage increase on a year earlier

2017 3.3 1.6 4.4 3.0 4.0 0.1 2.6 2.0 7.4 3.2 3.1 3.8 2.8 2.6 3.2 3.8 4.6
2018 3.1 4.0 2.7 3.8 1.9 2.7 3.5 5.4 −2.3 4.6 5.2 4.9 3.9 2.8 2.0 2.1 1.6
2019 2.2 2.3 3.2 2.4 1.0 4.0 2.8 0.6 8.2 1.1 1.0 1.6 2.4 3.0 2.4 1.3 −0.2
2020 6.0 6.1 8.9 4.4 4.9 3.6 2.5 12.2 6.9 10.1 9.5 3.2 4.9 5.0 4.8 8.3 2.5
2021 0.7 5.5 −2.8 −0.4 0.6 6.4 7.4 2.4 −2.0 −5.5 −1.2 1.2 −0.8 −1.5 − −2.3 3.1

2022 3.3 −4.6 2.7 7.2 7.7 −3.5 −3.1 −6.4 2.4 2.4 3.1 7.4 7.6 6.7 6.7 7.9 8.3
2023 7.7 9.9 10.1 6.4 5.1 8.8 10.3 10.3 9.4 12.1 9.0 4.4 6.2 8.3 7.7 6.1 2.5
2024 1.4 5.1 −0.9 1.6 − 5.7 4.4 5.3 −2.8 1.2 −1.1 2.3 2.5 0.2 −1.4 −0.9 1.8
2025 3.7 0.9 5.5 4.2 4.4 3.2 1.7 −0.8 10.5 1.9 4.5 5.4 2.3 4.7 5.4 5.6 2.9
2026 .. 5.1 1.7 .. .. 4.8 3.2 6.3 −1.7 4.2 2.5 0.9 3.2 .. .. .. ..

Non Specialised Food Stores, Large Businesses (£168,257m)

2017 79.7 75.0 79.5 78.1 86.4 71.6 75.4 77.4 80.2 79.8 78.8 79.4 77.4 77.5 79.2 82.7 95.0
2018 82.3 78.4 81.7 81.0 88.1 73.8 78.4 82.1 78.3 83.6 83.0 83.2 80.2 79.8 81.0 84.5 96.7
2019 84.0 79.7 84.3 82.9 89.1 76.7 79.6 82.1 84.7 84.4 83.9 84.7 82.3 82.0 82.9 85.5 96.9
2020 89.0 85.7 91.3 86.2 93.1 79.7 82.3 94.3 89.9 92.8 91.2 87.4 85.9 85.5 86.8 92.7 98.5
2021 89.1 89.2 88.6 85.7 93.0 84.2 87.8 94.3 88.0 87.2 90.1 87.9 85.2 84.4 86.3 89.7 100.9

2022 91.9 85.1 90.4 91.6 100.6 81.2 85.3 88.1 89.8 88.9 92.2 93.8 91.5 90.1 92.3 97.1 110.0
2023 98.9 93.1 100.0 97.5 104.9 87.9 93.6 96.9 98.6 99.8 101.2 98.1 97.0 97.5 98.5 102.1 112.4
2024 100.0 97.7 98.9 98.7 104.6 92.7 97.4 102.1 95.5 101.0 100.0 100.1 99.1 97.2 97.1 101.2 113.4
2025 103.3 98.2 103.6 102.4 109.2 95.8 98.5 100.5 105.0 102.0 103.9 105.2 100.8 101.4 102.2 106.9 116.6
2026 .. 103.3 105.4 .. .. 99.7 102.0 107.1 103.1 106.9 106.0 106.0 104.0 .. .. .. ..

Percentage increase on a year earlier

2017 3.7 1.5 4.9 3.5 4.6 −0.1 2.6 1.9 7.9 3.7 3.5 4.2 3.2 3.2 3.7 4.6 5.2
2018 3.2 4.6 2.7 3.7 2.0 3.1 4.0 6.1 −2.5 4.8 5.3 4.7 3.6 3.0 2.3 2.2 1.8
2019 2.1 1.6 3.2 2.4 1.1 3.8 1.6 0.1 8.2 0.9 1.2 1.8 2.7 2.7 2.4 1.2 0.2
2020 6.0 7.5 8.3 3.9 4.5 3.9 3.4 14.9 6.2 10.0 8.7 3.1 4.4 4.3 4.7 8.4 1.7
2021 0.1 4.1 −3.0 −0.5 −0.2 5.6 6.6 −0.1 −2.1 −6.0 −1.2 0.6 −0.8 −1.2 −0.6 −3.2 2.4

2022 3.2 −4.5 2.1 6.9 8.2 −3.5 −2.8 −6.6 2.1 1.9 2.3 6.7 7.3 6.7 7.0 8.3 9.0
2023 7.6 9.4 10.6 6.4 4.3 8.3 9.7 10.1 9.8 12.3 9.8 4.6 6.0 8.2 6.7 5.1 2.2
2024 1.1 4.9 −1.1 1.2 −0.3 5.4 4.0 5.4 −3.2 1.2 −1.2 2.1 2.2 −0.2 −1.4 −0.9 0.9
2025 3.3 0.5 4.8 3.7 4.3 3.3 1.2 −1.6 10.0 1.0 3.8 5.0 1.7 4.3 5.2 5.6 2.8
2026 .. 5.1 1.7 .. .. 4.2 3.6 6.6 −1.8 4.8 2.1 0.8 3.1 .. .. .. ..

Non Specialised Food Stores, Small Businesses (£18,384m)

2017 71.0 68.0 70.3 70.5 75.1 66.4 68.3 68.9 69.7 71.9 69.6 72.5 71.1 68.3 74.4 73.1 77.1
2018 72.0 67.2 72.0 73.7 75.2 66.0 67.4 68.0 69.4 73.8 72.5 77.2 76.1 68.9 73.8 74.0 77.4
2019 74.4 73.4 74.1 75.2 75.0 70.1 77.9 72.5 75.2 76.0 71.7 76.9 76.3 72.9 75.6 75.7 73.9
2020 79.0 67.9 85.3 81.9 81.5 70.1 73.4 61.3 86.3 84.8 84.9 79.6 84.4 81.9 79.7 81.2 83.3
2021 84.5 83.1 84.4 82.1 88.5 80.0 84.9 84.3 85.4 84.6 83.4 84.9 83.5 78.9 85.0 87.7 91.9

2022 88.0 79.2 91.5 90.3 90.9 77.7 79.4 80.3 90.5 90.7 93.0 97.1 91.5 83.9 88.4 91.4 92.5
2023 96.4 90.3 96.5 96.5 102.2 88.0 92.2 90.7 95.6 99.9 94.5 99.8 98.6 92.1 103.9 105.8 97.9
2024 100.0 96.5 97.0 100.8 105.6 95.2 99.6 95.2 96.4 101.1 94.2 104.4 103.0 96.3 102.2 104.8 108.9
2025 107.5 101.5 108.7 109.1 111.3 97.2 106.0 102.2 110.9 111.6 104.5 113.4 110.8 104.2 109.7 110.3 113.3
2026 .. 106.3 111.1 .. .. 107.8 105.6 105.6 110.8 110.7 111.7 115.7 114.9 .. .. .. ..

Percentage increase on a year earlier

2017 −0.5 2.2 0.1 −1.6 −2.3 1.8 2.5 2.3 2.9 −1.5 −0.9 −0.3 −1.3 −3.0 −1.2 −3.9 −1.8
2018 1.5 −1.1 2.3 4.6 0.2 −0.6 −1.4 −1.4 −0.5 2.7 4.2 6.6 7.1 0.8 −0.8 1.2 0.4
2019 3.3 9.3 3.0 2.0 −0.4 6.2 15.6 6.6 8.4 2.9 −1.1 −0.5 0.2 5.9 2.3 2.3 −4.5
2020 6.1 −7.5 15.1 9.0 8.8 − −5.8 −15.5 14.7 11.6 18.4 3.5 10.7 12.3 5.5 7.3 12.7
2021 7.0 22.5 −1.1 0.2 8.5 14.2 15.6 37.5 −1.0 −0.3 −1.8 6.7 −1.1 −3.7 6.6 8.0 10.3

2022 4.1 −4.8 8.5 9.9 2.8 −3.0 −6.5 −4.7 6.0 7.3 11.6 14.4 9.6 6.3 4.1 4.3 0.6
2023 9.5 14.1 5.4 6.8 12.4 13.3 16.2 13.0 5.5 10.1 1.6 2.8 7.8 9.8 17.5 15.7 5.9
2024 3.8 6.9 0.5 4.5 3.3 8.2 8.0 4.9 0.9 1.3 −0.3 4.6 4.4 4.6 −1.6 −0.9 11.2
2025 7.5 5.2 12.0 8.2 5.4 2.1 6.5 7.4 15.1 10.4 10.9 8.6 7.6 8.2 7.3 5.2 4.1
2026 .. 4.7 2.3 .. .. 10.9 −0.4 3.3 −0.1 −0.8 6.9 2.0 3.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Specialist Food Stores (£13,433m)

2017 58.0 54.0 56.4 58.3 63.2 51.6 56.0 54.2 59.9 59.5 51.2 58.9 61.0 55.7 57.5 61.0 69.4
2018 64.8 55.7 63.6 68.6 71.4 51.5 54.1 60.2 63.6 66.4 61.4 72.6 70.8 63.5 67.0 69.7 76.3
2019 70.0 61.2 69.2 70.6 79.0 56.8 59.5 66.1 68.8 68.8 69.7 72.2 72.4 67.8 71.3 74.4 88.8
2020 62.2 62.4 49.9 66.0 70.6 54.7 66.5 66.7 46.0 50.9 52.3 65.8 65.7 66.4 68.4 70.5 72.6
2021 67.6 57.2 65.2 69.2 78.8 50.9 56.7 62.6 63.3 64.4 67.4 68.6 71.5 68.0 74.5 78.8 82.3

2022 83.2 72.6 76.7 85.6 97.7 71.2 72.5 73.7 79.1 77.8 74.0 87.2 88.1 82.3 92.9 97.4 101.8
2023 102.8 89.9 101.2 103.7 116.2 82.1 93.1 93.7 99.9 103.5 100.3 105.2 107.9 99.2 108.3 123.2 116.9
2024 100.0 96.1 99.4 99.8 104.8 93.3 98.3 96.5 99.0 105.4 94.8 105.0 102.9 93.1 98.6 101.7 112.2
2025 105.0 96.8 106.2 103.0 114.8 89.0 101.3 101.1 107.4 109.4 102.6 101.9 106.6 100.8 110.6 116.2 117.0
2026 .. 102.1 104.6 .. .. 99.2 103.3 103.5 108.7 106.3 100.1 103.4 105.6 .. .. .. ..

Percentage increase on a year earlier

2017 −6.7 −6.3 −6.8 −7.0 −6.7 −4.0 −4.7 −9.1 −1.4 −0.7 −15.9 −6.1 −4.6 −9.6 −8.4 −14.9 1.4
2018 11.8 3.1 12.8 17.6 13.1 −0.2 −3.3 11.0 6.3 11.5 19.9 23.3 16.1 14.0 16.5 14.3 9.9
2019 8.0 10.0 8.7 2.9 10.6 10.2 9.9 9.9 8.2 3.7 13.5 −0.6 2.2 6.7 6.4 6.7 16.3
2020 −11.1 1.9 −27.8 −6.5 −10.5 −3.7 11.8 0.9 −33.2 −26.1 −24.9 −8.9 −9.2 −2.1 −4.1 −5.3 −18.2
2021 8.7 −8.3 30.6 4.9 11.6 −7.0 −14.7 −6.2 37.6 26.6 28.8 4.4 8.8 2.4 8.9 11.8 13.4

2022 23.0 26.9 17.7 23.6 24.0 40.0 27.9 17.8 25.0 20.7 9.8 27.1 23.3 21.0 24.7 23.6 23.7
2023 23.6 23.9 31.8 21.2 18.9 15.3 28.3 27.1 26.2 33.1 35.6 20.7 22.4 20.7 16.5 26.4 14.8
2024 −2.7 6.8 −1.8 −3.8 −9.8 13.7 5.6 3.0 −0.8 1.8 −5.5 −0.2 −4.7 −6.2 −9.0 −17.4 −4.0
2025 5.0 0.8 6.9 3.2 9.5 −4.6 3.0 4.7 8.5 3.9 8.2 −2.9 3.7 8.3 12.2 14.2 4.3
2026 .. 5.5 −1.5 .. .. 11.5 2.0 2.4 1.2 −2.9 −2.5 1.5 −1.0 .. .. .. ..

Alcoholic Drinks, Other Beverages and Tobacco (£3,580m)

2017 87.3 79.0 93.9 78.9 97.4 70.7 83.3 82.1 86.5 91.4 101.9 80.3 76.2 80.0 84.2 93.3 111.3
2018 80.5 73.7 88.2 77.5 82.7 62.7 72.7 83.2 80.9 93.8 89.6 79.0 82.0 72.6 75.6 81.4 89.5
2019 93.2 70.6 87.2 94.9 120.0 60.7 66.4 81.8 68.1 90.2 100.1 97.8 96.8 91.0 101.0 101.6 149.8
2020 94.0 85.1 99.6 86.3 105.5 70.8 78.3 104.9 100.9 100.4 97.8 91.3 90.4 79.1 88.6 103.9 120.4
2021 128.3 102.6 126.5 127.0 157.3 80.6 106.6 117.0 118.6 122.5 136.1 138.5 128.4 116.7 129.8 154.3 181.7

2022 101.8 94.0 108.1 85.8 119.4 95.1 94.0 93.2 103.9 106.7 112.6 87.8 87.8 82.6 98.9 117.0 137.7
2023 94.4 90.0 100.3 88.1 99.0 80.9 95.0 93.1 103.5 102.6 96.0 87.5 93.0 84.7 84.7 94.4 114.1
2024 100.0 87.5 94.5 96.3 121.7 83.9 91.1 87.4 89.4 98.7 95.2 92.1 94.4 101.2 104.2 121.5 135.8
2025 100.8 99.5 105.3 94.5 103.9 97.6 100.2 100.9 108.3 104.0 103.9 95.3 96.6 92.1 85.5 97.6 123.5
2026 .. 90.9 104.9 .. .. 92.0 92.2 89.0 97.0 103.3 112.3 107.0 108.6 .. .. .. ..

Percentage increase on a year earlier

2017 −13.0 −7.5 −11.4 −20.6 −11.9 5.5 −10.0 −13.0 −13.8 −13.3 −8.1 −22.8 −25.2 −14.5 −13.3 −13.0 −10.4
2018 −7.8 −6.7 −6.0 −1.9 −15.1 −11.4 −12.8 1.4 −6.4 2.7 −12.0 −1.7 7.6 −9.2 −10.2 −12.8 −19.6
2019 15.7 −4.2 −1.1 22.5 45.0 −3.1 −8.6 −1.7 −15.8 −3.9 11.7 23.9 18.1 25.2 33.5 24.8 67.4
2020 0.9 20.6 14.1 −9.0 −12.0 16.7 17.9 28.2 48.1 11.3 −2.3 −6.6 −6.6 −13.1 −12.3 2.3 −19.7
2021 36.6 20.5 27.1 47.1 49.0 13.8 36.1 11.6 17.5 22.0 39.1 51.6 42.0 47.6 46.5 48.4 50.9

2022 −20.7 −8.3 −14.5 −32.4 −24.1 18.0 −11.8 −20.3 −12.4 −12.9 −17.2 −36.6 −31.6 −29.2 −23.8 −24.2 −24.2
2023 −7.3 −4.3 −7.2 2.7 −17.1 −14.9 1.1 −0.1 −0.4 −3.8 −14.8 −0.3 6.0 2.5 −14.3 −19.3 −17.2
2024 6.0 −2.8 −5.8 9.3 22.9 3.7 −4.1 −6.2 −13.6 −3.8 −0.9 5.3 1.5 19.5 23.0 28.7 19.1
2025 0.8 13.8 11.4 −1.9 −14.6 16.2 10.0 15.4 21.1 5.4 9.2 3.5 2.4 −9.0 −17.9 −19.7 −9.1
2026 .. −8.7 −0.4 .. .. −5.7 −8.0 −11.8 −10.4 −0.7 8.1 12.2 12.4 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Predominantly Non-food Stores, All Businesses (£196,668m)

2017 85.9 73.6 82.0 83.3 104.7 72.6 72.6 75.3 82.3 80.8 82.8 85.3 83.5 81.6 87.5 101.7 120.8
2018 88.4 76.4 84.0 86.1 107.1 76.0 74.8 78.1 82.4 85.0 84.4 87.4 86.0 85.2 89.5 105.4 122.6
2019 89.5 78.6 86.1 86.8 106.6 76.9 77.2 81.2 85.2 85.2 87.6 89.1 86.2 85.4 90.1 101.8 123.5
2020 78.6 72.9 55.2 84.4 102.1 78.0 77.0 64.6 39.0 50.2 72.2 84.4 83.4 85.3 92.8 95.6 114.7
2021 88.3 62.5 91.2 89.1 110.5 57.5 59.4 68.9 88.4 92.8 92.0 90.7 88.9 87.8 97.6 112.4 119.4

2022 96.3 84.8 93.5 91.9 115.2 81.3 82.3 89.7 92.2 94.4 93.8 95.6 90.2 90.2 99.8 114.9 127.7
2023 98.7 86.8 97.7 94.7 115.6 83.8 86.1 89.7 96.3 98.4 98.2 98.4 94.8 91.8 99.8 118.6 125.9
2024 100.0 88.2 95.8 96.8 119.2 84.9 86.7 92.1 92.6 99.2 95.5 98.3 95.8 96.3 102.7 116.2 134.9
2025 102.0 90.2 97.9 99.2 121.5 85.4 89.5 95.5 98.4 98.2 97.1 100.0 98.3 99.3 107.2 123.6 131.3
2026 .. 94.5 103.5 .. .. 90.9 92.1 99.3 101.1 105.8 103.5 104.2 102.6 .. .. .. ..

Percentage increase on a year earlier

2017 3.5 1.9 5.1 4.3 2.9 0.4 3.0 2.2 7.4 2.1 5.7 2.8 6.4 3.9 1.4 3.7 3.2
2018 2.9 3.9 2.4 3.4 2.3 4.8 3.1 3.7 0.1 5.3 2.0 2.4 3.0 4.4 2.3 3.7 1.4
2019 1.3 2.8 2.6 0.8 −0.5 1.1 3.1 4.0 3.4 0.2 3.8 2.0 0.3 0.3 0.6 −3.4 0.7
2020 −12.3 −7.3 −35.9 −2.7 −4.2 1.4 −0.2 −20.5 −54.2 −41.1 −17.5 −5.3 −3.3 −0.2 3.0 −6.1 −7.2
2021 12.4 −14.3 65.0 5.5 8.3 −26.3 −22.8 6.7 126.6 84.8 27.4 7.5 6.7 3.0 5.1 17.6 4.1

2022 9.1 35.8 2.6 3.1 4.2 41.5 38.5 30.2 4.3 1.7 1.9 5.4 1.4 2.7 2.3 2.3 7.0
2023 2.4 2.3 4.5 3.1 0.4 3.1 4.7 − 4.4 4.2 4.7 2.9 5.1 1.8 − 3.2 −1.5
2024 1.3 1.7 −2.0 2.2 3.1 1.3 0.7 2.6 −3.9 0.8 −2.7 − 1.1 5.0 2.9 −2.0 7.2
2025 2.0 2.2 2.2 2.5 1.9 0.5 3.2 3.8 6.3 −1.0 1.7 1.6 2.5 3.1 4.4 6.3 −2.7
2026 .. 4.8 5.8 .. .. 6.5 2.8 4.0 2.7 7.7 6.6 4.3 4.5 .. .. .. ..

Predominantly Non-food Stores, Large Businesses (£144,108m)

2017 86.6 74.0 81.4 82.7 108.4 74.5 71.0 76.0 82.0 80.1 81.9 85.4 81.5 81.6 86.8 104.2 129.1
2018 88.6 76.0 83.9 84.9 109.5 76.4 73.5 77.8 81.1 84.9 85.3 87.2 82.9 84.6 88.6 105.3 129.8
2019 89.5 78.5 84.5 85.2 109.7 78.4 76.4 80.3 84.0 83.0 86.2 86.8 84.2 84.6 90.2 103.9 129.9
2020 76.1 71.9 53.0 79.4 100.5 78.1 74.4 63.8 38.1 48.8 68.2 77.8 78.5 81.4 87.4 92.6 117.2
2021 86.0 59.4 87.2 86.3 111.1 54.9 56.0 65.8 84.5 88.2 88.6 87.5 85.8 85.7 94.3 111.9 123.9

2022 95.0 81.1 91.0 90.0 117.8 77.9 78.2 86.0 89.7 91.2 91.9 93.6 87.7 89.0 97.2 115.5 136.2
2023 97.2 84.9 94.4 91.5 118.0 83.2 83.9 87.1 92.8 94.1 95.9 93.7 91.3 89.9 97.4 119.3 133.3
2024 100.0 86.1 94.8 95.9 123.2 83.5 83.4 90.3 90.8 97.6 95.7 96.8 94.1 96.6 102.1 118.3 144.0
2025 102.4 89.6 97.4 98.7 125.0 86.8 87.5 94.0 97.8 96.6 97.7 97.9 97.0 100.9 106.2 125.9 139.4
2026 .. 91.9 100.0 .. .. 88.9 88.0 97.5 97.2 101.6 101.1 99.7 99.7 .. .. .. ..

Percentage increase on a year earlier

2017 2.6 2.4 4.3 2.5 1.5 1.4 0.8 4.4 7.8 1.1 4.2 2.4 3.5 1.9 −0.6 2.1 2.4
2018 2.3 2.7 3.1 2.6 1.1 2.7 3.4 2.3 −1.1 6.1 4.1 2.1 1.7 3.7 2.1 1.1 0.5
2019 1.0 3.3 0.8 0.3 0.2 2.5 4.0 3.3 3.6 −2.3 1.1 −0.5 1.5 − 1.9 −1.3 0.1
2020 −14.9 −8.4 −37.4 −6.8 −8.4 −0.3 −2.7 −20.6 −54.7 −41.2 −20.9 −10.4 −6.7 −3.8 −3.1 −10.9 −9.8
2021 13.0 −17.4 64.7 8.7 10.6 −29.8 −24.8 3.3 122.0 80.8 29.9 12.5 9.3 5.3 7.9 20.9 5.6

2022 10.4 36.5 4.3 4.3 6.1 42.0 39.7 30.7 6.1 3.4 3.7 7.0 2.2 3.8 3.1 3.2 10.0
2023 2.3 4.7 3.7 1.6 0.1 6.8 7.3 1.2 3.5 3.2 4.3 0.1 4.1 1.0 0.3 3.3 −2.1
2024 2.9 1.4 0.4 4.8 4.4 0.4 −0.6 3.8 −2.1 3.7 −0.2 3.2 3.1 7.4 4.8 −0.8 8.0
2025 2.4 4.0 2.7 3.0 1.5 3.9 4.9 4.0 7.7 −1.1 2.1 1.1 3.0 4.4 4.0 6.4 −3.2
2026 .. 2.6 2.7 .. .. 2.4 0.5 3.8 −0.6 5.1 3.5 1.8 2.8 .. .. .. ..

Predominantly Non-food Stores, Small Businesses (£52,560m)

2017 83.9 72.5 83.8 84.8 94.6 67.4 76.8 73.3 83.3 82.6 85.1 84.9 88.8 81.4 89.7 95.0 98.2
2018 87.9 77.6 84.2 89.4 100.5 74.9 78.6 78.9 86.1 85.3 81.9 87.7 94.5 86.7 92.2 105.9 102.9
2019 89.6 78.9 90.5 91.3 97.9 72.7 79.1 83.6 88.6 91.3 91.3 95.3 91.8 87.6 89.8 96.2 105.8
2020 85.2 75.6 61.5 98.2 106.4 77.5 84.2 66.8 41.6 54.1 83.4 102.6 96.7 95.8 107.6 103.9 107.6
2021 94.6 70.8 101.9 96.6 109.0 64.6 68.9 77.2 99.0 105.5 101.5 99.6 97.5 93.5 106.5 113.9 107.0

2022 100.0 95.0 100.3 96.8 108.0 90.5 93.5 99.7 99.1 103.3 98.9 101.0 96.9 93.4 107.0 113.5 104.5
2023 102.8 91.9 106.7 103.5 109.1 85.6 92.1 96.9 105.9 110.3 104.5 111.0 104.2 97.0 106.2 116.7 105.4
2024 100.0 94.0 98.4 99.3 108.3 88.6 95.9 96.8 97.4 103.7 95.1 102.6 100.5 95.7 104.2 110.4 109.8
2025 100.6 91.8 99.2 100.4 111.8 81.4 95.0 99.8 100.1 102.7 95.6 105.7 101.7 95.1 109.9 117.1 109.2
2026 .. 101.6 113.0 .. .. 96.5 103.3 104.3 111.8 117.5 110.3 116.8 110.6 .. .. .. ..

Percentage increase on a year earlier

2017 6.2 0.5 7.2 9.4 7.3 −2.7 8.8 −3.4 6.2 4.7 10.0 3.8 14.7 10.1 7.1 8.8 6.2
2018 4.8 7.0 0.6 5.4 6.3 11.1 2.4 7.8 3.3 3.2 −3.7 3.3 6.3 6.5 2.8 11.5 4.8
2019 1.9 1.7 7.4 2.1 −2.6 −2.8 0.7 5.9 3.0 7.1 11.4 8.6 −2.9 1.1 −2.6 −9.2 2.8
2020 −4.9 −4.1 −32.0 7.6 8.7 6.6 6.4 −20.1 −53.1 −40.7 −8.7 7.6 5.4 9.4 19.8 8.0 1.7
2021 10.9 −6.4 65.7 −1.6 2.4 −16.7 −18.2 15.6 138.1 94.9 21.7 −2.9 0.8 −2.5 −1.0 9.6 −0.5

2022 5.8 34.2 −1.6 0.2 −0.9 40.2 35.8 29.0 0.1 −2.0 −2.5 1.4 −0.6 − 0.5 −0.3 −2.4
2023 2.8 −3.2 6.4 6.9 1.0 −5.5 −1.5 −2.8 6.8 6.7 5.7 9.9 7.6 3.8 −0.8 2.8 0.8
2024 −2.7 2.2 −7.8 −4.1 −0.8 3.6 4.1 −0.1 −8.1 −6.0 −9.0 −7.6 −3.5 −1.4 −1.9 −5.4 4.2
2025 0.6 −2.3 0.7 1.1 3.3 −8.1 −0.9 3.1 2.8 −1.0 0.5 3.0 1.2 −0.6 5.5 6.1 −0.6
2026 .. 10.6 13.9 .. .. 18.5 8.8 4.6 11.7 14.5 15.4 10.5 8.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non Specialised Predominantly Non-food Stores, All Businesses (£36,926m)

2017 94.3 79.3 85.8 88.0 124.1 80.8 76.3 80.6 84.2 84.1 88.5 88.9 88.2 87.0 91.3 118.6 154.6
2018 96.2 82.7 87.8 89.4 124.7 85.0 78.9 84.1 83.0 88.6 91.1 90.5 89.5 88.4 93.0 119.1 154.5
2019 94.6 81.8 86.7 87.5 122.2 84.6 78.9 82.0 84.9 86.2 88.5 90.0 87.3 85.7 93.2 115.9 150.4
2020 89.1 81.1 74.0 84.3 117.6 83.0 77.0 82.4 63.6 74.4 82.1 84.3 83.2 85.3 94.4 119.3 134.9
2021 90.9 76.4 86.0 84.9 116.0 69.0 74.6 83.9 86.1 86.1 85.9 85.6 82.8 86.1 94.1 117.0 132.8

2022 95.1 81.4 87.5 88.0 123.5 79.2 78.7 85.4 87.3 86.8 88.3 91.7 85.2 87.2 95.0 121.8 147.8
2023 100.5 85.9 96.3 93.4 126.3 83.8 84.4 88.8 93.9 95.8 98.6 96.4 92.1 92.1 100.3 128.8 145.1
2024 100.0 86.3 90.8 94.7 128.2 84.3 86.5 87.6 88.6 93.5 90.5 96.8 92.8 94.4 101.7 123.0 153.6
2025 103.5 89.3 97.9 97.8 130.2 87.9 88.7 91.3 98.4 96.3 98.8 97.1 97.4 98.7 103.3 135.0 147.7
2026 .. 91.0 100.1 .. .. 87.4 89.2 95.3 96.2 102.6 101.3 98.8 100.5 .. .. .. ..

Percentage increase on a year earlier

2017 1.9 0.3 2.9 2.3 2.0 −1.2 −0.3 1.9 3.4 −1.5 6.0 2.7 3.4 1.0 0.9 0.4 3.4
2018 2.0 4.3 2.3 1.6 0.5 5.1 3.4 4.3 −1.4 5.3 3.0 1.8 1.5 1.5 2.0 0.4 −0.1
2019 −1.7 −1.1 −1.3 −2.1 −2.0 −0.5 − −2.5 2.4 −2.8 −2.8 −0.6 −2.4 −3.0 0.2 −2.7 −2.6
2020 −5.8 −0.9 −14.6 −3.7 −3.7 −1.9 −2.4 0.5 −25.1 −13.6 −7.3 −6.3 −4.8 −0.5 1.2 3.0 −10.4
2021 2.0 −5.7 16.2 0.7 −1.4 −16.9 −3.1 1.9 35.2 15.6 4.7 1.6 −0.4 0.9 −0.3 −2.0 −1.5

2022 4.7 6.5 1.8 3.6 6.5 14.8 5.5 1.8 1.5 0.8 2.8 7.2 2.9 1.3 0.9 4.1 11.3
2023 5.6 5.5 10.0 6.2 2.3 5.8 7.2 4.0 7.5 10.4 11.6 5.1 8.0 5.6 5.6 5.8 −1.8
2024 −0.5 0.4 −5.7 1.3 1.5 0.7 2.5 −1.4 −5.6 −2.4 −8.2 0.4 0.8 2.5 1.3 −4.5 5.9
2025 3.5 3.6 7.8 3.3 1.5 4.2 2.5 4.3 11.0 3.1 9.2 0.4 5.0 4.5 1.6 9.8 −3.8
2026 .. 1.9 2.2 .. .. −0.5 0.7 4.4 −2.3 6.5 2.5 1.7 3.2 .. .. .. ..

Non Specialised Predominantly Non-food Stores, Large Businesses (£33,683m)

2017 96.1 81.3 87.0 88.4 127.8 83.4 77.5 82.5 85.7 85.7 89.1 89.3 88.5 87.6 93.8 121.3 160.2
2018 97.6 84.1 90.2 89.3 126.6 86.6 79.9 85.5 85.1 91.2 93.6 91.6 88.7 88.0 93.8 120.4 157.8
2019 95.8 83.2 87.8 88.0 124.3 86.4 80.3 83.1 87.0 87.0 89.2 90.2 88.0 86.1 93.2 118.0 154.3
2020 89.5 81.4 74.6 84.0 118.6 83.4 76.8 83.2 63.9 76.5 81.6 83.3 82.3 85.9 94.0 120.4 136.9
2021 90.8 78.1 86.0 83.7 115.5 70.0 76.2 86.0 86.7 86.1 85.4 84.6 81.9 84.5 92.6 116.5 133.1

2022 94.2 80.0 86.2 87.3 123.5 78.3 77.2 83.5 84.5 85.8 87.8 90.9 84.4 86.6 94.5 121.6 148.3
2023 100.6 86.4 95.7 92.7 127.6 84.9 85.1 88.7 93.1 95.0 98.4 95.5 91.3 91.6 99.9 130.3 147.7
2024 100.0 85.7 92.3 94.7 127.3 83.6 85.8 87.3 89.9 94.7 92.2 97.3 92.4 94.4 99.0 122.4 153.9
2025 101.4 86.9 96.1 95.3 128.7 85.7 85.8 89.0 96.0 94.4 97.4 94.1 94.5 97.0 101.3 133.6 146.6
2026 .. 89.0 96.4 .. .. 86.2 86.8 93.1 92.6 98.7 97.6 94.3 96.2 .. .. .. ..

Percentage increase on a year earlier

2017 1.8 0.7 3.0 1.7 1.7 −0.3 −1.0 2.7 3.5 −1.3 6.2 2.0 3.1 0.3 1.3 0.8 2.5
2018 1.5 3.6 3.7 1.0 −1.0 3.8 3.1 3.7 −0.7 6.4 5.0 2.5 0.2 0.4 − −0.8 −1.5
2019 −1.8 −1.1 −2.7 −1.5 −1.8 −0.3 0.5 −2.9 2.2 −4.7 −4.7 −1.5 −0.8 −2.1 −0.7 −2.0 −2.2
2020 −6.6 −2.2 −15.1 −4.5 −4.6 −3.4 −4.4 0.1 −26.5 −12.0 −8.5 −7.7 −6.4 −0.2 0.9 2.0 −11.3
2021 1.5 −4.2 15.3 −0.4 −2.6 −16.1 −0.8 3.4 35.6 12.6 4.7 1.5 −0.5 −1.7 −1.4 −3.2 −2.8

2022 3.7 2.5 0.1 4.2 6.9 11.9 1.3 −2.9 −2.5 −0.4 2.7 7.5 3.0 2.6 2.0 4.3 11.4
2023 6.8 8.1 11.1 6.3 3.3 8.4 10.2 6.2 10.1 10.8 12.1 5.0 8.2 5.8 5.8 7.2 −0.4
2024 −0.6 −0.8 −3.6 2.1 −0.3 −1.5 0.9 −1.5 −3.4 −0.3 −6.3 1.9 1.3 3.1 −0.9 −6.1 4.2
2025 1.4 1.3 4.1 0.6 1.1 2.4 −0.1 1.8 6.7 −0.3 5.7 −3.3 2.2 2.7 2.4 9.2 −4.7
2026 .. 2.5 0.4 .. .. 0.6 1.2 4.7 −3.5 4.5 0.2 0.2 1.8 .. .. .. ..

Non Specialised Predominantly Non-food Stores, Small Businesses (£3,242m)

2017 75.2 59.5 73.1 83.4 84.9 53.4 63.4 61.3 68.0 67.4 81.8 84.6 84.7 81.4 64.7 90.4 96.8
2018 81.6 68.3 62.8 90.4 104.9 67.4 68.6 68.7 60.9 61.7 65.2 79.7 98.0 92.8 85.3 105.9 119.8
2019 81.5 67.3 75.1 83.2 100.3 66.1 64.6 70.3 63.7 78.0 82.1 87.2 80.7 82.1 94.0 93.8 110.7
2020 85.0 77.2 68.3 87.8 107.5 78.2 79.4 74.4 60.5 52.7 87.1 94.4 91.9 79.3 98.8 108.8 113.5
2021 91.1 59.7 85.8 97.6 121.2 58.3 58.0 62.2 79.5 85.4 91.2 96.4 92.4 102.8 109.8 121.4 130.1

2022 104.5 96.5 101.9 95.7 123.8 87.8 94.4 105.1 116.4 97.0 94.2 100.5 94.0 93.3 100.6 123.7 142.5
2023 99.1 80.5 102.2 100.7 112.9 71.6 77.1 90.3 102.3 103.5 101.1 105.8 100.2 97.1 105.0 113.8 118.4
2024 100.0 91.7 76.0 94.3 138.1 91.7 93.7 90.0 75.3 80.3 73.2 91.4 96.9 94.5 129.7 129.9 151.3
2025 125.3 115.0 117.5 123.9 145.8 111.0 118.6 116.2 123.6 116.3 113.5 129.0 127.9 116.5 124.0 150.3 159.6
2026 .. 111.8 138.8 .. .. 100.3 115.0 118.4 133.8 142.9 139.5 145.1 146.1 .. .. .. ..

Percentage increase on a year earlier

2017 3.2 −5.1 1.2 9.4 5.7 −13.6 8.3 −8.3 3.2 −4.1 3.6 11.7 6.5 10.0 −5.3 −4.7 23.5
2018 8.4 14.7 −14.1 8.4 23.5 26.3 8.3 12.0 −10.4 −8.4 −20.3 −5.8 15.7 14.0 31.8 17.2 23.8
2019 −0.1 −1.5 19.6 −7.9 −4.4 −1.9 −5.9 2.3 4.5 26.4 25.9 9.5 −17.7 −11.6 10.2 −11.5 −7.6
2020 4.4 14.7 −9.1 5.5 7.2 18.3 22.9 5.7 −5.0 −32.4 6.1 8.2 13.9 −3.3 5.1 16.0 2.6
2021 7.1 −22.6 25.6 11.2 12.7 −25.5 −26.9 −16.3 31.5 62.1 4.7 2.1 0.6 29.7 11.1 11.6 14.7

2022 14.7 61.5 18.8 −2.0 2.2 50.6 62.7 68.8 46.4 13.7 3.3 4.3 1.7 −9.3 −8.3 1.9 9.5
2023 −5.2 −16.6 0.3 5.2 −8.8 −18.4 −18.3 −14.0 −12.1 6.6 7.4 5.3 6.6 4.0 4.4 −7.9 −16.9
2024 0.9 13.8 −25.6 −6.4 22.3 28.0 21.4 −0.3 −26.4 −22.4 −27.6 −13.6 −3.3 −2.7 23.5 14.1 27.7
2025 25.3 25.5 54.5 31.4 5.6 21.1 26.6 29.0 64.2 44.9 55.0 41.2 32.1 23.4 −4.4 15.7 5.5
2026 .. −2.8 18.1 .. .. −9.6 −3.1 1.9 8.2 22.9 23.0 12.5 14.2 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtile, Clothing, Footwear and Leather, All Businesses (£55,171m)

2017 88.1 72.1 84.7 88.6 107.1 70.8 68.2 76.2 81.5 83.8 87.9 90.4 87.9 87.6 88.5 102.1 126.1
2018 88.9 72.9 85.2 88.5 108.9 73.0 69.4 75.6 80.3 86.2 88.2 92.1 87.0 86.9 88.6 103.5 129.5
2019 90.8 75.8 88.4 90.7 108.1 75.5 71.5 79.6 87.4 85.9 91.2 94.0 89.6 89.0 90.8 102.4 126.6
2020 66.9 66.3 41.0 74.8 85.7 77.2 72.1 50.7 26.7 33.1 58.9 71.6 75.7 76.6 78.9 69.5 104.0
2021 78.1 40.5 81.6 83.8 106.4 40.1 35.4 44.9 79.4 81.3 83.6 83.4 83.4 84.6 91.2 106.6 118.3

2022 95.1 75.1 92.6 92.6 120.0 69.9 73.3 80.7 88.5 94.4 94.5 97.1 89.5 91.4 98.8 116.0 140.2
2023 102.1 86.0 101.5 98.8 122.2 84.3 83.5 89.4 98.0 102.0 103.9 102.8 98.7 95.7 103.0 120.7 138.7
2024 100.0 85.1 96.8 99.4 118.7 83.2 81.5 89.5 90.0 101.4 98.5 100.7 99.1 98.5 100.6 111.8 138.8
2025 102.4 85.2 97.0 103.7 125.0 81.1 82.1 91.8 96.0 96.6 98.2 104.2 101.7 104.9 106.2 123.9 141.0
2026 .. 90.0 102.7 .. .. 87.6 84.8 96.0 97.1 104.8 105.5 105.1 103.5 .. .. .. ..

Percentage increase on a year earlier

2017 6.3 5.0 9.1 7.7 3.9 2.0 4.8 7.5 10.8 7.0 9.4 4.6 8.2 10.1 1.3 5.6 4.4
2018 0.9 1.1 0.6 − 1.7 3.1 1.7 −0.7 −1.5 2.9 0.4 1.9 −1.0 −0.8 0.2 1.3 2.7
2019 2.1 4.1 3.8 2.5 −0.7 3.4 3.0 5.3 8.8 −0.4 3.4 2.0 3.0 2.5 2.5 −1.1 −2.2
2020 −26.3 −12.6 −53.6 −17.6 −20.8 2.2 0.9 −36.4 −69.4 −61.5 −35.5 −23.8 −15.5 −14.0 −13.1 −32.1 −17.9
2021 16.7 −38.9 98.9 12.1 24.2 −48.1 −51.0 −11.4 197.3 145.8 42.0 16.5 10.1 10.4 15.6 53.3 13.8

2022 21.8 85.5 13.5 10.4 12.8 74.5 107.2 79.7 11.5 16.0 13.1 16.4 7.4 8.1 8.3 8.9 18.5
2023 7.4 14.5 9.6 6.7 1.8 20.5 13.9 10.8 10.8 8.1 10.0 5.9 10.2 4.7 4.3 4.0 −1.0
2024 −2.1 −1.0 −4.7 0.6 −2.8 −1.3 −2.3 0.1 −8.2 −0.6 −5.3 −2.0 0.5 2.9 −2.3 −7.4 0.1
2025 2.4 0.1 0.2 4.4 5.3 −2.5 0.8 2.6 6.6 −4.8 −0.3 3.5 2.6 6.5 5.6 10.8 1.6
2026 .. 5.6 5.9 .. .. 8.1 3.2 4.5 1.2 8.5 7.4 0.9 1.8 .. .. .. ..

Te xtile, Clothing, Footwear and Leather, Large Businesses (£46,769m)

2017 89.6 73.7 86.5 87.9 110.5 72.2 69.5 78.1 83.1 85.7 89.9 91.3 86.1 86.6 89.5 104.7 131.9
2018 91.2 75.1 87.7 89.3 112.7 75.3 71.6 77.7 82.4 88.6 91.2 94.0 85.9 88.2 91.3 106.2 135.1
2019 92.3 77.4 89.7 90.0 111.9 78.5 73.0 80.1 89.2 87.1 92.2 93.9 88.2 88.2 93.0 105.6 132.1
2020 68.8 68.0 42.4 76.3 88.4 79.8 73.5 51.8 27.6 34.4 60.7 73.3 76.8 78.3 80.7 70.7 108.6
2021 82.4 42.5 86.4 88.6 112.2 42.1 36.6 47.5 83.2 86.6 88.8 88.9 88.0 88.9 96.1 112.6 124.9

2022 95.6 76.9 94.0 91.8 119.6 71.4 75.1 82.7 91.2 95.2 95.2 96.3 88.3 91.1 97.5 114.5 141.3
2023 98.0 82.0 96.2 93.2 120.8 80.2 79.0 85.7 93.3 96.0 98.7 96.1 93.2 91.0 99.4 118.2 139.9
2024 100.0 85.5 96.4 96.8 121.4 82.8 81.6 90.7 90.0 100.9 97.8 97.8 95.4 97.1 101.6 114.0 143.1
2025 102.3 86.6 96.8 101.7 125.2 84.0 83.4 91.8 97.1 96.1 97.1 100.8 98.1 105.2 104.4 122.1 144.2
2026 .. 90.4 101.7 .. .. 87.4 85.7 96.5 97.0 103.1 104.4 103.8 102.8 .. .. .. ..

Percentage increase on a year earlier

2017 3.4 3.3 6.6 3.9 0.7 0.5 2.1 6.3 6.9 4.7 7.9 2.2 4.4 4.8 −2.8 1.4 2.1
2018 1.8 1.9 1.4 1.6 2.0 4.3 2.9 −0.6 −0.9 3.5 1.4 3.0 −0.3 1.9 2.0 1.4 2.5
2019 1.2 3.1 2.3 0.8 −0.7 4.2 1.9 3.2 8.3 −1.8 1.1 −0.1 2.7 − 1.9 −0.6 −2.2
2020 −25.5 −12.2 −52.7 −15.2 −21.1 1.7 0.8 −35.4 −69.1 −60.4 −34.1 −21.9 −13.0 −11.3 −13.2 −33.1 −17.8
2021 19.9 −37.5 103.6 16.2 27.0 −47.2 −50.3 −8.2 201.7 151.5 46.2 21.3 14.6 13.5 19.0 59.4 15.0

2022 15.9 80.9 8.8 3.7 6.5 69.5 105.3 73.9 9.6 9.9 7.2 8.4 0.3 2.5 1.5 1.7 13.1
2023 2.6 6.6 2.4 1.5 1.0 12.4 5.2 3.6 2.3 0.9 3.6 −0.3 5.7 −0.2 2.0 3.2 −0.9
2024 2.0 4.2 0.2 3.8 0.5 3.2 3.3 5.8 −3.5 5.1 −0.9 1.8 2.3 6.7 2.1 −3.5 2.3
2025 2.3 1.4 0.4 5.1 3.1 1.5 2.3 1.3 7.8 −4.8 −0.8 3.1 2.9 8.4 2.8 7.1 0.8
2026 .. 4.3 5.1 .. .. 4.1 2.7 5.1 −0.1 7.3 7.5 3.0 4.7 .. .. .. ..

Te xtile, Clothing, Footwear an Leather, Small Businesses (£8,402m)

2017 79.6 63.2 74.4 92.3 88.5 63.0 60.7 65.3 72.9 73.3 76.6 85.7 97.5 93.5 82.6 87.8 93.8
2018 75.9 60.7 70.9 84.3 87.8 60.1 57.1 64.1 68.7 72.4 71.5 81.7 93.0 79.5 73.7 88.7 98.4
2019 82.6 67.1 81.1 95.0 87.2 58.9 63.3 76.7 77.1 79.3 85.9 94.6 97.2 93.6 78.5 85.0 96.0
2020 56.7 56.5 33.2 66.5 70.6 62.6 64.2 44.3 21.8 25.6 48.4 62.3 69.6 67.3 68.6 63.3 78.1
2021 53.8 29.2 54.9 57.3 73.7 28.6 28.7 30.1 58.2 52.0 54.6 52.8 57.7 60.5 64.3 73.2 81.8

2022 92.3 65.1 85.1 96.5 122.5 61.6 63.1 69.4 73.4 90.0 90.5 101.1 96.5 93.0 106.0 124.5 134.0
2023 124.8 108.3 131.2 129.7 130.0 106.6 108.3 109.7 124.4 135.6 133.1 140.0 128.8 122.1 122.7 134.6 132.0
2024 100.0 83.1 98.9 113.9 104.1 85.4 81.2 82.8 89.7 104.2 102.1 116.9 120.1 106.6 95.3 99.3 115.0
2025 103.2 77.3 98.3 115.0 124.3 64.8 74.9 91.8 89.8 99.4 104.3 123.1 121.8 103.0 116.5 133.8 123.1
2026 .. 87.7 108.1 .. .. 88.8 79.9 93.2 97.9 114.3 111.4 112.3 107.7 .. .. .. ..

Percentage increase on a year earlier

2017 29.3 18.1 28.4 34.1 34.4 13.1 26.2 16.5 44.6 24.7 20.7 21.0 31.2 48.7 35.3 45.9 26.3
2018 −4.6 −3.9 −4.7 −8.7 −0.8 −4.6 −6.0 −1.9 −5.7 −1.3 −6.6 −4.6 −4.6 −15.0 −10.8 1.0 4.9
2019 8.8 10.5 14.4 12.7 −0.7 −2.1 10.9 19.6 12.2 9.5 20.1 15.7 4.6 17.7 6.5 −4.2 −2.5
2020 −31.4 −15.8 −59.1 −30.1 −19.0 6.3 1.4 −42.2 −71.7 −67.7 −43.6 −34.2 −28.5 −28.1 −12.6 −25.5 −18.6
2021 −5.2 −48.3 65.2 −13.8 4.4 −54.3 −55.3 −32.2 166.5 103.0 12.7 −15.2 −17.0 −10.1 −6.3 15.7 4.7

2022 71.6 122.9 55.0 68.5 66.1 115.2 120.3 130.8 26.1 73.2 65.8 91.2 67.2 53.6 65.0 70.1 64.0
2023 35.2 66.5 54.2 34.3 6.1 73.1 71.4 58.1 69.5 50.6 47.1 38.5 33.4 31.4 15.8 8.1 −1.5
2024 −19.9 −23.3 −24.6 −12.2 −19.9 −19.9 −25.0 −24.5 −27.9 −23.1 −23.3 −16.5 −6.7 −12.7 −22.3 −26.2 −12.9
2025 3.2 −7.0 −0.6 1.0 19.4 −24.2 −7.7 10.8 0.1 −4.6 2.2 5.3 1.5 −3.3 22.2 34.7 7.0
2026 .. 13.5 10.0 .. .. 37.0 6.6 1.6 9.0 15.0 6.8 −8.7 −11.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Te xtiles (£883m)

2017 90.6 86.4 80.2 79.8 115.9 82.8 81.1 93.6 86.3 83.5 72.7 84.4 72.7 81.7 97.9 118.7 128.0
2018 92.3 80.0 79.2 86.2 123.8 81.7 76.5 81.4 81.6 79.8 76.8 89.2 87.7 82.7 98.0 142.5 129.4
2019 90.9 81.2 77.0 84.7 120.9 84.7 80.8 78.7 73.1 80.8 77.0 92.0 84.0 79.3 91.1 114.6 149.9
2020 81.6 61.6 51.9 93.7 120.8 65.2 66.5 54.0 44.5 28.6 76.6 101.6 86.2 93.3 114.8 102.1 140.6
2021 93.1 73.4 80.4 81.5 137.0 109.7 59.8 55.2 72.7 80.7 86.4 82.1 81.0 81.3 102.4 138.4 163.7

2022 115.8 92.6 85.7 101.9 182.8 96.4 86.6 94.3 83.3 86.6 87.0 98.4 97.4 108.3 130.6 197.2 213.1
2023 90.8 93.0 81.6 85.1 103.6 110.5 96.8 76.0 87.0 90.5 70.2 84.5 89.3 82.2 95.6 120.5 96.5
2024 100.0 96.1 95.6 98.9 109.4 98.0 97.2 93.8 93.0 99.8 94.4 107.3 95.5 94.9 97.7 101.9 124.8
2025 66.0 65.0 63.6 67.3 68.0 61.7 63.4 69.6 66.3 65.2 60.2 68.8 74.6 60.2 65.3 80.9 59.9
2026 .. 57.6 58.2 .. .. 49.3 61.9 60.8 59.4 56.4 58.7 66.1 55.6 .. .. .. ..

Percentage increase on a year earlier

2017 −0.1 12.1 1.3 −7.0 −3.8 5.8 12.2 16.9 10.6 12.3 −13.3 −6.3 −18.1 2.4 −1.1 −9.3 −1.1
2018 1.9 −7.5 −1.2 8.1 6.8 −1.2 −5.7 −13.1 −5.4 −4.5 5.7 5.6 20.6 1.3 0.1 20.0 1.1
2019 −1.5 1.5 −2.8 −1.8 −2.3 3.6 5.6 −3.2 −10.4 1.3 0.2 3.2 −4.2 −4.1 −7.1 −19.6 15.8
2020 −10.3 −24.2 −32.5 10.6 −0.1 −23.0 −17.7 −31.4 −39.1 −64.6 −0.5 10.4 2.6 17.7 26.0 −10.9 −6.2
2021 14.1 19.2 54.9 −13.0 13.4 68.2 −10.0 2.3 63.4 182.2 12.8 −19.1 −6.0 −12.9 −10.8 35.5 16.4

2022 24.4 26.1 6.5 25.1 33.4 −12.1 44.8 70.8 14.6 7.3 0.6 19.8 20.3 33.2 27.5 42.6 30.2
2023 −21.5 0.4 −4.8 −16.5 −43.3 14.6 11.8 −19.5 4.4 4.6 −19.3 −14.1 −8.3 −24.1 −26.7 −38.9 −54.7
2024 10.1 3.4 17.2 16.2 5.6 −11.3 0.4 23.5 6.9 10.2 34.5 27.0 6.9 15.4 2.1 −15.4 29.2
2025 −34.0 −32.4 −33.5 −32.0 −37.8 −37.1 −34.7 −25.8 −28.7 −34.7 −36.2 −35.9 −21.8 −36.6 −33.1 −20.6 −52.0
2026 .. −11.3 −8.5 .. .. −20.0 −2.4 −12.6 −10.4 −13.5 −2.6 −3.9 −25.5 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Clothing, All Businesses (£47,671m)

2017 89.7 73.5 86.2 89.7 109.4 71.5 69.9 78.0 82.8 85.6 89.4 91.9 88.7 88.8 90.1 104.6 128.7
2018 91.2 74.6 87.5 90.3 112.2 73.7 71.1 78.1 82.4 88.7 90.7 93.9 87.8 89.5 91.2 106.4 133.6
2019 92.7 77.8 90.8 91.9 110.2 76.1 73.1 82.8 90.0 88.2 93.6 95.4 89.6 90.9 92.7 104.2 129.0
2020 68.2 67.8 42.3 75.6 87.3 77.9 74.2 52.7 26.9 34.4 61.0 73.4 75.6 77.3 80.1 71.0 106.2
2021 79.9 41.1 84.1 85.9 108.5 39.7 35.7 46.5 82.1 83.6 86.1 85.7 84.4 87.1 93.3 108.8 120.3

2022 96.3 76.8 95.0 92.9 120.3 70.9 74.8 83.1 90.2 97.4 97.0 98.1 89.1 91.7 99.3 116.0 140.6
2023 102.6 87.0 102.8 98.0 122.6 84.6 84.3 91.1 99.4 104.0 104.5 102.6 97.2 95.0 103.0 120.6 139.9
2024 100.0 86.2 96.4 98.2 119.2 83.2 82.5 91.5 89.8 101.1 98.0 99.6 97.4 97.7 100.5 112.5 139.5
2025 103.3 86.8 97.9 104.3 125.7 82.6 83.0 94.0 97.2 96.7 99.4 104.4 101.1 106.9 107.7 123.1 142.1
2026 .. 92.6 105.4 .. .. 89.5 87.1 99.5 99.9 107.3 108.1 107.0 104.4 .. .. .. ..

Percentage increase on a year earlier

2017 6.6 5.2 9.2 8.3 4.3 1.9 4.5 8.2 10.9 7.4 9.4 5.4 9.5 9.9 1.4 6.5 4.7
2018 1.6 1.4 1.5 0.7 2.5 3.1 1.6 0.1 −0.5 3.7 1.4 2.1 −1.0 0.8 1.2 1.7 3.8
2019 1.7 4.2 3.8 1.7 −1.8 3.2 2.8 6.1 9.3 −0.6 3.2 1.6 2.1 1.5 1.6 −2.0 −3.5
2020 −26.4 −12.8 −53.4 −17.7 −20.8 2.3 1.5 −36.4 −70.2 −61.0 −34.8 −23.1 −15.7 −14.9 −13.6 −31.9 −17.7
2021 17.0 −39.4 98.8 13.6 24.2 −49.0 −51.8 −11.7 205.8 143.0 41.1 16.7 11.7 12.6 16.6 53.2 13.3

2022 20.5 87.0 13.0 8.2 10.9 78.7 109.5 78.8 9.8 16.6 12.7 14.5 5.5 5.2 6.4 6.7 16.9
2023 6.6 13.3 8.2 5.5 1.9 19.3 12.7 9.6 10.1 6.8 7.8 4.6 9.2 3.6 3.7 3.9 −0.5
2024 −2.5 −1.0 −6.2 0.2 −2.8 −1.6 −2.2 0.4 −9.6 −2.8 −6.3 −2.9 0.2 2.9 −2.4 −6.7 −0.3
2025 3.3 0.7 1.5 6.2 5.4 −0.7 0.6 2.8 8.2 −4.4 1.4 4.7 3.7 9.4 7.1 9.5 1.8
2026 .. 6.7 7.6 .. .. 8.2 5.0 5.9 2.8 11.0 8.8 2.6 3.3 .. .. .. ..

Clothing, Large Businesses (£42,280m)

2017 88.8 73.2 85.9 86.5 109.6 71.2 69.3 77.9 82.5 85.5 88.9 90.3 84.3 85.2 88.7 104.0 130.6
2018 90.8 75.2 87.3 88.4 112.4 74.6 71.8 78.3 81.9 88.5 90.8 93.1 84.2 88.1 91.3 106.0 134.5
2019 91.4 77.1 89.3 88.5 110.9 77.0 72.7 80.7 89.0 86.9 91.5 92.4 85.7 87.5 92.5 104.6 130.7
2020 68.8 68.0 43.0 76.0 88.3 78.6 73.9 52.7 27.4 35.1 61.8 74.0 75.6 77.8 80.8 71.0 108.2
2021 82.7 42.6 87.2 88.8 112.1 41.3 36.5 48.6 84.3 87.2 89.6 89.5 87.1 89.6 96.4 112.8 124.1

2022 95.3 77.3 94.4 91.1 118.6 71.3 75.4 83.5 91.1 95.8 95.8 95.6 86.7 90.9 97.0 113.7 139.9
2023 98.1 82.2 96.4 92.7 121.3 80.0 79.1 86.3 93.4 96.7 98.6 95.9 92.2 90.6 99.9 118.6 140.6
2024 100.0 86.1 96.4 96.1 121.4 82.8 82.2 92.0 90.0 101.1 97.8 97.2 94.1 96.7 101.8 113.9 143.1
2025 102.0 87.1 96.6 101.1 124.2 84.1 83.6 93.0 97.5 95.4 96.8 100.0 96.6 105.6 104.7 120.4 142.9
2026 .. 91.1 101.8 .. .. 87.7 86.1 97.7 97.4 103.1 104.2 103.5 101.0 .. .. .. ..

Percentage increase on a year earlier

2017 3.1 2.5 6.4 3.9 0.5 −0.2 1.2 5.6 6.6 5.0 7.4 2.7 4.3 4.5 −3.3 1.5 2.0
2018 2.3 2.7 1.7 2.2 2.6 4.8 3.6 0.5 −0.7 3.5 2.1 3.1 −0.1 3.3 2.9 1.9 3.0
2019 0.7 2.6 2.2 0.1 −1.4 3.2 1.2 3.0 8.7 −1.8 0.8 −0.7 1.9 −0.6 1.4 −1.3 −2.9
2020 −24.7 −11.8 −51.8 −14.1 −20.4 2.1 1.6 −34.7 −69.2 −59.6 −32.4 −19.9 −11.8 −11.1 −12.7 −32.1 −17.2
2021 20.2 −37.3 102.8 16.9 26.9 −47.4 −50.6 −7.8 207.2 148.5 44.9 21.0 15.2 15.1 19.4 58.7 14.7

2022 15.3 81.3 8.2 2.5 5.8 72.5 106.6 72.0 8.1 9.9 6.9 6.8 −0.5 1.5 0.6 0.8 12.7
2023 3.0 6.3 2.2 1.8 2.2 12.2 4.9 3.4 2.6 0.9 2.9 0.3 6.4 −0.4 2.9 4.4 0.5
2024 1.9 4.8 − 3.6 0.1 3.4 3.9 6.6 −3.7 4.5 −0.8 1.3 2.1 6.7 1.9 −4.0 1.8
2025 2.0 1.1 0.2 5.2 2.3 1.6 1.7 1.0 8.4 −5.6 −1.0 2.9 2.6 9.2 2.9 5.8 −0.2
2026 .. 4.6 5.4 .. .. 4.4 3.1 5.1 −0.1 8.1 7.7 3.5 4.6 .. .. .. ..

Clothing, Small Businesses (£5,391m)

2017 97.0 76.2 88.6 115.2 108.2 74.2 74.8 78.9 85.4 86.1 93.1 105.0 123.1 116.9 101.1 108.8 113.3
2018 93.6 69.9 88.7 105.5 110.2 66.5 65.3 76.4 86.1 90.2 89.7 100.5 116.2 100.8 90.7 109.4 126.4
2019 102.1 82.8 102.5 118.7 104.6 68.7 75.9 99.6 97.8 97.8 110.2 119.2 120.2 117.1 94.0 101.3 115.6
2020 63.7 66.2 36.7 72.6 79.3 71.6 76.4 52.5 22.3 28.8 54.5 69.0 75.1 73.6 74.3 70.7 90.1
2021 57.7 29.0 59.4 62.7 79.8 26.7 29.5 30.4 65.2 54.6 58.5 56.1 63.2 67.6 68.8 77.7 90.3

2022 103.5 73.3 100.2 106.9 133.5 67.8 70.1 80.2 83.2 109.6 106.3 117.8 107.8 97.5 116.8 134.7 145.9
2023 137.5 125.2 152.7 139.5 132.7 120.6 125.5 128.5 145.8 161.2 151.4 154.8 136.7 129.4 127.1 135.9 134.6
2024 100.0 86.4 96.6 115.1 101.9 87.0 85.0 87.1 88.2 101.4 99.4 118.6 123.5 105.7 90.6 101.3 111.4
2025 114.1 84.3 108.1 129.4 136.7 71.5 78.2 102.0 94.5 107.1 119.7 138.1 136.3 117.0 130.9 144.0 135.6
2026 .. 104.6 133.2 .. .. 103.1 94.5 113.8 119.2 140.3 138.7 134.4 130.9 .. .. .. ..

Percentage increase on a year earlier

2017 41.0 30.3 36.0 45.1 49.6 21.2 36.9 33.1 60.2 30.0 26.3 27.4 49.4 56.9 52.6 67.9 36.2
2018 −3.5 −8.2 0.2 −8.4 1.9 −10.4 −12.7 −3.2 0.8 4.8 −3.6 −4.3 −5.6 −13.8 −10.3 0.5 11.6
2019 9.2 18.4 15.5 12.6 −5.1 3.3 16.3 30.3 13.6 8.4 22.8 18.6 3.4 16.2 3.6 −7.4 −8.5
2020 −37.6 −20.1 −64.2 −38.8 −24.2 4.3 0.7 −47.2 −77.1 −70.6 −50.5 −42.1 −37.5 −37.1 −20.9 −30.2 −22.1
2021 −9.5 −56.2 61.8 −13.7 0.7 −62.7 −61.4 −42.1 192.0 89.7 7.3 −18.7 −15.9 −8.2 −7.4 10.0 0.3

2022 79.3 152.7 68.8 70.5 67.3 153.5 137.8 163.7 27.5 100.7 81.7 109.9 70.6 44.3 69.8 73.3 61.6
2023 32.9 70.8 52.4 30.5 −0.6 77.9 78.9 60.3 75.2 47.1 42.5 31.4 26.8 32.8 8.8 0.9 −7.8
2024 −27.3 −30.9 −36.8 −17.5 −23.2 −27.8 −32.3 −32.2 −39.5 −37.1 −34.4 −23.4 −9.7 −18.3 −28.8 −25.4 −17.2
2025 14.1 −2.4 11.9 12.4 34.2 −17.8 −7.9 17.2 7.2 5.6 20.5 16.5 10.4 10.7 44.5 42.1 21.7
2026 .. 24.0 23.3 .. .. 44.1 20.8 11.6 26.2 31.0 15.9 −2.7 −3.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Footwear and Leather Goods (£6,617m)

2017 76.3 59.6 74.4 81.4 89.6 63.8 54.0 60.8 71.9 70.7 79.3 80.2 84.3 80.1 75.2 82.4 106.9
2018 72.1 59.7 69.0 76.0 83.6 66.6 56.1 57.0 65.4 68.7 72.3 79.8 80.9 68.9 68.7 77.7 100.2
2019 77.3 61.4 72.6 83.3 91.8 70.0 58.8 56.7 70.5 70.1 76.3 83.8 90.2 77.4 77.0 87.9 106.6
2020 55.5 55.8 30.5 66.5 69.1 74.0 57.9 35.9 23.2 24.4 41.2 54.4 75.1 69.2 65.7 54.5 83.4
2021 63.2 31.6 63.9 69.7 87.4 33.4 29.5 31.8 60.5 65.4 65.5 67.0 76.0 66.7 74.8 86.6 98.2

2022 83.8 60.2 76.2 89.2 109.5 58.9 60.2 61.2 76.8 73.6 77.9 89.2 91.6 87.3 91.1 105.3 127.4
2023 100.2 77.5 95.1 106.3 121.8 78.2 75.4 78.6 89.8 89.1 104.2 106.3 110.2 103.1 104.3 121.5 136.0
2024 100.0 75.8 99.4 107.9 116.9 80.9 72.2 74.6 90.9 104.0 102.6 107.7 111.9 104.9 101.8 108.2 135.9
2025 100.6 76.6 95.2 104.4 128.3 72.5 78.5 79.1 91.1 99.9 94.6 107.9 110.2 96.9 101.1 135.2 144.4
2026 .. 75.3 89.4 .. .. 79.7 71.2 75.2 82.3 93.0 92.4 96.8 103.6 .. .. .. ..

Percentage increase on a year earlier

2017 4.6 2.5 9.4 5.2 1.9 2.3 6.2 0.1 10.4 3.0 13.6 − 2.4 12.5 0.4 1.5 3.0
2018 −5.5 0.1 −7.2 −6.7 −6.8 4.4 3.9 −6.2 −9.0 −3.0 −8.9 −0.4 −4.0 −13.9 −8.8 −5.7 −6.3
2019 7.2 2.9 5.1 9.7 9.8 5.1 4.9 −0.6 7.7 2.1 5.6 5.0 11.5 12.3 12.2 13.2 6.4
2020 −28.2 −9.2 −58.0 −20.2 −24.7 5.8 −1.5 −36.6 −67.0 −65.3 −46.0 −35.0 −16.8 −10.6 −14.7 −38.0 −21.7
2021 13.9 −43.4 109.8 4.9 26.6 −54.9 −49.1 −11.4 160.5 168.6 59.1 23.0 1.3 −3.5 13.8 58.7 17.7

2022 32.6 90.5 19.2 28.0 25.2 76.6 104.1 92.2 26.8 12.5 19.0 33.1 20.5 30.8 21.9 21.6 29.8
2023 19.6 28.8 24.8 19.1 11.3 32.7 25.2 28.6 17.0 21.1 33.7 19.2 20.3 18.0 14.5 15.4 6.7
2024 −0.2 −2.2 4.5 1.5 −4.0 3.5 −4.2 −5.1 1.2 16.7 −1.6 1.3 1.5 1.7 −2.4 −11.0 −0.1
2025 0.6 1.0 −4.3 −3.3 9.8 −10.4 8.7 6.0 0.2 −3.9 −7.7 0.2 −1.5 −7.6 −0.7 25.0 6.3
2026 .. −1.6 −6.0 .. .. 9.8 −9.3 −4.9 −9.7 −6.9 −2.4 −10.3 −6.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Household Goods Stores, All Businesses (£35,530m)

2017 93.5 88.4 91.6 90.9 103.1 90.1 88.2 87.1 98.9 88.9 87.8 93.1 87.1 92.1 101.0 109.4 99.7
2018 99.2 92.8 96.2 97.9 109.8 93.6 92.5 92.5 98.6 97.4 93.3 95.1 96.8 101.0 106.3 118.5 105.6
2019 96.5 91.8 94.0 94.2 105.9 92.9 91.6 91.1 94.7 93.8 93.6 92.0 91.9 97.7 101.2 108.1 107.9
2020 95.6 87.9 70.3 105.4 119.3 91.9 90.5 81.7 45.7 66.7 92.8 103.2 104.3 108.1 119.7 126.3 113.3
2021 107.0 92.1 115.6 105.9 114.2 82.3 92.8 99.5 116.4 120.0 111.4 109.5 107.1 102.2 112.3 122.9 108.6

2022 106.0 104.0 105.5 101.8 112.8 103.2 101.7 106.5 109.2 107.5 100.8 101.2 101.7 102.4 108.3 124.4 107.0
2023 104.9 101.2 106.6 103.2 108.5 101.7 99.0 102.5 109.0 107.5 104.0 104.2 104.7 101.3 105.6 120.9 101.0
2024 100.0 97.4 99.2 97.0 106.5 96.9 95.9 99.0 99.6 102.5 96.1 95.6 98.3 97.1 103.1 112.1 104.7
2025 102.4 99.2 100.7 99.7 110.3 96.4 101.5 100.1 104.7 100.6 97.4 98.9 101.3 99.0 109.5 122.7 100.9
2026 .. 101.0 107.8 .. .. 101.3 97.5 103.6 109.2 112.0 103.4 103.5 107.4 .. .. .. ..

Percentage increase on a year earlier

2017 1.6 −1.6 4.1 3.1 1.2 −3.3 −1.1 −0.5 12.8 −2.6 2.7 1.5 2.5 4.8 2.8 2.0 −0.9
2018 6.1 5.0 5.1 7.7 6.5 3.9 4.8 6.1 −0.3 9.5 6.3 2.1 11.1 9.6 5.3 8.3 5.9
2019 −2.7 −1.1 −2.3 −3.8 −3.5 −0.7 −0.9 −1.5 −3.9 −3.7 0.3 −3.2 −5.0 −3.3 −4.8 −8.8 2.2
2020 −1.0 −4.3 −25.2 12.0 12.6 −1.1 −1.3 −10.3 −51.7 −28.8 −0.9 12.2 13.5 10.6 18.3 16.8 5.0
2021 11.9 4.9 64.4 0.5 −4.3 −10.4 2.5 21.8 154.5 79.8 20.1 6.1 2.7 −5.5 −6.2 −2.6 −4.1

2022 −0.9 12.8 −8.7 −3.9 −1.2 25.3 9.6 7.0 −6.2 −10.4 −9.5 −7.6 −5.0 0.2 −3.6 1.2 −1.5
2023 −1.1 −2.7 1.1 1.4 −3.8 −1.5 −2.7 −3.7 −0.2 −0.1 3.2 2.9 2.9 −1.0 −2.6 −2.8 −5.6
2024 −4.6 −3.8 −7.0 −6.0 −1.9 −4.7 −3.2 −3.5 −8.5 −4.6 −7.6 −8.2 −6.1 −4.2 −2.4 −7.3 3.7
2025 2.4 1.9 1.5 2.8 3.6 −0.6 5.9 1.2 5.1 −1.8 1.4 3.5 3.0 2.0 6.2 9.5 −3.6
2026 .. 1.9 7.1 .. .. 5.2 −4.0 3.5 4.2 11.3 6.1 4.6 6.0 .. .. .. ..

Household Goods Stores, Large Businesses (£24,782m)

2017 89.5 85.8 87.6 85.6 99.1 89.6 84.3 83.9 96.7 84.4 82.9 89.0 80.7 86.7 93.4 103.4 100.2
2018 94.3 88.0 92.3 91.9 105.0 87.1 87.6 89.2 95.3 93.2 89.2 89.7 89.3 95.8 95.1 111.2 107.8
2019 93.8 91.9 90.3 89.0 103.8 92.3 91.4 92.1 91.8 90.3 89.2 84.8 87.2 93.7 97.5 104.9 108.1
2020 89.5 83.9 68.7 98.6 107.5 88.9 84.1 78.7 43.7 66.2 90.7 97.5 96.8 100.8 103.7 113.6 105.7
2021 99.8 87.2 105.0 99.2 108.0 80.2 85.7 93.9 106.8 107.6 101.4 100.7 100.3 97.2 103.6 116.4 104.7

2022 102.5 98.7 101.8 97.5 112.2 99.2 95.7 100.7 103.9 103.9 98.4 96.9 96.5 98.6 103.4 122.9 110.6
2023 100.3 98.0 101.1 96.0 106.1 101.2 95.8 97.3 104.4 101.4 98.1 94.8 97.2 96.1 99.5 117.5 102.2
2024 100.0 96.3 100.1 96.2 107.3 97.2 93.4 97.9 98.9 102.3 99.3 94.8 96.3 97.3 100.1 112.4 109.1
2025 102.1 98.1 100.9 98.6 111.0 98.7 97.5 98.0 103.7 99.9 99.6 95.4 101.0 99.3 106.0 124.1 104.5
2026 .. 99.3 101.4 .. .. 100.9 96.6 100.3 104.0 105.2 96.4 94.2 99.7 .. .. .. ..

Percentage increase on a year earlier

2017 −0.4 −0.1 2.4 −2.9 −0.9 0.5 −0.6 −0.1 15.0 −5.1 −1.2 −4.1 −3.2 −1.8 −0.4 −1.2 −1.0
2018 5.4 2.6 5.4 7.5 5.9 −2.8 3.8 6.3 −1.4 10.5 7.7 0.9 10.6 10.5 1.8 7.5 7.5
2019 −0.6 4.4 −2.2 −3.2 −1.1 5.9 4.3 3.2 −3.7 −3.1 −0.1 −5.5 −2.4 −2.2 2.4 −5.7 0.2
2020 −4.5 −8.8 −24.0 10.8 3.5 −3.7 −8.0 −14.5 −52.5 −26.7 1.7 15.0 11.0 7.6 6.4 8.3 −2.2
2021 11.5 3.9 52.9 0.7 0.4 −9.8 1.9 19.4 144.6 62.6 11.8 3.3 3.5 −3.6 − 2.5 −1.0

2022 2.7 13.3 −3.0 −1.8 3.9 23.8 11.7 7.2 −2.7 −3.5 −2.9 −3.7 −3.7 1.4 −0.2 5.6 5.7
2023 −2.2 −0.7 −0.7 −1.5 −5.4 2.0 0.1 −3.4 0.5 −2.4 −0.4 −2.3 0.7 −2.5 −3.8 −4.4 −7.6
2024 −0.3 −1.8 −0.9 0.2 1.2 −4.0 −2.5 0.7 −5.3 0.9 1.3 0.1 −1.0 1.2 0.6 −4.3 6.7
2025 2.1 1.9 0.8 2.5 3.4 1.6 4.4 0.1 4.8 −2.4 0.3 0.6 4.9 2.0 6.0 10.4 −4.2
2026 .. 1.2 0.5 .. .. 2.2 −1.0 2.3 0.2 5.3 −3.2 −1.3 −1.2 .. .. .. ..

Household Goods Stores, Small Businesses (£10,748m)

2017 102.6 94.3 100.7 103.2 112.2 91.0 97.1 94.6 104.1 99.4 99.0 102.7 101.7 104.7 118.4 123.2 98.6
2018 110.4 103.8 105.1 111.6 120.9 108.5 103.7 100.1 106.2 107.1 102.7 107.3 113.9 113.1 132.1 135.4 100.5
2019 102.7 91.6 102.4 106.1 110.7 94.4 92.2 89.0 101.4 101.6 103.8 108.6 102.8 106.9 109.7 115.4 107.6
2020 109.4 97.0 74.0 121.2 146.3 98.7 105.2 88.7 50.5 67.9 97.6 116.5 121.5 124.7 156.6 155.4 130.7
2021 123.4 103.6 139.9 121.5 128.5 87.3 109.1 112.4 138.4 148.3 134.4 129.9 122.8 113.6 132.4 138.0 117.7

2022 114.0 116.1 113.9 111.8 114.0 112.3 115.5 119.7 121.3 115.9 106.3 111.0 113.7 111.0 119.7 127.9 98.4
2023 115.4 108.3 119.4 119.8 114.1 102.7 106.2 114.6 119.4 121.5 117.7 125.8 121.9 113.4 119.5 128.7 98.1
2024 100.0 99.8 96.9 98.8 104.5 96.3 101.5 101.3 101.2 102.9 88.7 97.3 103.0 96.6 109.9 111.4 94.5
2025 103.0 101.5 100.0 102.1 108.6 90.8 110.7 104.9 107.0 102.4 92.5 107.0 102.0 98.3 117.4 119.5 92.7
2026 .. 104.9 122.5 .. .. 102.1 99.5 111.4 121.1 127.6 119.5 124.9 125.0 .. .. .. ..

Percentage increase on a year earlier

2017 6.0 −4.6 7.6 16.8 5.6 −10.9 −2.0 −1.4 8.4 2.6 11.1 14.9 14.8 20.0 9.2 8.9 −0.6
2018 7.6 10.1 4.4 8.1 7.7 19.2 6.8 5.9 2.0 7.7 3.7 4.5 12.0 7.9 11.6 9.9 1.9
2019 −6.9 −11.7 −2.6 −4.9 −8.5 −13.0 −11.1 −11.1 −4.5 −5.1 1.1 1.2 −9.8 −5.4 −16.9 −14.8 7.1
2020 6.5 5.9 −27.8 14.2 32.2 4.6 14.0 −0.3 −50.2 −33.2 −6.0 7.3 18.2 16.7 42.8 34.7 21.5
2021 12.8 6.9 89.1 0.2 −12.2 −11.6 3.7 26.6 174.0 118.4 37.7 11.5 1.1 −8.9 −15.5 −11.2 −10.0

2022 −7.6 12.0 −18.6 −7.9 −11.2 28.6 5.9 6.5 −12.4 −21.8 −20.9 −14.6 −7.4 −2.3 −9.6 −7.3 −16.4
2023 1.3 −6.7 4.8 7.2 0.1 −8.5 −8.0 −4.3 −1.6 4.8 10.7 13.3 7.2 2.1 −0.2 0.7 −0.4
2024 −13.4 −7.9 −18.8 −17.6 −8.5 −6.3 −4.4 −11.6 −15.2 −15.2 −24.6 −22.6 −15.5 −14.8 −8.0 −13.5 −3.7
2025 3.0 1.7 3.2 3.4 3.9 −5.7 9.1 3.6 5.7 −0.6 4.3 9.9 −1.0 1.7 6.8 7.3 −1.9
2026 .. 3.3 22.5 .. .. 12.5 −10.1 6.2 13.2 24.6 29.1 16.8 22.6 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Fur niture, Lighting, etc (£14,877m)

2017 94.2 91.1 90.1 90.8 104.9 92.0 91.4 90.1 96.7 88.4 86.2 94.9 83.4 93.5 105.3 110.6 100.0
2018 99.0 99.3 92.1 96.2 108.4 104.3 102.6 92.7 94.5 94.1 88.5 92.6 93.9 100.9 105.2 114.6 105.9
2019 99.8 98.7 96.6 94.5 109.3 97.7 103.4 95.7 98.0 96.5 95.7 86.1 93.9 101.7 113.1 110.4 105.4
2020 87.0 88.4 47.9 100.7 110.9 99.7 96.3 70.6 21.5 34.4 79.9 99.7 96.6 104.8 121.2 105.7 107.0
2021 97.2 76.7 107.7 100.0 104.5 76.0 77.5 76.6 101.9 119.7 102.7 104.6 100.3 96.1 111.0 110.5 94.3

2022 111.1 109.4 108.5 106.9 119.6 108.7 106.7 112.2 113.1 106.8 106.3 105.8 105.2 109.2 117.1 127.7 114.9
2023 112.3 109.9 112.6 110.4 116.4 110.1 107.1 111.9 114.7 111.5 111.7 111.1 110.5 109.8 116.5 125.7 109.0
2024 100.0 100.2 96.7 94.8 108.2 102.0 99.8 99.2 96.4 100.2 94.2 92.3 94.8 96.8 107.4 114.5 103.9
2025 102.3 102.9 97.9 98.0 110.3 102.2 106.5 100.8 100.3 97.9 96.0 94.6 97.7 100.9 111.9 117.0 103.7
2026 .. 106.4 108.1 .. .. 109.1 104.6 105.6 107.9 108.8 107.7 103.5 105.1 .. .. .. ..

Percentage increase on a year earlier

2017 2.5 −3.3 3.1 5.0 5.5 −5.9 −3.8 −0.7 3.3 −1.0 6.6 8.7 −0.4 6.1 6.4 8.0 2.8
2018 5.1 9.0 2.2 5.9 3.3 13.3 12.2 2.9 −2.3 6.4 2.7 −2.4 12.6 7.9 −0.1 3.7 5.9
2019 0.8 −0.7 4.9 −1.8 0.8 −6.4 0.7 3.2 3.7 2.5 8.1 −7.0 − 0.8 7.5 −3.7 −0.5
2020 −12.8 −10.4 −50.4 6.6 1.5 2.1 −6.8 −26.2 −78.1 −64.4 −16.5 15.8 2.9 3.1 7.1 −4.3 1.6
2021 11.7 −13.2 124.8 −0.7 −5.9 −23.8 −19.5 8.5 374.9 248.3 28.6 4.9 3.9 −8.3 −8.4 4.6 −11.8

2022 14.3 42.7 0.8 6.9 14.5 42.9 37.7 46.5 10.9 −10.8 3.5 1.2 4.8 13.7 5.5 15.6 21.8
2023 1.1 0.4 3.7 3.3 −2.6 1.4 0.4 −0.3 1.5 4.4 5.1 5.0 5.1 0.5 −0.5 −1.6 −5.2
2024 −11.0 −8.8 −14.1 −14.2 −7.0 −7.4 −6.9 −11.4 −16.0 −10.1 −15.7 −16.9 −14.3 −11.9 −7.8 −8.9 −4.7
2025 2.3 2.7 1.2 3.4 1.9 0.2 6.7 1.7 4.1 −2.4 1.9 2.5 3.1 4.3 4.1 2.2 −0.2
2026 .. 3.3 10.4 .. .. 6.7 −1.8 4.8 7.5 11.2 12.2 9.3 7.6 .. .. .. ..

Electr ical Household Appliances (£6,272m)

2017 107.5 97.2 88.1 101.7 142.8 110.7 90.1 92.0 91.6 82.0 90.3 95.1 100.7 107.8 108.6 158.0 158.1
2018 109.4 100.3 90.4 103.1 144.0 114.6 91.5 95.8 94.3 86.3 90.5 95.5 102.2 110.0 108.6 165.8 155.0
2019 112.1 102.3 88.9 105.6 151.6 110.3 90.2 105.5 91.8 86.7 88.4 96.2 98.1 119.1 109.8 144.2 190.8
2020 113.1 102.9 83.3 111.7 155.4 113.7 92.3 100.6 70.0 75.2 100.5 107.8 110.7 115.7 126.9 171.3 165.5
2021 120.2 97.5 112.7 113.6 157.0 97.1 100.9 95.0 117.2 115.0 107.4 109.9 113.3 116.9 130.4 182.1 158.2

2022 110.8 109.0 94.0 101.1 139.1 122.2 105.3 101.3 100.4 90.9 91.5 95.2 100.8 106.1 105.8 162.6 147.1
2023 102.7 96.8 87.2 98.3 128.7 106.0 93.1 92.3 90.2 85.5 86.1 95.0 97.5 101.6 102.2 152.6 130.9
2024 100.0 92.3 83.1 95.0 129.5 99.2 89.3 89.2 86.1 80.5 82.8 89.0 92.7 101.6 99.6 127.7 154.9
2025 109.0 98.9 95.5 104.3 138.1 103.9 97.9 94.8 98.0 91.2 96.9 98.5 103.2 109.8 110.5 161.5 141.4
2026 .. 97.9 99.7 .. .. 102.0 94.9 97.1 94.0 100.1 103.9 102.1 112.0 .. .. .. ..

Percentage increase on a year earlier

2017 7.2 5.5 8.3 8.3 7.0 4.0 6.7 6.0 25.0 −2.5 5.2 6.5 13.6 5.8 7.9 12.3 2.7
2018 1.8 3.2 2.5 1.4 0.9 3.5 1.5 4.2 3.0 5.2 0.2 0.5 1.4 2.0 − 4.9 −2.0
2019 2.4 2.0 −1.6 2.4 5.2 −3.8 −1.4 10.1 −2.7 0.5 −2.3 0.7 −3.9 8.3 1.1 −13.0 23.1
2020 0.9 0.6 −6.3 5.8 2.5 3.1 2.4 −4.6 −23.7 −13.3 13.7 12.1 12.8 −2.9 15.6 18.8 −13.3
2021 6.2 −5.3 35.3 1.7 1.0 −14.6 9.3 −5.6 67.5 53.0 6.8 1.9 2.4 1.0 2.8 6.3 −4.4

2022 −7.8 11.8 −16.6 −11.0 −11.4 25.9 4.3 6.6 −14.3 −20.9 −14.8 −13.4 −11.1 −9.2 −18.9 −10.7 −7.0
2023 −7.3 −11.2 −7.3 −2.7 −7.5 −13.3 −11.6 −8.9 −10.2 −6.0 −5.8 −0.2 −3.2 −4.2 −3.4 −6.1 −11.0
2024 −2.7 −4.6 −4.6 −3.4 0.6 −6.4 −4.1 −3.3 −4.5 −5.8 −3.8 −6.3 −5.0 − −2.6 −16.3 18.4
2025 9.0 7.2 14.9 9.8 6.6 4.7 9.6 6.3 13.8 13.3 16.9 10.7 11.3 8.1 11.0 26.4 −8.7
2026 .. −1.0 4.4 .. .. −1.8 −3.0 2.4 −4.1 9.7 7.2 3.6 8.6 .. .. .. ..

Hardware, Paints and Glass (£13,351m)

2017 85.9 81.3 95.8 86.6 80.0 78.3 83.6 82.0 106.4 93.7 89.0 91.0 85.1 84.3 93.3 84.1 66.1
2018 94.8 82.3 104.9 98.1 94.0 71.6 82.4 90.8 106.4 108.2 100.9 98.4 98.1 97.9 107.8 100.2 78.0
2019 85.7 80.3 93.6 88.8 80.2 77.9 81.3 81.4 93.5 93.8 93.4 95.9 87.9 83.7 85.3 88.6 69.4
2020 98.0 81.4 90.8 109.7 111.2 73.9 84.3 86.7 61.6 100.7 106.3 107.5 111.9 109.8 115.5 128.6 93.8
2021 112.6 108.0 128.1 111.2 103.1 84.1 103.5 130.7 135.0 125.0 125.0 117.1 114.0 104.3 107.5 110.2 93.9

2022 100.4 98.2 110.3 99.3 93.6 89.9 97.0 105.8 112.1 118.9 102.0 102.0 101.4 95.5 102.0 104.1 78.6
2023 99.0 95.5 111.3 99.5 89.8 91.8 94.7 99.0 113.6 115.9 105.9 102.4 103.7 93.8 97.1 100.6 75.4
2024 100.0 96.8 110.0 101.1 92.0 90.0 94.9 103.8 110.0 116.5 104.9 102.6 106.1 96.0 100.5 101.1 78.0
2025 99.3 95.1 107.1 99.9 95.5 86.0 97.5 102.2 113.7 109.0 100.2 104.3 105.1 92.2 106.4 109.5 75.6
2026 .. 97.9 113.0 .. .. 93.4 92.0 106.2 119.3 122.9 100.1 105.7 109.1 .. .. .. ..

Percentage increase on a year earlier

2017 −2.0 −2.6 4.1 −1.4 −8.5 −3.8 −1.1 −2.8 21.1 −4.0 −2.2 −7.8 0.3 3.4 −3.7 −12.0 −10.1
2018 10.3 1.2 9.5 13.3 17.4 −8.4 −1.5 10.9 0.1 15.6 13.3 8.1 15.3 16.1 15.5 19.1 18.0
2019 −9.6 −2.5 −10.8 −9.5 −14.7 8.7 −1.3 −10.4 −12.1 −13.3 −7.4 −2.5 −10.4 −14.5 −20.8 −11.6 −11.0
2020 14.3 1.5 −2.9 23.7 38.7 −5.1 3.8 6.5 −34.1 7.4 13.8 12.1 27.2 31.3 35.3 45.2 35.3
2021 14.9 32.6 41.0 1.4 −7.3 13.9 22.8 50.8 119.1 24.1 17.6 8.9 1.9 −5.0 −6.9 −14.4 −

2022 −10.9 −9.1 −13.9 −10.7 −9.2 6.9 −6.3 −19.1 −16.9 −5.0 −18.4 −12.8 −11.0 −8.5 −5.1 −5.5 −16.3
2023 −1.3 −2.8 0.9 0.2 −4.1 2.1 −2.4 −6.4 1.3 −2.4 3.8 0.3 2.2 −1.8 −4.9 −3.3 −4.0
2024 1.0 1.4 −1.2 1.7 2.4 −2.0 0.2 4.8 −3.2 0.5 −1.0 0.3 2.3 2.3 3.5 0.5 3.4
2025 −0.7 −1.8 −2.7 −1.2 3.8 −4.4 2.8 −1.6 3.4 −6.4 −4.4 1.6 −0.9 −3.9 5.9 8.3 −3.1
2026 .. 2.9 5.6 .. .. 8.6 −5.7 3.9 5.0 12.7 −0.2 1.4 3.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Music and video recordings and equipment (£1,030m)

2017 94.8 86.2 77.6 81.0 134.3 88.5 89.2 81.9 78.8 76.4 77.6 82.5 82.7 78.5 91.3 124.6 176.5
2018 95.5 89.3 78.8 87.2 126.6 95.5 83.0 89.6 82.1 72.5 81.2 83.9 88.8 88.6 89.4 125.0 157.8
2019 93.4 79.6 92.4 89.3 112.3 114.0 65.4 63.3 80.8 96.5 98.3 99.2 77.0 91.3 81.9 108.2 139.9
2020 80.1 71.6 47.8 78.7 123.1 78.8 74.5 62.1 42.4 42.0 56.6 70.8 78.3 85.3 109.8 118.6 137.4
2021 93.5 76.8 83.5 76.2 137.3 60.1 123.8 52.7 77.9 87.3 84.8 81.3 76.1 72.3 83.7 107.0 204.4

2022 75.7 69.8 67.5 63.9 101.4 79.3 68.2 63.6 67.5 71.6 64.2 59.7 61.3 69.4 78.9 106.7 115.2
2023 85.6 75.3 76.9 77.5 112.6 79.8 72.0 74.3 80.0 73.4 77.2 82.4 76.9 74.2 78.3 120.8 133.6
2024 100.0 93.7 91.3 87.7 127.3 98.1 90.9 92.5 95.0 88.4 90.5 91.6 83.4 88.0 95.0 124.5 155.5
2025 103.1 99.4 88.7 92.9 131.7 99.4 104.1 95.6 92.5 89.7 84.8 94.4 92.2 92.3 108.3 141.0 143.0
2026 .. 83.4 85.1 .. .. 86.6 82.1 81.9 88.3 87.8 80.4 83.0 89.1 .. .. .. ..

Percentage increase on a year earlier

2017 −2.6 −7.0 −5.7 −0.5 1.1 −8.1 −3.6 −8.9 −9.6 −7.2 −0.9 4.6 1.0 −5.6 3.2 0.5 0.6
2018 0.7 3.7 1.5 7.6 −5.7 7.9 −7.0 9.3 4.2 −5.2 4.6 1.6 7.3 12.9 −2.1 0.3 −10.6
2019 −2.2 −10.9 17.2 2.5 −11.3 19.5 −21.2 −29.3 −1.6 33.2 21.1 18.3 −13.3 3.1 −8.4 −13.4 −11.3
2020 −14.2 −10.0 −48.3 −11.9 9.7 −30.9 14.0 −2.0 −47.5 −56.5 −42.4 −28.6 1.7 −6.5 34.1 9.6 −1.7
2021 16.6 7.3 74.8 −3.2 11.5 −23.8 66.1 −15.2 83.7 107.8 49.8 14.7 −2.8 −15.2 −23.8 −9.8 48.7

2022 −19.0 −9.1 −19.1 −16.1 −26.1 32.0 −44.9 20.8 −13.4 −18.0 −24.3 −26.5 −19.5 −4.0 −5.8 −0.3 −43.7
2023 13.1 7.8 14.0 21.3 11.1 0.7 5.5 16.9 18.5 2.5 20.3 37.9 25.6 6.8 −0.8 13.2 16.0
2024 16.8 24.5 18.7 13.1 13.0 22.9 26.3 24.4 18.7 20.4 17.2 11.2 8.4 18.7 21.3 3.1 16.4
2025 3.1 6.1 −2.8 6.0 3.4 1.3 14.5 3.4 −2.6 1.5 −6.3 3.0 10.6 4.9 14.1 13.2 −8.0
2026 .. −16.1 −4.0 .. .. −12.8 −21.1 −14.3 −4.6 −2.1 −5.2 −12.1 −3.3 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Other Specialised Non-food Stores, All Businesses (£69,042m)

2017 75.7 64.2 72.9 72.6 93.2 60.6 66.0 65.6 73.4 72.3 73.0 75.2 75.5 68.3 77.9 88.3 109.4
2018 78.4 67.5 74.7 76.3 94.9 64.6 68.0 69.4 75.4 75.9 73.1 77.9 77.8 73.9 79.7 92.9 108.7
2019 82.2 72.3 79.9 79.4 97.2 65.5 73.3 76.9 78.8 79.8 81.0 83.2 79.9 76.0 82.2 90.6 114.6
2020 73.4 66.2 48.8 81.4 98.0 68.7 74.0 57.3 32.2 42.5 67.1 85.0 78.8 80.4 89.2 87.9 113.1
2021 85.5 57.3 89.0 86.7 109.0 52.4 53.4 64.2 82.5 91.7 92.0 89.6 87.4 83.9 96.8 109.2 118.5

2022 93.0 84.5 91.2 88.2 108.2 80.3 81.4 90.5 89.1 91.9 92.4 93.6 87.4 84.6 98.8 105.6 117.7
2023 91.8 80.5 90.8 87.8 108.3 74.4 82.5 83.8 89.8 92.3 90.3 92.9 88.0 83.6 93.9 110.4 118.1
2024 100.0 87.1 95.8 95.8 121.4 80.4 86.4 93.0 93.1 98.9 95.5 98.7 93.5 95.3 104.6 118.2 137.3
2025 100.5 89.9 97.0 96.1 119.8 81.7 89.7 98.4 97.2 99.3 95.2 98.6 94.4 95.4 108.9 117.6 130.4
2026 .. 96.6 103.7 .. .. 90.1 96.6 101.9 102.8 105.2 103.3 106.8 100.6 .. .. .. ..

Percentage increase on a year earlier

2017 3.3 2.8 3.6 3.3 3.5 2.9 6.6 −0.3 3.5 3.2 4.1 1.9 9.3 −0.4 0.8 5.4 3.8
2018 3.5 5.2 2.4 5.1 1.8 6.7 2.9 5.8 2.8 4.9 0.2 3.6 3.0 8.2 2.4 5.1 −0.6
2019 4.9 7.1 7.1 4.0 2.4 1.4 7.8 10.9 4.4 5.2 10.8 6.8 2.8 2.8 3.0 −2.4 5.4
2020 −10.7 −8.5 −39.0 2.4 0.8 4.9 1.0 −25.5 −59.1 −46.8 −17.2 2.1 −1.3 5.9 8.6 −3.0 −1.3
2021 16.4 −13.5 82.4 6.6 11.2 −23.8 −27.8 12.0 155.9 115.9 37.2 5.4 10.8 4.3 8.6 24.2 4.8

2022 8.8 47.6 2.5 1.7 −0.8 53.2 52.5 40.9 8.0 0.2 0.4 4.4 0.1 0.7 2.0 −3.3 −0.7
2023 −1.3 −4.8 −0.5 −0.5 0.1 −7.4 1.4 −7.4 0.7 0.5 −2.3 −0.7 0.6 −1.1 −4.9 4.5 0.3
2024 8.9 8.2 5.6 9.1 12.1 8.1 4.7 11.0 3.7 7.1 5.8 6.2 6.3 14.0 11.4 7.1 16.2
2025 0.5 3.3 1.3 0.3 −1.2 1.7 3.9 5.8 4.4 0.4 −0.4 −0.1 0.9 0.1 4.1 −0.5 −5.0
2026 .. 7.4 6.9 .. .. 10.2 7.7 3.6 5.8 5.9 8.6 8.4 6.6 .. .. .. ..

Other Specialised Non-food Stores, Large Businesses (£38,874m)

2017 72.9 60.6 66.3 69.8 94.9 59.7 58.7 62.8 67.9 65.7 65.3 72.8 70.2 67.2 73.0 89.0 117.1
2018 74.0 62.5 68.4 71.3 93.8 62.1 61.2 63.8 66.9 69.8 68.4 73.8 70.2 70.3 76.5 87.2 113.0
2019 77.9 67.2 71.7 74.5 98.1 62.4 67.7 70.6 70.1 70.0 74.5 76.7 74.0 73.1 79.7 89.0 120.2
2020 64.8 60.8 36.8 66.9 94.8 64.6 67.1 51.8 24.8 31.0 51.1 65.8 65.6 68.9 79.4 81.4 117.9
2021 77.3 45.9 77.9 77.6 107.8 40.9 42.8 52.4 70.1 79.6 82.8 79.9 77.5 75.8 87.7 104.1 126.8

2022 90.1 75.9 84.8 85.5 114.3 71.8 71.5 82.8 83.4 83.1 87.2 90.5 84.4 82.4 95.2 106.6 135.9
2023 91.2 78.7 86.8 85.5 113.8 73.8 81.1 80.7 84.6 86.4 88.8 88.7 85.3 83.2 91.6 112.4 132.8
2024 100.0 80.7 91.6 95.6 132.0 75.6 77.1 87.7 87.4 93.2 93.7 96.3 92.7 97.4 106.7 123.8 158.9
2025 103.7 89.9 97.0 98.2 130.7 83.4 87.6 98.4 96.5 97.0 97.3 99.1 95.2 100.0 112.7 125.0 149.5
2026 .. 91.5 100.3 .. .. 85.3 86.2 100.8 97.2 99.8 103.1 102.7 99.2 .. .. .. ..

Percentage increase on a year earlier

2017 4.8 5.5 4.0 6.0 4.2 5.9 2.5 7.5 8.1 4.0 0.7 8.8 7.9 2.3 0.2 7.3 4.5
2018 1.5 3.1 3.2 2.1 −1.1 4.0 4.2 1.6 −1.5 6.2 4.6 1.3 −0.1 4.6 4.7 −2.0 −3.5
2019 5.3 7.6 5.0 4.5 4.6 0.4 10.8 10.8 4.8 0.2 9.0 3.9 5.5 4.1 4.1 2.1 6.3
2020 −16.9 −9.6 −48.7 −10.1 −3.4 3.6 −0.9 −26.7 −64.7 −55.7 −31.4 −14.2 −11.3 −5.7 −0.4 −8.6 −1.9
2021 19.4 −24.4 111.6 15.9 13.7 −36.6 −36.2 1.2 183.3 157.0 61.9 21.5 18.1 9.9 10.5 27.8 7.6

2022 16.6 65.3 8.8 10.3 6.1 75.4 66.9 57.9 18.9 4.4 5.4 13.4 8.9 8.7 8.6 2.4 7.1
2023 1.2 3.6 2.4 − −0.4 2.7 13.5 −2.5 1.5 4.1 1.8 −2.0 1.0 0.9 −3.8 5.5 −2.2
2024 9.6 2.6 5.5 11.8 16.0 2.5 −4.9 8.6 3.2 7.8 5.5 8.5 8.7 17.2 16.5 10.1 19.6
2025 3.7 11.4 5.9 2.7 −1.0 10.3 13.5 12.2 10.5 4.1 3.8 3.0 2.7 2.6 5.6 1.0 −5.9
2026 .. 1.8 3.4 .. .. 2.2 −1.6 2.5 0.7 2.9 5.9 3.6 4.1 .. .. .. ..

Other Specialised Non-food Stores, Small Businesses (£30,168m)

2017 79.4 68.8 81.5 76.3 91.0 61.7 75.4 69.2 80.4 80.9 82.8 78.4 82.3 69.7 84.1 87.4 99.5
2018 84.0 73.9 82.8 82.8 96.3 67.8 76.7 76.6 86.4 83.7 79.2 83.3 87.5 78.6 83.9 100.2 103.2
2019 87.8 78.9 90.5 85.8 96.1 69.6 80.4 85.0 90.0 92.4 89.3 91.7 87.5 79.7 85.4 92.7 107.4
2020 84.6 73.1 64.2 99.9 102.1 74.1 82.8 64.5 41.9 57.3 87.6 109.8 95.9 95.3 101.9 96.3 106.9
2021 96.0 71.8 103.3 98.6 110.5 67.1 67.0 79.5 98.5 107.3 103.9 102.1 100.1 94.5 108.7 115.8 107.8

2022 96.8 95.6 99.6 91.7 100.2 91.1 94.1 100.4 96.5 103.2 99.1 97.5 91.3 87.3 103.5 104.3 94.3
2023 92.6 82.8 95.9 90.7 101.1 75.1 84.3 87.7 96.4 100.0 92.2 98.3 91.5 84.1 97.0 107.7 99.1
2024 100.0 95.2 101.2 96.0 107.6 86.5 98.2 99.8 100.5 106.3 97.8 101.8 94.5 92.5 101.9 111.0 109.4
2025 96.4 89.9 97.1 93.2 105.9 79.5 92.4 98.4 98.0 102.2 92.4 97.9 93.3 89.5 104.0 108.0 105.8
2026 .. 103.2 108.2 .. .. 96.2 110.0 103.3 110.0 112.1 103.6 112.2 102.5 .. .. .. ..

Percentage increase on a year earlier

2017 1.6 −0.2 3.3 0.2 2.5 −0.6 11.1 −8.0 −1.1 2.4 7.7 −5.4 10.9 −3.5 1.5 3.1 2.9
2018 5.8 7.5 1.6 8.6 5.8 10.0 1.7 10.8 7.5 3.5 −4.4 6.2 6.4 12.7 −0.2 14.6 3.7
2019 4.6 6.7 9.3 3.6 −0.3 2.7 4.8 11.0 4.1 10.5 12.8 10.1 − 1.4 1.7 −7.5 4.1
2020 −3.6 −7.3 −29.0 16.5 6.3 6.4 3.0 −24.2 −53.5 −38.0 −1.9 19.7 9.6 19.6 19.4 3.9 −0.5
2021 13.5 −1.8 60.8 −1.4 8.3 −9.3 −19.1 23.2 135.1 87.2 18.6 −6.9 4.4 −0.8 6.7 20.3 0.9

2022 0.7 33.1 −3.6 −7.0 −9.4 35.7 40.5 26.3 −2.0 −3.8 −4.6 −4.6 −8.8 −7.6 −4.8 −10.0 −12.5
2023 −4.3 −13.4 −3.7 −1.0 0.9 −17.6 −10.4 −12.6 −0.2 −3.1 −6.9 0.8 0.2 −3.6 −6.3 3.3 5.1
2024 8.0 15.0 5.6 5.8 6.4 15.2 16.6 13.7 4.3 6.3 6.0 3.6 3.4 9.9 5.1 3.0 10.4
2025 −3.6 −5.5 −4.1 −2.8 −1.6 −8.0 −5.9 −1.4 −2.5 −3.8 −5.5 −3.8 −1.4 −3.2 2.0 −2.7 −3.3
2026 .. 14.7 11.4 .. .. 21.0 19.0 5.0 12.3 9.6 12.2 14.5 9.9 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Phar maceutical, Medical, Cosmetic and Toilet Goods (£10,060m)

2017 60.8 53.1 55.5 58.5 76.1 50.2 52.9 55.7 57.0 54.1 55.4 58.5 58.9 58.0 61.1 70.9 92.2
2018 68.8 57.5 62.8 68.2 86.7 54.6 58.4 59.1 60.6 62.9 64.4 69.5 70.2 65.7 72.1 82.8 101.6
2019 75.5 68.1 72.5 74.7 86.9 65.3 70.4 68.4 70.0 73.7 73.5 78.1 77.0 70.1 71.9 82.5 102.4
2020 73.6 65.2 57.5 79.9 92.5 58.6 66.5 70.7 44.2 51.3 73.0 80.6 79.4 79.7 85.4 87.9 101.8
2021 80.5 60.9 79.4 82.8 98.9 54.4 62.0 65.3 73.4 80.0 83.6 83.0 83.3 82.2 86.0 93.0 114.1

2022 85.9 73.4 76.4 85.7 108.0 71.9 72.4 75.3 74.9 75.9 78.1 89.9 87.4 81.0 90.6 103.0 125.8
2023 93.8 83.4 86.6 89.1 116.3 80.4 83.4 85.8 84.3 86.4 88.6 90.4 90.6 86.9 94.3 116.5 133.7
2024 100.0 87.6 92.7 95.4 124.4 85.8 87.8 88.9 89.7 94.2 93.9 102.2 93.6 91.3 101.3 115.9 149.7
2025 92.7 82.5 86.9 90.6 111.6 77.2 83.6 86.8 84.6 87.9 87.9 92.3 90.6 89.3 92.5 109.2 128.8
2026 .. 91.9 100.2 .. .. 87.2 92.0 95.5 98.0 99.6 102.4 108.1 102.3 .. .. .. ..

Percentage increase on a year earlier

2017 9.2 12.0 9.9 6.0 9.2 9.0 9.7 16.1 12.7 6.9 10.0 4.2 3.8 9.6 8.6 12.1 7.8
2018 13.2 8.2 13.1 16.7 14.0 8.7 10.4 6.1 6.3 16.2 16.3 18.8 19.1 13.2 17.9 16.8 10.2
2019 9.8 18.4 15.5 9.4 0.2 19.6 20.4 15.8 15.6 17.2 14.0 12.4 9.7 6.7 −0.2 −0.3 0.8
2020 −2.6 −4.2 −20.7 7.0 6.4 −10.2 −5.5 3.4 −36.9 −30.4 −0.7 3.2 3.1 13.7 18.7 6.6 −0.5
2021 9.4 −6.5 38.1 3.6 7.0 −7.2 −6.8 −7.7 65.9 56.1 14.6 2.9 5.0 3.1 0.7 5.8 12.0

2022 6.7 20.4 −3.7 3.5 9.1 32.3 16.8 15.2 2.1 −5.2 −6.6 8.4 4.9 −1.4 5.4 10.8 10.3
2023 9.3 13.7 13.3 4.0 7.7 11.8 15.2 14.0 12.4 13.8 13.6 0.5 3.7 7.2 4.1 13.1 6.3
2024 6.6 5.0 7.1 7.0 7.0 6.6 5.2 3.6 6.5 9.1 5.9 13.1 3.3 5.1 7.4 −0.5 12.0
2025 −7.3 −5.9 −6.3 −5.0 −10.3 −10.0 −4.8 −2.3 −5.7 −6.7 −6.4 −9.7 −3.2 −2.2 −8.6 −5.7 −13.9
2026 .. 11.4 15.3 .. .. 12.9 10.1 10.0 15.9 13.4 16.5 17.2 12.9 .. .. .. ..

Books, Newspapers and Per iodicals (£3,516m)

2017 104.5 88.5 86.8 95.8 147.1 91.0 91.4 84.1 85.2 81.5 92.3 93.1 92.8 100.5 115.0 128.8 187.4
2018 108.3 96.1 91.9 96.5 148.7 93.6 94.3 99.6 97.0 90.1 89.3 92.0 93.9 102.3 106.8 126.0 200.5
2019 105.3 89.9 78.0 83.8 169.4 87.0 78.5 101.3 79.4 74.0 80.1 77.7 81.4 90.4 101.9 140.8 246.3
2020 89.0 101.9 44.7 92.4 116.0 131.0 109.4 66.9 36.1 36.3 58.2 82.0 88.7 103.7 102.4 83.8 152.7
2021 81.0 44.7 74.4 83.8 121.2 53.3 42.4 39.7 69.5 77.2 76.2 79.0 84.6 87.1 85.0 108.0 160.6

2022 95.0 84.6 75.2 86.8 133.3 82.8 82.5 87.6 74.6 74.8 76.1 79.8 87.3 92.1 100.2 115.4 174.0
2023 98.3 89.0 83.0 90.9 130.2 83.8 91.0 91.6 81.5 80.6 86.0 92.6 90.6 89.9 95.2 116.7 169.0
2024 100.0 83.7 79.8 89.4 147.1 80.1 84.9 85.5 75.8 75.2 86.8 93.3 88.0 87.4 91.5 130.1 205.3
2025 122.3 102.4 110.6 121.9 155.8 97.1 104.6 105.9 105.1 110.2 115.4 126.2 125.9 115.1 129.0 141.5 188.7
2026 .. 106.8 111.7 .. .. 100.1 108.8 110.7 103.2 112.0 118.3 136.3 127.1 .. .. .. ..

Percentage increase on a year earlier

2017 −1.3 −9.3 −3.4 2.5 3.1 −6.6 −9.8 −11.1 −6.4 −9.6 4.2 2.7 5.1 0.6 9.1 3.1 0.3
2018 3.6 8.6 6.0 0.7 1.1 2.8 3.2 18.4 14.0 10.6 −3.2 −1.2 1.1 1.9 −7.1 −2.2 7.0
2019 −2.8 −6.5 −15.1 −13.2 13.9 −7.1 −16.8 1.8 −18.1 −17.9 −10.3 −15.5 −13.2 −11.6 −4.6 11.7 22.9
2020 −15.4 13.4 −42.8 10.4 −31.5 50.6 39.3 −34.0 −54.6 −50.9 −27.3 5.5 8.9 14.7 0.5 −40.5 −38.0
2021 −9.0 −56.1 66.7 −9.3 4.4 −59.3 −61.3 −40.7 92.6 112.5 31.0 −3.7 −4.6 −16.1 −16.9 28.8 5.2

2022 17.2 89.2 1.1 3.6 10.0 55.4 94.8 120.8 7.4 −3.1 −0.1 1.0 3.1 5.8 17.8 6.9 8.4
2023 3.5 5.2 10.3 4.7 −2.3 1.2 10.3 4.5 9.3 7.8 12.9 16.1 3.7 −2.4 −5.0 1.1 −2.9
2024 1.8 −6.0 −3.8 −1.7 13.0 −4.4 −6.7 −6.7 −7.0 −6.7 0.9 0.7 −2.9 −2.7 −3.9 11.5 21.5
2025 22.3 22.4 38.6 36.3 5.9 21.2 23.2 23.8 38.7 46.5 33.0 35.3 43.2 31.7 41.0 8.8 −8.1
2026 .. 4.4 1.0 .. .. 3.1 3.9 4.6 −1.9 1.6 2.5 8.0 0.9 .. .. .. ..

Floor Coverings (£2,873m)

2017 62.3 58.8 58.3 64.7 67.5 49.0 63.4 62.8 53.9 64.1 57.3 66.2 71.0 58.6 79.0 74.9 52.5
2018 63.0 61.4 65.1 68.2 57.3 59.9 63.6 60.8 60.6 66.7 67.4 64.7 70.0 69.5 62.9 69.3 43.1
2019 53.1 49.5 51.6 51.5 59.9 48.4 50.5 49.5 52.2 52.0 50.8 52.7 51.0 50.9 63.5 68.9 49.9
2020 45.7 43.1 23.1 71.2 45.4 41.6 50.1 39.1 13.2 14.2 38.2 85.8 53.0 74.2 84.2 32.9 24.4
2021 68.8 26.3 80.4 79.9 88.6 15.7 19.9 39.9 78.9 88.2 75.2 77.8 80.6 81.0 97.8 105.0 68.2

2022 95.6 101.2 93.0 93.2 95.1 104.7 98.4 100.7 99.4 95.2 86.1 92.2 95.6 92.0 105.5 114.9 71.0
2023 96.3 95.7 93.7 100.3 95.3 94.5 95.4 97.0 97.1 98.1 87.6 102.0 100.5 98.9 105.7 118.6 68.4
2024 100.0 96.3 94.0 102.4 107.4 94.3 93.2 100.2 93.9 96.5 92.0 100.7 104.6 101.9 118.0 125.9 84.1
2025 96.3 107.3 97.2 89.3 90.4 103.3 107.5 111.3 106.3 99.9 87.7 95.8 87.2 85.8 108.7 109.5 60.5
2026 .. 100.9 99.8 .. .. 94.8 103.4 103.8 106.4 99.0 95.1 102.9 105.0 .. .. .. ..

Percentage increase on a year earlier

2017 17.8 14.3 20.7 18.2 18.2 0.7 13.9 25.2 −5.4 36.4 34.8 21.0 29.0 7.3 27.2 5.1 25.6
2018 1.0 4.5 11.6 5.3 −15.2 22.4 0.2 −3.2 12.4 4.2 17.6 −2.3 −1.5 18.7 −20.3 −7.5 −17.9
2019 −15.7 −19.4 −20.7 −24.5 4.7 −19.3 −20.6 −18.6 −13.9 −22.1 −24.6 −18.6 −27.1 −26.9 1.0 −0.6 15.8
2020 −14.0 −12.8 −55.1 38.4 −24.2 −14.0 −0.7 −21.0 −74.7 −72.6 −24.8 62.9 3.8 45.9 32.6 −52.2 −51.0
2021 50.6 −39.1 247.3 12.2 95.1 −62.2 −60.4 1.9 497.4 519.7 96.9 −9.3 52.2 9.1 16.1 218.9 179.2

2022 39.0 285.1 15.7 16.6 7.3 565.3 395.6 152.5 25.9 7.9 14.4 18.5 18.6 13.6 7.8 9.4 4.2
2023 0.7 −5.4 0.8 7.7 0.2 −9.7 −3.1 −3.7 −2.3 3.0 1.7 10.6 5.1 7.5 0.2 3.2 −3.8
2024 3.9 0.6 0.3 2.0 12.7 −0.2 −2.2 3.3 −3.3 −1.6 5.1 −1.2 4.1 3.1 11.6 6.2 23.1
2025 −3.7 11.5 3.4 −12.7 −15.8 9.5 15.3 11.0 13.2 3.4 −4.7 −4.9 −16.6 −15.8 −7.9 −13.0 −28.1
2026 .. −6.0 2.7 .. .. −8.2 −3.8 −6.7 0.1 −0.8 8.4 7.4 20.4 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Computers and Telecommunications Equipment (£5,160m)

2017 98.9 79.7 81.4 91.7 142.7 84.7 77.3 77.7 93.4 75.4 76.6 93.9 88.2 92.8 120.7 146.7 157.2
2018 92.4 83.1 73.1 81.5 131.7 94.0 79.6 77.3 78.6 71.9 69.7 75.3 83.4 84.9 124.2 127.0 141.3
2019 90.9 74.3 79.2 88.2 122.0 83.9 76.3 64.9 98.7 75.1 66.9 87.5 79.0 96.2 118.1 103.6 139.9
2020 59.9 66.8 29.2 54.6 88.4 75.6 73.9 52.2 28.6 25.8 32.4 52.6 55.4 55.5 71.7 86.9 102.9
2021 66.1 35.0 52.9 70.6 105.9 43.7 35.0 28.0 31.6 60.5 63.9 63.9 64.9 80.5 92.0 105.8 117.2

2022 78.5 72.5 65.3 73.5 102.6 82.3 73.1 64.3 77.7 66.3 54.7 67.5 65.5 84.7 110.3 89.9 106.7
2023 78.1 67.8 58.6 64.0 122.2 79.9 65.4 59.9 61.4 60.1 55.3 57.1 56.0 75.8 94.1 136.3 133.3
2024 100.0 87.0 78.5 96.6 137.9 98.3 84.8 79.6 81.7 87.9 68.5 79.1 72.1 130.1 151.4 129.3 134.0
2025 99.0 88.3 73.6 92.6 142.5 92.4 85.6 86.3 83.5 73.8 65.6 69.6 65.3 132.7 160.2 137.6 132.2
2026 .. 104.2 101.2 .. .. 100.8 91.3 117.4 108.2 102.0 95.1 97.2 88.4 .. .. .. ..

Percentage increase on a year earlier

2017 −10.1 −12.0 −12.8 −9.0 −8.0 −11.3 −14.9 −10.2 −12.6 −14.6 −11.6 −0.8 −3.6 −17.9 −20.2 0.5 −5.2
2018 −6.6 4.3 −10.2 −11.2 −7.8 11.0 3.0 −0.6 −15.9 −4.6 −9.0 −19.9 −5.5 −8.5 2.9 −13.4 −10.1
2019 −1.5 −10.7 8.3 8.3 −7.3 −10.8 −4.2 −16.0 25.6 4.4 −4.1 16.3 −5.2 13.3 −5.0 −18.4 −1.1
2020 −34.2 −10.1 −63.2 −38.2 −27.6 −9.8 −3.1 −19.6 −71.0 −65.7 −51.6 −39.9 −29.9 −42.3 −39.3 −16.1 −26.4
2021 10.5 −47.5 81.4 29.3 19.9 −42.2 −52.6 −46.3 10.5 135.0 97.3 21.4 17.1 45.1 28.3 21.8 13.9

2022 18.7 107.1 23.4 4.2 −3.1 88.2 108.6 129.2 145.7 9.4 −14.5 5.6 0.9 5.3 19.9 −15.0 −9.0
2023 −0.5 −6.6 −10.2 −13.0 19.0 −2.9 −10.5 −6.8 −21.0 −9.3 1.1 −15.4 −14.5 −10.6 −14.7 51.6 24.9
2024 28.0 28.3 33.9 51.0 12.9 23.0 29.7 32.9 33.1 46.2 24.0 38.6 28.8 71.7 60.8 −5.1 0.6
2025 −1.0 1.5 −6.3 −4.2 3.3 −6.0 1.0 8.3 2.3 −16.0 −4.4 −12.1 −9.4 2.0 5.9 6.4 −1.4
2026 .. 18.1 37.5 .. .. 9.1 6.6 36.1 29.5 38.3 45.0 39.6 35.2 .. .. .. ..

Other Retail Sale in Specialised Stores NEC (£47,434m)

2017 75.1 63.3 75.5 72.4 89.0 58.6 65.8 65.1 75.0 75.7 75.9 76.0 76.6 66.0 74.0 83.5 105.5
2018 77.6 66.1 76.7 76.5 91.0 61.7 67.0 69.0 77.5 78.5 74.5 79.8 78.0 72.6 75.6 90.3 103.8
2019 82.8 73.1 83.5 80.8 93.7 63.1 74.6 79.9 80.0 83.7 86.0 86.1 82.3 75.5 80.1 88.6 108.6
2020 75.4 65.1 50.9 84.4 102.1 67.2 74.4 55.5 31.0 44.6 72.0 89.6 82.1 82.0 91.3 91.7 119.0
2021 90.0 61.7 96.5 90.0 111.8 55.1 56.4 71.2 91.2 98.8 99.0 95.3 91.3 84.7 100.5 113.3 119.5

2022 95.8 87.2 98.3 90.1 107.7 80.1 83.1 96.2 93.8 99.1 101.2 98.3 89.3 84.3 98.8 106.5 115.9
2023 92.2 79.7 95.5 89.1 104.2 70.5 82.8 84.6 94.2 97.6 95.0 96.8 89.9 82.4 93.0 105.3 112.4
2024 100.0 86.6 99.7 95.8 117.9 76.5 85.9 95.4 96.3 103.0 99.7 100.3 95.5 92.5 100.4 116.1 133.2
2025 101.0 89.7 100.7 96.1 118.2 79.1 89.3 100.8 100.2 103.6 98.9 101.2 96.4 91.7 105.3 115.9 130.5
2026 .. 95.8 104.4 .. .. 88.5 96.9 100.8 103.0 106.6 103.8 105.7 99.3 .. .. .. ..

Percentage increase on a year earlier

2017 4.4 4.5 5.0 4.1 4.2 5.8 11.4 −1.4 6.1 4.9 4.1 0.9 11.6 0.7 2.0 5.6 4.7
2018 3.3 4.4 1.5 5.7 2.2 5.2 1.8 5.9 3.4 3.7 −1.8 5.0 1.8 10.1 2.1 8.1 −1.6
2019 6.7 10.5 8.9 5.7 3.0 2.2 11.2 15.8 3.2 6.6 15.5 7.9 5.4 3.9 6.0 −1.9 4.5
2020 −8.9 −11.0 −39.0 4.4 9.0 6.5 −0.2 −30.6 −61.3 −46.7 −16.3 4.1 −0.2 8.6 13.9 3.5 9.6
2021 19.3 −5.1 89.5 6.6 9.5 −18.0 −24.2 28.5 194.5 121.7 37.5 6.4 11.1 3.3 10.1 23.6 0.4

2022 6.5 41.3 1.8 0.2 −3.6 45.5 47.3 35.0 2.9 0.3 2.1 3.1 −2.1 −0.4 −1.7 −6.0 −3.1
2023 −3.8 −8.6 −2.8 −1.1 −3.2 −12.0 −0.4 −12.1 0.4 −1.5 −6.1 −1.5 0.7 −2.3 −5.8 −1.2 −3.0
2024 8.5 8.7 4.3 7.5 13.1 8.4 3.8 12.8 2.3 5.5 4.9 3.6 6.2 12.3 7.9 10.3 18.5
2025 1.0 3.6 1.1 0.3 0.3 3.4 3.9 5.7 4.0 0.6 −0.8 0.9 0.9 −0.8 4.9 −0.2 −2.0
2026 .. 6.8 3.7 .. .. 11.9 8.5 − 2.8 2.8 5.0 4.4 3.0 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Non-store Retail, All Businesses (£67,697m)

2017 57.7 49.5 52.3 54.4 74.4 48.6 49.0 50.6 52.4 51.4 53.1 51.8 51.9 58.6 62.2 84.0 76.5
2018 64.3 55.2 59.1 61.1 81.8 53.2 55.6 56.5 57.3 60.7 59.4 61.0 59.4 62.5 68.1 92.7 84.0
2019 73.8 64.6 68.1 71.3 91.1 60.4 63.9 68.6 68.0 68.3 68.0 74.7 68.4 70.9 76.6 95.3 99.5
2020 95.8 69.9 96.7 94.3 124.3 68.6 67.9 72.9 83.8 100.5 103.8 99.4 91.1 92.7 109.3 142.0 122.1
2021 101.2 101.4 97.2 89.0 117.4 102.7 98.8 102.4 101.2 96.7 94.4 92.0 85.8 89.1 97.8 129.6 123.3

2022 95.2 94.8 91.6 86.2 108.0 100.7 94.0 90.5 94.9 93.1 87.8 91.4 83.3 84.4 95.7 119.3 108.9
2023 97.6 90.9 92.5 91.4 115.7 90.0 89.4 92.8 92.8 94.3 90.8 96.9 89.6 88.5 101.0 131.1 115.1
2024 100.0 93.3 96.8 94.4 115.5 93.1 92.0 94.5 94.0 101.6 95.3 102.2 90.5 91.3 101.5 122.4 121.2
2025 103.3 93.0 98.5 101.0 121.6 89.1 91.9 97.9 97.9 98.5 98.9 106.4 97.8 99.2 107.5 132.8 123.9
2026 .. 103.5 110.3 .. .. 102.9 99.6 107.0 104.3 110.9 114.8 114.8 107.8 .. .. .. ..

Percentage increase on a year earlier

2017 17.6 21.5 18.7 20.3 12.6 18.4 21.7 23.8 20.4 14.9 20.3 18.1 20.2 22.0 13.9 13.5 11.0
2018 11.5 11.5 13.0 12.3 9.9 9.5 13.5 11.6 9.5 18.1 11.9 17.8 14.5 6.7 9.5 10.3 9.8
2019 14.7 17.1 15.1 16.7 11.4 13.7 14.9 21.4 18.7 12.6 14.4 22.5 15.0 13.4 12.3 2.8 18.4
2020 29.8 8.2 42.0 32.2 36.4 13.5 6.4 6.3 23.3 47.2 52.7 33.0 33.2 30.8 42.8 49.0 22.7
2021 5.7 45.0 0.6 −5.6 −5.6 49.7 45.5 40.4 20.7 −3.8 −9.1 −7.4 −5.8 −3.8 −10.6 −8.7 1.0

2022 −6.0 −6.6 −5.7 −3.1 −8.0 −1.9 −4.8 −11.6 −6.2 −3.7 −7.0 −0.7 −2.9 −5.3 −2.2 −7.9 −11.7
2023 2.6 −4.1 0.9 6.1 7.1 −10.7 −5.0 2.5 −2.3 1.2 3.5 6.1 7.6 4.9 5.6 9.9 5.6
2024 2.4 2.6 4.7 3.3 −0.2 3.4 2.9 1.8 1.3 7.7 4.9 5.5 0.9 3.2 0.4 −6.7 5.4
2025 3.3 −0.2 1.7 7.0 5.3 −4.3 − 3.6 4.1 −3.0 3.9 4.1 8.2 8.6 6.0 8.5 2.2
2026 .. 11.2 12.0 .. .. 15.5 8.3 9.3 6.5 12.5 16.0 7.9 10.2 .. .. .. ..

Non-store Retail, Large Businesses (£43,441m)

2017 56.6 48.7 51.2 52.3 74.4 47.8 48.0 50.0 50.2 50.2 52.8 52.2 50.1 54.0 59.2 84.3 78.5
2018 60.9 51.9 56.6 57.3 77.8 50.1 51.5 53.7 54.6 57.9 57.1 58.0 55.5 58.3 63.8 88.6 80.4
2019 72.0 62.2 66.2 67.7 91.8 60.3 60.8 64.9 66.2 66.6 66.0 73.2 63.7 66.5 72.6 96.3 103.7
2020 92.9 69.1 92.6 89.1 122.6 68.8 65.8 72.1 82.2 95.0 98.9 92.6 86.6 88.2 106.3 139.0 122.4
2021 100.8 99.0 95.5 91.3 117.6 98.9 96.7 100.8 95.6 94.8 95.8 93.9 88.6 91.3 98.4 131.7 121.8

2022 100.3 91.0 95.9 93.4 120.8 94.7 91.4 87.8 94.9 96.5 96.2 99.1 89.6 91.9 104.7 134.5 122.8
2023 99.7 93.8 95.5 92.7 116.8 92.2 91.4 96.9 95.8 97.3 94.0 102.4 88.8 88.0 99.2 133.9 117.2
2024 100.0 92.0 94.8 94.5 118.7 90.1 91.1 94.4 92.1 98.9 93.5 102.3 90.2 91.6 104.0 123.4 126.9
2025 103.5 92.3 98.6 98.7 125.2 91.3 89.7 95.2 97.2 98.4 100.0 105.9 93.0 97.4 109.5 138.7 127.0
2026 .. 101.1 108.7 .. .. 100.8 96.5 105.0 100.7 108.1 115.7 108.6 102.2 .. .. .. ..

Percentage increase on a year earlier

2017 13.6 13.4 12.0 13.5 15.0 8.3 13.6 17.5 10.8 8.0 16.1 12.2 11.0 16.6 12.5 19.8 12.6
2018 7.5 6.5 10.5 9.7 4.7 4.7 7.3 7.4 8.7 15.4 8.2 11.1 10.6 7.9 7.7 5.1 2.5
2019 18.2 20.0 17.1 18.1 18.0 20.5 18.2 20.9 21.3 14.9 15.6 26.2 14.9 14.1 13.7 8.7 29.0
2020 29.0 11.0 39.7 31.6 33.5 14.0 8.2 11.1 24.1 42.6 50.0 26.5 36.0 32.6 46.6 44.4 18.0
2021 8.6 43.2 3.1 2.5 −4.1 43.8 47.0 39.9 16.4 −0.2 −3.1 1.4 2.3 3.5 −7.5 −5.3 −0.6

2022 −0.5 −8.0 0.5 2.3 2.7 −4.3 −5.5 −13.0 −0.7 1.8 0.4 5.5 1.1 0.6 6.4 2.1 0.8
2023 −0.6 3.0 −0.4 −0.8 −3.3 −2.6 − 10.4 0.9 0.8 −2.3 3.4 −0.9 −4.2 −5.3 −0.5 −4.5
2024 0.3 −1.8 −0.8 2.0 1.7 −2.3 −0.4 −2.6 −3.8 1.7 −0.5 −0.1 1.6 4.2 4.8 −7.8 8.2
2025 3.5 0.2 4.1 4.4 5.4 1.4 −1.5 0.9 5.5 −0.5 6.9 3.5 3.1 6.3 5.3 12.4 0.1
2026 .. 9.6 10.2 .. .. 10.4 7.6 10.2 3.6 9.8 15.7 2.6 10.0 .. .. .. ..

Non-store Retail, Small Businesses (£24,256m)

2017 59.5 50.9 54.4 58.3 74.5 49.9 50.8 51.8 56.2 53.4 53.7 51.0 55.0 66.7 67.6 83.5 72.9
2018 70.4 61.2 63.7 67.9 88.9 58.7 63.0 61.7 62.2 65.5 63.6 66.4 66.6 70.0 76.0 100.0 90.3
2019 77.0 68.9 71.4 77.7 89.9 60.6 69.3 75.2 71.2 71.4 71.5 77.5 76.8 78.6 83.7 93.5 91.9
2020 101.0 71.4 104.0 103.5 127.4 68.2 71.8 74.4 86.9 110.6 112.6 111.5 99.0 100.8 114.7 147.3 121.5
2021 102.0 105.8 100.4 84.9 117.0 109.5 102.6 105.2 111.3 100.2 91.8 88.6 80.7 85.2 96.8 125.8 126.2

2022 86.0 101.5 84.0 73.4 85.2 111.7 98.7 95.5 95.0 87.0 72.8 77.5 72.1 71.0 79.5 92.1 84.2
2023 93.9 85.7 87.0 89.3 113.7 86.0 85.6 85.6 87.5 88.9 85.2 87.0 91.2 89.5 104.4 126.2 111.2
2024 100.0 95.5 100.5 94.3 109.7 98.4 93.6 94.6 97.5 106.3 98.4 102.1 91.0 90.8 97.0 120.6 111.2
2025 103.1 94.5 98.3 105.2 115.2 85.1 96.0 102.6 99.3 98.7 97.2 107.3 106.6 102.3 104.0 122.3 118.4
2026 .. 107.7 113.2 .. .. 106.5 105.2 110.7 110.7 115.9 113.1 125.8 117.9 .. .. .. ..

Percentage increase on a year earlier

2017 25.0 38.3 32.0 32.9 8.6 40.9 38.3 36.4 39.8 28.8 28.6 30.5 38.7 30.8 16.2 3.5 8.1
2018 18.3 20.1 17.2 16.4 19.2 17.8 23.9 19.0 10.7 22.6 18.4 30.2 21.0 4.9 12.4 19.7 23.9
2019 9.3 12.7 12.0 14.5 1.1 3.3 10.1 22.0 14.6 9.0 12.5 16.6 15.3 12.3 10.2 −6.4 1.7
2020 31.2 3.6 45.7 33.3 41.7 12.5 3.5 −1.1 21.9 54.8 57.3 44.0 29.0 28.1 37.0 57.5 32.2
2021 1.0 48.0 −3.5 −18.0 −8.1 60.5 43.1 41.5 28.2 −9.4 −18.5 −20.5 −18.5 −15.4 −15.6 −14.6 3.8

2022 −15.7 −4.1 −16.3 −13.6 −27.2 2.0 −3.8 −9.3 −14.7 −13.1 −20.7 −12.5 −10.7 −16.7 −17.9 −26.8 −33.3
2023 9.2 −15.5 3.7 21.7 33.5 −23.0 −13.3 −10.3 −7.9 2.1 17.1 12.2 26.6 26.0 31.4 37.0 32.1
2024 6.5 11.3 15.5 5.7 −3.5 14.5 9.3 10.5 11.4 19.6 15.4 17.4 −0.3 1.4 −7.1 −4.4 −
2025 3.1 −1.0 −2.2 11.5 5.0 −13.6 2.6 8.5 1.9 −7.2 −1.2 5.1 17.2 12.7 7.2 1.4 6.5
2026 .. 14.0 15.2 .. .. 25.3 9.6 7.8 11.5 17.4 16.4 17.3 10.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Mail Order (£64,663m)

2017 56.9 48.5 51.4 53.6 74.1 47.9 48.1 49.3 51.3 50.4 52.2 50.8 50.9 58.1 61.2 84.0 76.5
2018 63.6 54.1 58.4 60.5 81.5 52.7 54.4 55.1 56.6 60.1 58.6 60.2 59.0 62.0 67.0 92.9 84.1
2019 73.3 64.3 67.2 70.7 91.1 61.2 62.8 67.9 66.6 67.5 67.3 73.9 68.1 70.1 75.5 95.1 100.3
2020 96.1 69.5 98.2 94.0 124.8 68.6 65.9 73.2 85.6 102.1 105.0 99.0 90.8 92.5 108.4 143.7 122.8
2021 101.0 101.4 96.7 88.3 117.6 103.0 98.8 102.2 101.4 96.3 93.3 90.9 85.0 88.9 97.0 130.0 124.3

2022 94.7 94.4 91.0 85.7 107.7 101.4 94.1 89.1 94.7 92.7 86.8 91.0 82.8 83.8 94.9 118.9 109.1
2023 97.5 90.5 92.2 91.3 116.1 89.8 89.0 92.3 92.6 93.7 90.6 96.8 89.3 88.5 100.6 131.7 116.1
2024 100.0 93.2 96.8 94.5 115.5 93.5 91.3 94.4 94.0 101.6 95.2 102.5 90.6 91.3 101.5 121.4 121.9
2025 103.0 92.6 98.0 100.3 121.7 89.1 91.8 96.8 97.3 98.1 98.4 106.1 96.9 98.3 106.9 133.0 124.6
2026 .. 103.2 109.8 .. .. 103.1 99.1 106.5 103.2 110.1 114.8 113.4 107.0 .. .. .. ..

Percentage increase on a year earlier

2017 19.7 23.5 22.0 22.3 14.1 19.2 26.1 25.0 23.4 17.4 24.6 20.9 21.0 24.3 15.3 15.2 12.4
2018 11.9 11.6 13.7 12.9 10.0 10.0 13.2 11.7 10.3 19.1 12.2 18.6 15.8 6.8 9.4 10.6 10.0
2019 15.2 18.7 15.0 16.8 11.7 16.1 15.4 23.4 17.7 12.4 15.0 22.8 15.5 13.0 12.8 2.4 19.2
2020 31.1 8.1 46.1 33.0 37.0 12.1 5.0 7.7 28.5 51.2 56.0 33.9 33.3 32.0 43.5 51.1 22.5
2021 5.1 46.0 −1.5 −6.1 −5.7 50.2 49.9 39.7 18.5 −5.7 −11.1 −8.2 −6.4 −3.9 −10.5 −9.5 1.2

2022 −6.2 −6.9 −5.9 −2.9 −8.4 −1.6 −4.8 −12.9 −6.6 −3.7 −7.0 0.1 −2.6 −5.7 −2.2 −8.6 −12.3
2023 3.0 −4.1 1.3 6.5 7.8 −11.4 −5.4 3.6 −2.2 1.2 4.4 6.4 7.9 5.6 6.0 10.8 6.4
2024 2.5 3.0 5.0 3.5 −0.5 4.1 2.6 2.4 1.6 8.4 5.1 5.8 1.4 3.2 1.0 −7.8 5.1
2025 3.0 −0.6 1.2 6.1 5.4 −4.6 0.6 2.5 3.5 −3.5 3.4 3.6 7.1 7.7 5.2 9.5 2.1
2026 .. 11.4 12.1 .. .. 15.7 7.9 10.1 6.0 12.3 16.6 6.9 10.4 .. .. .. ..

Other Non-store Retail (£3,033m)

2017 74.1 70.6 72.9 71.3 81.8 62.6 68.8 78.6 74.6 71.6 72.4 73.4 72.4 68.7 84.4 85.2 76.9
2018 78.4 78.2 74.7 73.2 87.6 63.5 81.2 87.6 72.9 73.3 77.3 78.5 69.3 72.0 93.7 88.7 81.8
2019 84.4 72.6 87.6 84.2 93.0 45.2 87.3 82.8 97.6 85.1 81.7 91.0 73.8 87.1 99.0 99.7 82.9
2020 89.6 80.3 65.0 99.8 114.2 68.6 111.0 67.4 46.7 67.0 78.2 106.8 96.1 97.1 130.1 106.8 107.4
2021 106.0 100.6 107.9 103.4 112.4 95.5 98.9 105.9 97.5 106.8 117.0 115.5 102.2 94.6 115.9 121.1 102.7

2022 104.5 102.2 104.6 96.1 115.3 86.9 93.2 121.8 100.2 103.1 109.4 98.4 93.7 96.0 112.7 128.9 106.4
2023 99.8 99.1 99.4 94.1 106.7 93.3 97.8 104.8 97.1 106.0 96.1 98.6 96.3 88.7 111.1 118.1 93.9
2024 100.0 95.0 96.8 92.4 115.7 84.1 106.3 94.7 94.1 100.2 96.3 97.2 88.4 91.9 100.0 143.3 106.3
2025 111.6 102.0 109.7 115.7 119.8 87.8 95.0 121.9 110.7 107.6 110.6 112.2 116.9 117.6 121.5 129.7 110.6
2026 .. 109.6 122.2 .. .. 97.0 111.5 118.1 126.8 126.3 115.2 143.0 126.0 .. .. .. ..

Percentage increase on a year earlier

2017 −8.7 −1.9 −15.8 −5.2 −10.3 7.6 −20.4 9.7 −10.8 −13.2 −21.2 −12.2 8.2 −8.5 −4.0 −14.3 −11.8
2018 5.8 10.7 2.5 2.6 7.1 1.5 18.0 11.5 −2.2 2.3 6.7 6.9 −4.3 4.8 11.0 4.1 6.3
2019 7.6 −7.2 17.3 15.1 6.2 −28.8 7.5 −5.5 33.8 16.1 5.7 16.0 6.5 20.9 5.6 12.4 1.4
2020 6.2 10.6 −25.8 18.5 22.8 51.7 27.1 −18.6 −52.2 −21.3 −4.3 17.3 30.1 11.5 31.5 7.0 29.6
2021 18.3 25.3 65.9 3.6 −1.6 39.1 −10.9 57.2 109.0 59.3 49.7 8.1 6.3 −2.6 −10.9 13.4 −4.4

2022 −1.4 1.7 −3.0 −7.1 2.5 −9.0 −5.8 15.0 2.7 −3.4 −6.5 −14.8 −8.3 1.5 −2.8 6.5 3.6
2023 −4.5 −3.1 −4.9 −2.0 −7.5 7.4 5.0 −13.9 −3.0 2.8 −12.2 0.2 2.7 −7.6 −1.4 −8.4 −11.7
2024 0.2 −4.1 −2.6 −1.8 8.5 −9.9 8.7 −9.7 −3.1 −5.5 0.3 −1.4 −8.2 3.6 −10.0 21.3 13.2
2025 11.6 7.4 13.3 25.2 3.5 4.5 −10.7 28.7 17.6 7.4 14.8 15.5 32.2 28.0 21.5 −9.5 4.0
2026 .. 7.4 11.4 .. .. 10.4 17.4 −3.1 14.6 17.4 4.2 27.5 7.8 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



4 VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage increase on a year earliercontinued Index 2024=100

Year 1st Qtr 2nd Qtr 3rd Qtr 4th Qtr Jan Feb Mar Apr May June July Aug Sept Oct Nov Dec

SIC 2007 (SALES IN 2024)

Automotive Fuel, All Businesses (£47,407m)

2017 83.7 80.7 84.4 83.1 86.7 77.0 82.6 82.0 83.1 87.8 82.8 82.4 82.5 84.2 86.4 89.0 85.1
2018 90.7 83.6 92.1 93.3 93.9 81.0 87.3 82.6 87.7 94.1 93.9 93.8 92.7 93.4 94.4 98.2 90.1
2019 96.7 91.9 99.6 98.6 96.9 85.6 93.5 95.6 97.5 100.8 100.2 100.7 99.2 96.5 98.7 98.4 94.2
2020 70.0 83.9 47.4 76.8 70.7 87.1 92.6 73.8 33.7 47.7 58.2 74.8 78.1 77.4 79.2 67.3 66.7
2021 90.4 67.4 91.5 101.2 101.3 58.2 65.7 76.2 87.0 91.6 95.2 99.3 101.3 102.7 97.9 107.8 98.8

2022 115.4 105.1 122.3 120.9 113.4 94.6 105.0 113.6 116.9 121.0 127.6 129.9 121.1 113.6 119.6 117.2 105.4
2023 101.2 102.3 100.6 102.1 99.6 101.3 103.5 102.2 102.9 100.5 98.8 99.4 101.8 104.4 105.3 104.1 91.6
2024 100.0 99.1 105.5 100.6 94.8 93.9 98.9 103.5 104.7 107.5 104.5 104.4 102.0 96.5 97.0 96.1 92.0
2025 92.9 94.9 95.5 91.9 89.2 89.5 98.2 97.6 96.1 95.3 95.1 96.9 89.4 89.8 90.0 92.0 86.4
2026 .. 91.5 105.9 .. .. 82.8 87.1 102.1 105.8 106.7 105.2 105.9 107.9 .. .. .. ..

Percentage increase on a year earlier

2017 7.7 13.4 8.3 3.7 6.2 9.0 18.3 13.1 8.6 10.4 6.3 1.1 4.0 5.5 4.2 6.1 7.9
2018 8.3 3.6 9.0 12.3 8.3 5.2 5.8 0.7 5.5 7.2 13.4 13.8 12.4 10.9 9.3 10.3 5.8
2019 6.6 10.0 8.1 5.7 3.2 5.6 7.0 15.8 11.1 7.2 6.7 7.3 7.0 3.3 4.6 0.2 4.6
2020 −27.6 −8.6 −52.4 −22.1 −27.0 1.8 −0.9 −22.8 −65.5 −52.7 −42.0 −25.7 −21.3 −19.8 −19.8 −31.6 −29.2
2021 29.1 −19.7 93.1 31.8 43.2 −33.2 −29.1 3.2 158.4 91.9 63.6 32.7 29.7 32.7 23.6 60.2 48.0

2022 27.7 55.9 33.5 19.4 12.0 62.6 59.9 49.1 34.4 32.1 34.0 30.8 19.5 10.6 22.2 8.7 6.7
2023 −12.4 −2.7 −17.7 −15.6 −12.1 7.0 −1.4 −10.1 −12.0 −16.9 −22.6 −23.4 −15.9 −8.1 −12.0 −11.2 −13.2
2024 −1.1 −3.1 4.8 −1.4 −4.9 −7.3 −4.5 1.3 1.7 6.9 5.8 5.0 0.2 −7.5 −7.9 −7.7 0.5
2025 −7.1 −4.2 −9.5 −8.7 −5.9 −4.6 −0.6 −5.7 −8.1 −11.3 −9.0 −7.2 −12.3 −7.0 −7.2 −4.2 −6.1
2026 .. −3.5 10.9 .. .. −7.5 −11.3 4.7 10.0 12.0 10.6 9.3 20.7 .. .. .. ..

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.



5 VALUE OF RETAIL SALES BY COMMODITY AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

Index 2024 = 100

Food, Clothing Other
Total drink and and Household non -

excluding tobacco1 footwear goods1 food1

fuel

Average weekly sales
in 2024 (£millions) 9 000 3 825 1 453 1 472 2 250

Index numbers of sales per week

J43S EAWN EAWO EAWP EAWQ
2018 81.3 74.7 91.1 90.8 80.2
2019 84.1 78.0 96.0 87.0 84.9
2020 84.5 83.9 76.5 98.8 81.1
2021 90.0 85.9 88.1 104.1 89.1
2022 93.9 88.6 102.5 100.3 93.2

2023 98.6 97.8 104.6 100.9 94.6
2024 100.0 100.0 100.0 100.0 100.0
2025 102.9 104.5 99.4 103.1 102.4

2023 Q3 95.5 96.4 100.3 97.3 89.8
Q4 111.2 104.5 120.1 116.5 113.3

2024 Q1 92.9 97.1 84.1 94.4 90.5
Q2 97.2 98.5 101.0 93.1 95.1
Q3 97.4 98.6 98.9 95.4 95.5
Q4 112.5 105.7 115.9 117.1 118.9

2025 Q1 94.2 99.3 82.2 96.1 92.0
Q2 100.8 104.5 99.0 96.6 98.2
Q3 101.1 104.0 99.7 99.7 97.8
Q4 116.4 110.7 118.1 120.3 122.3

2026 Q1 99.6 105.5 83.4 99.9 99.9
Q2 105.5 108.2 99.5 103.2 106.3

2023 Sep 93.5 95.3 96.8 96.3 86.5
Oct 99.8 98.1 104.6 104.6 96.4
Nov 113.9 103.0 122.5 130.4 116.3
Dec 118.0 110.7 130.7 114.8 124.3

2024 Jan 89.5 92.0 83.4 96.0 85.0
Feb 92.2 97.7 81.4 92.4 89.7
Mar 96.2 100.8 86.9 94.6 95.5
Apr 94.1 95.5 94.9 93.6 91.8
May 100.5 101.1 106.5 95.7 98.6
Jun 97.0 98.9 101.6 90.7 95.0

Jul 99.9 100.6 101.4 96.8 99.9
Aug 96.7 99.2 99.5 93.6 92.7
Sep 95.9 96.6 96.5 95.8 94.3
Oct 100.4 97.9 98.4 104.9 102.9
Nov 110.9 102.7 112.3 121.2 117.1
Dec 123.5 114.3 132.8 123.4 133.1

2025 Jan 90.3 95.7 78.0 95.2 85.9
Feb 94.2 100.6 79.5 97.1 90.7
Mar 98.1 101.8 88.7 96.3 99.2
Apr 101.5 106.3 95.7 100.0 98.2
May 100.5 103.3 100.5 95.3 99.3
Jun 100.3 104.0 100.4 95.1 97.3

Jul 103.3 105.7 101.8 101.9 101.2
Aug 99.8 103.0 100.3 97.9 95.4
Sep 100.2 103.5 97.6 99.4 97.0
Oct 105.5 104.0 100.7 109.4 108.5
Nov 118.0 108.5 120.9 130.6 124.0
Dec 123.8 117.8 129.7 120.9 132.0

2026 Jan 96.7 102.1 81.7 101.6 94.1
Feb 97.6 104.6 78.5 96.4 98.7
Mar 103.5 108.8 88.6 101.3 105.6
Apr 102.8 106.7 93.4 101.4 103.3
May 107.1 109.1 102.3 104.7 108.4
Jun 106.3 108.7 102.0 103.5 107.0

Jul 106.8 109.3 102.6 101.8 108.7
Aug 104.5 107.5 98.7 104.3 103.2

Estimates in this table have been produced by combining a breakdown of
commodity sales from 54 large retailers with total sales from other retailers.

The monthly periods consist of 4 weeks except for March, June, September
and December which are 5 weeks. Januar y 2025 is also a 5 week period.

The quarter ly indices are the weighted averages of the monthly indices for
the months within the quarter, the weights being the number of weeks in
each monthly period.

1 The Food, drink and tobacco category, Household goods category
and Other non-food category include revisions to the commodity
classifications provided by respondents.

In July 2018, we increased our sample for the commodity breakdown from 31
to 54 retailers to improve coverage and better represent the commodities sold.
Growth rates may not be comparable as a result. This does not impact the
main retail sales data.



5 VALUE OF RETAIL SALES BY COMMODITY AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

continued

Food Clothing Other
Total drink and and Household non -

excluding tobacco footwear goods food
fuel

Percentage chang e latest 3 months on same 3 months a year ago

J45J HN5T HN5U HN5V HN5W
2023 Oct 5.3 9.3 1.6 4.1 1.9

Nov 5.1 9.2 1.3 2.8 2.9
Dec 3.4 6.8 −1.2 1.6 2.8

2024 Jan 3.3 6.2 −2.8 0.7 4.9
Feb 2.3 5.4 −5.6 −0.3 4.6
Mar 3.3 6.1 −6.6 − 7.5
Apr 1.3 3.2 −7.6 −1.1 5.7
May 1.1 2.2 −6.2 −1.1 6.0
Jun −0.7 −0.2 −6.5 −2.4 4.2

Jul 0.7 1.5 −4.9 −1.7 5.2
Aug 0.5 1.7 −4.5 −2.9 4.5
Sep 1.9 2.3 −1.4 −1.9 6.4
Oct 1.6 1.3 −2.3 −1.2 6.9
Nov 0.1 0.3 −4.8 −2.7 5.3
Dec 1.2 1.2 −3.5 0.5 5.0

2025 Jan − 1.7 −5.5 −1.0 1.8
Feb 1.9 2.8 −2.9 3.6 2.5
Mar 1.4 2.2 −2.3 1.9 1.7
Apr 3.8 4.7 0.4 4.3 4.0
May 3.1 4.4 −0.9 2.6 3.8
Jun 3.7 6.0 −2.0 3.8 3.3

Jul 2.3 4.2 −2.1 3.3 1.6
Aug 3.3 4.7 −0.1 4.9 2.2
Sep 3.8 5.4 0.8 4.5 2.4
Oct 4.3 5.8 1.4 4.2 3.7
Nov 5.3 6.4 3.7 5.3 4.7
Dec 3.4 4.7 1.8 2.8 2.8

2026 Jan 5.2 5.5 4.5 4.7 5.5
Feb 4.0 5.0 1.2 1.5 5.7
Mar 5.8 6.3 1.4 3.9 8.6
Apr 3.6 4.0 −1.2 2.2 6.7
May 4.5 4.5 −0.2 5.4 6.9
Jun 4.7 3.6 0.5 6.8 8.2

Jul 5.4 4.5 1.4 6.2 8.9
Aug 4.8 4.1 0.4 5.2 8.6

Percentage chang e latest month on same month a year ago

J3L2 HN5X HN5Y HN5Z HN62
2023 Oct 4.1 9.0 0.9 2.9 −0.7

Nov 5.7 8.1 2.6 2.9 6.6
Dec 1.2 4.3 −5.1 −0.5 2.4

2024 Jan 3.7 7.1 −5.5 −0.4 7.4
Feb 2.7 5.3 −6.6 0.2 5.7
Mar 3.6 6.0 −7.4 0.3 8.8
Apr −2.7 −2.3 −8.7 −4.0 1.8
May 1.9 1.9 −2.6 0.1 6.8
Jun −1.1 −0.1 −8.1 −3.2 3.9

Jul 1.7 3.1 −3.1 −1.8 5.3
Aug 1.5 2.7 −0.9 −3.6 4.5
Sep 2.5 1.3 −0.3 −0.5 9.0
Oct 0.6 −0.2 −5.9 0.3 6.8
Nov −2.7 −0.3 −8.3 −7.0 0.7
Dec 4.7 3.3 1.6 7.5 7.1

2025 Jan 0.9 4.0 −6.4 −0.9 1.0
Feb 2.2 3.0 −2.4 5.1 1.2
Mar 2.0 0.9 2.0 1.8 3.9
Apr 7.9 11.3 0.9 6.8 7.1
May 0.1 2.1 −5.6 −0.5 0.7
Jun 3.4 5.2 −1.2 4.8 2.5

Jul 3.4 5.0 0.4 5.4 1.3
Aug 3.2 3.8 0.8 4.7 2.9
Sep 4.5 7.2 1.1 3.7 2.8
Oct 5.1 6.2 2.4 4.3 5.4
Nov 6.4 5.7 7.6 7.7 5.9
Dec 0.2 3.0 −2.4 −2.0 −0.9

2026 Jan 7.1 6.7 4.7 6.8 9.6
Feb 3.6 4.0 −1.2 −0.7 8.8
Mar 5.5 7.0 − 5.2 6.4
Apr 1.3 0.3 −2.4 1.5 5.2
May 6.6 5.7 1.8 9.9 9.1
Jun 6.0 4.5 1.6 8.8 9.9

Jul 3.4 3.4 0.8 −0.2 7.4
Aug 4.7 4.4 −1.5 6.5 8.2



6 YEAR TO DATE VALUE OF RETAIL SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED
Index numbers of sales per week and percentage chang e on a year earlier Index 2024=100

ALL BUSINESSES SMALL BUSINESSES1 LARGE BUSINESSES2

INDEX % CHANGE INDEX % CHANGE INDEX % CHANGE

CURRENT YEAR UP TO AUGUST 2026

ALL RETAILING INCLUDING AUTOMOTIVE FUEL4 103.0 5.2 108.4 9.0 101.5 4.0

ALL RETAILING EXCLUDING AUTOMOTIVE FUEL4 103.3 5.1 108.8 9.4 101.6 3.7

PREDOMINANTLY FOOD STORES 104.9 3.0 105.5 1.6 104.8 3.2

Non-specialised stores with food beverages and tobacco predominating 105.0 3.1 110.3 3.4 104.5 3.1
Specialist food stores 103.6 1.6 .. .. .. ..
Retail sale of alcoholic drinks, other beverages and tobacco 100.2 −0.7 .. .. .. ..

PREDOMINANTLY NON-FOOD STORES 100.1 5.2 108.8 11.9 96.9 2.7

Non-specialised stores 96.5 2.3 130.1 9.3 93.3 1.4

Te xtile , clothing & footwear stores 98.2 4.9 100.8 5.6 97.7 4.7
Retail sale of textiles 58.6 −11.2 .. .. .. ..
Retail sale of clothing 100.6 6.4 122.1 16.1 97.8 5.0
Retail sale of footwear & leather goods 86.6 −4.8 .. .. .. ..

Household goods stores 104.7 4.7 116.3 14.5 99.6 0.4
Retail sale of furniture,lighting & household articles 106.6 7.1 .. .. .. ..
Retail sale of electrical household appliances 100.7 2.7 .. .. .. ..
Retail sale of hardware, paints & glass 105.9 4.1 .. .. .. ..
Retail sale of audio and video recording and equipment 84.7 −9.9 .. .. .. ..

Other non-food stores 101.0 7.4 106.1 13.0 97.1 3.1
Retail sale of pharmaceutical, medical, cosmetic & toilet goods3 98.2 14.0 .. .. .. ..
Retail sale of books, newspapers & stationery 114.5 3.3 .. .. .. ..
Retail sale of floor coverings 101.2 1.3 .. .. .. ..
Retail sale of computers and telecomms 100.4 28.6 .. .. .. ..
Other retail sale in specialised stores not elsewhere classified
including: jeweller y; spor ts goods; and second-hand goods 100.7 5.0 .. .. .. ..

NON-STORE RETAIL 107.9 11.1 113.2 14.6 105.0 9.1
Retail sale via mail order houses 107.4 11.1 .. .. .. ..
Non-store retail excluding mail order 120.3 11.6 .. .. .. ..

PREDOMINANTLY AUTOMOTIVE FUEL4 100.6 6.2 .. .. .. ..

1 Small retailers are those with less than 100 employment
2 Large retailers are those with greater than 99 employment, or employment

of 10-99 but annual turnover greater than £60 million
3 National Health Service receipts are excluded
4 Predominantly automotive fuel also includes sale of fuel by super markets
5 Year to date (Januar y to current month)



CPSA VALUE OF RETAIL SALES AT CURRENT PRICES
SEASONALLY ADJUSTED

Index 2024=100

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Index numbers of sales per week

J5C4 J468 EAQW EAQY EAQX EARA EARB EAQZ J5BI JO2G
2023 Oct 99.8 99.4 101.3 97.5 99.9 101.7 101.8 90.5 99.3 103.5

Nov 100.9 100.7 101.6 99.9 100.7 103.4 103.5 95.0 100.6 102.7
Dec 97.0 96.7 96.3 96.7 96.9 100.3 101.3 91.4 98.2 99.1

2024 Jan 100.1 99.7 101.0 98.9 99.1 100.7 100.9 96.3 98.5 103.8
Feb 100.4 100.1 100.7 99.8 101.9 100.7 100.5 97.5 99.4 103.1
Mar 99.7 99.3 99.6 99.4 97.6 100.2 100.8 99.1 98.2 103.3
Apr 98.7 98.4 98.9 97.7 97.4 96.8 97.9 98.4 98.8 101.9
May 101.1 100.8 100.0 100.7 99.6 102.1 101.7 99.7 103.9 103.2
Jun 99.4 99.1 98.8 98.6 95.5 99.9 98.8 99.0 101.6 102.2

Jul 100.4 100.4 99.8 100.3 103.2 100.5 98.1 99.5 102.8 100.6
Aug 100.4 100.5 101.0 100.3 100.7 101.9 99.6 99.2 99.4 100.1
Sep 100.2 100.7 100.1 101.5 101.2 101.4 99.9 102.6 99.8 95.3
Oct 99.5 99.9 99.6 100.3 101.6 99.5 99.8 100.4 99.6 95.7
Nov 99.8 100.3 100.3 100.2 100.9 95.9 99.6 103.7 100.4 95.2
Dec 100.4 100.8 100.6 102.0 102.2 99.9 102.0 103.5 98.1 96.3

2025 Jan 100.1 100.2 102.7 99.5 103.5 98.2 100.6 97.7 94.5 98.9
Feb 102.2 102.2 102.1 103.0 104.0 101.5 107.1 101.6 99.9 102.1
Mar 102.5 103.1 102.8 103.7 103.6 103.6 103.3 103.9 102.2 96.3
Apr 102.1 102.9 103.4 102.3 105.3 101.8 102.0 101.3 103.1 93.9
May 100.4 101.1 102.1 99.7 102.1 97.1 99.0 100.7 102.6 92.5
Jun 101.3 102.3 103.6 100.6 104.1 99.6 100.8 99.3 103.2 91.4

Jul 103.3 104.3 105.9 102.0 103.8 103.9 102.2 99.3 106.5 92.9
Aug 102.6 104.1 104.5 102.7 104.9 103.8 102.2 100.9 106.9 87.5
Sep 103.8 105.3 105.3 104.3 105.4 107.9 102.4 101.7 108.2 88.7
Oct 103.3 104.7 105.0 104.1 103.4 105.0 105.4 102.9 105.8 88.8
Nov 103.0 104.2 105.0 104.0 105.0 106.5 105.5 100.7 102.6 91.1
Dec 103.3 104.5 105.2 102.6 103.3 104.8 101.4 101.0 107.6 92.1

2026 Jan 105.4 106.8 106.7 106.0 103.1 106.1 106.5 107.1 109.4 91.6
Feb 104.6 106.1 105.5 105.7 104.5 104.6 102.9 108.5 108.8 90.6
Mar 106.1 106.7 105.4 106.4 105.9 106.4 106.1 106.7 111.4 100.9
Apr 106.7 107.2 106.7 106.4 105.3 104.6 107.1 108.1 110.7 102.6
May 107.6 108.0 106.1 107.5 108.5 105.4 110.2 107.2 115.1 103.6
Jun 108.0 108.7 106.3 107.4 106.7 107.1 107.5 108.1 119.3 101.7

Jul 107.4 107.9 106.9 106.6 105.7 105.0 107.2 108.1 114.6 101.8
Aug 108.7 108.9 107.6 107.4 107.8 106.1 108.6 107.6 117.4 106.2

Revision to index numbers

2023 Oct −1.1 −1.3 −1.2 −1.2 0.5 2.1 4.8 −7.9 −2.3 1.1
Nov −1.2 −1.4 −1.2 −1.3 0.6 2.2 4.9 −8.3 −2.3 1.1
Dec −1.0 −1.4 −1.1 −1.2 0.6 2.1 4.8 −8.0 −2.3 1.2

2024 Jan −1.1 −1.4 −1.1 −1.2 0.5 2.1 4.8 −8.5 −2.3 1.2
Feb −1.2 −1.4 −1.2 −1.3 0.7 2.0 4.7 −8.7 −2.3 1.3
Mar −1.1 −1.4 −1.2 −1.3 0.7 2.2 4.8 −8.9 −2.2 1.2
Apr −1.1 −1.3 −1.1 −1.2 0.6 2.1 4.6 −8.7 −2.2 1.3
May −1.1 −1.4 −1.1 −1.2 0.7 2.1 4.9 −8.8 −2.4 1.4
Jun −1.0 −1.3 −1.1 −1.1 0.8 2.1 4.6 −8.6 −2.2 1.5

Jul −1.1 −1.3 −1.0 −1.2 0.6 2.1 4.6 −8.7 −2.3 1.4
Aug −1.3 −1.4 −1.2 −1.3 0.3 2.1 4.5 −8.6 −2.5 0.9
Sep −1.1 −1.3 −1.2 −1.2 0.5 2.2 4.7 −8.9 −2.4 0.8
Oct −1.1 −1.3 −1.2 −1.2 0.5 2.1 4.7 −8.8 −2.3 0.9
Nov −1.2 −1.4 −1.2 −1.3 0.6 2.0 4.8 −9.1 −2.3 1.1
Dec −1.1 −1.4 −1.2 −1.3 0.6 2.1 4.8 −9.1 −2.2 1.0

2025 Jan −1.1 −1.3 −1.2 −1.2 0.6 2.0 4.8 −8.7 −2.2 1.2
Feb −1.2 −1.4 −1.2 −1.4 0.6 2.0 5.0 −9.0 −2.3 1.2
Mar −1.1 −1.4 −1.2 −1.2 0.6 2.3 5.0 −9.3 −2.3 1.2
Apr −1.1 −1.4 −1.2 −1.3 0.7 2.2 4.9 −9.0 −2.2 1.3
May −1.0 −1.4 −1.1 −1.2 0.6 2.1 4.7 −8.9 −2.3 1.3
Jun −1.0 −1.3 −1.1 −1.1 1.0 2.2 4.6 −8.6 −2.3 1.5

Jul −1.0 −1.3 −1.0 −1.2 0.7 2.1 4.9 −8.7 −2.2 1.5
Aug −1.3 −1.6 −1.3 −1.5 − 2.1 4.5 −8.8 −2.9 0.6
Sep −1.2 −1.4 −1.2 −1.3 0.5 2.3 4.8 −9.0 −2.5 0.6
Oct −1.2 −1.5 −1.2 −1.3 0.6 2.2 5.0 −9.2 −2.5 0.7
Nov −1.2 −1.5 −1.2 −1.4 0.5 2.2 5.1 −9.0 −2.4 0.9
Dec −1.3 −1.4 −1.3 −1.4 0.5 2.2 4.8 −9.2 −2.4 0.8

2026 Jan −1.2 −1.4 −1.1 −1.4 0.4 2.2 5.0 −9.8 −2.2 0.7
Feb −1.3 −1.4 −1.2 −1.5 0.5 2.0 4.8 −10.0 −2.1 0.6
Mar −1.3 −1.4 −1.2 −1.4 0.5 2.1 5.0 −9.6 −2.3 0.5
Apr −1.3 −1.5 −1.3 −1.6 0.6 2.0 5.2 −10.2 −2.2 1.0
May −1.3 −1.6 −1.3 −1.7 0.7 2.0 5.4 −10.6 −2.4 1.5
Jun −1.5 −1.7 −1.4 −2.0 0.7 2.2 4.4 −11.0 −2.6 1.4

Jul −1.4 −1.8 −1.5 −1.7 1.2 2.4 5.5 −11.4 −2.9 1.2

1 Predominantly automotive fuel also includes sale of fuel by super markets



CPSA1 RETAIL SALES INDEX: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e on same month a year earlier

J5BS J3MK IDIF IDIG IDIE IDIK IDIL IDIH J5B2 JO3E
2023 Oct 2.4 4.2 7.7 0.1 5.3 4.0 −2.5 −4.4 6.0 −11.8

Nov 3.9 5.7 6.8 2.9 5.2 4.0 −3.0 4.2 10.7 −10.9
Dec −0.1 1.3 1.6 −0.9 −1.2 −1.7 −4.4 2.2 7.1 −12.3

2024 Jan 2.6 3.8 5.9 1.7 0.8 −1.2 −4.8 8.9 3.5 −7.1
Feb 1.6 2.2 3.8 0.4 1.8 −2.7 −3.4 4.6 3.2 −4.4
Mar 2.0 2.1 2.4 1.7 −2.8 −1.2 −4.4 10.8 1.9 1.2
Apr −0.9 −1.2 −0.2 −3.1 −4.5 −7.0 −9.0 4.6 1.5 1.7
May 2.2 1.7 0.7 0.9 −3.0 −0.6 −5.0 8.2 6.9 7.3
Jun −0.3 −1.0 −1.5 −2.4 −8.6 −5.0 −7.2 6.6 4.6 6.7

Jul 1.7 1.3 1.3 0.4 0.5 −1.8 −7.9 7.2 4.2 5.5
Aug 1.0 1.0 1.1 1.2 0.2 0.5 −6.2 6.7 −0.3 1.1
Sep 1.2 2.0 −0.6 4.7 2.3 2.8 −4.0 12.8 2.6 −7.0
Oct −0.3 0.5 −1.7 2.9 1.7 −2.2 −2.0 11.0 0.4 −7.5
Nov −1.1 −0.4 −1.3 0.3 0.2 −7.2 −3.8 9.2 −0.2 −7.3
Dec 3.6 4.2 4.5 5.5 5.5 −0.4 0.8 13.3 −0.2 −2.8

2025 Jan −0.1 0.4 1.7 0.6 4.4 −2.4 −0.3 1.4 −4.1 −4.7
Feb 1.8 2.0 1.4 3.3 2.1 0.8 6.6 4.1 0.5 −0.9
Mar 2.8 3.8 3.2 4.2 6.2 3.4 2.5 4.8 4.1 −6.8
Apr 3.4 4.6 4.6 4.7 8.1 5.1 4.1 2.9 4.3 −7.9
May −0.7 0.3 2.1 −1.0 2.6 −4.9 −2.6 1.1 −1.3 −10.4
Jun 1.9 3.2 4.9 2.0 8.9 −0.3 2.1 0.3 1.6 −10.6

Jul 2.8 3.9 6.1 1.7 0.5 3.4 4.1 −0.2 3.5 −7.7
Aug 2.1 3.6 3.5 2.4 4.2 1.8 2.6 1.7 7.5 −12.5
Sep 3.6 4.6 5.2 2.7 4.1 6.4 2.5 −0.8 8.4 −6.9
Oct 3.8 4.9 5.5 3.8 1.7 5.5 5.6 2.6 6.2 −7.2
Nov 3.2 3.9 4.6 3.8 4.1 11.0 5.9 −2.9 2.2 −4.2
Dec 2.9 3.6 4.6 0.6 1.1 4.9 −0.6 −2.4 9.7 −4.4

2026 Jan 5.3 6.6 3.8 6.5 −0.4 8.0 5.8 9.6 15.8 −7.4
Feb 2.4 3.8 3.3 2.6 0.5 3.0 −4.0 6.9 8.9 −11.3
Mar 3.6 3.5 2.5 2.6 2.2 2.6 2.7 2.7 9.0 4.8
Apr 4.6 4.1 3.1 4.1 − 2.8 5.1 6.8 7.4 9.3
May 7.2 6.7 3.9 7.8 6.2 8.6 11.3 6.4 12.2 12.0
Jun 6.7 6.3 2.7 6.8 2.5 7.5 6.6 8.8 15.6 11.2

Jul 4.0 3.5 1.0 4.6 1.9 1.0 4.9 8.9 7.6 9.6
Aug 6.0 4.7 3.0 4.6 2.8 2.2 6.3 6.7 9.8 21.4

Revision to percentage chang e on same month a year earlier

2023 Oct − −  − − −  − − −  − −
Nov − −  − − −  − − −  − −
Dec − −  − − −  − − −  − −

2024 Jan − −  − − −  − − −  − −
Feb − −0.1 − −  − − − − −  −
Mar − −  − − −  − − −  − −0.1
Apr − −  − − −  − 0.1 − 0.1 −
May − −  − − − 0.1 − −  − 0.1
Jun 0.1 − − − −  − − − 0.1 0.1

Jul − −  − − 0.1 − 0.1 − 0.1 0.1
Aug − −  −0.1 − −0.2 −0.1 −0.1 − −0.2 −0.2
Sep − −  − − −  − − −  − −0.1
Oct − −  − − −  − − 0.1 − −0.1
Nov − −  − − −  − − −  − −
Dec − −  − − −  − − −  − −0.1

2025 Jan − −  − − −  − − −0.1 − −
Feb − −0.1 − −  − − − −0.1 − −
Mar − −  − − −  − − −  − −
Apr − −  − − −  − 0.1 −0.1 − −
May − −  − − − 0.1 − −  − −
Jun − − 0.1 − −  − − −  − 0.2

Jul − 0.1 0.1 − −  − − −  − 0.1
Aug −0.1 −0.1 − −0.1 −0.3 −0.1 −0.1 − −0.2 −0.1
Sep − − 0.1 −0.1 −0.1 − − −0.1 − −0.1
Oct − − 0.1 − −  − − −0.1 − −0.1
Nov − −  − − −0.1 − − −0.2 − −
Dec −0.1 −0.1 − −0.1 −0.1 − − −0.2 − −0.2

2026 Jan − −  − −0.2 −0.2 − −0.1 −0.3 0.4 −0.4
Feb − −  − −0.1 − −0.1 −0.1 −0.2 0.5 −0.5
Mar −0.1 − 0.1 −0.1 −0.1 −0.3 −0.1 − 0.2 −0.7
Apr −0.1 −0.1 −0.1 −0.2 −0.1 −0.3 0.1 −0.4 0.2 −0.4
May −0.2 −0.3 −0.2 −0.5 −0.1 −0.2 0.2 −1.0 0.2 −
Jun −0.4 −0.3 −0.2 −0.8 −0.3 −0.1 −0.6 −1.5 0.1 −0.4

Jul −0.3 −0.3 −0.4 −0.4 0.5 0.2 0.4 −1.8 −0.5 −0.4

1 Predominantly automotive fuel also includes sale of fuel by super markets



CPSA2 RETAIL SALES INDEX: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE 3 MONTHS ON SAME PERIOD A YEAR EARLIER

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e 3 months on same period a year earlier

J5BY J45L IEAU IEAX IEAR IEBJ IEBM IEBA J5BA JO6B
2023 Oct 3.3 5.1 7.7 2.2 5.6 5.7 −0.3 −1.2 6.1 −11.6

Nov 3.4 5.0 7.8 1.6 5.0 4.1 −2.0 −0.3 7.1 −10.0
Dec 1.9 3.5 5.1 0.6 2.7 1.8 −3.4 0.7 7.8 −11.7

2024 Jan 1.9 3.4 4.5 1.1 1.3 0.2 −4.1 4.9 7.1 −10.3
Feb 1.2 2.4 3.6 0.3 0.3 −1.9 −4.2 5.0 4.8 −8.3
Mar 2.1 2.6 3.9 1.3 −0.3 −1.7 −4.2 8.2 2.8 −3.2
Apr 1.0 1.1 2.0 −0.2 −1.9 −3.5 −5.5 6.9 2.2 −0.4
May 1.1 0.9 1.1 − −3.4 −2.8 −6.0 8.0 3.3 3.2
Jun 0.3 −0.2 −0.4 −1.6 −5.6 −4.3 −7.1 6.5 4.3 5.3

Jul 1.1 0.5 − −0.5 −4.1 −2.7 −6.8 7.3 5.2 6.5
Aug 0.7 0.3 0.2 −0.4 −3.1 −2.3 −7.1 6.8 2.9 4.6
Sep 1.3 1.5 0.5 2.3 1.1 0.6 −5.9 9.2 2.2 −0.8
Oct 0.7 1.2 −0.4 3.0 1.4 0.5 −4.1 10.3 1.0 −4.7
Nov − 0.8 −1.1 2.8 1.5 −1.9 −3.3 11.1 1.0 −7.3
Dec 0.9 1.6 0.8 3.1 2.6 −3.1 −1.5 11.3 − −5.7

2025 Jan 1.0 1.6 1.9 2.3 3.6 −3.2 −1.0 8.0 −1.6 −4.6
Feb 1.8 2.3 2.7 3.1 4.1 −0.8 2.1 6.4 −1.4 −2.8
Mar 1.5 2.1 2.2 2.6 4.4 0.6 2.7 3.3 0.1 −4.4
Apr 2.7 3.5 3.1 4.1 5.5 3.1 4.3 4.0 3.1 −5.3
May 1.9 2.9 3.3 2.7 5.7 1.3 1.4 3.1 2.4 −8.3
Jun 1.6 2.7 3.9 1.9 6.7 −0.1 1.2 1.3 1.5 −9.7

Jul 1.4 2.5 4.4 1.0 4.3 −0.6 1.2 0.4 1.3 −9.6
Aug 2.3 3.5 4.8 2.0 4.8 1.5 2.9 0.6 4.0 −10.3
Sep 2.9 4.1 4.9 2.3 3.0 4.1 3.0 0.1 6.6 −8.9
Oct 3.2 4.4 4.7 2.9 3.4 4.7 3.5 1.0 7.5 −8.8
Nov 3.5 4.5 5.1 3.4 3.4 7.5 4.5 −0.5 5.8 −6.2
Dec 3.3 4.1 4.9 2.5 2.2 7.0 3.3 −1.1 6.3 −5.2

2026 Jan 3.7 4.6 4.3 3.5 1.5 7.7 3.4 1.3 9.4 −5.4
Feb 3.5 4.6 3.9 3.1 0.4 5.4 0.4 4.3 11.5 −7.5
Mar 3.9 4.6 3.1 4.0 0.9 4.6 1.7 6.3 11.3 −4.1
Apr 3.5 3.8 2.9 3.0 1.0 2.8 1.3 5.2 8.5 1.0
May 5.0 4.7 3.1 4.6 2.8 4.4 6.0 5.1 9.5 8.4
Jun 6.2 5.8 3.2 6.3 2.8 6.4 7.5 7.4 12.0 10.9

Jul 6.0 5.5 2.5 6.4 3.4 5.8 7.5 8.1 12.0 11.0
Aug 5.6 4.9 2.2 5.4 2.4 3.8 6.0 8.2 11.3 13.7

Revision to percentage chang e 3 months on same period a year earlier

2023 Oct − −  − − −  − −0.1 − −  −
Nov − −  − − −  − − −  − −
Dec − −  − − −  − − −  − −

2024 Jan − −  − − −  − − −  − −
Feb − −  − − − −0.1 − −  − −
Mar − −  − − −  − − −0.1 − −
Apr − −  − − 0.1 − − − 0.1 −
May − −  − − − 0.1 − −0.1 − −
Jun 0.1 0.1 − − 0.1 − − − − 0.1

Jul 0.1 − − − −  − − − 0.1 0.1
Aug − −  − − −  − − −  − −
Sep − −  − − − −0.1 − 0.1 − −0.1
Oct − −  − − −0.1 − − − −  −0.1
Nov − −  − − −  − − −  − −0.1
Dec − −  − − −  − − −  − −0.1

2025 Jan − −  − − − −0.1 − −  − −
Feb − −  − − −  − 0.1 −0.1 − −
Mar − −  − − −  − − − −0.1 −
Apr − −  − − −  − 0.1 −0.1 0.1 −
May − −  − − 0.1 − − − −  −
Jun 0.1 − − − 0.1 0.1 − −0.1 − 0.1

Jul 0.1 − − − 0.1 − − − − 0.2
Aug 0.1 − − −0.1 − − − −  − 0.1
Sep − −  − −0.1 −0.1 − −0.1 −0.1 − −
Oct − −  − −0.1 −0.1 − − −0.1 − −0.1
Nov − − 0.1 − −  − − −0.2 − −0.1
Dec − − 0.1 −0.1 −0.1 − − −0.2 − −0.1

2026 Jan −0.1 −0.1 0.1 −0.1 −0.1 − − −0.2 0.1 −0.2
Feb −0.1 − − −0.2 −0.1 − −0.1 −0.2 0.2 −0.4
Mar − −  − −0.1 −0.1 −0.1 −0.1 −0.2 0.3 −0.6
Apr −0.1 − − −0.2 −0.1 −0.2 − −0.2 0.3 −0.5
May −0.1 −0.1 −0.1 −0.3 − −0.3 − −0.4 0.2 −0.4
Jun −0.2 −0.2 −0.1 −0.4 −0.2 −0.2 −0.2 −1.1 0.1 −0.3

Jul −0.3 −0.4 −0.3 −0.6 − − −0.1 −1.4 −0.1 −0.2

1 Predominantly automotive fuel also includes sale of fuel by super markets



CPSA3 RETAIL SALES INDEX: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON PREVIOUS MONTH

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e on previous month

J5BT J45X IEAS IEAV IEAP IEBH IEBK IEAY J5B3 JO69
2023 Oct 0.8 0.7 0.5 0.5 1.0 3.1 −2.1 −0.5 2.0 1.0

Nov 1.2 1.4 0.3 2.5 0.7 1.6 1.6 5.0 1.3 −0.7
Dec −3.9 −4.0 −5.2 −3.2 −3.7 −3.0 −2.1 −3.8 −2.3 −3.5

2024 Jan 3.3 3.1 4.9 2.3 2.3 0.4 −0.4 5.4 0.3 4.8
Feb 0.3 0.4 −0.2 0.9 2.7 − −0.4 1.2 0.9 −0.7
Mar −0.7 −0.8 −1.1 −0.3 −4.2 −0.5 0.3 1.6 −1.2 0.2
Apr −1.0 −1.0 −0.8 −1.8 −0.2 −3.4 −2.8 −0.8 0.7 −1.3
May 2.4 2.5 1.1 3.1 2.2 5.5 3.8 1.3 5.2 1.3
Jun −1.7 −1.8 −1.2 −2.1 −4.0 −2.2 −2.8 −0.7 −2.3 −0.9

Jul 1.1 1.3 1.0 1.7 8.0 0.6 −0.6 0.6 1.3 −1.6
Aug − 0.1 1.2 0.1 −2.5 1.4 1.5 −0.3 −3.3 −0.5
Sep −0.3 0.2 −0.8 1.2 0.5 −0.5 0.3 3.4 0.4 −4.7
Oct −0.7 −0.8 −0.5 −1.2 0.4 −1.8 −0.1 −2.2 −0.2 0.4
Nov 0.3 0.4 0.7 − −0.8 −3.6 −0.2 3.3 0.8 −0.5
Dec 0.6 0.5 0.3 1.7 1.3 4.1 2.5 −0.2 −2.3 1.2

2025 Jan −0.3 −0.6 2.1 −2.5 1.3 −1.7 −1.4 −5.6 −3.6 2.7
Feb 2.1 2.0 −0.6 3.6 0.5 3.4 6.4 3.9 5.7 3.2
Mar 0.3 0.9 0.7 0.6 −0.4 2.1 −3.6 2.3 2.3 −5.7
Apr −0.4 −0.2 0.6 −1.3 1.6 −1.8 −1.3 −2.5 0.9 −2.5
May −1.7 −1.7 −1.3 −2.6 −3.0 −4.6 −2.9 −0.5 −0.5 −1.5
Jun 0.9 1.1 1.5 0.9 1.9 2.6 1.8 −1.5 0.6 −1.1

Jul 2.0 2.0 2.2 1.4 −0.3 4.4 1.4 − 3.2 1.6
Aug −0.7 −0.2 −1.3 0.7 1.1 −0.2 − 1.6 0.4 −5.8
Sep 1.2 1.1 0.8 1.5 0.4 4.0 0.2 0.8 1.2 1.4
Oct −0.5 −0.5 −0.3 −0.2 −1.8 −2.7 2.9 1.2 −2.2 0.1
Nov −0.2 −0.5 − − 1.6 1.4 0.1 −2.2 −3.0 2.6
Dec 0.3 0.2 0.3 −1.4 −1.6 −1.6 −3.8 0.3 4.8 1.1

2026 Jan 2.0 2.2 1.4 3.3 −0.2 1.2 5.0 6.0 1.7 −0.6
Feb −0.7 −0.7 −1.0 −0.3 1.4 −1.4 −3.4 1.3 −0.6 −1.1
Mar 1.4 0.6 −0.2 0.7 1.3 1.7 3.2 −1.7 2.5 11.4
Apr 0.6 0.5 1.3 0.1 −0.6 −1.6 0.9 1.4 −0.7 1.7
May 0.8 0.8 −0.6 1.0 3.0 0.8 2.9 −0.9 3.9 1.0
Jun 0.4 0.6 0.2 −0.1 −1.7 1.6 −2.5 0.8 3.7 −1.8

Jul −0.6 −0.7 0.5 −0.7 −0.9 −2.0 −0.2 0.1 −3.9 0.1
Aug 1.3 1.0 0.7 0.7 2.0 1.1 1.3 −0.5 2.4 4.3

Revision to percentage chang e on previous month

2023 Oct − −  − − − −0.1 0.1 − − 0.1
Nov − −  − − −  − − −  − 0.1
Dec − −  − − 0.1 − − −0.1 − 0.1

2024 Jan − − 0.1 − −  − − −0.1 − 0.1
Feb − −  − − − −0.1 −0.1 −0.1 − −
Mar − −  − 0.1 − 0.3 0.1 −0.1 0.1 −
Apr 0.1 − − − − −0.1 − 0.1 0.1 0.2
May − −  − − −  − − −  − 0.1
Jun − −  − 0.1 0.3 − −0.1 0.1 − 0.1

Jul − −  − −0.1 −0.3 −0.1 0.2 − 0.1 −
Aug −0.2 −0.1 −0.2 −0.1 −0.4 − −0.3 0.1 −0.3 −0.5
Sep − 0.1 0.1 0.1 0.2 0.1 0.2 − 0.2 −
Oct − − 0.1 − −  − − −0.1 − 0.1
Nov − −  − − −  − − −  − 0.2
Dec − −  − −0.1 − − − −0.1 0.1 −

2025 Jan 0.1 − − −0.1 − − − −0.1 − 0.1
Feb −0.1 − − − − −0.1 −0.1 −0.1 − −0.1
Mar 0.1 0.1 − 0.1 − 0.3 0.1 −0.1 0.1 −
Apr − −  − − − −0.1 − 0.1 0.1 0.1
May − −  − − −  − −0.1 0.1 −0.1 0.1
Jun 0.1 − 0.1 0.1 0.3 − −0.2 0.1 − 0.3

Jul − − 0.1 −0.1 −0.3 − 0.2 − 0.1 −0.1
Aug −0.4 −0.3 −0.3 −0.2 −0.7 −0.1 −0.4 − −0.6 −0.9
Sep 0.2 0.1 0.2 0.1 0.4 0.2 0.3 −0.1 0.4 0.1
Oct − −  − − 0.2 −0.1 − −  − 0.1
Nov − −  − − −  − 0.1 −0.1 − 0.2
Dec − −0.1 − −0.1 0.1 − − −0.2 − −0.1

2026 Jan 0.1 0.1 0.1 − −0.1 −0.1 − − 0.3 −0.1
Feb − −0.1 − −0.1 0.1 −0.1 −0.1 −0.1 0.1 −0.1
Mar − 0.1 − 0.1 − − 0.2 0.1 −0.1 −0.1
Apr − −  − −0.1 − − 0.1 −0.3 0.1 0.5
May − −  −0.1 −0.1 − 0.1 0.1 −0.5 −0.2 0.5
Jun −0.1 −0.2 −0.1 −0.3 − 0.1 −0.9 −0.3 − −

Jul − −  −0.1 0.3 0.5 0.2 1.2 −0.3 −0.3 −0.2

1 Predominantly automotive fuel also includes sale of fuel by super markets



CPSA4 RETAIL SALES INDEX: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE 3 MONTHS ON PREVIOUS 3 MONTHS

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e 3 months on previous 3 months

J5BX J45K IEAT IEAW IEAQ IEBI IEBL IEAZ J5B9 JO6A
2023 Oct 0.2 −0.4 1.2 −2.5 −3.5 −3.0 −2.5 −1.3 1.0 6.2

Nov 0.5 −0.1 1.6 −2.0 −2.9 −2.0 −3.0 −0.9 0.5 6.4
Dec − −0.3 −0.3 −0.6 −1.6 1.0 −3.2 0.1 0.8 2.4

2024 Jan −0.2 −0.2 −1.2 0.6 −1.0 0.9 −2.1 2.8 0.4 −0.1
Feb −0.8 −0.8 −2.0 0.3 −0.7 −0.5 −2.2 3.0 −0.3 −1.1
Mar 1.0 0.9 0.9 1.5 0.4 −1.1 −1.4 6.1 −0.6 1.8
Apr 0.5 0.4 0.4 0.6 0.1 −2.0 −2.0 4.7 −0.3 1.2
May 0.8 0.8 0.4 1.0 −1.0 −0.8 −0.7 4.5 1.5 1.1
Jun −0.4 −0.3 −1.2 −0.4 −2.0 −0.9 −1.3 1.3 2.8 −0.9

Jul 0.6 0.8 −0.3 0.7 0.3 1.5 −0.3 1.0 4.0 −0.8
Aug 0.2 0.4 0.2 0.3 1.4 1.0 −1.3 0.2 1.2 −1.7
Sep 0.6 1.1 1.1 1.8 4.4 1.7 −0.1 1.6 −0.8 −3.9
Oct −0.2 0.3 0.8 1.0 2.0 0.2 0.3 1.5 −3.0 −5.0
Nov −0.2 0.4 0.3 1.1 1.8 −1.6 0.9 3.0 −1.3 −5.6
Dec −0.4 −0.2 −0.1 0.2 − −2.7 1.3 2.0 −1.4 −2.7

2025 Jan 0.1 0.1 1.1 −0.2 1.1 −2.8 1.1 0.6 −2.2 −
Feb 0.9 0.7 1.8 0.7 1.9 0.6 3.2 −1.3 −2.6 3.7
Mar 1.6 1.4 2.4 1.1 2.1 2.6 2.8 −1.5 −0.5 3.3
Apr 2.1 2.3 1.5 2.4 1.9 4.3 3.2 0.8 4.4 0.4
May 0.9 1.4 1.0 0.6 0.5 1.3 −1.4 1.2 5.4 −4.6
Jun −0.3 0.3 0.5 −1.1 0.1 −1.6 −2.7 −0.7 4.2 −6.5

Jul −0.6 −0.2 1.0 −2.3 −0.8 −2.2 −3.2 −2.6 2.2 −5.3
Aug 0.6 1.0 1.7 −0.4 0.5 1.1 0.1 −2.3 2.7 −3.9
Sep 2.0 2.4 2.1 2.2 0.8 5.9 1.6 0.4 4.2 −3.1
Oct 1.6 2.1 1.1 3.0 1.2 5.6 2.5 2.1 2.9 −4.2
Nov 1.1 1.3 0.5 2.4 0.4 4.3 2.5 2.0 0.4 −1.3
Dec − −0.1 −0.1 0.4 −0.8 − 1.6 0.8 −1.6 1.3

2026 Jan 0.6 0.3 0.6 0.3 −0.8 − 1.0 0.9 −0.4 3.7
Feb 1.0 0.8 0.6 0.4 −1.0 −1.3 −0.8 3.4 2.6 2.2
Mar 2.2 1.9 0.7 2.5 0.7 0.3 1.3 5.8 4.2 4.5
Apr 1.9 1.5 0.2 2.0 1.5 −0.4 1.2 4.8 3.5 7.2
May 2.3 1.5 0.2 2.1 2.8 0.4 4.1 2.0 3.5 11.8
Jun 1.9 1.4 0.5 1.1 2.1 0.1 2.8 0.4 4.9 8.1

Jul 1.7 1.5 0.6 1.0 1.5 0.6 2.6 0.1 5.6 4.1
Aug 1.2 1.2 0.9 0.4 0.2 0.6 − 0.6 4.4 0.9

Revision to percentage chang e 3 months on previous 3 months

2023 Oct −0.1 −0.1 −0.1 −0.1 −0.1 − −0.1 0.1 −0.1 −0.3
Nov − −  − − −0.1 − 0.1 − −  −0.3
Dec − −  − − 0.1 −0.1 0.1 − −  −

2024 Jan 0.1 0.1 0.1 − 0.1 − 0.1 −0.1 − 0.1
Feb − − 0.1 − −  − − −0.1 − 0.1
Mar − −  − − 0.1 0.1 − −0.1 − 0.1
Apr − −  − −0.1 − 0.1 − −0.1 − 0.1
May − −  − 0.1 − 0.1 0.1 −0.1 0.1 0.2
Jun − 0.1 − 0.1 0.2 − − 0.1 − 0.2

Jul 0.1 0.1 0.1 − 0.1 − − 0.2 − 0.2
Aug − −  − − −  − −0.1 0.2 − −
Sep −0.1 −0.1 −0.1 −0.1 −0.3 − − 0.1 −0.1 −0.3
Oct −0.1 −0.1 −0.1 −0.1 −0.4 − −0.1 0.1 −0.2 −0.5
Nov −0.1 − − − −  − 0.1 −0.1 − −0.3
Dec − −  − − 0.2 − 0.1 −0.1 − −

2025 Jan 0.1 0.1 0.1 − 0.2 − 0.2 −0.1 0.1 0.2
Feb − −  − − − −0.1 − −0.1 − 0.2
Mar − −  − − 0.1 − − −0.1 − 0.2
Apr − −  − −0.1 − − − −0.2 − 0.1
May 0.1 − 0.1 − 0.1 0.2 − −0.1 0.1 0.1
Jun 0.1 − 0.1 0.1 0.1 − − 0.1 0.1 0.2

Jul 0.1 0.1 0.1 − 0.2 − − 0.1 − 0.3
Aug − −  − −0.1 −0.1 −0.2 −0.2 0.2 −0.1 0.1
Sep −0.1 −0.1 − −0.1 −0.5 −0.1 −0.1 0.1 −0.1 −0.5
Oct −0.2 −0.2 −0.1 −0.1 −0.5 − −0.2 − −0.3 −0.9
Nov − −  − −0.1 −0.1 0.1 0.1 −0.1 − −0.5
Dec − −  − − 0.2 − 0.1 −0.2 0.1 −0.1

2026 Jan − −  − −0.1 0.2 − 0.2 −0.3 0.3 0.1
Feb − −  − −0.1 − − − −0.2 0.2 −0.1
Mar − −  − − −0.1 −0.1 − −0.1 0.3 −0.3
Apr − −  − −0.1 0.1 −0.1 0.1 −0.1 0.2 −0.2
May − −  −0.1 − 0.1 −0.1 0.1 −0.2 − 0.2
Jun −0.2 −0.2 −0.2 −0.2 0.1 − −0.2 −0.7 − 0.7

Jul −0.2 −0.2 −0.1 −0.2 0.2 0.1 −0.2 −1.0 −0.2 0.7

1 Predominantly automotive fuel also includes sale of fuel by super markets



KPSA CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED

Index 2024=100

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Index numbers of sales per week

J5EK J467 EAPT EAPV EAPU EAPX EAPY EAPW J5DZ JO5A
2023 Oct 99.1 99.5 102.3 97.2 99.2 102.4 100.9 90.0 98.0 95.2

Nov 100.6 101.0 102.6 99.9 100.3 104.2 102.5 95.0 99.5 97.0
Dec 97.0 97.0 97.2 96.7 97.0 100.9 100.3 91.4 97.4 97.2

2024 Jan 100.2 99.9 101.7 98.8 98.7 101.3 100.1 96.1 97.9 102.9
Feb 100.3 100.4 101.6 99.7 101.9 100.6 100.1 97.7 98.6 99.2
Mar 99.7 99.6 100.3 99.3 97.3 100.1 100.4 99.2 98.1 101.2
Apr 98.6 98.6 99.6 97.7 97.7 97.0 97.6 98.3 98.2 98.8
May 100.9 101.1 100.5 100.7 99.6 102.0 101.7 99.7 104.1 99.3
Jun 99.3 99.2 98.9 98.7 95.8 100.2 98.6 99.1 101.8 100.0

Jul 100.3 100.4 99.6 100.4 103.3 100.4 98.4 99.8 102.7 99.1
Aug 100.5 100.5 100.8 100.5 100.8 102.1 99.9 99.3 99.9 100.2
Sep 100.5 100.6 99.7 101.6 101.1 101.4 100.3 102.7 100.5 99.7
Oct 99.9 99.8 99.0 100.4 101.8 99.5 100.0 100.6 100.2 101.2
Nov 99.9 99.9 99.4 100.1 100.9 95.4 100.3 103.4 100.8 99.7
Dec 100.0 100.1 99.4 101.7 102.0 99.5 102.2 103.0 97.9 98.8

2025 Jan 98.8 98.7 100.6 98.6 102.6 97.5 100.1 96.6 93.5 99.6
Feb 100.9 101.0 99.9 102.7 103.4 101.6 107.1 100.8 99.4 100.4
Mar 101.9 102.2 100.7 103.4 103.4 102.6 103.8 103.7 103.2 99.1
Apr 101.8 102.0 100.9 102.7 105.7 102.0 103.3 101.2 103.8 99.6
May 99.9 99.9 99.2 99.4 101.6 96.8 99.1 100.4 103.5 100.2
Jun 100.3 100.6 100.0 100.1 103.6 98.8 101.2 98.6 103.9 97.2

Jul 102.0 102.4 101.9 101.5 103.0 103.3 103.0 98.5 106.6 97.3
Aug 101.2 102.1 100.5 102.1 104.2 103.0 102.7 100.0 107.2 91.8
Sep 102.4 103.3 101.0 103.6 104.7 106.9 103.5 100.5 109.0 93.3
Oct 101.6 102.5 100.5 103.4 102.7 104.1 106.2 101.8 106.1 92.3
Nov 101.2 101.9 100.3 103.4 104.2 105.9 107.1 99.2 102.3 93.9
Dec 101.2 101.9 100.2 101.8 102.6 103.6 102.6 99.6 107.2 93.9

2026 Jan 103.1 104.0 101.3 105.1 102.8 104.9 107.4 105.4 109.0 93.7
Feb 102.3 103.3 100.5 104.6 103.7 103.5 103.6 106.4 108.1 92.7
Mar 102.8 103.2 99.7 105.2 104.9 104.9 107.2 104.5 108.2 98.5
Apr 101.9 103.2 100.9 104.7 104.2 103.4 107.1 104.7 105.6 89.0
May 103.1 104.4 100.5 105.9 107.2 104.3 110.6 104.0 111.5 90.6
Jun 103.7 105.1 100.7 105.8 105.1 106.2 107.9 104.9 116.5 89.4

Jul 103.1 104.2 101.1 104.9 104.1 103.5 107.2 105.1 111.9 92.3
Aug 103.6 104.9 101.4 105.4 105.9 104.7 108.5 104.2 113.8 91.1

Revision to index numbers

2023 Oct −0.2 0.1 1.7 −0.6 0.7 4.1 3.5 −7.2 −2.2 −3.0
Nov −0.2 0.1 1.6 −0.7 0.8 4.1 3.6 −7.6 −2.3 −3.0
Dec −0.2 0.1 1.6 −0.7 0.8 4.1 3.5 −7.4 −2.3 −3.0

2024 Jan −0.2 0.1 1.7 −0.7 0.7 4.0 3.5 −8.0 −2.2 −3.2
Feb −0.2 0.1 1.6 −0.7 0.8 4.1 3.5 −7.9 −2.3 −3.1
Mar −0.2 0.2 1.6 −0.7 0.8 4.0 3.5 −8.1 −2.0 −3.1
Apr −0.2 0.2 1.6 −0.6 0.8 4.1 3.4 −8.0 −2.0 −3.1
May −0.3 0.1 1.6 −0.7 0.7 4.1 3.6 −8.1 −2.2 −3.2
Jun −0.2 0.1 1.5 −0.6 1.0 4.1 3.2 −8.0 −2.2 −3.0

Jul −0.1 0.2 1.7 −0.6 0.8 4.0 3.5 −7.9 −2.2 −3.2
Aug −0.3 −0.1 1.4 −0.8 0.4 4.0 3.2 −8.0 −2.3 −2.9
Sep −0.3 −0.1 1.4 −0.9 0.5 4.0 3.4 −8.6 −2.1 −3.0
Oct −0.2 0.1 1.5 −0.8 0.7 4.0 3.4 −8.3 −2.0 −3.1
Nov −0.2 − 1.5 −0.8 0.7 3.8 3.5 −8.6 −2.1 −3.0
Dec −0.3 − 1.5 −0.8 0.6 4.0 3.5 −8.5 −2.0 −3.0

2025 Jan −0.3 − 1.6 −0.8 0.7 3.9 3.6 −8.1 −2.1 −3.1
Feb −0.3 − 1.5 −0.8 0.6 4.0 3.6 −8.4 −2.1 −3.1
Mar −0.2 − 1.4 −0.7 0.6 4.2 3.6 −8.7 −1.9 −3.0
Apr −0.3 − 1.5 −0.8 0.5 4.2 3.5 −8.4 −2.0 −3.1
May −0.3 − 1.4 −0.8 0.4 3.9 3.3 −8.2 −2.1 −3.2
Jun −0.2 − 1.5 −0.8 0.7 3.9 3.0 −8.1 −1.9 −2.9

Jul −0.1 0.1 1.6 −0.7 0.4 4.1 3.5 −7.8 −2.0 −3.2
Aug −0.4 −0.3 1.3 −1.1 −0.3 3.9 3.1 −8.0 −2.5 −2.4
Sep −0.3 −0.1 1.4 −1.1 0.2 4.2 3.5 −8.8 −2.4 −2.8
Oct −0.3 −0.1 1.5 −1.0 0.3 4.1 3.5 −8.7 −2.3 −2.8
Nov −0.3 −0.1 1.5 −1.1 0.1 4.2 3.6 −8.6 −2.3 −2.9
Dec −0.4 −0.1 1.5 −1.1 0.2 4.1 3.4 −8.9 −2.3 −3.1

2026 Jan −0.4 −0.2 1.5 −1.2 0.1 4.1 3.6 −9.4 −2.1 −3.4
Feb −0.4 −0.1 1.5 −1.1 0.1 4.1 3.3 −9.3 −2.0 −3.3
Mar −0.4 −0.1 1.7 −1.0 0.2 4.0 3.9 −8.9 −2.7 −3.8
Apr −0.4 −0.2 1.6 −1.2 0.1 4.0 3.8 −9.6 −2.8 −3.3
May −0.5 −0.3 1.5 −1.3 0.3 4.1 4.2 −10.0 −2.9 −3.1
Jun −0.6 −0.5 1.5 −1.7 0.3 4.2 2.7 −10.4 −2.8 −3.0

Jul −0.7 −0.4 1.4 −1.2 0.8 4.3 4.0 −10.5 −3.1 −3.5

1 Predominantly automotive fuel also includes sale of fuel by super markets



KPSA1 RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e on same month a year earlier

J5EB J45U IDOB IDOC IDOA IDOG IDOH IDOD J5DK JO4C
2023 Oct −2.4 −2.0 −1.4 −4.1 0.6 −1.9 −4.3 −8.4 2.2 −5.7

Nov 0.1 0.3 −1.3 −0.6 1.4 −1.4 −4.2 1.0 7.8 −1.9
Dec −3.7 −3.6 −5.6 −4.1 −4.4 −6.7 −5.3 −0.8 4.1 −3.6

2024 Jan −0.6 −0.7 −0.8 −1.2 −2.2 −5.8 −4.8 5.9 1.3 0.3
Feb −0.9 −1.1 −1.4 −1.7 − −6.7 −3.1 2.5 1.5 1.1
Mar −0.2 −0.6 −2.0 0.2 −4.1 −4.4 −3.4 8.9 1.0 4.2
Apr −2.6 −3.1 −3.2 −4.1 −5.0 −9.5 −7.8 3.3 0.2 1.8
May 0.9 0.5 −1.5 0.5 −3.0 −2.6 −3.1 7.6 6.4 4.9
Jun −1.5 −2.1 −3.5 −2.7 −8.4 −6.2 −6.0 5.9 4.0 3.8

Jul 0.6 0.3 −0.7 0.3 0.5 −3.0 −6.4 7.0 3.5 3.3
Aug 0.9 0.6 −0.3 1.3 0.6 −0.5 −4.7 6.9 1.0 4.5
Sep 2.0 2.0 −2.0 5.2 2.6 2.4 −2.4 13.7 4.6 3.0
Oct 0.8 0.3 −3.2 3.4 2.5 −2.8 −0.9 11.8 2.2 6.3
Nov −0.8 −1.1 −3.2 0.2 0.6 −8.4 −2.1 8.9 1.2 2.8
Dec 3.1 3.2 2.3 5.2 5.2 −1.3 1.9 12.7 0.5 1.7

2025 Jan −1.4 −1.2 −1.1 −0.2 3.9 −3.7 − 0.5 −4.5 −3.2
Feb 0.7 0.6 −1.7 2.9 1.5 1.0 7.0 3.2 0.8 1.2
Mar 2.2 2.6 0.4 4.0 6.2 2.5 3.3 4.6 5.2 −2.1
Apr 3.3 3.5 1.3 5.1 8.2 5.2 5.8 2.9 5.8 0.8
May −1.0 −1.2 −1.3 −1.3 2.0 −5.1 −2.6 0.6 −0.5 0.9
Jun 1.0 1.4 1.1 1.4 8.2 −1.3 2.6 −0.5 2.1 −2.8

Jul 1.7 2.0 2.4 1.1 −0.3 2.9 4.7 −1.3 3.8 −1.8
Aug 0.7 1.6 −0.3 1.6 3.4 0.9 2.8 0.7 7.4 −8.4
Sep 1.8 2.6 1.3 2.0 3.5 5.4 3.1 −2.1 8.5 −6.3
Oct 1.7 2.8 1.5 3.0 0.9 4.6 6.2 1.2 5.9 −8.8
Nov 1.3 2.0 0.9 3.3 3.3 10.9 6.8 −4.0 1.6 −5.8
Dec 1.1 1.7 0.8 0.1 0.5 4.1 0.4 −3.3 9.5 −5.0

2026 Jan 4.3 5.4 0.8 6.6 0.1 7.6 7.3 9.2 16.6 −5.9
Feb 1.4 2.3 0.6 1.9 0.3 1.9 −3.2 5.5 8.8 −7.7
Mar 0.9 1.0 −1.1 1.7 1.5 2.2 3.3 0.7 4.9 −0.6
Apr − 1.1 − 2.0 −1.4 1.4 3.7 3.5 1.8 −10.6
May 3.2 4.5 1.4 6.5 5.4 7.7 11.6 3.7 7.7 −9.6
Jun 3.4 4.5 0.7 5.8 1.4 7.4 6.7 6.4 12.1 −8.1

Jul 1.2 1.8 −0.8 3.3 1.0 0.2 4.1 6.7 5.0 −5.1
Aug 2.4 2.7 0.9 3.3 1.6 1.6 5.6 4.3 6.1 −0.7

Revision to percentage chang e on same month a year earlier

2023 Oct − −  −0.1 −0.1 −0.3 − −0.1 −0.1 0.5 0.1
Nov − −  −0.2 −0.1 −0.4 − −0.2 −0.1 0.5 −
Dec −0.1 − −0.1 −0.1 −0.4 − −0.2 −0.1 0.3 −

2024 Jan − −0.1 −0.1 −0.2 −0.4 − −0.1 −0.1 0.2 0.1
Feb − −  − − −0.3 − −0.1 0.1 0.2 −
Mar − −  −0.1 − −0.4 − −0.1 − 0.4 −
Apr − −  − − −0.2 0.1 0.1 −0.1 − −
May − −  − −0.1 −0.3 0.1 −0.1 − −  −0.1
Jun − −0.1 − −0.1 −0.1 − −0.1 − −0.1 0.1

Jul − −  − − −0.2 − − − −  −0.1
Aug −0.2 −0.1 −0.1 −0.2 −0.4 − −0.3 −0.2 − 0.2
Sep −0.1 −0.1 −0.2 −0.2 −0.4 0.1 −0.2 −0.3 0.3 0.1
Oct −0.1 − −0.1 − −0.2 − −0.1 −0.2 0.2 0.1
Nov −0.1 −0.1 −0.1 −0.1 −0.2 0.1 0.1 −0.2 0.1 −
Dec − −0.1 −0.1 −0.1 −0.2 0.1 − −0.1 0.2 −

2025 Jan −0.1 −0.1 −0.1 −0.1 −0.1 0.1 0.1 −0.1 − −
Feb − −0.1 −0.1 −0.2 −0.3 −0.1 −0.2 −0.2 0.2 −
Mar −0.1 −0.1 −0.2 −0.2 −0.3 0.1 −0.1 −0.2 0.2 −
Apr −0.1 −0.2 −0.1 −0.2 −0.4 −0.1 −0.2 −0.2 0.2 0.1
May −0.1 −0.1 −0.1 −0.1 −0.3 − −0.2 −0.1 0.2 −
Jun − −  −0.1 −0.2 −0.3 − −0.4 − 0.3 0.1

Jul − −0.1 − −0.1 −0.4 − −0.1 − 0.3 −0.1
Aug −0.1 −0.2 −0.1 −0.3 −0.7 −0.1 −0.2 − 0.1 0.2
Sep −0.1 −0.2 −0.1 −0.2 −0.4 −0.1 −0.1 −0.3 − 0.1
Oct −0.1 −0.1 −0.1 −0.2 −0.4 − −0.1 −0.3 −0.1 −
Nov −0.1 −0.2 −0.1 −0.3 −0.5 −0.1 −0.2 −0.3 − −0.1
Dec −0.2 −0.2 −0.1 −0.3 −0.4 −0.1 −0.1 −0.6 −0.1 −0.3

2026 Jan −0.2 −0.2 − −0.4 −0.6 −0.1 −0.3 −0.5 0.4 −0.4
Feb −0.1 −0.1 − −0.2 −0.4 − −0.1 −0.5 0.4 −0.5
Mar −0.1 −0.1 0.2 −0.2 −0.4 −0.4 0.2 −0.2 −0.7 −0.8
Apr −0.2 −0.2 0.2 −0.4 −0.4 −0.2 0.3 −0.8 −0.7 −0.5
May −0.2 −0.3 0.1 −0.5 −0.2 −0.2 0.5 −1.3 −0.7 −0.2
Jun −0.4 −0.5 − −0.7 −0.5 −0.1 −0.4 −1.7 −0.6 −0.4

Jul −0.4 −0.5 −0.2 −0.5 0.2 0.2 0.3 −2.1 −0.9 −0.5

1 Predominantly automotive fuel also includes sale of fuel by super markets



KPSA2 RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE 3 MONTHS ON SAME PERIOD A YEAR EARLIER

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e 3 months on same period a year earlier

J5EH J45S IEFB IEFE IEEY IEFQ IEFT IEFH J5DS JO6E
2023 Oct −2.0 −2.0 −2.6 −2.7 0.4 −0.8 −3.0 −5.7 1.7 −2.0

Nov −1.4 −1.3 −1.6 −2.7 0.5 −2.0 −3.9 −4.3 3.4 −2.2
Dec −2.1 −1.9 −3.0 −3.0 −1.1 −3.6 −4.7 −2.7 4.6 −3.7

2024 Jan −1.6 −1.5 −2.8 −2.1 −2.0 −4.8 −4.8 1.8 4.3 −1.8
Feb −1.9 −1.9 −2.8 −2.5 −2.4 −6.4 −4.5 2.2 2.4 −1.0
Mar −0.5 −0.8 −1.4 −0.8 −2.2 −5.5 −3.7 5.9 1.2 2.0
Apr −1.2 −1.6 −2.2 −1.7 −3.1 −6.7 −4.7 5.1 0.9 2.5
May −0.6 −1.1 −2.2 −1.1 −4.0 −5.5 −4.7 6.8 2.4 3.7
Jun −1.1 −1.6 −2.8 −2.1 −5.7 −6.1 −5.7 5.6 3.6 3.5

Jul −0.1 −0.6 −2.0 −0.8 −4.0 −4.1 −5.3 6.8 4.6 4.0
Aug −0.1 −0.5 −1.7 −0.6 −3.0 −3.5 −5.7 6.5 2.9 3.8
Sep 1.3 1.0 −1.1 2.5 1.3 −0.2 −4.4 9.5 3.1 3.5
Oct 1.3 1.0 −1.8 3.4 2.0 −0.1 −2.6 11.0 2.7 4.4
Nov 0.8 0.5 −2.7 3.1 2.0 −2.6 −1.9 11.6 2.8 3.9
Dec 1.2 1.0 −1.2 3.1 3.0 −4.0 −0.2 11.2 1.3 3.4

2025 Jan 0.4 0.4 −0.4 1.9 3.4 −4.3 − 7.3 −1.1 0.5
Feb 0.9 1.0 − 2.6 3.6 −1.5 2.7 5.6 −1.2 −
Mar 0.5 0.7 −0.7 2.2 4.0 −0.1 3.2 2.6 0.5 −1.4
Apr 2.0 2.3 − 4.0 5.3 2.8 5.2 3.7 4.0 −0.2
May 1.5 1.7 0.2 2.7 5.5 0.9 2.2 2.9 3.6 −0.3
Jun 1.1 1.2 0.4 1.7 6.2 −0.6 1.9 0.9 2.4 −0.6

Jul 0.6 0.8 0.7 0.5 3.6 −1.2 1.6 −0.4 1.8 −1.3
Aug 1.1 1.6 1.0 1.4 4.0 0.7 3.3 −0.4 4.2 −4.2
Sep 1.4 2.1 1.1 1.6 2.3 3.2 3.5 −1.0 6.7 −5.6
Oct 1.4 2.3 0.8 2.2 2.7 3.7 4.0 −0.3 7.3 −7.7
Nov 1.6 2.5 1.2 2.7 2.6 6.8 5.2 −1.7 5.6 −6.9
Dec 1.4 2.1 1.1 2.0 1.5 6.3 4.1 −2.2 5.9 −6.4

2026 Jan 2.2 3.0 0.8 3.2 1.2 7.2 4.5 0.5 9.4 −5.5
Feb 2.3 3.1 0.7 2.8 0.3 4.6 1.5 3.4 11.7 −6.1
Mar 2.2 2.9 − 3.5 0.8 4.0 2.7 5.0 9.9 −4.4
Apr 0.8 1.4 −0.2 1.9 0.2 1.9 1.4 3.0 5.1 −5.9
May 1.3 2.1 − 3.3 1.8 3.6 5.9 2.4 4.8 −6.5
Jun 2.3 3.4 0.7 4.8 1.7 5.6 7.2 4.6 7.6 −9.3

Jul 2.6 3.6 0.4 5.2 2.5 5.2 7.4 5.7 8.5 −7.6
Aug 2.4 3.1 0.3 4.2 1.4 3.4 5.6 5.8 8.0 −5.0

Revision to percentage chang e 3 months on same period a year earlier

2023 Oct − −  −0.1 −0.2 −0.3 − −0.1 −0.2 0.5 0.1
Nov − −  −0.2 −0.2 −0.3 − −0.1 −0.1 0.5 −
Dec − −  −0.1 −0.1 −0.4 − −0.2 −0.1 0.4 0.1

2024 Jan −0.1 − −0.1 −0.1 −0.4 − −0.1 −0.1 0.3 0.1
Feb −0.1 − −0.1 −0.1 −0.4 − −0.1 −0.1 0.2 −
Mar − −  − − −0.3 0.1 −0.1 −0.1 0.2 −
Apr − −  −0.1 − −0.3 − −0.1 − 0.2 −
May − −  − −0.1 −0.3 − −0.1 − 0.1 −
Jun − −  − − −0.2 0.1 −0.1 − −  −

Jul − −0.1 − −0.1 −0.2 0.1 −0.1 − −  −
Aug − −  −0.1 −0.1 −0.3 − −0.1 −0.1 −0.1 −
Sep − −0.1 −0.1 −0.1 −0.4 − −0.2 −0.2 0.1 −
Oct −0.1 −0.1 −0.1 −0.2 −0.3 − −0.1 −0.2 0.2 0.1
Nov −0.1 −0.1 −0.1 −0.1 −0.2 0.1 −0.1 −0.3 0.2 −
Dec − −  −0.2 −0.1 −0.1 − − −0.2 0.3 −

2025 Jan −0.1 −0.1 −0.1 − −0.2 − − −0.2 0.1 −
Feb − −  −0.1 −0.1 −0.2 − − −0.1 0.1 −
Mar − −0.1 −0.1 −0.1 −0.2 − − −0.2 0.2 0.1
Apr −0.1 −0.1 −0.1 −0.2 −0.3 − −0.2 −0.1 0.2 −
May −0.1 −0.1 −0.1 −0.1 −0.3 − −0.2 −0.1 0.3 −
Jun − −0.1 −0.1 −0.1 −0.4 −0.1 −0.3 −0.1 0.3 −

Jul − −0.1 −0.1 −0.1 −0.3 − −0.2 − 0.3 −
Aug −0.1 −0.1 −0.1 −0.2 −0.4 − −0.2 − 0.2 0.1
Sep −0.1 −0.1 −0.1 −0.2 −0.4 −0.1 −0.1 −0.1 0.1 −
Oct −0.1 −0.2 −0.1 −0.2 −0.5 −0.1 −0.1 −0.3 −0.1 0.1
Nov −0.1 −0.1 −0.1 −0.2 −0.5 −0.1 −0.1 −0.3 − −
Dec −0.1 −0.2 − −0.2 −0.4 −0.1 −0.1 −0.5 −0.1 −0.1

2026 Jan −0.2 −0.2 − −0.3 −0.5 −0.1 −0.2 −0.5 0.1 −0.2
Feb −0.1 −0.2 − −0.3 −0.5 −0.1 −0.2 −0.5 0.2 −0.4
Mar −0.1 −0.1 0.1 −0.2 −0.4 −0.1 − −0.4 −0.1 −0.6
Apr −0.1 −0.2 0.2 −0.2 −0.4 −0.2 0.1 −0.5 −0.4 −0.6
May −0.2 −0.2 0.2 −0.3 −0.3 −0.2 0.3 −0.8 −0.7 −0.5
Jun −0.3 −0.4 0.1 −0.6 −0.4 −0.1 − −1.3 −0.6 −0.3

Jul −0.4 −0.5 −0.1 −0.6 −0.2 − 0.1 −1.6 −0.8 −0.3

1 Predominantly automotive fuel also includes sale of fuel by super markets



KPSA3 RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON PREVIOUS MONTH

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e on previous month

J5EC J45W IEEZ IEFC IEEW IEFO IEFR IEFF J5DL JO6C
2023 Oct 0.6 0.8 0.5 0.6 0.7 3.3 −1.9 −0.3 2.0 −1.6

Nov 1.6 1.5 0.3 2.8 1.0 1.8 1.6 5.5 1.6 1.9
Dec −3.6 −4.0 −5.3 −3.2 −3.3 −3.2 −2.1 −3.8 −2.1 0.2

2024 Jan 3.3 3.0 4.6 2.2 1.8 0.4 −0.2 5.2 0.5 5.9
Feb 0.1 0.5 − 1.0 3.2 −0.7 −0.1 1.6 0.7 −3.6
Mar −0.5 −0.8 −1.3 −0.4 −4.5 −0.5 0.3 1.6 −0.5 2.0
Apr −1.1 −1.0 −0.7 −1.6 0.4 −3.2 −2.8 −0.9 0.1 −2.4
May 2.4 2.6 0.9 3.1 2.0 5.3 4.2 1.4 6.0 0.5
Jun −1.6 −1.9 −1.6 −2.0 −3.9 −1.8 −3.1 −0.6 −2.2 0.7

Jul 1.0 1.2 0.7 1.7 7.8 0.3 −0.2 0.7 0.9 −0.9
Aug 0.2 0.1 1.2 0.1 −2.4 1.7 1.6 −0.5 −2.8 1.1
Sep − 0.1 −1.1 1.2 0.4 −0.6 0.4 3.4 0.6 −0.6
Oct −0.6 −0.9 −0.7 −1.2 0.6 −1.9 −0.3 −2.0 −0.3 1.5
Nov − 0.1 0.4 −0.3 −0.8 −4.1 0.3 2.8 0.6 −1.5
Dec 0.1 0.2 − 1.6 1.1 4.3 1.9 −0.4 −2.8 −0.9

2025 Jan −1.2 −1.4 1.2 −3.0 0.6 −2.0 −2.0 −6.3 −4.5 0.8
Feb 2.2 2.3 −0.7 4.1 0.8 4.2 7.0 4.4 6.3 0.8
Mar 1.0 1.2 0.8 0.7 − 1.0 −3.1 2.9 3.8 −1.3
Apr −0.1 −0.1 0.1 −0.7 2.3 −0.6 −0.5 −2.4 0.6 0.5
May −1.9 −2.1 −1.7 −3.2 −3.9 −5.1 −4.0 −0.8 −0.3 0.6
Jun 0.4 0.7 0.8 0.7 2.0 2.1 2.1 −1.7 0.4 −3.0

Jul 1.7 1.8 2.0 1.4 −0.6 4.5 1.8 −0.1 2.6 0.1
Aug −0.8 −0.3 −1.4 0.6 1.2 −0.3 −0.3 1.5 0.6 −5.7
Sep 1.2 1.1 0.6 1.5 0.4 3.8 0.7 0.5 1.6 1.7
Oct −0.8 −0.7 −0.6 −0.2 −1.9 −2.6 2.6 1.3 −2.7 −1.1
Nov −0.4 −0.6 −0.2 − 1.5 1.7 0.8 −2.5 −3.5 1.7
Dec − −  −0.1 −1.6 −1.6 −2.2 −4.2 0.4 4.7 −

2026 Jan 1.9 2.1 1.1 3.3 0.2 1.3 4.7 5.8 1.7 −0.2
Feb −0.7 −0.7 −0.9 −0.5 1.0 −1.4 −3.5 0.9 −0.8 −1.1
Mar 0.4 −0.1 −0.8 0.5 1.2 1.3 3.4 −1.8 0.1 6.3
Apr −0.9 − 1.2 −0.4 −0.7 −1.4 −0.1 0.3 −2.4 −9.7
May 1.2 1.2 −0.4 1.1 2.8 0.8 3.2 −0.7 5.6 1.8
Jun 0.6 0.7 0.1 − −2.0 1.8 −2.4 0.9 4.5 −1.4

Jul −0.5 −0.9 0.4 −0.9 −0.9 −2.5 −0.7 0.2 −4.0 3.3
Aug 0.5 0.6 0.3 0.6 1.8 1.1 1.2 −0.8 1.7 −1.3

Revision to percentage chang e on previous month

2023 Oct − −  − − −0.1 − −0.2 0.1 0.2 −
Nov − −  − − −  − − −  − 0.1
Dec − −  − − − 0.1 0.1 −0.1 − −

2024 Jan − −  − − −0.1 −0.1 − −0.1 − −0.1
Feb − −  − 0.1 0.1 − − 0.1 −0.1 −
Mar 0.1 0.1 − −  − − − − 0.3 −
Apr − −  − 0.1 − 0.1 − −  − −0.1
May − −  − − −0.1 −0.1 − −0.1 −0.1 −
Jun − −  − − 0.3 − −0.3 − − 0.2

Jul 0.1 0.1 0.1 − −0.3 − 0.3 0.2 − −0.2
Aug −0.2 −0.3 −0.3 −0.2 −0.3 −0.1 −0.3 −0.1 −0.2 0.3
Sep − −  − − 0.2 0.2 0.2 −0.4 0.2 −0.2
Oct 0.1 − 0.1 0.1 0.1 − − 0.2 0.1 −
Nov − −0.1 − −  − 0.1 0.1 − −0.1 −
Dec − −  − − −0.1 − − − 0.1 −

2025 Jan − −  − − 0.1 − 0.2 −0.2 −0.2 −0.1
Feb − −  − − −0.1 − −0.2 0.1 0.1 0.1
Mar 0.1 − −0.1 0.1 0.1 0.2 0.1 −0.1 0.3 −
Apr −0.1 − −0.1 − −0.1 − −0.2 0.1 −0.1 −
May −0.1 − − − −0.1 −0.1 − 0.1 −0.1 −0.1
Jun 0.1 − − − 0.3 − −0.4 0.1 0.2 0.2

Jul 0.1 0.1 0.2 0.1 −0.3 − 0.5 0.2 − −0.3
Aug −0.3 −0.4 −0.2 −0.3 −0.7 −0.3 −0.5 −0.1 −0.5 0.5
Sep 0.1 0.1 0.2 − 0.4 0.2 0.3 −0.7 0.1 −0.3
Oct − 0.1 − 0.1 0.1 − − 0.2 − −
Nov − −  − −0.1 −0.1 − − −0.1 − −0.2
Dec − −  − −0.1 − − − −0.2 − −0.1

2026 Jan − −  − − −0.1 − − −0.1 0.2 −0.3
Feb 0.1 − − 0.1 0.1 −0.1 −0.1 0.1 0.1 −
Mar −0.1 − 0.2 0.1 0.1 −0.2 0.4 0.2 −0.7 −0.2
Apr −0.1 −0.1 −0.1 −0.1 −0.1 0.1 −0.1 −0.5 −0.1 0.1
May −0.1 − −0.1 −0.1 0.2 −0.1 0.2 −0.5 0.1 0.3
Jun −0.1 −0.2 −0.1 −0.3 −0.1 0.1 −1.3 −0.2 0.2 −

Jul − −  −0.1 0.4 0.5 0.2 1.2 −0.1 −0.4 −0.5

1 Predominantly automotive fuel also includes sale of fuel by super markets



KPSA4 RETAIL SALES INDEX: VOLUME SEASONALLY ADJUSTED
PERCENTAGE CHANGE 3 MONTHS ON PREVIOUS 3 MONTHS

Predominantly non-food stores

All All
retailing retailing Te xtile,

including excluding Non- clothing and Household Predominantly
automotive automotive Predominantly specialised footwear goods Other Non-store automotive

fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Percentage chang e 3 months on previous 3 months

J5EG J45R IEFA IEFD IEEX IEFP IEFS IEFG J5DR JO6D
2023 Oct −1.2 −1.4 − −3.0 −4.1 −3.8 −2.1 −2.4 −0.8 0.3

Nov −0.7 −0.9 0.8 −2.5 −3.3 −2.7 −2.7 −1.8 −0.9 0.3
Dec −0.4 −0.5 −0.7 −0.6 −1.7 0.8 −2.9 − 0.3 0.3

2024 Jan 0.1 −0.2 −1.5 0.8 −0.7 0.8 −1.8 3.2 0.7 3.0
Feb −0.3 −0.7 −2.2 0.5 −0.2 −0.8 −1.9 3.4 0.2 3.3
Mar 1.3 0.9 0.7 1.5 0.5 −1.7 −0.9 6.2 −0.1 4.8
Apr 0.4 0.4 0.3 0.6 0.3 −2.7 −1.4 4.8 − 1.0
May 0.8 0.8 0.2 1.0 −0.9 −1.2 −0.2 4.6 2.1 0.3
Jun −0.4 −0.3 −1.5 −0.3 −1.6 −0.9 −1.0 1.3 3.3 −1.7

Jul 0.6 0.7 −0.9 0.9 0.4 1.5 − 1.1 4.6 −0.4
Aug 0.2 0.3 −0.4 0.5 1.5 1.1 −1.0 0.3 1.6 −0.1
Sep 0.8 0.9 0.4 1.9 4.2 1.6 0.3 1.7 −0.4 0.2
Oct 0.2 0.2 0.2 1.1 2.0 0.2 0.6 1.5 −2.5 0.8
Nov 0.2 0.1 −0.3 1.1 1.7 −1.8 1.3 2.9 −1.0 0.3
Dec −0.5 −0.6 −0.8 − −0.1 −3.0 1.3 1.6 −1.5 0.2

2025 Jan −0.8 −0.8 − −0.7 0.7 −3.4 0.8 −0.2 −3.0 −0.9
Feb −0.3 −0.3 0.6 0.1 1.4 0.4 2.6 −2.1 −3.7 −0.6
Mar 0.6 0.7 1.2 0.6 1.5 2.3 2.5 −2.0 −0.8 −0.1
Apr 2.0 2.2 0.7 2.8 2.1 4.6 3.7 1.2 5.2 0.3
May 1.4 1.6 0.3 1.0 0.9 1.2 −0.7 1.8 7.0 −
Jun 0.1 0.2 −0.4 −0.8 0.5 −1.3 −2.2 −0.4 5.2 −0.8

Jul −0.9 −0.8 −0.2 −2.6 −1.2 −2.5 −3.4 −2.9 2.4 −1.5
Aug −0.2 0.2 0.4 −0.8 0.1 0.8 − −2.9 2.2 −4.0
Sep 1.2 1.8 1.1 1.8 0.3 5.4 1.9 −0.2 3.8 −4.8
Oct 1.1 1.7 0.3 2.8 1.1 5.3 3.0 1.6 2.8 −5.7
Nov 0.7 1.0 −0.1 2.3 0.3 4.2 3.1 1.5 0.3 −2.5
Dec −0.6 −0.6 −0.8 0.3 −0.8 −0.2 1.9 0.5 −2.2 −0.7

2026 Jan − −0.1 −0.1 0.3 −0.8 −0.1 1.3 0.6 −1.2 1.4
Feb 0.4 0.4 − 0.2 −0.9 −1.7 −1.0 3.0 1.9 0.3
Mar 1.4 1.4 0.1 2.1 0.8 − 1.0 5.2 2.9 2.0
Apr 0.6 0.7 −0.3 1.4 1.2 −0.7 0.6 3.8 1.1 −0.1
May 0.5 0.5 −0.3 1.5 2.3 0.3 3.6 0.9 0.4 −0.3
Jun 0.2 0.8 0.3 0.5 1.5 0.3 2.2 −0.7 2.9 −5.9

Jul 1.0 1.3 0.5 0.7 1.0 0.7 2.3 −0.4 5.7 −3.3
Aug 0.9 1.2 0.7 0.2 −0.4 0.6 −0.3 0.4 5.4 −2.5

Revision to percentage chang e 3 months on previous 3 months

2023 Oct − −  − − −0.3 − − − −0.3 −
Nov − −0.1 0.1 − −0.2 − 0.1 −0.1 −0.2 −
Dec − −  − − −0.1 − −0.1 −0.1 − 0.1

2024 Jan − −  − − −  − − −0.2 0.1 −
Feb − −  − − −  − − −0.1 − −
Mar − −  − − −  − 0.1 −0.2 − −
Apr − −  − − 0.1 0.1 0.1 − 0.1 −
May 0.1 − −0.1 0.1 − 0.1 0.1 0.1 0.2 −0.1
Jun 0.1 − − − 0.1 − −0.1 0.1 0.1 −

Jul − −  − − − −0.1 −0.1 0.1 − −0.1
Aug − −  − − −0.1 −0.1 −0.2 0.1 − 0.1
Sep −0.1 −0.1 −0.1 −0.1 −0.4 −0.1 −0.1 −0.1 −0.1 −
Oct −0.1 −0.1 −0.2 −0.1 −0.3 −0.1 −0.1 −0.2 − 0.1
Nov − −0.1 − − −0.1 − 0.1 −0.3 0.1 −0.1
Dec − −  − 0.1 0.1 0.1 − −0.1 0.1 −

2025 Jan − − 0.1 0.1 0.1 − 0.1 −0.1 0.1 −
Feb − − 0.1 − −  − − −  − −
Mar − −  − −0.1 − − 0.1 −0.1 − −
Apr −0.1 − −0.1 − −0.1 0.1 −0.1 − 0.2 −
May − −  −0.1 − −0.1 − −0.1 − 0.3 −0.1
Jun − −  − − −0.1 − −0.3 0.1 0.2 −

Jul − 0.1 − −  − −0.1 −0.2 0.2 0.1 −0.1
Aug − −  − −0.1 −0.1 −0.2 −0.3 0.2 −0.1 0.2
Sep −0.1 −0.1 − −0.2 −0.5 −0.2 0.1 − −0.2 0.1
Oct −0.1 −0.2 −0.1 −0.2 −0.5 −0.1 0.1 −0.4 −0.4 0.2
Nov −0.1 −0.1 − −0.2 −0.2 0.1 0.2 −0.6 −0.2 −0.1
Dec −0.1 −0.1 − −0.1 0.1 − 0.1 −0.3 − −0.1

2026 Jan − − 0.1 − − 0.1 0.1 −0.3 0.1 −0.4
Feb − −  − −0.1 − − − −0.2 0.2 −0.4
Mar −0.1 − 0.1 − − −0.1 0.1 − −  −0.5
Apr − 0.1 0.1 − − −0.1 0.2 − −0.2 −0.4
May − −0.1 0.2 − − −0.1 0.4 −0.2 −0.6 −0.2
Jun −0.1 −0.2 − −0.3 0.1 0.1 −0.2 −0.7 −0.5 0.2

Jul −0.1 −0.3 −0.1 −0.3 0.2 0.1 −0.2 −1.0 −0.3 0.3

1 Predominantly automotive fuel also includes sale of fuel by super markets



ISCPNSA VALUE OF INTERNET SALES AT CURRENT PRICES
NON-SEASONALLY ADJUSTED

Index 2024=100

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Index numbers of sales per week

KP5W KP5S KP5T KP5R KP5X KP5Y KP5U KP5V
2023 Oct 98.0 98.2 94.4 92.3 102.7 109.2 77.9 100.9

Nov 131.2 111.3 137.3 151.1 134.3 144.2 128.1 132.4
Dec 122.1 110.4 132.3 148.8 140.5 124.9 118.5 117.6

2024 Jan 90.0 95.7 84.8 85.4 85.5 101.1 73.9 92.4
Feb 88.0 98.8 77.5 76.2 74.1 92.8 72.4 93.1
Mar 91.5 101.3 83.6 75.2 86.0 96.6 78.2 94.8
Apr 91.2 96.6 88.6 85.7 86.9 97.7 86.5 91.7
May 98.6 100.5 94.9 87.9 99.4 98.3 92.2 100.9
Jun 93.8 95.8 91.9 81.7 92.0 94.7 96.2 94.7

Jul 98.9 97.1 93.3 92.3 91.3 91.4 97.1 104.0
Aug 91.0 93.9 89.6 84.5 92.7 91.7 88.1 91.3
Sep 95.3 98.0 99.1 91.6 100.3 94.8 105.1 91.5
Oct 102.6 100.8 105.4 98.2 106.6 100.2 111.6 100.8
Nov 123.7 107.3 133.5 144.8 127.9 122.4 139.5 121.0
Dec 132.1 112.2 151.3 187.6 150.2 117.4 151.6 122.9

2025 Jan 89.3 99.2 88.0 91.8 84.9 94.8 84.9 87.3
Feb 89.8 103.0 83.7 82.9 79.7 91.9 83.3 90.7
Mar 96.2 104.8 92.5 85.0 95.2 90.3 95.5 96.5
Apr 98.1 106.5 96.0 98.6 96.5 96.2 93.9 97.3
May 96.8 103.8 92.6 91.5 92.9 90.0 94.6 98.0
Jun 97.8 106.1 94.0 99.3 93.0 92.6 92.7 98.2

Jul 101.5 105.0 94.6 103.0 96.3 89.8 90.8 106.0
Aug 96.1 104.3 93.6 99.3 96.5 94.2 86.8 95.6
Sep 100.7 107.6 102.4 105.4 102.8 97.2 103.4 97.3
Oct 108.7 110.8 110.7 112.0 109.2 103.0 116.2 106.4
Nov 140.8 119.6 151.8 192.3 145.9 135.5 143.7 138.5
Dec 134.6 121.4 148.4 183.9 152.7 115.4 142.8 127.6

2026 Jan 102.2 112.4 95.5 85.6 99.9 107.0 89.8 104.4
Feb 98.9 117.6 89.4 83.1 85.7 102.4 88.9 100.7
Mar 107.9 122.1 102.3 90.6 107.0 106.4 102.0 108.1
Apr 104.3 115.5 99.7 86.2 102.9 109.3 98.6 104.5
May 109.6 118.3 102.9 94.5 108.3 109.4 98.2 112.3
Jun 111.4 117.7 103.5 93.8 107.9 111.2 100.1 115.8

Jul 108.2 113.3 98.5 88.0 100.6 105.5 98.3 114.3
Aug 104.9 113.7 98.2 91.1 95.8 115.7 94.2 107.6

Revision to index numbers

2023 Oct −3.1 −1.4 −5.1 −7.2 0.5 10.7 −19.1 −1.8
Nov −4.0 −1.6 −7.6 −11.8 0.7 14.1 −31.4 −2.2
Dec −3.7 −1.5 −7.3 −11.6 0.6 12.3 −29.1 −2.0

2024 Jan −2.8 −1.4 −4.7 −6.7 0.4 9.9 −18.1 −1.6
Feb −2.7 −1.4 −4.2 −6.0 0.4 9.1 −17.7 −1.6
Mar −2.8 −1.5 −4.6 −5.9 0.4 9.5 −19.1 −1.6
Apr −2.8 −1.4 −4.8 −6.6 0.4 9.6 −21.2 −1.5
May −3.0 −1.5 −5.2 −6.8 0.4 9.6 −22.6 −1.7
Jun −2.9 −1.3 −5.0 −6.3 0.4 9.3 −23.6 −1.6

Jul −3.1 −1.4 −5.1 −7.2 0.4 9.0 −23.8 −1.7
Aug −2.8 −1.3 −4.9 −6.6 0.4 9.0 −21.6 −1.5
Sep −3.0 −1.4 −5.5 −7.1 0.5 9.3 −25.8 −1.6
Oct −3.1 −1.5 −5.8 −7.6 0.5 9.8 −27.4 −1.7
Nov −3.8 −1.6 −7.4 −11.3 0.6 12.0 −34.2 −2.0
Dec −4.0 −1.6 −8.3 −14.6 0.7 11.5 −37.1 −2.1

2025 Jan −2.7 −1.4 −4.9 −7.2 0.4 9.3 −20.8 −1.4
Feb −2.8 −1.5 −4.6 −6.4 0.4 9.0 −20.4 −1.5
Mar −3.0 −1.5 −5.1 −6.6 0.4 8.9 −23.4 −1.6
Apr −3.1 −1.5 −5.3 −7.7 0.4 9.4 −23.0 −1.6
May −3.0 −1.5 −5.1 −7.1 0.5 8.8 −23.2 −1.6
Jun −3.0 −1.5 −5.1 −7.7 0.5 9.1 −22.7 −1.7

Jul −3.2 −1.5 −5.2 −8.1 0.4 8.8 −22.3 −1.8
Aug −2.7 0.3 −5.1 −7.8 0.5 9.2 −21.3 −1.6
Sep −2.9 − −5.6 −8.3 0.5 9.5 −25.4 −1.6
Oct −3.1 − −6.1 −8.7 0.5 10.1 −28.6 −1.8
Nov −4.0 −0.1 −8.3 −15.0 0.7 13.2 −35.3 −2.3
Dec −3.8 0.2 −8.1 −14.4 0.7 11.3 −35.1 −2.2

2026 Jan −2.6 − −5.3 −6.9 0.4 10.5 −22.0 −1.2
Feb −2.5 −0.2 −4.8 −6.0 0.3 10.1 −21.8 −1.1
Mar −2.9 −0.1 −5.7 −7.2 0.5 10.4 −24.9 −1.4
Apr −2.9 −0.5 −5.7 −7.0 0.4 10.6 −24.4 −1.4
May −2.9 −0.4 −5.7 −7.7 0.5 11.0 −24.3 −1.3
Jun −2.9 −0.4 −5.4 −7.7 0.8 11.5 −23.9 −1.5

Jul −3.3 −1.4 −5.7 −9.4 0.5 10.8 −23.8 −1.8



ISCPNSA1 INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Percentage chang e on same month a year earlier

KP3T KP3P KP3Q KP3O KP3U KP3V KP3R KP3S
2023 Oct 7.3 7.4 8.1 1.4 15.3 20.4 −4.1 6.6

Nov 10.6 7.4 13.0 3.1 13.2 14.5 19.8 9.4
Dec 5.1 3.9 5.7 −2.5 9.7 1.7 10.3 5.0

2024 Jan 3.7 5.3 2.8 −0.6 −3.0 3.1 13.3 3.9
Feb 3.3 3.8 1.7 2.3 −2.6 −4.7 12.6 4.1
Mar 2.4 5.3 0.7 −2.2 −1.6 −8.7 14.8 2.6
Apr −0.7 −1.4 1.1 4.7 −4.9 −12.2 19.0 −1.7
May 5.6 1.8 4.7 9.6 −1.7 −11.1 25.0 7.6
Jun 2.2 −0.1 1.6 −2.9 −7.2 −13.7 30.8 3.5

Jul 3.8 0.7 3.3 16.1 −6.3 −15.4 23.8 5.0
Aug 2.3 −0.3 6.3 14.2 1.3 −14.0 27.4 0.1
Sep 6.8 1.7 15.8 15.1 9.4 −9.1 47.1 1.6
Oct 4.6 2.7 11.7 6.4 3.8 −8.2 43.3 −0.1
Nov −5.7 −3.6 −2.8 −4.2 −4.8 −15.1 8.9 −8.7
Dec 8.2 1.7 14.4 26.0 6.9 −5.9 27.9 4.5

2025 Jan −0.8 3.6 3.8 7.5 −0.6 −6.3 14.9 −5.6
Feb 2.0 4.2 8.0 8.7 7.6 −1.0 15.0 −2.6
Mar 5.1 3.5 10.6 12.9 10.8 −6.5 22.2 1.8
Apr 7.6 10.2 8.4 15.1 11.0 −1.5 8.5 6.1
May −1.8 3.3 −2.4 4.1 −6.6 −8.5 2.7 −2.9
Jun 4.3 10.8 2.2 21.6 1.1 −2.2 −3.7 3.8

Jul 2.7 8.1 1.4 11.7 5.5 −1.8 −6.5 2.0
Aug 5.6 11.1 4.5 17.6 4.1 2.7 −1.4 4.8
Sep 5.6 9.8 3.3 15.2 2.5 2.5 −1.6 6.3
Oct 6.0 9.9 5.0 14.0 2.4 2.8 4.2 5.5
Nov 13.8 11.4 13.7 32.8 14.1 10.7 3.0 14.5
Dec 1.9 8.2 −1.9 −1.9 1.7 −1.7 −5.8 3.8

2026 Jan 14.4 13.3 8.5 −6.8 17.7 12.9 5.8 19.6
Feb 10.1 14.2 6.8 0.2 7.6 11.3 6.8 11.1
Mar 12.2 16.5 10.6 6.7 12.3 17.9 6.8 12.0
Apr 6.3 8.4 3.8 −12.6 6.6 13.6 5.0 7.5
May 13.2 14.0 11.1 3.3 16.6 21.5 3.8 14.6
Jun 14.0 10.9 10.2 −5.6 16.1 20.1 8.0 17.9

Jul 6.5 7.9 4.1 −14.6 4.4 17.5 8.2 7.8
Aug 9.2 9.0 4.9 −8.3 −0.8 22.8 8.5 12.5

Revision to percentage chang e on same month a year earlier

2023 Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2024 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug − − − −  − − −  −
Sep − − − −  − − −  −
Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2025 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug 0.3 1.9 − −  − − −  −
Sep 0.2 1.6 − −  − − −  −
Oct 0.3 1.6 − −  − − −  −
Nov 0.2 1.5 − −  − − −0.1 −
Dec 0.2 1.7 − −  − − −0.1 −0.1

2026 Jan 0.5 1.6 − −0.2 − − − 0.6
Feb 0.6 1.5 0.1 0.4 − − − 0.6
Mar 0.4 1.6 −0.1 −0.1 −0.1 − 0.1 0.4
Apr 0.3 1.0 −0.2 −0.2 −0.1 −0.1 −0.3 0.4
May 0.5 1.3 − −0.3 − 0.3 −0.1 0.6
Jun 0.6 1.2 0.4 −0.4 0.3 0.7 0.6 0.5

Jul − 0.2 −0.2 −2.3 0.1 0.5 0.2 0.1



ISCPNSA2 INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
AVERAGE WEEKLY INTERNET SALES IN POUNDS MILLION

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Average weekly Internet sales in pounds million

JE2J KQ7F KQ7G KQ7E KQ7J KQ7K KQ7H KQ7I
2023 Oct 2 395.6 350.3 872.9 156.6 303.9 190.2 222.2 1 172.4

Nov 3 205.3 397.3 1 270.3 256.3 397.2 251.2 365.5 1 537.8
Dec 2 983.2 393.8 1 224.0 252.5 415.8 217.5 338.2 1 365.5

2024 Jan 2 199.2 341.4 784.7 144.9 252.8 176.1 210.8 1 073.2
Feb 2 150.6 352.6 716.8 129.3 219.2 161.7 206.6 1 081.2
Mar 2 236.1 361.6 773.3 127.6 254.4 168.3 223.1 1 101.1
Apr 2 229.1 344.7 819.5 145.3 257.2 170.2 246.8 1 064.9
May 2 408.6 358.7 877.6 149.1 294.1 171.3 263.1 1 172.3
Jun 2 291.4 341.8 850.2 138.6 272.1 164.9 274.6 1 099.4

Jul 2 416.9 346.5 863.1 156.5 270.2 159.2 277.1 1 207.3
Aug 2 223.8 335.0 828.8 143.3 274.4 159.7 251.3 1 060.0
Sep 2 329.7 349.8 917.2 155.3 296.7 165.2 299.9 1 062.7
Oct 2 506.1 359.8 975.2 166.6 315.5 174.6 318.5 1 171.1
Nov 3 022.9 383.0 1 235.2 245.7 378.3 213.2 398.0 1 404.7
Dec 3 227.5 400.5 1 399.7 318.2 444.4 204.6 432.5 1 427.3

2025 Jan 2 181.5 353.8 814.3 155.8 251.2 165.1 242.3 1 013.4
Feb 2 194.5 367.5 774.1 140.6 235.8 160.2 237.6 1 052.9
Mar 2 350.6 374.1 855.6 144.2 281.7 157.3 272.5 1 120.8
Apr 2 397.9 380.1 888.3 167.3 285.6 167.6 267.8 1 129.6
May 2 365.1 370.4 856.9 155.2 274.8 156.8 270.1 1 137.8
Jun 2 388.9 378.6 869.2 168.5 275.0 161.3 264.5 1 141.0

Jul 2 481.1 374.5 875.5 174.8 285.0 156.4 259.3 1 231.1
Aug 2 348.6 372.2 865.8 168.5 285.5 164.1 247.7 1 110.6
Sep 2 461.2 384.0 947.5 178.9 304.2 169.3 295.1 1 129.8
Oct 2 655.8 395.5 1 024.3 189.9 323.1 179.5 331.7 1 236.0
Nov 3 439.2 426.6 1 404.1 326.3 431.7 236.1 410.0 1 608.4
Dec 3 288.1 433.3 1 372.5 312.0 451.9 201.1 407.5 1 482.3

2026 Jan 2 496.7 401.0 883.6 145.2 295.7 186.4 256.3 1 212.2
Feb 2 416.0 419.8 826.7 140.9 253.7 178.3 253.8 1 169.5
Mar 2 637.3 435.7 946.7 153.8 316.5 185.3 291.1 1 255.0
Apr 2 548.3 412.1 922.3 146.2 304.3 190.4 281.3 1 213.9
May 2 677.6 422.1 951.6 160.3 320.4 190.6 280.3 1 303.9
Jun 2 722.4 419.9 957.6 159.1 319.2 193.7 285.7 1 344.9

Jul 2 642.8 404.1 911.1 149.3 297.5 183.8 280.5 1 327.6
Aug 2 563.7 405.8 908.2 154.5 283.3 201.6 268.8 1 249.6

Revision to average weekly Internet sales in pounds million

2023 Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2024 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug − − − −  − − −  −
Sep − − − −  − − −  −
Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2025 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug 6.2 6.2 −0.1 − − − −0.1 −
Sep 5.4 5.5 − −  − − −  −
Oct 5.7 5.7 − −  − − −0.1 −
Nov 5.4 5.6 −0.2 − − − −0.2 −
Dec 6.7 6.8 −0.2 − − − −0.2 −

2026 Jan 11.6 5.7 −0.3 −0.3 − − − 6.3
Feb 12.8 5.5 0.7 0.6 − − 0.1 6.6
Mar 9.5 5.7 −0.1 −0.1 −0.1 −0.1 0.2 3.9
Apr 6.8 4.0 −1.6 −0.4 −0.5 −0.2 −0.6 4.4
May 11.1 4.6 −0.4 −0.5 −0.1 0.6 −0.4 6.9
Jun 12.9 4.6 3.0 −0.6 0.9 1.2 1.6 5.4

Jul −0.6 0.5 −2.4 −3.9 0.1 0.8 0.6 1.3



ISCPNSA3 INTERNET SALES: VALUE NON-SEASONALLY ADJUSTED
INTERNET SALES AS A PROPORTION OF ALL RETAILING

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Internet sales as a propor tion of all retailing

J4MC KQ77 KQ78 KQ76 KQ7B KQ7C KQ79 KQ7A
2023 Oct 26.7 9.0 23.1 22.0 27.8 26.4 17.8 89.1

Nov 31.3 9.8 28.3 28.0 31.0 30.4 24.9 90.1
Dec 28.1 9.0 25.7 24.5 28.2 31.5 21.6 91.2

2024 Jan 27.3 9.4 24.4 24.2 28.6 26.6 19.8 88.6
Feb 25.9 9.2 21.8 21.0 25.3 24.7 18.0 90.3
Mar 25.8 9.2 22.2 20.5 26.8 24.9 18.1 89.6
Apr 26.3 9.2 23.4 23.1 26.9 25.0 20.0 87.0
May 26.6 9.0 23.4 22.5 27.3 24.5 20.0 88.7
Jun 26.2 8.8 23.5 21.6 26.1 25.1 21.6 88.7

Jul 26.9 8.8 23.2 22.8 25.3 24.4 21.2 90.7
Aug 25.5 8.6 22.9 21.7 26.1 23.8 20.2 90.0
Sep 27.0 9.2 25.2 23.2 28.4 24.9 23.7 89.4
Oct 27.7 9.4 25.1 23.1 29.5 24.8 22.9 88.7
Nov 30.3 9.6 28.1 28.1 31.9 27.8 25.4 88.2
Dec 29.0 9.0 27.4 29.2 30.2 28.6 23.7 90.4

2025 Jan 26.8 9.5 25.2 25.0 29.2 25.1 22.3 87.4
Feb 25.9 9.4 22.9 22.3 27.1 23.1 20.0 88.0
Mar 26.6 9.5 23.7 22.2 28.9 23.0 20.9 88.0
Apr 26.2 9.2 23.9 23.9 28.0 23.4 20.8 88.6
May 26.1 9.1 23.1 22.7 26.8 22.8 20.5 88.7
Jun 26.5 9.3 23.7 24.0 26.4 24.2 20.9 88.6

Jul 26.7 9.1 23.2 25.3 25.8 23.1 19.8 88.9
Aug 26.1 9.3 23.3 24.4 26.4 23.7 19.8 87.2
Sep 27.3 9.7 25.2 25.5 27.3 25.0 23.3 87.5
Oct 28.0 9.8 25.3 25.9 28.7 24.0 22.9 88.3
Nov 32.4 10.1 30.0 34.0 32.8 28.2 26.3 93.0
Dec 29.5 9.5 27.6 29.7 30.2 29.2 23.5 91.9

2026 Jan 28.7 10.2 25.7 23.4 31.8 26.9 21.4 90.5
Feb 27.5 10.5 23.7 22.2 28.2 26.8 19.8 90.2
Mar 28.3 10.5 25.2 22.7 31.1 26.2 21.5 90.1
Apr 27.5 10.1 24.1 21.4 29.5 25.5 20.6 89.4
May 27.8 10.1 23.8 22.0 28.8 24.9 20.1 90.3
Jun 28.4 10.1 24.5 22.1 28.5 27.4 20.8 90.0

Jul 27.5 9.7 23.1 21.3 26.7 26.0 19.8 88.8
Aug 27.3 9.9 23.4 21.6 25.8 27.5 20.1 89.0

Revision to Internet sales as a propor tion of all retailing

2023 Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2024 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug − − − −  − − −  −
Sep − − − −  − − −  −
Oct − − − −  − − −  −
Nov − − − −  − − −  −
Dec − − − −  − − −  −

2025 Jan − − − −  − − −  −
Feb − − − −  − − −  −
Mar − − − −  − − −  −
Apr − − − −  − − −  −
May − − − −  − − −  −
Jun − − − −  − − −  −

Jul − − − −  − − −  −
Aug − 0.1 − −  − − 0.1 −
Sep 0.1 0.2 − −  − − −  −
Oct 0.1 0.1 − −  − − −  −
Nov 0.1 0.1 − −  − − 0.1 −
Dec 0.1 0.1 − −  − − −  −

2026 Jan 0.1 0.1 − −  − − − 0.2
Feb 0.1 0.2 − 0.1 − − 0.1 0.2
Mar 0.1 0.2 − − 0.1 − − 0.2
Apr 0.1 0.1 − −  − −0.1 − 0.2
May 0.2 0.2 0.1 −0.1 − − 0.2 0.3
Jun 0.2 0.1 0.3 − 0.1 0.3 0.4 0.3

Jul 0.1 0.1 − −0.7 − − 0.4 0.4



ISCPSA VALUE OF INTERNET SALES AT CURRENT PRICES
SEASONALLY ADJUSTED

Index 2024=100

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Index numbers of sales per week

KPC4 KPB8 KPB9 KPB7 KPC5 KPC6 KPC2 KPC3
2023 Oct 97.6 99.3 94.3 95.3 100.2 111.6 77.0 99.8

Nov 101.2 104.2 100.0 94.9 101.8 112.5 93.5 101.3
Dec 97.3 97.6 95.5 92.6 97.8 114.7 83.1 98.7

2024 Jan 96.7 98.9 94.3 94.9 97.3 103.3 85.4 97.9
Feb 98.1 97.9 94.7 97.0 96.4 102.1 87.2 100.9
Mar 97.2 101.9 93.5 93.8 94.3 101.9 87.4 98.8
Apr 97.7 97.9 97.4 98.8 96.3 99.1 96.7 98.0
May 103.0 100.5 102.2 102.4 102.6 100.9 102.4 104.5
Jun 100.4 99.3 100.5 93.4 98.7 99.6 107.3 100.8

Jul 102.8 99.5 102.0 105.2 96.5 98.3 107.9 104.5
Aug 100.8 99.6 102.3 103.3 105.2 98.1 101.2 100.0
Sep 102.2 102.2 105.1 105.0 104.5 101.0 108.3 99.8
Oct 101.4 102.0 103.5 101.5 103.8 100.4 106.2 99.6
Nov 100.7 99.4 102.4 102.2 100.7 103.3 103.8 99.7
Dec 99.1 99.8 101.9 103.6 103.5 93.3 104.5 96.6

2025 Jan 96.3 102.1 98.3 104.2 96.8 94.3 98.8 93.0
Feb 100.1 102.5 100.8 107.0 99.5 97.4 100.6 98.8
Mar 102.4 102.5 102.9 107.2 104.5 92.7 105.0 101.9
Apr 104.0 105.2 105.1 113.7 105.3 96.0 105.3 102.9
May 101.9 103.7 101.1 105.5 99.4 93.4 104.8 102.0
Jun 103.3 106.1 101.8 113.4 98.1 97.7 101.4 103.7

Jul 105.9 108.0 104.7 117.5 105.2 99.4 99.8 106.3
Aug 106.2 109.8 106.4 119.9 107.3 102.0 100.2 105.0
Sep 108.0 111.1 108.5 119.6 109.1 106.5 102.6 106.6
Oct 107.9 112.5 108.9 115.5 108.6 105.6 107.4 105.7
Nov 108.3 112.2 109.2 118.3 110.5 103.5 105.8 106.5
Dec 109.6 117.7 107.2 114.8 108.4 104.8 102.8 109.0

2026 Jan 109.8 113.9 105.6 98.3 112.0 103.3 104.5 111.9
Feb 110.6 118.7 107.7 108.1 109.8 105.5 106.7 110.3
Mar 113.8 119.6 112.8 114.8 115.8 107.3 111.9 112.8
Apr 111.7 117.2 108.4 99.6 112.5 107.1 110.1 112.6
May 114.9 119.1 111.4 108.2 114.8 111.8 109.6 116.5
Jun 117.9 120.1 112.2 107.0 113.9 115.6 111.3 121.8

Jul 112.9 117.5 109.1 100.6 109.7 115.4 109.7 114.5
Aug 115.7 120.3 111.1 109.2 106.9 122.6 109.5 118.0

Revision to index numbers

2023 Oct −2.9 −1.5 −5.0 −7.1 0.7 11.1 −18.9 −1.5
Nov −3.0 −1.6 −5.2 −7.0 0.7 11.2 −22.6 −1.6
Dec −2.8 −1.4 −5.0 −6.7 0.6 11.5 −20.1 −1.5

2024 Jan −2.8 −1.6 −4.9 −6.9 0.7 10.4 −20.8 −1.5
Feb −2.9 −1.5 −5.0 −7.1 0.6 10.4 −21.3 −1.5
Mar −2.8 −1.6 −4.9 −6.6 0.5 10.4 −21.3 −1.4
Apr −2.8 −1.4 −5.0 −7.0 0.5 10.2 −23.5 −1.4
May −3.0 −1.4 −5.3 −7.2 0.4 10.3 −24.9 −1.6
Jun −3.0 −1.4 −5.4 −6.5 0.2 10.3 −26.1 −1.5

Jul −2.9 −1.2 −5.3 −7.8 − 10.2 −25.8 −1.5
Aug −3.2 −1.8 −5.6 −8.4 1.2 9.3 −25.3 −1.7
Sep −3.0 −1.7 −5.7 −7.9 0.6 9.9 −26.6 −1.6
Oct −3.0 −1.7 −5.5 −7.6 0.8 10.0 −26.1 −1.6
Nov −2.9 −1.6 −5.3 −7.5 0.7 10.3 −25.0 −1.5
Dec −2.8 −1.5 −5.3 −7.5 0.7 9.3 −25.2 −1.4

2025 Jan −2.8 −1.6 −5.2 −7.6 0.6 9.5 −24.1 −1.4
Feb −2.9 −1.6 −5.3 −7.8 0.6 9.9 −24.6 −1.5
Mar −2.9 −1.5 −5.3 −7.3 0.6 9.6 −25.6 −1.5
Apr −2.9 −1.3 −5.4 −7.9 0.5 10.0 −25.6 −1.5
May −2.9 −1.2 −5.3 −7.3 0.2 9.6 −25.4 −1.5
Jun −3.0 −1.2 −5.5 −7.7 −0.3 10.1 −24.6 −1.6

Jul −3.0 −0.8 −5.7 −8.8 −0.4 10.5 −23.8 −1.5
Aug −3.2 −0.8 −5.8 −10.3 2.1 9.3 −25.1 −1.9
Sep −3.0 −0.4 −6.0 −9.0 0.7 10.2 −25.3 −1.7
Oct −3.0 −0.4 −5.8 −8.5 0.9 10.5 −26.5 −1.7
Nov −2.9 −0.4 −5.6 −8.6 0.9 10.3 −25.7 −1.6
Dec −2.8 − −5.5 −8.2 0.8 10.6 −24.9 −1.6

2026 Jan −2.7 −0.1 −5.5 −7.4 0.7 10.4 −25.6 −1.2
Feb −2.6 −0.2 −5.5 −7.3 0.7 10.8 −26.1 −1.1
Mar −2.8 −0.1 −5.9 −7.9 0.6 11.0 −27.3 −1.3
Apr −2.8 −0.2 −5.7 −7.1 0.4 11.1 −26.9 −1.2
May −2.8 −0.1 −5.9 −7.7 0.2 11.8 −26.8 −1.1
Jun −2.8 − −5.7 −7.7 −0.2 12.9 −26.5 −1.3

Jul −3.1 −0.5 −6.3 −10.4 −0.5 12.9 −26.2 −1.4



ISCPSA1 INTERNET SALES: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON SAME MONTH A YEAR EARLIER

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Percentage chang e on same month a year earlier

KP8H KP8D KP8E KP8C KP8I KP8J KP8F KP8G
2023 Oct 6.8 6.2 7.3 0.2 14.5 20.2 −4.8 6.6

Nov 10.7 7.9 13.2 1.0 14.6 15.9 18.2 9.7
Dec 5.7 1.5 6.7 −2.5 9.4 6.6 10.2 6.3

2024 Jan 4.6 5.5 5.1 1.9 −1.1 6.3 14.9 4.1
Feb 4.1 3.4 4.3 4.0 −0.4 −0.5 14.6 4.2
Mar 2.4 6.7 1.8 −0.3 −2.7 −5.1 15.2 1.5
Apr − −1.9 2.6 5.3 −3.8 −10.0 19.3 −1.4
May 5.3 1.3 5.0 9.4 −3.4 −10.3 26.3 6.9
Jun 2.8 1.2 2.8 −1.7 −6.4 −13.6 32.7 3.2

Jul 3.5 0.7 4.0 17.5 −7.0 −16.3 26.4 3.9
Aug 1.9 −1.1 6.1 13.6 1.5 −15.8 26.9 −0.4
Sep 5.2 1.2 12.3 14.3 7.6 −11.8 38.7 1.1
Oct 3.9 2.8 9.7 6.5 3.6 −10.1 37.9 −0.1
Nov −0.5 −4.5 2.4 7.7 −1.1 −8.2 11.0 −1.6
Dec 1.8 2.3 6.7 11.9 5.8 −18.6 25.7 −2.2

2025 Jan −0.4 3.2 4.3 9.9 −0.4 −8.8 15.7 −5.1
Feb 2.0 4.7 6.4 10.3 3.2 −4.5 15.3 −2.1
Mar 5.3 0.6 10.0 14.2 10.8 −9.1 20.2 3.2
Apr 6.4 7.4 7.9 15.1 9.4 −3.1 8.9 5.0
May −1.1 3.2 −1.1 3.1 −3.1 −7.4 2.3 −2.4
Jun 2.9 6.8 1.3 21.4 −0.5 −1.8 −5.5 2.9

Jul 3.0 8.5 2.7 11.7 9.0 1.2 −7.5 1.7
Aug 5.4 10.2 4.0 16.0 1.9 3.9 −1.0 5.0
Sep 5.7 8.7 3.3 13.9 4.4 5.5 −5.3 6.8
Oct 6.4 10.2 5.3 13.7 4.6 5.3 1.2 6.1
Nov 7.6 12.8 6.6 15.7 9.7 0.2 2.0 6.8
Dec 10.6 17.9 5.2 10.8 4.7 12.3 −1.6 12.9

2026 Jan 14.0 11.6 7.4 −5.7 15.7 9.6 5.8 20.4
Feb 10.5 15.8 6.8 1.0 10.3 8.3 6.1 11.7
Mar 11.1 16.6 9.6 7.1 10.8 15.8 6.6 10.7
Apr 7.3 11.4 3.1 −12.4 6.8 11.6 4.5 9.5
May 12.8 14.8 10.2 2.5 15.4 19.8 4.6 14.2
Jun 14.1 13.2 10.1 −5.6 16.1 18.2 9.8 17.4

Jul 6.5 8.8 4.2 −14.4 4.3 16.1 9.9 7.7
Aug 8.9 9.6 4.4 −8.9 −0.3 20.3 9.3 12.4

Revision to percentage chang e on same month a year earlier

2023 Oct − − − −  − −0.1 −0.1 −
Nov − −0.1 − −  − −0.1 − −
Dec − − − −  − −0.1 0.1 −

2024 Jan −0.1 − −  − − − − −
Feb − − − −  − 0.1 − −
Mar − − 0.1 0.1 − 0.1 − −
Apr − − − 0.1 − 0.1 0.1 −
May − −0.1 − 0.1 −0.1 0.1 0.1 −
Jun − − − 0.2 −0.2 0.1 0.1 −

Jul 0.1 0.1 − − −0.1 0.1 −0.1 0.1
Aug −0.1 −0.2 −0.2 −0.4 0.2 −0.2 −0.5 −0.1
Sep −0.1 − −0.1 − 0.1 −0.1 −0.1 −0.1
Oct − − −0.1 − − − −0.1 −
Nov 0.1 0.1 − −  − − 0.1 −
Dec − − − 0.1 − 0.1 − −

2025 Jan − − − 0.1 − − − −0.1
Feb − 0.1 − −  − 0.1 − −
Mar − 0.1 − 0.1 − − − −
Apr − 0.2 − 0.1 −0.1 0.2 0.1 −
May − 0.3 − 0.2 −0.2 0.1 − −
Jun − 0.3 −0.1 0.2 −0.3 0.2 − −

Jul − 0.5 −0.1 −0.1 −0.5 0.3 0.1 0.1
Aug 0.2 1.2 − −0.6 0.8 −0.6 − −0.1
Sep 0.2 1.4 − −0.1 − −0.2 −0.1 −
Oct 0.2 1.3 − − 0.1 0.1 − −
Nov 0.2 1.3 − − 0.1 − −0.1 −
Dec 0.3 1.8 − 0.1 − 0.1 −0.1 0.1

2026 Jan 0.5 1.6 − −0.2 − − − 0.6
Feb 0.6 1.5 0.1 0.4 − − − 0.6
Mar 0.4 1.5 − −0.1 − −0.1 − 0.4
Apr 0.3 1.1 −0.2 −0.2 −0.2 − −0.2 0.4
May 0.5 1.3 −0.1 −0.3 −0.1 0.5 −0.2 0.6
Jun 0.5 1.3 0.2 −0.3 0.1 1.0 0.4 0.5

Jul − 0.3 −0.3 −2.2 − 0.8 −0.1 0.2



ISCPSA2 INTERNET SALES INDEX: VALUE SEASONALLY ADJUSTED
PERCENTAGE CHANGE ON PREVIOUS MONTH

Predominantly non-food stores
All

retailing Textile,
excluding Non- clothing Household

automotive Predominantly specialised and goods Other Non store
fuel1 food stores Total stores footwear stores stores retailing

stores

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Percentage chang e on previous month

KP8P KP8L KP8M KP8K KP8Q KP8R KP8N KP8O
2023 Oct 0.6 −1.8 0.8 3.7 3.2 −2.5 −1.4 1.1

Nov 3.7 4.9 6.0 −0.5 1.6 0.8 21.4 1.5
Dec −3.9 −6.3 −4.5 −2.4 −3.9 1.9 −11.1 −2.6

2024 Jan −0.6 1.4 −1.2 2.5 −0.6 −9.9 2.8 −0.8
Feb 1.5 −1.0 0.5 2.3 −0.9 −1.2 2.1 3.0
Mar −0.9 4.1 −1.3 −3.3 −2.1 −0.1 0.2 −2.1
Apr 0.5 −4.0 4.2 5.3 2.1 −2.7 10.7 −0.8
May 5.4 2.7 4.9 3.6 6.5 1.8 5.9 6.7
Jun −2.5 −1.2 −1.6 −8.8 −3.8 −1.3 4.8 −3.6

Jul 2.4 0.2 1.4 12.6 −2.1 −1.3 0.6 3.7
Aug −1.9 0.1 0.3 −1.7 9.0 −0.2 −6.3 −4.3
Sep 1.3 2.6 2.7 1.6 −0.8 2.9 7.0 −0.2
Oct −0.7 −0.2 −1.5 −3.3 −0.6 −0.6 −1.9 −0.2
Nov −0.7 −2.5 −1.0 0.6 −3.0 2.9 −2.3 0.1
Dec −1.6 0.4 −0.5 1.3 2.8 −9.6 0.7 −3.1

2025 Jan −2.8 2.2 −3.5 0.6 −6.4 1.0 −5.4 −3.7
Feb 3.9 0.5 2.5 2.7 2.7 3.3 1.8 6.3
Mar 2.3 − 2.1 0.1 5.0 −4.9 4.4 3.2
Apr 1.6 2.6 2.1 6.1 0.8 3.6 0.3 0.9
May −2.1 −1.4 −3.9 −7.2 −5.6 −2.7 −0.5 −0.8
Jun 1.4 2.3 0.8 7.4 −1.3 4.7 −3.2 1.7

Jul 2.5 1.8 2.8 3.7 7.2 1.7 −1.5 2.5
Aug 0.3 1.7 1.6 2.0 1.9 2.5 0.4 −1.2
Sep 1.6 1.2 2.0 −0.2 1.7 4.5 2.3 1.5
Oct − 1.2 0.4 −3.5 −0.5 −0.8 4.8 −0.8
Nov 0.4 −0.2 0.2 2.4 1.8 −2.0 −1.5 0.7
Dec 1.2 4.9 −1.8 −3.0 −1.9 1.2 −2.8 2.4

2026 Jan 0.2 −3.3 −1.5 −14.3 3.3 −1.4 1.7 2.7
Feb 0.7 4.3 2.0 10.0 −2.0 2.1 2.0 −1.4
Mar 2.9 0.7 4.7 6.2 5.5 1.7 4.9 2.3
Apr −1.9 −2.0 −3.9 −13.3 −2.9 −0.2 −1.6 −0.2
May 2.9 1.6 2.8 8.7 2.0 4.4 −0.4 3.4
Jun 2.6 0.8 0.7 −1.1 −0.7 3.4 1.6 4.5

Jul −4.2 −2.2 −2.7 −6.0 −3.7 −0.2 −1.4 −6.0
Aug 2.5 2.5 1.8 8.5 −2.5 6.3 −0.2 3.1

Revision to percentage chang e on previous month

2023 Oct 0.1 −0.1 0.1 − 0.2 0.2 − −
Nov − − − − − − 0.3 −
Dec − 0.2 − 0.1 − − 0.1 −

2024 Jan − −0.1 − − − 0.1 −0.2 −0.1
Feb − − − 0.1 − 0.2 −0.1 −
Mar 0.1 − − 0.3 − 0.1 0.1 0.1
Apr − 0.1 − −0.1 − 0.1 0.1 −
May − − − − −0.2 −0.1 − −
Jun − − −0.1 0.1 −0.2 0.1 − −

Jul 0.1 0.2 − −0.6 − 0.1 0.3 −
Aug −0.2 −0.6 −0.2 −0.5 1.2 −1.0 −0.9 −0.2
Sep 0.1 0.2 − 0.5 −0.7 0.2 0.4 0.1
Oct 0.1 − 0.2 0.1 0.2 0.3 0.1 −
Nov 0.1 0.1 0.2 − −  − 0.3 0.1
Dec − 0.1 − − − 0.1 − 0.1

2025 Jan −0.1 −0.1 −0.1 −0.1 0.1 0.1 −0.2 −0.1
Feb − 0.1 − 0.1 −0.1 0.1 − 0.1
Mar 0.1 − 0.1 0.3 −0.1 0.1 − 0.1
Apr − 0.3 − −0.1 − 0.2 0.1 −
May −0.1 − −0.2 0.1 −0.3 −0.1 − −
Jun − 0.1 −0.1 − −0.4 0.1 − −

Jul 0.1 0.4 − −0.7 −0.1 0.2 0.4 0.1
Aug −0.2 − −0.1 −1.1 2.3 −1.8 −1.0 −0.4
Sep 0.1 0.4 − 1.0 −1.4 0.6 0.2 0.2
Oct 0.1 −0.1 0.2 0.1 0.1 0.5 0.1 −
Nov 0.1 0.1 0.1 0.1 − − 0.3 −
Dec 0.1 0.4 0.1 0.1 −0.1 0.1 − 0.1

2026 Jan 0.1 −0.2 −0.1 −0.2 −0.1 − −0.2 0.4
Feb 0.1 − 0.1 0.8 − 0.1 −0.1 0.1
Mar −0.1 0.1 −0.1 −0.1 −0.1 − 0.1 −0.1
Apr −0.1 −0.1 −0.1 −0.3 −0.2 0.1 − −
May 0.1 0.1 − 0.1 −0.2 0.3 − 0.1
Jun 0.1 − 0.2 − −0.2 0.7 0.6 −0.2

Jul −0.3 −0.5 −0.5 −2.8 −0.3 − − −0.1



ISCPSA3 INTERNET SALES: VALUE SEASONALLY ADJUSTED
INTERNET SALES AS A PROPORTION OF ALL RETAILING

Predominantly non-food stores

All
retailing Textile,

excluding Non- clothing and Household
automotive Predominantly specialised footwear goods Other Non-store

fuel food stores Total stores stores stores stores retailing

AGG 21X AGG 1 AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14

Internet sales as a propor tion of all retailing

MS6Y MS72 MS73 MS6Z MS76 MS77 MS74 MS75
2023 Oct 26.7 8.9 23.7 22.8 27.5 28.0 18.3 89.7

Nov 27.3 9.3 24.5 22.5 27.5 27.7 21.2 89.9
Dec 27.3 9.2 24.2 22.8 27.2 28.9 19.5 89.6

2024 Jan 26.3 8.9 23.3 22.9 26.9 26.1 19.1 88.7
Feb 26.6 8.9 23.2 22.8 26.7 25.9 19.2 90.5
Mar 26.6 9.3 23.0 23.0 26.2 25.8 18.9 89.8
Apr 27.0 9.0 24.4 24.2 27.7 25.8 21.1 88.4
May 27.7 9.2 24.8 24.6 28.0 25.3 22.1 89.7
Jun 27.5 9.2 24.9 23.3 27.5 25.7 23.3 88.5

Jul 27.8 9.1 24.9 24.3 26.8 25.5 23.3 90.7
Aug 27.2 9.0 24.9 24.5 28.8 25.1 21.9 89.7
Sep 27.6 9.3 25.3 24.8 28.7 25.8 22.7 89.2
Oct 27.6 9.3 25.2 23.9 29.1 25.7 22.7 89.2
Nov 27.3 9.0 25.0 24.2 29.3 26.4 21.5 88.6
Dec 26.7 9.0 24.4 24.2 28.9 23.3 21.7 87.8

2025 Jan 26.1 9.1 24.2 24.0 27.5 23.9 21.7 87.8
Feb 26.6 9.1 23.9 24.6 27.3 23.2 21.3 88.2
Mar 27.0 9.1 24.3 24.7 28.1 22.9 21.7 89.0
Apr 27.4 9.3 25.1 25.8 28.9 24.0 22.4 89.0
May 27.3 9.3 24.8 24.7 28.6 24.0 22.3 88.7
Jun 27.4 9.3 24.8 26.0 27.5 24.7 21.9 89.6

Jul 27.6 9.3 25.1 27.1 28.2 24.8 21.6 89.1
Aug 27.7 9.6 25.3 27.3 28.8 25.4 21.3 87.6
Sep 27.8 9.6 25.5 27.1 28.2 26.5 21.7 87.9
Oct 28.0 9.8 25.6 26.7 28.8 25.6 22.4 89.1
Nov 28.2 9.7 25.7 26.9 28.9 25.0 22.6 92.5
Dec 28.5 10.2 25.6 26.5 28.8 26.3 21.9 90.3

2026 Jan 27.9 9.7 24.4 22.8 29.4 24.7 21.0 91.2
Feb 28.3 10.2 24.9 24.7 29.3 26.1 21.1 90.5
Mar 29.0 10.3 25.9 25.9 30.4 25.8 22.5 90.3
Apr 28.3 10.0 24.9 22.6 30.0 25.5 21.9 90.8
May 28.9 10.2 25.4 23.8 30.3 25.9 22.0 90.3
Jun 29.4 10.3 25.5 24.0 29.7 27.4 22.1 91.1

Jul 28.4 10.0 25.0 22.7 29.1 27.4 21.8 89.1
Aug 28.8 10.2 25.3 24.2 28.1 28.8 21.9 89.7

Revision to Internet sales as a propor tion of all retailing

2023 Oct 0.1 − 0.1 0.1 0.1 0.1 − 0.1
Nov − −0.1 0.1 − 0.1 − 0.1 0.1
Dec − − 0.1 − − 0.1 − −

2024 Jan − − − 0.1 − − 0.1 0.1
Feb − − − 0.1 0.1 0.1 − −
Mar 0.1 − − 0.2 −0.1 0.1 − 0.1
Apr 0.1 − 0.1 0.1 − 0.1 − −
May − − − 0.2 − 0.1 − −
Jun − − − − −0.2 0.1 − −

Jul − − 0.1 − −0.1 0.1 0.1 −
Aug − − − − 0.2 −0.1 −0.2 0.1
Sep 0.1 − − 0.1 − − − −
Oct − − − 0.1 0.1 0.1 −0.1 −
Nov 0.1 − 0.1 0.1 0.1 − − 0.1
Dec 0.1 − − 0.1 0.1 − 0.1 −

2025 Jan − − 0.1 − 0.1 0.1 − 0.1
Feb − −0.1 − 0.1 − 0.1 − −
Mar 0.1 − 0.1 0.2 − 0.1 − 0.1
Apr − 0.1 − 0.1 − 0.1 0.1 −
May − 0.1 − 0.2 −0.1 0.1 − −
Jun − − − 0.1 −0.2 0.2 − −

Jul 0.1 0.1 − 0.1 −0.3 0.2 0.1 −
Aug − 0.1 − −0.1 0.4 −0.2 −0.2 0.1
Sep − 0.1 − 0.1 − −0.1 − 0.1
Oct 0.1 0.1 − 0.1 0.1 0.1 −0.1 −
Nov 0.1 0.1 0.1 0.1 0.1 − 0.1 −
Dec 0.2 0.2 0.1 0.1 − − 0.1 −

2026 Jan 0.1 0.1 0.1 0.1 − − 0.1 0.2
Feb 0.2 0.1 0.1 0.2 0.1 0.1 − 0.2
Mar 0.2 0.1 − 0.2 0.1 0.1 − 0.2
Apr 0.2 0.1 0.1 0.1 − 0.1 0.1 0.2
May 0.2 0.1 0.2 0.1 −0.1 0.2 0.2 0.4
Jun 0.2 0.2 0.2 0.1 −0.1 0.6 0.3 0.3

Jul 0.1 0.1 − −0.7 −0.4 0.2 0.4 0.5



INTERNET INTERNET RETAIL SALES (Non-seasonally adjusted)

Av erage Internet
Av erage weekly sales as a

weekly value for percentage
value for Internet of total

all retail retail
retailing sales sales

(£ million) (£ million) (%)

JE4W JE2J J4MC
2021 Aug 7 805.7 2 159.8 27.7

Sep 7 748.0 2 196.4 28.3
Oct 8 337.1 2 406.9 28.9
Nov 9 460.4 3 102.4 32.8
Dec 10 046.7 3 065.3 30.5

2022 Jan 7 537.0 2 271.4 30.1
Feb 7 630.3 2 127.1 27.9
Mar 7 957.9 2 094.2 26.3
Apr 8 226.1 2 179.0 26.5
May 8 254.1 2 125.1 25.7
Jun 8 269.0 2 083.5 25.2

Jul 8 467.8 2 108.2 24.9
Aug 8 065.8 1 967.6 24.4
Sep 7 990.2 2 016.2 25.2
Oct 8 627.3 2 233.3 25.9
Nov 9 699.1 2 899.4 29.9
Dec 10 491.9 2 838.1 27.1

2023 Jan 7 766.0 2 120.8 27.3
Feb 8 081.1 2 082.4 25.8
Mar 8 363.3 2 184.7 26.1
Apr 8 708.3 2 244.0 25.8
May 8 870.8 2 280.8 25.7
Jun 8 830.6 2 241.1 25.4

Jul 8 840.0 2 328.9 26.3
Aug 8 579.3 2 173.9 25.3
Sep 8 417.9 2 181.7 25.9
Oct 8 980.9 2 395.6 26.7
Nov 10 255.0 3 205.3 31.3
Dec 10 620.9 2 983.2 28.1

2024 Jan 8 056.6 2 199.2 27.3
Feb 8 296.4 2 150.6 25.9
Mar 8 661.5 2 236.1 25.8
Apr 8 472.8 2 229.1 26.3
May 9 042.5 2 408.6 26.6
Jun 8 732.2 2 291.4 26.2

Jul 8 994.1 2 416.9 26.9
Aug 8 704.0 2 223.8 25.5
Sep 8 629.3 2 329.7 27.0
Oct 9 034.7 2 506.1 27.7
Nov 9 980.0 3 022.9 30.3
Dec 11 116.0 3 227.5 29.0

2025 Jan 8 126.9 2 181.5 26.8
Feb 8 475.0 2 194.5 25.9
Mar 8 830.4 2 350.6 26.6
Apr 9 139.1 2 397.9 26.2
May 9 047.5 2 365.1 26.1
Jun 9 027.0 2 388.9 26.5

Jul 9 298.3 2 481.1 26.7
Aug 8 985.2 2 348.6 26.1
Sep 9 021.9 2 461.2 27.3
Oct 9 492.9 2 655.8 28.0
Nov 10 618.3 3 439.2 32.4
Dec 11 138.6 3 288.1 29.5

2026 Jan 8 706.5 2 496.7 28.7
Feb 8 783.5 2 416.0 27.5
Mar 9 317.4 2 637.3 28.3
Apr 9 256.3 2 548.3 27.5
May 9 641.1 2 677.6 27.8
Jun 9 570.8 2 722.4 28.4

Jul 9 615.1 2 642.8 27.5
Aug 9 403.8 2 563.7 27.3



IDEF IMPLIED PRICE DEFLATOR
Non-seasonally adjusted index

2024=100

Predominantly non-food stores
All All

retailing retailing Te xtile,
including excluding Non- clothing Household Predominantly

automotive automotive Predominantly specialised and goods Other Non store automotive
fuel1 fuel1 food stores Total stores footwear stores stores retailing fuel1

stores

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

N3DK N3DL N3DM N3DN N3DO N3DP N3DQ N3DR N3DS N3DT
2020 Sep 81.1 81.2 77.4 85.1 85.3 84.2 84.3 86.5 81.9 79.3

Oct 81.5 81.6 77.7 85.6 85.7 85.7 83.6 87.1 82.6 79.4
Nov 81.1 81.2 77.5 85.1 85.6 83.9 83.9 86.7 81.8 78.9
Dec 81.5 81.4 77.3 85.5 85.7 84.2 85.1 87.2 82.8 79.9

2021 Jan 81.3 81.2 77.8 84.4 85.5 81.3 84.1 86.2 82.0 81.6
Feb 81.7 81.5 78.0 84.6 85.6 80.6 84.9 86.4 82.5 83.8
Mar 82.1 81.6 77.8 85.3 86.1 81.5 85.6 87.1 83.2 86.0
Apr 82.3 81.8 78.2 85.1 85.8 82.9 85.2 86.8 83.0 87.0
May 83.0 82.6 78.2 86.3 86.5 84.2 86.5 88.3 84.4 88.1
Jun 83.6 83.0 78.4 87.0 86.9 84.9 87.7 88.5 85.1 89.7

Jul 83.3 82.5 78.1 86.2 86.5 83.5 87.4 88.0 84.6 91.3
Aug 84.1 83.0 78.8 86.8 87.2 83.8 88.4 88.6 85.1 92.4
Sep 84.5 83.5 78.8 87.7 87.4 85.3 89.8 88.8 85.9 92.6
Oct 85.3 84.3 79.2 88.6 88.4 86.4 90.6 89.5 87.7 95.3
Nov 86.5 85.2 80.1 89.2 89.0 87.3 90.8 90.4 88.5 100.0
Dec 86.9 85.8 80.8 89.8 89.5 88.1 92.0 90.7 89.0 100.0

2022 Jan 86.9 85.7 81.4 89.2 89.4 86.2 91.9 90.3 88.5 99.7
Feb 88.2 86.9 82.2 90.5 90.5 87.2 93.6 91.8 90.4 101.4
Mar 90.4 88.4 82.9 92.4 91.6 89.1 96.0 93.5 93.9 110.9
Apr 90.9 88.7 83.8 92.4 91.8 89.8 95.4 93.1 93.6 112.8
May 92.2 89.8 84.9 93.3 92.6 90.9 96.6 94.2 95.0 115.6
Jun 93.7 90.5 85.7 93.8 92.9 91.1 97.4 94.4 95.9 125.3

Jul 94.2 90.7 87.1 93.1 93.1 90.2 96.2 94.0 95.3 128.6
Aug 94.4 91.6 88.1 94.3 94.1 91.1 97.3 95.0 95.3 120.7
Sep 95.3 93.1 89.1 95.8 95.3 93.5 98.9 96.0 97.6 116.5
Oct 95.8 93.9 90.4 96.2 96.2 94.8 98.7 96.3 98.5 116.0
Nov 96.4 94.5 91.3 96.7 96.6 95.2 99.3 96.9 98.6 117.0
Dec 96.3 94.7 91.9 96.8 96.6 95.1 100.3 96.6 98.0 111.8

2023 Jan 96.0 94.8 92.8 96.0 96.9 92.8 99.5 96.5 97.5 108.1
Feb 97.3 96.4 94.4 97.5 98.1 95.0 100.7 97.7 98.8 106.9
Mar 98.1 97.4 95.3 98.8 99.2 96.4 102.1 98.7 99.5 105.8
Apr 98.6 98.1 96.7 98.9 99.5 96.9 101.5 98.9 99.5 104.6
May 99.0 98.7 97.4 99.7 100.0 98.1 102.1 99.6 99.7 102.2
Jun 98.8 98.6 97.6 99.5 99.7 98.1 101.9 99.0 99.0 99.7

Jul 98.3 98.2 97.7 98.6 99.2 96.6 100.6 98.9 98.7 99.7
Aug 99.6 99.3 98.6 99.6 100.0 97.8 101.2 100.1 100.2 103.4
Sep 100.5 100.0 98.8 100.5 100.3 99.9 101.6 100.6 101.5 106.9
Oct 101.0 100.0 98.9 100.8 100.8 100.7 101.1 100.6 102.0 108.6
Nov 100.4 99.7 98.9 100.4 100.3 100.4 100.8 100.3 101.2 106.1
Dec 100.3 99.9 99.2 100.6 100.1 100.7 101.7 99.9 101.1 101.2

2024 Jan 99.2 99.1 99.3 99.0 99.9 97.5 99.5 99.3 99.6 99.3
Feb 99.9 99.8 99.5 99.7 99.9 99.1 100.4 99.9 100.5 101.0
Mar 100.4 100.1 99.7 100.4 100.7 99.7 101.1 100.6 100.9 102.7
Apr 100.4 100.0 99.8 100.0 100.0 99.9 100.1 100.0 100.6 104.7
May 100.4 100.0 99.7 100.1 100.1 100.3 100.1 100.0 100.3 104.8
Jun 99.9 99.7 99.7 99.7 99.6 99.5 100.4 99.7 99.6 102.5

Jul 99.5 99.3 99.8 98.9 99.3 98.1 99.0 99.4 99.2 101.7
Aug 99.7 99.6 99.8 99.5 99.6 98.9 99.5 99.8 99.1 100.2
Sep 99.6 100.1 100.1 100.0 100.0 100.5 99.9 99.8 99.6 96.5
Oct 99.9 100.3 100.4 100.4 100.1 101.3 99.8 100.0 100.2 94.8
Nov 100.1 100.5 100.8 100.5 100.0 101.8 99.3 100.4 100.0 95.5
Dec 100.5 100.8 101.1 100.9 100.3 101.5 100.7 100.7 100.2 96.5

2025 Jan 100.4 100.8 101.9 99.8 100.5 99.0 99.4 100.1 99.9 97.4
Feb 100.9 101.2 102.4 100.1 100.7 98.9 100.0 100.7 100.0 98.8
Mar 101.0 101.3 102.3 100.6 100.8 100.7 100.4 100.8 100.3 97.8
Apr 100.4 100.9 102.7 99.6 100.0 99.8 98.3 100.2 98.9 95.8
May 100.8 101.5 103.2 100.4 100.5 100.5 99.9 100.6 99.4 94.4
Jun 100.9 101.6 103.6 100.3 100.3 100.3 100.0 100.5 99.1 94.0

Jul 100.7 101.3 103.7 99.6 100.0 98.9 98.5 100.4 99.0 95.6
Aug 101.2 101.7 104.1 100.2 100.5 99.6 99.4 100.9 99.3 95.9
Sep 101.4 101.9 104.0 100.7 100.7 101.4 99.4 101.0 99.5 95.7
Oct 102.0 102.4 104.5 101.0 100.9 102.2 99.5 101.0 100.4 96.3
Nov 101.7 102.2 104.4 100.9 100.7 101.9 98.4 101.5 100.4 96.6
Dec 102.3 102.7 105.0 101.3 100.7 102.2 99.4 101.7 100.6 97.7

2026 Jan 101.4 101.8 104.8 99.7 99.9 99.5 98.0 100.7 99.2 95.7
Feb 101.9 102.6 105.0 100.9 100.8 100.1 99.5 102.1 100.1 94.8
Mar 103.8 103.8 105.9 101.6 101.4 101.1 100.0 103.2 104.1 102.9
Apr 105.1 103.9 105.9 101.8 101.7 101.3 99.9 103.4 104.7 117.2
May 104.8 103.7 105.7 101.7 101.3 101.4 99.9 103.3 103.5 116.5
Jun 104.0 103.2 105.6 101.4 101.4 100.4 100.1 103.0 102.1 113.0

Jul 103.5 102.9 105.5 100.8 100.9 99.6 99.4 102.5 101.5 109.7
Aug 104.8 103.7 106.1 101.5 101.6 100.2 100.2 103.3 102.9 116.8

1 Predominantly automotive fuel also includes sale of fuel by super markets.



ID1 IMPLIED PRICE DEFLATOR
Year on year percentage chang e

Predominantly non-food stores
All All

retailing retailing Te xtile,
including excluding Non- clothing Household Predominantly

automotive automotive Predominantly specialised and goods Other Non store automotive
fuel1 fuel1 food stores Total stores footwear stores stores retailing fuel1

stores

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

J5HW J3VA A4VJ A4VK A4VL A4VM A4VN A4VO J5HU J3UX
2020 Sep −1.6 −0.8 − −0.7 −0.2 −1.1 −0.2 −0.8 −3.1 −10.0

Oct −1.0 −0.3 0.3 −0.1 0.1 − − −0.2 −2.5 −9.6
Nov −2.0 −1.4 −0.4 −1.4 −0.5 −2.9 −0.3 −1.3 −3.9 −9.5
Dec −1.3 −0.8 −0.7 −0.4 −0.1 −1.6 0.7 −0.2 −2.3 −7.8

2021 Jan −1.2 −0.6 −0.3 −0.3 0.2 −2.5 1.9 −0.8 −2.3 −7.6
Feb −0.7 −0.5 −0.2 −0.5 0.1 −4.1 1.4 −0.7 −1.6 −3.2
Mar 0.1 −0.2 −0.6 0.2 0.5 −2.6 2.3 0.1 0.5 3.3
Apr 1.5 0.9 0.3 1.1 0.9 0.3 3.1 0.9 3.1 12.8
May 2.6 1.6 −0.2 2.4 1.5 1.7 3.9 2.8 4.9 16.8
Jun 3.3 2.1 0.5 2.8 1.8 2.5 4.8 2.6 4.7 18.9

Jul 3.1 1.8 0.2 2.4 1.4 1.5 5.1 2.1 4.2 16.5
Aug 3.8 2.4 1.2 2.9 2.2 1.5 5.8 2.6 4.5 16.6
Sep 4.1 2.7 1.7 3.0 2.4 1.2 6.5 2.6 5.0 16.7
Oct 4.6 3.4 2.0 3.4 3.2 0.9 8.3 2.7 6.3 20.2
Nov 6.5 4.9 3.4 4.9 4.0 3.9 8.3 4.3 8.2 26.7
Dec 6.7 5.3 4.5 5.1 4.5 4.6 8.1 4.1 7.6 25.1

2022 Jan 7.0 5.6 4.6 5.8 4.5 6.2 9.3 4.7 8.0 22.2
Feb 8.0 6.7 5.4 7.0 5.6 8.2 10.4 6.2 9.7 21.1
Mar 10.2 8.2 6.5 8.3 6.5 9.3 12.1 7.2 12.9 29.1
Apr 10.6 8.5 7.1 8.5 7.1 8.4 12.0 7.3 12.7 29.8
May 11.0 8.9 8.6 8.1 7.0 7.8 11.8 6.7 12.5 31.2
Jun 12.0 9.1 9.3 7.8 7.0 7.4 11.1 6.7 12.6 39.7

Jul 13.0 10.1 11.4 8.0 7.7 8.1 10.1 6.8 12.6 40.9
Aug 12.3 10.4 11.8 8.4 7.9 8.8 10.0 7.4 12.1 30.6
Sep 12.8 11.4 13.1 9.2 9.0 9.6 10.2 8.0 13.4 25.7
Oct 12.3 11.3 14.1 8.8 8.7 9.8 9.1 7.6 12.1 21.7
Nov 11.6 10.9 13.9 8.5 8.6 9.0 9.3 7.2 11.4 17.0
Dec 10.9 10.4 13.8 7.8 7.9 8.0 9.0 6.5 10.1 11.8

2023 Jan 10.4 10.6 14.2 7.6 8.4 7.6 8.2 6.8 10.1 8.4
Feb 10.2 10.9 14.8 7.7 8.5 9.1 7.4 6.5 9.2 5.4
Mar 8.5 10.2 15.0 6.9 8.2 8.3 6.4 5.6 5.9 −4.7
Apr 8.4 10.4 15.4 7.1 8.3 8.0 6.4 6.1 6.2 −7.3
May 7.4 9.9 14.8 6.8 8.0 8.0 5.7 5.8 4.9 −11.5
Jun 5.4 9.0 13.8 6.1 7.3 7.7 4.5 4.9 3.4 −20.4

Jul 4.4 8.2 12.2 5.9 6.5 7.0 4.5 5.3 3.6 −22.5
Aug 5.5 8.3 11.9 5.7 6.2 7.2 3.9 5.3 5.2 −14.4
Sep 5.6 7.5 10.8 5.1 5.3 7.0 2.7 4.8 4.2 −8.3
Oct 5.4 6.5 9.4 4.7 4.9 6.1 2.2 4.5 3.7 −6.4
Nov 4.2 5.6 8.3 3.8 3.9 5.5 1.6 3.4 2.7 −9.3
Dec 4.1 5.5 8.0 3.9 3.7 5.9 1.4 3.4 3.0 −9.5

2024 Jan 3.4 4.5 6.8 3.0 3.2 5.1 − 2.9 2.1 −8.1
Feb 2.7 3.5 5.4 2.3 1.9 4.4 −0.3 2.2 1.8 −5.6
Mar 2.4 2.9 4.6 1.7 1.5 3.4 −1.0 1.9 1.4 −3.0
Apr 1.9 2.0 3.3 1.1 0.6 3.0 −1.3 1.2 1.3 0.1
May 1.4 1.3 2.4 0.4 0.1 2.3 −2.0 0.4 0.7 2.5
Jun 1.2 1.1 2.1 0.3 −0.2 1.2 −1.4 0.6 0.5 2.7

Jul 1.2 1.2 2.1 0.3 0.1 1.6 −1.6 0.4 0.6 1.9
Aug 0.1 0.4 1.4 −0.1 −0.3 1.2 −1.6 −0.3 −1.1 −3.1
Sep −0.9 0.1 1.5 −0.5 −0.3 0.5 −1.7 −0.9 −1.9 −9.7
Oct −1.1 0.3 1.6 −0.4 −0.8 0.7 −1.2 −0.6 −1.8 −12.7
Nov −0.4 0.8 2.0 0.1 −0.3 1.4 −1.6 0.2 −1.3 −10.1
Dec 0.2 0.9 1.8 0.3 0.2 0.9 −1.1 0.7 −0.8 −4.5

2025 Jan 1.3 1.7 2.7 0.8 0.5 1.5 −0.1 1.0 0.3 −1.8
Feb 1.0 1.4 2.8 0.4 0.7 −0.2 −0.3 0.8 −0.4 −2.1
Mar 0.6 1.2 2.6 0.3 0.2 1.0 −0.7 0.2 −0.6 −4.8
Apr − 0.9 2.9 −0.3 −0.1 −0.1 −1.9 0.2 −1.8 −8.5
May 0.4 1.6 3.5 0.4 0.6 0.2 −0.1 0.6 −0.9 −9.9
Jun 1.0 1.9 3.9 0.6 0.7 0.8 −0.3 0.9 −0.4 −8.2

Jul 1.2 1.9 4.0 0.6 0.9 0.7 −0.4 1.0 −0.3 −6.0
Aug 1.6 2.1 4.2 0.7 0.9 0.8 −0.1 1.0 0.2 −4.3
Sep 1.7 1.9 3.8 0.7 0.7 0.9 −0.6 1.2 −0.1 −0.9
Oct 2.1 2.1 4.1 0.7 0.8 0.9 −0.4 1.0 0.2 1.6
Nov 1.6 1.6 3.4 0.3 0.7 0.1 −0.8 1.0 0.4 1.2
Dec 1.8 1.8 3.8 0.4 0.3 0.6 −1.2 1.0 0.4 1.2

2026 Jan 0.9 1.1 2.9 −0.1 −0.5 0.5 −1.3 0.5 −0.7 −1.8
Feb 1.0 1.5 2.7 0.8 0.2 1.1 −0.6 1.5 − −4.1
Mar 2.8 2.5 3.5 1.0 0.5 0.3 −0.4 2.4 3.9 5.3
Apr 4.7 3.1 3.1 2.2 1.7 1.5 1.6 3.3 5.8 22.2
May 3.9 2.1 2.4 1.3 0.7 0.8 −0.1 2.7 4.2 23.5
Jun 3.2 1.7 1.9 1.0 1.1 − −0.1 2.4 3.0 20.2

Jul 2.8 1.7 1.7 1.3 0.9 0.8 0.9 2.1 2.6 14.8
Aug 3.5 1.9 1.9 1.4 1.2 0.6 0.7 2.5 3.6 21.8

1 Predominantly automotive fuel also includes sale of fuel by super markets.



ID2 IMPLIED PRICE DEFLATOR
Month on month percentage chang e

Predominantly non-food stores
All All

retailing retailing Te xtile,
including excluding Non- clothing Household Predominantly

automotive automotive Predominantly specialised and goods Other Non store automotive
fuel1 fuel1 food stores Total stores footwear stores stores retailing fuel1

stores

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

J5HV J3TU A4RT A4RU A4RV A4RW A4RX A4RY J5HT J3TJ
2020 Sep 0.2 0.2 −0.6 0.8 − 2.0 0.8 0.4 0.6 0.1

Oct 0.5 0.4 0.3 0.5 0.4 1.7 −0.8 0.6 0.8 −0.1
Nov −0.5 −0.5 −0.3 −0.6 −0.1 −1.9 0.2 −0.6 −0.9 −0.6
Dec 0.4 0.4 −0.2 0.5 0.1 0.2 1.5 0.6 1.2 1.3

2021 Jan −0.2 −0.4 0.7 −1.3 −0.2 −3.5 −1.2 −1.1 −0.9 2.1
Feb 0.5 0.4 0.3 0.3 0.2 −0.9 1.0 0.2 0.6 2.7
Mar 0.5 0.3 −0.3 0.8 0.6 1.2 0.8 1.0 0.8 2.6
Apr 0.3 0.2 0.6 −0.2 −0.5 1.7 −0.5 −0.5 −0.1 1.2
May 0.9 0.8 −0.1 1.5 0.9 1.8 1.5 1.6 1.6 1.2
Jun 0.7 0.6 0.4 0.7 0.5 0.7 1.5 0.3 0.9 1.8

Jul −0.3 −0.6 −0.4 −0.8 −0.6 −1.6 −0.4 −0.6 −0.7 1.8
Aug 0.8 0.7 0.8 0.7 0.9 0.3 1.2 0.6 0.6 1.3
Sep 0.5 0.5 −0.1 0.9 0.3 1.7 1.5 0.4 1.0 0.2
Oct 1.0 1.0 0.6 0.9 1.2 1.3 0.8 0.7 2.0 2.9
Nov 1.3 1.0 1.1 0.8 0.6 1.0 0.3 1.0 0.9 4.8
Dec 0.6 0.7 0.8 0.7 0.6 0.9 1.3 0.4 0.6 −

2022 Jan − −0.1 0.7 −0.6 −0.2 −2.1 −0.1 −0.5 −0.6 −0.3
Feb 1.5 1.4 1.1 1.5 1.2 1.0 2.0 1.6 2.2 1.8
Mar 2.5 1.7 0.8 2.0 1.4 2.2 2.4 1.9 3.8 9.4
Apr 0.6 0.5 1.1 − 0.1 0.9 −0.6 −0.3 −0.3 1.7
May 1.4 1.2 1.3 1.1 0.8 1.2 1.3 1.0 1.5 2.3
Jun 1.6 0.7 1.0 0.4 0.5 0.3 0.8 0.3 0.9 8.5

Jul 0.5 0.3 1.6 −0.7 0.1 −1.0 −1.2 −0.5 −0.6 2.7
Aug 0.2 1.0 1.1 1.1 1.1 1.0 1.1 1.2 0.1 −6.2
Sep 0.9 1.5 1.1 1.6 1.3 2.5 1.7 1.0 2.3 −3.5
Oct 0.6 0.9 1.5 0.6 0.9 1.5 −0.1 0.3 0.9 −0.4
Nov 0.7 0.6 0.9 0.5 0.4 0.3 0.5 0.6 0.2 0.8
Dec −0.1 0.3 0.7 0.1 − −0.1 1.0 −0.3 −0.5 −4.4

2023 Jan −0.4 0.1 1.0 −0.8 0.3 −2.4 −0.8 −0.2 −0.6 −3.4
Feb 1.4 1.6 1.7 1.6 1.3 2.4 1.2 1.3 1.3 −1.0
Mar 0.9 1.0 0.9 1.3 1.1 1.5 1.5 1.0 0.7 −1.1
Apr 0.5 0.7 1.5 0.1 0.3 0.6 −0.7 0.2 − −1.1
May 0.4 0.7 0.7 0.8 0.5 1.2 0.6 0.7 0.2 −2.3
Jun −0.3 − 0.2 −0.2 −0.2 0.1 −0.2 −0.5 −0.5 −2.5

Jul −0.4 −0.5 0.1 −0.9 −0.6 −1.7 −1.2 −0.1 −0.5 −
Aug 1.3 1.1 0.8 1.0 0.8 1.2 0.6 1.1 1.7 3.7
Sep 1.0 0.7 0.2 1.0 0.4 2.3 0.5 0.6 1.3 3.4
Oct 0.5 − 0.1 0.2 0.6 0.7 −0.6 − 0.5 1.6
Nov −0.5 −0.3 − −0.4 −0.6 −0.3 −0.1 −0.4 −0.8 −2.3
Dec −0.2 0.2 0.4 0.2 −0.2 0.3 0.8 −0.3 −0.2 −4.7

2024 Jan −1.1 −0.9 − −1.7 −0.2 −3.1 −2.2 −0.7 −1.5 −1.9
Feb 0.7 0.7 0.3 0.9 − 1.6 0.9 0.7 0.9 1.7
Mar 0.5 0.4 0.2 0.7 0.7 0.5 0.8 0.7 0.3 1.7
Apr − −0.1 0.1 −0.4 −0.6 0.2 −0.9 −0.6 −0.2 2.0
May −0.1 −0.1 −0.1 0.1 −0.1 0.4 −0.1 − −0.4 0.1
Jun −0.5 −0.3 −0.1 −0.4 −0.4 −0.9 0.3 −0.3 −0.7 −2.3

Jul −0.4 −0.4 0.1 −0.8 −0.4 −1.3 −1.5 −0.3 −0.3 −0.7
Aug 0.1 0.3 0.1 0.6 0.4 0.8 0.6 0.5 −0.1 −1.4
Sep − 0.4 0.3 0.6 0.4 1.6 0.4 −0.1 0.5 −3.6
Oct 0.2 0.3 0.3 0.4 0.1 0.9 −0.1 0.3 0.6 −1.8
Nov 0.3 0.2 0.4 0.2 −0.1 0.5 −0.5 0.4 −0.2 0.7
Dec 0.4 0.3 0.2 0.3 0.3 −0.2 1.3 0.2 0.3 1.2

2025 Jan −0.1 −0.1 0.9 −1.1 0.1 −2.5 −1.3 −0.5 −0.4 0.9
Feb 0.4 0.3 0.4 0.4 0.3 − 0.7 0.5 0.2 1.4
Mar 0.1 0.2 − 0.6 0.2 1.7 0.4 0.1 0.1 −1.1
Apr −0.5 −0.4 0.4 −1.0 −0.9 −0.9 −2.1 −0.6 −1.3 −2.0
May 0.4 0.6 0.5 0.8 0.6 0.8 1.7 0.4 0.4 −1.5
Jun − 0.1 0.3 −0.1 −0.3 −0.3 0.1 −0.1 −0.2 −0.4

Jul −0.1 −0.3 0.1 −0.8 −0.2 −1.4 −1.6 −0.2 −0.2 1.7
Aug 0.5 0.5 0.4 0.6 0.4 0.8 0.9 0.5 0.4 0.4
Sep 0.2 0.2 −0.1 0.6 0.2 1.7 −0.1 0.1 0.1 −0.2
Oct 0.5 0.4 0.5 0.3 0.2 0.9 0.1 0.1 0.9 0.7
Nov −0.2 −0.3 −0.2 −0.2 −0.2 −0.4 −1.0 0.4 0.1 0.3
Dec 0.6 0.5 0.6 0.4 − 0.3 1.0 0.2 0.3 1.1

2026 Jan −1.0 −0.8 −0.1 −1.6 −0.7 −2.6 −1.4 −1.0 −1.5 −2.1
Feb 0.5 0.7 0.2 1.2 0.9 0.6 1.4 1.5 0.9 −1.0
Mar 1.8 1.2 0.8 0.8 0.5 0.9 0.6 1.1 4.0 8.6
Apr 1.3 0.2 0.1 0.1 0.2 0.3 −0.1 0.2 0.5 13.8
May −0.4 −0.3 −0.2 −0.1 −0.3 0.1 − −0.1 −1.1 −0.5
Jun −0.6 −0.4 −0.2 −0.4 0.1 −1.0 0.1 −0.3 −1.3 −3.0

Jul −0.6 −0.3 − −0.5 −0.4 −0.7 −0.6 −0.4 −0.6 −2.9
Aug 1.2 0.7 0.5 0.7 0.7 0.6 0.8 0.8 1.3 6.5

1 Predominantly automotive fuel also includes sale of fuel by super markets.



R1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED

Index 2024=100

Predominantly non-food stores
All All

retailing retailing Te xtile,
including excluding Non- clothing and Household Predominantly

automotive automotive Predominantly specialised footwear goods Other Non-store automotive
fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Revisions to index numbers

2018 −0.1 0.2 1.8 −0.4 1.7 4.3 4.1 −7.0 −1.7 −3.2
2019 −0.1 0.2 1.8 −0.5 1.4 4.5 3.9 −7.4 −2.0 −3.3
2020 −0.2 0.1 1.7 −0.6 1.1 3.3 3.6 −6.8 −2.3 −2.6
2021 −0.1 0.2 1.8 −0.5 1.3 3.8 4.0 −7.6 −2.8 −3.0
2022 −0.1 0.2 1.9 −0.5 1.3 4.2 3.9 −7.8 −2.9 −3.2

2023 −0.2 0.1 1.6 −0.6 1.0 4.2 3.6 −7.5 −2.2 −3.0
2024 −0.2 0.1 1.5 −0.7 0.7 4.0 3.4 −8.2 −2.2 −3.1
2025 −0.3 −0.1 1.5 −1.0 0.4 4.1 3.4 −8.4 −2.1 −2.9

2023 Q3 −0.2 0.1 1.6 −0.6 0.9 4.0 3.6 −7.3 −2.3 −3.0
Q4 −0.2 0.1 1.6 −0.7 0.8 4.1 3.5 −7.4 −2.3 −3.0

2024 Q1 −0.2 0.1 1.6 −0.7 0.8 4.0 3.5 −8.0 −2.1 −3.1
Q2 −0.2 0.1 1.6 −0.6 0.9 4.1 3.4 −8.0 −2.1 −3.1
Q3 −0.3 − 1.5 −0.7 0.6 4.0 3.4 −8.2 −2.2 −3.0
Q4 −0.3 − 1.4 −0.8 0.6 4.0 3.4 −8.4 −2.0 −3.0

2025 Q1 −0.3 − 1.5 −0.8 0.6 4.1 3.6 −8.3 −2.1 −3.0
Q2 −0.3 − 1.4 −0.8 0.6 4.0 3.2 −8.2 −1.9 −3.0
Q3 −0.3 −0.1 1.4 −1.0 0.1 4.1 3.4 −8.3 −2.3 −2.8
Q4 −0.4 −0.1 1.5 −1.1 0.2 4.1 3.5 −8.7 −2.3 −2.9

2026 Q1 −0.4 −0.1 1.5 −1.1 0.2 4.1 3.7 −9.3 −2.3 −3.5
Q2 −0.6 −0.3 1.5 −1.4 0.2 4.1 3.5 −10.0 −2.8 −3.1

2023 Aug −0.2 0.1 1.6 −0.7 0.8 4.0 3.6 −7.3 −2.3 −3.0
Sep −0.2 0.1 1.6 −0.6 0.8 4.0 3.7 −7.3 −2.3 −3.0
Oct −0.2 0.1 1.7 −0.6 0.7 4.1 3.5 −7.2 −2.2 −3.0
Nov −0.2 0.1 1.6 −0.7 0.8 4.1 3.6 −7.6 −2.3 −3.0
Dec −0.2 0.1 1.6 −0.7 0.8 4.1 3.5 −7.4 −2.3 −3.0

2024 Jan −0.2 0.1 1.7 −0.7 0.7 4.0 3.5 −8.0 −2.2 −3.2
Feb −0.2 0.1 1.6 −0.7 0.8 4.1 3.5 −7.9 −2.3 −3.1
Mar −0.2 0.2 1.6 −0.7 0.8 4.0 3.5 −8.1 −2.0 −3.1
Apr −0.2 0.2 1.6 −0.6 0.8 4.1 3.4 −8.0 −2.0 −3.1
May −0.3 0.1 1.6 −0.7 0.7 4.1 3.6 −8.1 −2.2 −3.2
Jun −0.2 0.1 1.5 −0.6 1.0 4.1 3.2 −8.0 −2.2 −3.0

Jul −0.1 0.2 1.7 −0.6 0.8 4.0 3.5 −7.9 −2.2 −3.2
Aug −0.3 −0.1 1.4 −0.8 0.4 4.0 3.2 −8.0 −2.3 −2.9
Sep −0.3 −0.1 1.4 −0.9 0.5 4.0 3.4 −8.6 −2.1 −3.0
Oct −0.2 0.1 1.5 −0.8 0.7 4.0 3.4 −8.3 −2.0 −3.1
Nov −0.2 − 1.5 −0.8 0.7 3.8 3.5 −8.6 −2.1 −3.0
Dec −0.3 − 1.5 −0.8 0.6 4.0 3.5 −8.5 −2.0 −3.0

2025 Jan −0.3 − 1.6 −0.8 0.7 3.9 3.6 −8.1 −2.1 −3.1
Feb −0.3 − 1.5 −0.8 0.6 4.0 3.6 −8.4 −2.1 −3.1
Mar −0.2 − 1.4 −0.7 0.6 4.2 3.6 −8.7 −1.9 −3.0
Apr −0.3 − 1.5 −0.8 0.5 4.2 3.5 −8.4 −2.0 −3.1
May −0.3 − 1.4 −0.8 0.4 3.9 3.3 −8.2 −2.1 −3.2
Jun −0.2 − 1.5 −0.8 0.7 3.9 3.0 −8.1 −1.9 −2.9

Jul −0.1 0.1 1.6 −0.7 0.4 4.1 3.5 −7.8 −2.0 −3.2
Aug −0.4 −0.3 1.3 −1.1 −0.3 3.9 3.1 −8.0 −2.5 −2.4
Sep −0.3 −0.1 1.4 −1.1 0.2 4.2 3.5 −8.8 −2.4 −2.8
Oct −0.3 −0.1 1.5 −1.0 0.3 4.1 3.5 −8.7 −2.3 −2.8
Nov −0.3 −0.1 1.5 −1.1 0.1 4.2 3.6 −8.6 −2.3 −2.9
Dec −0.4 −0.1 1.5 −1.1 0.2 4.1 3.4 −8.9 −2.3 −3.1

2026 Jan −0.4 −0.2 1.5 −1.2 0.1 4.1 3.6 −9.4 −2.1 −3.4
Feb −0.4 −0.1 1.5 −1.1 0.1 4.1 3.3 −9.3 −2.0 −3.3
Mar −0.4 −0.1 1.7 −1.0 0.2 4.0 3.9 −8.9 −2.7 −3.8
Apr −0.4 −0.2 1.6 −1.2 0.1 4.0 3.8 −9.6 −2.8 −3.3
May −0.5 −0.3 1.5 −1.3 0.3 4.1 4.2 −10.0 −2.9 −3.1
Jun −0.6 −0.5 1.5 −1.7 0.3 4.2 2.7 −10.4 −2.8 −3.0

Jul −0.7 −0.4 1.4 −1.2 0.8 4.3 4.0 −10.5 −3.1 −3.5

1 Predominantly automotive fuel also includes sale of fuel by super markets



R1 CHAINED VOLUME OF RETAIL SALES
SEASONALLY ADJUSTED

continued Index 2024=100

Predominantly non-food stores
All All

retailing retailing Te xtile,
including excluding Non- clothing and Household Predominantly

automotive automotive Predominantly specialised footwear goods Other Non store automotive
fuel1 fuel1 food stores Total stores stores stores stores retailing fuel1

AGG 21 AGG 21X AGG 1  AGG 12 47.19 AGG 5 AGG 7  AGG 13 AGG 14 47.30

Revisions to headline growth rates

Percentage chang e latest 3 months on previous 3 months

2023 Aug − −  − − −0.1 −0.1 −0.1 0.2 − −
Sep − − 0.1 − −0.2 −0.1 0.1 0.1 −0.2 −
Oct − −  − − −0.3 − − − −0.3 −
Nov − −0.1 0.1 − −0.2 − 0.1 −0.1 −0.2 −
Dec − −  − − −0.1 − −0.1 −0.1 − 0.1

2024 Jan − −  − − −  − − −0.2 0.1 −
Feb − −  − − −  − − −0.1 − −
Mar − −  − − −  − 0.1 −0.2 − −
Apr − −  − − 0.1 0.1 0.1 − 0.1 −
May 0.1 − −0.1 0.1 − 0.1 0.1 0.1 0.2 −0.1
Jun 0.1 − − − 0.1 − −0.1 0.1 0.1 −

Jul − −  − − − −0.1 −0.1 0.1 − −0.1
Aug − −  − − −0.1 −0.1 −0.2 0.1 − 0.1
Sep −0.1 −0.1 −0.1 −0.1 −0.4 −0.1 −0.1 −0.1 −0.1 −
Oct −0.1 −0.1 −0.2 −0.1 −0.3 −0.1 −0.1 −0.2 − 0.1
Nov − −0.1 − − −0.1 − 0.1 −0.3 0.1 −0.1
Dec − −  − 0.1 0.1 0.1 − −0.1 0.1 −

2025 Jan − − 0.1 0.1 0.1 − 0.1 −0.1 0.1 −
Feb − − 0.1 − −  − − −  − −
Mar − −  − −0.1 − − 0.1 −0.1 − −
Apr −0.1 − −0.1 − −0.1 0.1 −0.1 − 0.2 −
May − −  −0.1 − −0.1 − −0.1 − 0.3 −0.1
Jun − −  − − −0.1 − −0.3 0.1 0.2 −

Jul − 0.1 − −  − −0.1 −0.2 0.2 0.1 −0.1
Aug − −  − −0.1 −0.1 −0.2 −0.3 0.2 −0.1 0.2
Sep −0.1 −0.1 − −0.2 −0.5 −0.2 0.1 − −0.2 0.1
Oct −0.1 −0.2 −0.1 −0.2 −0.5 −0.1 0.1 −0.4 −0.4 0.2
Nov −0.1 −0.1 − −0.2 −0.2 0.1 0.2 −0.6 −0.2 −0.1
Dec −0.1 −0.1 − −0.1 0.1 − 0.1 −0.3 − −0.1

2026 Jan − − 0.1 − − 0.1 0.1 −0.3 0.1 −0.4
Feb − −  − −0.1 − − − −0.2 0.2 −0.4
Mar −0.1 − 0.1 − − −0.1 0.1 − −  −0.5
Apr − 0.1 0.1 − − −0.1 0.2 − −0.2 −0.4
May − −0.1 0.2 − − −0.1 0.4 −0.2 −0.6 −0.2
Jun −0.1 −0.2 − −0.3 0.1 0.1 −0.2 −0.7 −0.5 0.2

Jul −0.1 −0.3 −0.1 −0.3 0.2 0.1 −0.2 −1.0 −0.3 0.3

Percentage chang e latest 3 months on same 3 months a year ago

2023 Aug − −  −0.3 −0.2 −0.3 −0.1 −0.1 −0.1 0.8 0.1
Sep − −  −0.2 −0.1 −0.3 −0.1 −0.1 −0.1 0.6 0.1
Oct − −  −0.1 −0.2 −0.3 − −0.1 −0.2 0.5 0.1
Nov − −  −0.2 −0.2 −0.3 − −0.1 −0.1 0.5 −
Dec − −  −0.1 −0.1 −0.4 − −0.2 −0.1 0.4 0.1

2024 Jan −0.1 − −0.1 −0.1 −0.4 − −0.1 −0.1 0.3 0.1
Feb −0.1 − −0.1 −0.1 −0.4 − −0.1 −0.1 0.2 −
Mar − −  − − −0.3 0.1 −0.1 −0.1 0.2 −
Apr − −  −0.1 − −0.3 − −0.1 − 0.2 −
May − −  − −0.1 −0.3 − −0.1 − 0.1 −
Jun − −  − − −0.2 0.1 −0.1 − −  −

Jul − −0.1 − −0.1 −0.2 0.1 −0.1 − −  −
Aug − −  −0.1 −0.1 −0.3 − −0.1 −0.1 −0.1 −
Sep − −0.1 −0.1 −0.1 −0.4 − −0.2 −0.2 0.1 −
Oct −0.1 −0.1 −0.1 −0.2 −0.3 − −0.1 −0.2 0.2 0.1
Nov −0.1 −0.1 −0.1 −0.1 −0.2 0.1 −0.1 −0.3 0.2 −
Dec − −  −0.2 −0.1 −0.1 − − −0.2 0.3 −

2025 Jan −0.1 −0.1 −0.1 − −0.2 − − −0.2 0.1 −
Feb − −  −0.1 −0.1 −0.2 − − −0.1 0.1 −
Mar − −0.1 −0.1 −0.1 −0.2 − − −0.2 0.2 0.1
Apr −0.1 −0.1 −0.1 −0.2 −0.3 − −0.2 −0.1 0.2 −
May −0.1 −0.1 −0.1 −0.1 −0.3 − −0.2 −0.1 0.3 −
Jun − −0.1 −0.1 −0.1 −0.4 −0.1 −0.3 −0.1 0.3 −

Jul − −0.1 −0.1 −0.1 −0.3 − −0.2 − 0.3 −
Aug −0.1 −0.1 −0.1 −0.2 −0.4 − −0.2 − 0.2 0.1
Sep −0.1 −0.1 −0.1 −0.2 −0.4 −0.1 −0.1 −0.1 0.1 −
Oct −0.1 −0.2 −0.1 −0.2 −0.5 −0.1 −0.1 −0.3 −0.1 0.1
Nov −0.1 −0.1 −0.1 −0.2 −0.5 −0.1 −0.1 −0.3 − −
Dec −0.1 −0.2 − −0.2 −0.4 −0.1 −0.1 −0.5 −0.1 −0.1

2026 Jan −0.2 −0.2 − −0.3 −0.5 −0.1 −0.2 −0.5 0.1 −0.2
Feb −0.1 −0.2 − −0.3 −0.5 −0.1 −0.2 −0.5 0.2 −0.4
Mar −0.1 −0.1 0.1 −0.2 −0.4 −0.1 − −0.4 −0.1 −0.6
Apr −0.1 −0.2 0.2 −0.2 −0.4 −0.2 0.1 −0.5 −0.4 −0.6
May −0.2 −0.2 0.2 −0.3 −0.3 −0.2 0.3 −0.8 −0.7 −0.5
Jun −0.3 −0.4 0.1 −0.6 −0.4 −0.1 − −1.3 −0.6 −0.3

Jul −0.4 −0.5 −0.1 −0.6 −0.2 − 0.1 −1.6 −0.8 −0.3

1 Predominantly automotive fuel also includes sale of fuel by super markets
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